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ᐃᒃᓯᕙᐅᑕᐅᑉ ᐅᖃᐅᓯᖏᑦ 

 
ᖃᓄᖅ ᐅᖃᕆᐊᒃᓴᖅ ᓇᓗᔪᖓ ᖁᕕᐊᓇᖅᓯᒪᓂᖓᓂᒃ ᐃᒃᓯᕙᐅᑕᕆᔭᐅᑎᓪᓗᖓ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ 

ᑲᑎᒪᔨᖏᓐᓄᑦ.  ᑲᑎᒪᔨᐅᓯᒪᓕᖅᑐᖓ ᐅᑭᐅᓄᑦ 12−ᓄᑦ, ᑕᒪᓐᓇ ᓯᕗᓪᓕᖅᐹᕆᓪᓗᒍ ᐃᒃᓯᕙᐅᑕᕆᔭᐅᓪᓗᖓ. 

ᐱᔭᕆᐊᑐᔪᒥ ᑲᔪᓯᑎᑦᑎᓇᓱᒋᐊᖃᓚᐅᕋᒪ, ᑭᖑᕐᕕᖅᑐᒍ ᐱᐊᑎ ᐋᓐ ᐄᑕᓐ ᑭᖑᓂᐊᓂ ᐊᕐᕌᒍᑦ 11, ᑕᓪᓕᒪᐅᔪᑦ 

ᐃᒃᓯᕙᐅᑕᐅᓪᓗᓂ. 

ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐱᕚᓪᓕᖅᓯᒪᔪᒻᒪᕆᐅᒻᒪᑕ ᐊᕐᕌᒍᓂ ᐊᓂᒍᖅᑐᓂ, ᑕᒫᓂ ᐊᕐᕌᒍᒥ ᐊᔾᔨᐅᖏᒻᒪᕆᑦᑐᓂ. 

ᐊᑭᓕᖅᓱᑦᑕᐅᓐᖏᑦᑐᑦ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᑲᑎᒪᔨᖏᑦ ᖃᐅᔨᒪᓂᖃᖅᑐᒻᒪᕆᐅᒻᒪᑕ ᐊᒻᒪ 

ᐱᓕᕆᖃᑦᑕᖅᓯᒪᓪᓗᑎᒃ ᖄᖏᐅᑎᓯᒪᒻᒪᕆᑦᑐᓄᑦ. ᑕᐃᒪᓕ, ᐱᖃᓯᐅᑎᓪᓗᒋᑦ ᐊᖏᖅᓯᒪᑦᑎᐊᖅᑐᑦ, ᐊᒃᓱᕈᑦᑎᐊᖅᑐᑦ 

ᐃᖅᑲᓇᐃᔭᖅᑎᐅᔪᑦ ᑲᔪᓯᑦᑎᐊᖅᑎᑦᑎᕗᑦ ᑲᑐᔾᔨᖃᑎᒌᒥᒃ. 

   

ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐊᖏᖅᓯᒪᒻᒪᑕ ᐱᕚᓪᓕᑎᑦᑎᓂᕐᒥᒃ ᓴᓐᖏᔪᒥᒃ, ᒪᑭᒪᐃᓐᓇᕈᓐᓇᖅᑐᒥᒃ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒥᒃ ᓄᓇᕗᒻᒥ. 

ᐊᖏᖅᓯᒪᑦᑎᐊᕋᑦᑕ ᐱᓕᕆᖃᑎᒋᓗᒋᑦ ᐃᓚᒋᔭᐅᔪᖁᑎᕗᑦ ᑲᔪᓯᑦᑎᐊᕐᓂᐊᕐᒪᑕ ᐊᒻᒪ ᐱᕙᓪᓕᐊᑎᓪᓗᒍ ᓄᓇᕗᑦ ᓯᓚᕐᔪᐊᒥ ᐱᐅᓛᖑᓗᓂ 

ᓂᐅᕐᕈᐊᓄᑦ ᐳᓚᕋᑦᑎᓄᑦ ᐅᐸᒐᒥᓇᕐᓂᖅᐸᐅᓗᓂ. 

ᑕᒪᒃᑯᐊ ᐱᓕᕆᐊᕆᕙᑦᑕᕗᑦ ᐊᔪᕐᓇᖅᑎᑕᐅᕙᓐᖏᑦᑐᑦ ᑕᐃᒃᑯᓇᓐᖓᑦ ᑮᓇᐅᔭᖃᖅᑎᑦᑎᔨᒋᔭᑦᑎᓐᓂᒃ ᐊᒻᒪ ᐃᑲᔪᖅᑐᐃᑎᐊᕐᓂᖏᓐᓂᒃ. 

ᐃᑲᔪᖅᑐᐃᖏᓐᓇᕐᓂᖏᑦ ᐊᒻᒪ ᓱᓕᔪᖅᓴᕐᓂᖏᑦ ᓄᓇᕗᒻᒥ ᐳᒪᕋᑦᑐᓕᕆᔨᒃᑯᓐᓂᑦ ᐊᔪᓐᖏᑎᑦᑎᕙᑉᐳᑦ ᐱᓇᓱᐊᖅᑕᑎᓐᓂᒃ 

ᐱᓇᓱᐊᖅᑎᓪᓗᑕ. ᓄᓇᕗᑦ ᒐᕙᒪᒃᑯᖏᑕ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᖏᑦ ᐊᒻᒪ ᐃᖏᕐᕋᖃᑦᑕᖅᑐᓕᕆᔨᒃᑯᑦ ᑮᓇᐅᔭᖃᖅᑎᑦᑎᔨᓪᓗᐊᑕᐅᒻᒪᑕ, 

ᑕᐃᒃᑯᐊᓗ ᑳᓄᐊᒃᑯᑦ ᐱᓕᕆᐊᑦᑎᓐᓄᑦ ᐃᑲᔪᖅᑐᐃᔪᒻᒪᕆᐅᓪᓗᑎᒃ. ᐊᕙᑎᓕᕆᔨᒃᑯᑦ, ᐃᖃᓗᓕᕆᓂᖅ ᐊᒻᒪ ᓇᑦᑎᓕᕆᓂᐅᔪᑦ ᐊᒻᒪ 

ᐃᓕᖅᑯᓯᓕᕆᔨᒃᑯᑦ ᐃᑦᑕᕐᓂᓴᓕᕆᔨᒃᑯᑦ ᐊᒃᓱᐊᓗᒃ ᐃᑲᔪᖅᑐᐃᓯᒪᒻᒥᔪᒃ. ᐃᓚᒋᔭᐅᔪᑦ ᐊᑑᑎᖃᖅᑑᑎᖃᕐᒪᑕ ᖃᓄᐃᓕᐅᕋᓱᐊᕐᓂᑎᓐᓂᒃ ᐊᒻᒪ 

ᐃᑲᔪᖅᑐᐃᓪᓗᑎᒃ ᑐᓴᒐᒃᓴᓕᕆᔨᐅᔪᑦ ᐅᓂᒃᑳᖅᑐᑎᒃ ᐊᐅᓪᓚᖅᑎᑕᐅᔪᑦ ᐊᐅᓪᓚᕐᓂᐅᕙᑦᒃᑐᑦ ᐊᒻᒪ ᓄᑖᖑᔪᑦ ᐱᓇᓱᐊᖅᑕᕗᑦ ᓲᕐᓗ 

ᑲᑐᔾᔨᓪᓗᑕ ᓴᖅᑭᔮᖅᑎᑦᑎᓇᓱᐊᕐᓂᕐᒧᑦ. 

ᑎᑎᕋᖅᑕᐅᓕᓵᖅᓯᒪᔪᖅ ᓄᑖᒧᑦ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᐅᐸᓗᖓᐃᔭᕈᑕᐅᔪᖅ ᑐᓂᔭᐅᓚᐅᖅᑐᑦ ᓄᓇᕗᑦ ᒐᕙᒪᒃᑯᖏᓐᓄᑦ ᑏᓯᒻᐱᕆᒥ. ᑕᒪᐅᓐᖓ 

ᑎᑭᓐᓇᓱᐊᖅᑐᓂ ᐊᑯᓂᕈᓘᓯᒪᔪᖅ ᐊᒻᒪ ᐊᖅᑯᑖᓂ ᐊᑲᐅᓐᖏᓕᐅᕈᑎᖃᖅᓯᒪᒋᓪᓗᓂ, ᑭᓯᐊᓂ ᑕᐃᓐᓇ ᑎᑎᖅᑲᐅᔪᖅ ᑐᓂᔭᐅᔪᖅ 

ᐱᔨᑦᑎᕐᓂᐊᖅᑐᖅ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒥᒃ ᐊᒻᒪ ᐊᑐᖅᑕᐅᑦᑎᐊᕐᓂᐊᖅᑐᓂ ᐊᕐᕌᒍᓄᑦ ᑕᓪᓕᒪᓄᑦ.  ᐱᖃᓯᐅᑎᓯᒪᑦᑎᐊᕐᓗᒋᑦ ᖃᓄᖅᑑᓂᕐᒧᑦ 

ᐸᕐᓇᒍᑕᐅᔪᖅ ᓇᓗᓇᐃᖅᓯᓯᒪᔪᑦ ᑭᒃᑯᑦ ᑭᓱᒥᒃ ᐱᓕᕆᓂᐊᕐᒪᖔᑕ, ᖃᖓ ᖃᓄᐃᓕᐅᕐᓂᐊᕐᒪᖔᑕ ᐊᒻᒪ ᓇᑭ 

ᑮᓇᐅᔭᖃᖅᑎᑕᐅᒐᔭᓐᖑᐊᕐᒪᖔᑕ, ᐅᐸᓗᖓᐃᔭᕈᑕᐅᔪᖅ ᐸᕐᓇᒍᑎᓪᓚᕆᐅᕗᖅ ᐊᑐᓕᖅᑎᑕᐅᓪᓚᕆᓛᖅᑐᖅ, ᐃᓕᔾᔨᕕᒻᒥ 

ᕿᑲᑐᐃᓐᓇᖅᑎᑕᐅᓐᖏᓪᓗᓂ. ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᑲᑎᒪᔨᐅᔪᑦ ᐊᒻᒪ ᐊᖓᔪᖅᑲᐅᑕᐅᓂᖅᓴᐅᔪᑦ ᐃᖅᑲᓇᐃᔭᖅᑎᐅᔪᑦ ᑲᑎᓚᐅᕐᒪᑕ 

ᒫᑦᓯᔨ ᐋᖅᑭᓇᓱᐊᖅᑐᑎᒃ ᓇᓗᓇᐃᔭᖅᓯᒪᔪᓂᒃ ᐸᕐᓇᒍᑕᐅᔪᓂᒃ ᖃᓄᐃᓕᐅᕆᐊᖃᕐᒪᖔᑕ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᑕᖅᑮᒃ ᐱᖓᓱᑦ 

ᐊᓂᒍᖅᑎᓪᓗᒋᑦ ᐊᑐᓕᖅᑎᑦᑎᕙᓪᓕᐊᓂᐊᖅᑎᓪᓗᒋᑦ ᐅᐸᓗᖓᐃᔭᖁᑕᐅᔪᒥᒃ ᐊᕐᕌᒍᓂ ᑕᓪᓕᒪᓂᒃ. 

 

ᐊᕐᕌᒍᑕᒫᑦ ᑮᓇᐅᔭᑎᓐᓂᒃ ᖃᐅᔨᓴᖅᑕᐅᑎᑦᑎᓂᐅᔪᖅ ᑲᔪᓯᑦᑎᐊᖅᑐᒻᒪᕆᐅᓚᐅᖅᑐᖅ. ᓄᑖᓂᒃ ᐋᖅᑭᒃᓯᓯᒪᔪᖃᓕᕐᒪᑦ ᐃᖅᑲᓇᐃᔭᖅᑎᐅᔪᓂᒃ, 

ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐊᖓᔪᖅᑳᒥ ᑎᑎᖅᑲᖃᓚᐅᓐᖏᑦᑐᖅ (ᑕᒪᓐᓇ ᐋᖅᑭᑦᑕᕆᐊᖃᖅᑕᕗᑦ) ᖃᐅᔨᓴᖅᑕᐅᓂᖏᓐᓄᑦ. ᑕᒪᓐᓇ 

ᐱᕚᓪᓕᕈᑎᒻᒪᕆᐅᕗᖅ ᐊᒻᒪ ᐃᓕᓴᕆᔭᐅᔭᕆᐊᖃᖅᑐᓂᒃ. ᐅᐱᒋᑦᑎᐊᖅᐸᕗᑦ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐃᖅᑲᓇᐃᔭᖅᑎᖏᑦ. 

 

ᐊᒃᓱᐊᓗᒃ ᐅᐱᒍᓱᑦᑐᖓ ᐃᓚᒋᔭᐅᔭᕆᐊᒃᓴᖅ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᓐᓄᑦ. ᐱᕚᓪᓕᖅᓯᒪᔪᒻᒪᕆᐅᓕᕋᑦᑕ ᐊᕐᕌᒍᓂ ᐊᒥᓱᑲᓪᓚᐅᔪᓂᒃ 

ᐊᓂᒍᖅᑐᓂᒃ ᐊᒻᒪ ᖁᕕᐊᓱᒻᒥᔪᖓ ᐅᖃᕈᓐᓇᕆᐊᒃᓴᖅ ᑕᒪᓐᓇ ᐳᓚᕋᑦᑐᓕᕆᓂᖅ ᓯᕗᓂᒃᓴᖃᑦᑎᐊᕐᒪᑦ ᐱᐅᔪᒥᒃ. ᐊᖏᖅᓯᒪᑦᑎᐊᖅᑐᑦ 

ᐊᔪᓐᖏᑎᐊᖅᑐᓪᓗ ᑲᑎᒪᔨᐅᔪᑦ ᐊᒻᒪ ᐃᖅᑲᓇᐃᔭᖅᑎᐅᔪᑦ ᐱᓕᕆᖃᑎᒌᓪᓗᑎᒃ ᐊᒻᒪ ᐱᕙᓪᓕᐊᑎᑦᑎᓗᑎᒃ  

ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒥᒃ ᓄᓇᕗᒻᒥ. 

 

ᐊᕐᕌᒍᒥ ᐊᓂᒍᖅᑐᒥ ᐱᓕᕆᓯᒪᔪᒻᒪᕆᐅᔪᒍᑦ ᐊᒻᒪ ᑕᒪᒃᓱᒧᖓ ᓄᑖᒧᑦ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᐅᐸᓗᖓᐃᔭᕈᑕᐅᔪᖅ ᐱᒋᐊᕈᑎᑦᑎᐊᕙᐅᒻᒪᑦ 

ᐱᕙᓪᓕᐊᑎᑦᑎᓗᓂ ᓴᓐᖏᔪᒥᒃ, ᒪᑭᒪᐃᓐᓇᕈᓐᓇᖅᑐᒥᒃ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒥᒃ. ᐊᒃᓱᐊᓗᒃ ᐅᐱᒍᓱᑦᑐᖓ ᐃᓚᒋᔭᐅᖃᑦᑕᖅᓯᒪᒐᒪ ᑕᒪᒃᓱᒧᖓ 

ᐃᖅᑲᓇᐃᔮᖑᓯᒪᔪᓄᑦ. 

 

 

 

ᒪᐃᑯ ᕼᐊᑦ 

ᐃᒃᓯᕙᐅᑕᖅ, ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᑲᑎᒪᔨᖏᓐᓄᑦ 
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ᐊᐅᓚᑦᑎᔨᒻᒪᕆᐅᑉ ᐅᓂᒃᑳᖏᑦ 

 

ᐊᕐᕌᒍᒥ ᐊᓂᒍᖅᑐᒥ ᐱᔭᒃᓴᓕᒻᒪᕆᐊᓘᓯᒪᔪᒍᑦ, ᓲᕐᓗ ᐊᓂᒍᖅᑐᖅ ᖃᓪᓗᓱᕐᓂᖅᑎᑐᑦ! ᐊᒃᓱᐊᓗ 

ᐱᕚᓪᓕᖅᓯᒪᔪᒍᑦ ᐊᒻᒪ ᐳᓚᕋᑦᑐᓕᕆᓂᖅ ᓄᓇᕗᒻᒥ ᐊᒃᓱᐊᓗᒃ ᐱᐅᓂᖅᓴᒦᓕᖅᑐᖅ ᑕᑯᓐᓇᖅᑐᒋᑦ ᑕᒪᒃᑯᐊ 

ᐊᕐᕌᒍᑦ ᐊᓂᒍᖅᑐᑦ. 
 

ᑕᒪᒃᑯᐊ ᐱᕚᓪᓕᖅᑕᓕᒫᖏᑦ ᓄᓇᕗᑦ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐊᔪᕐᓇᕋᔭᓚᐅᖅᑐᑦ ᐊᖏᖅᓯᒪᓂᖃᖅᑎᐊᖅᑐᓄᑦ 

ᐊᑭᓕᖅᓱᖅᑕᐅᓐᖏᑦᑐᓄᑦ ᑲᑎᒪᔩᑦ ᐊᒃᓱᕈᕐᓂᖏᓐᓄᑦ ᐊᒻᒪ ᑲᒪᓇᒻᒪᕆᑦᑐᓄᑦ ᐃᖅᑲᓇᐃᔭᖅᑎᓄᑦ. ᓄᓇᕗᒻᒥ 

ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐅᐱᓐᓇᖅᑐᑦ ᑲᑎᒪᔨᖃᕆᐊᒃᓴᖅ ᐊᔪᓐᖏᑐᒻᒪᕆᐅᔪᓂᒃ ᐃᓄᓐᓂᒃ ᐳᓚᕋᑦᑕᓕᕆᓂᕐᒥ 

ᐊᖏᖅᓯᒪᓂᖃᑦᑎᐊᖅᑐᓂᒃ ᑲᑎᒪᔭᖅᑐᐃᓐᓇᖅᑐᓂᒃ, ᑲᑎᒪᔨᕋᓛᓃᑦᑐᓂᒃ ᐊᒻᒪ ᐊᕐᕌᒍ ᒪᕐᕈᐊᑎᖅᑐᑎᒃ 

ᑲᑎᒪᔭᖅᑐᐸᑦᑐᓂᒃ. ᐊᒻᒪ ᐃᖅᑲᐅᒪᓗᓯ, ᑕᐃᒃᑯᐊ ᐊᑭᓕᖅᓱᖅᑕᐅᓐᖏᒻᒪᑕ − ᐊᑭᓕᖅᑕᐅᕙᓐᖏᑦᑐᑦ. ᓄᓇᕗᒻᒥ 

ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐃᖅᑲᓇᐃᔭᖅᑎᖏᑦ ᐊᔾᔨᐅᖏᒻᒪᕆᑦᑐᑦ. ᑲᒪᓇᖅᑐᑦ ᐃᓄᐃᑦ ᐊᒻᒪ ᑲᑎᑉᐸᑦᑐᓂᒃ ᐃᓕᒌᑦᑐᑎᒃ ᐱᓕᕆᔪᓐᓇᖅᑐᑦ 

ᑭᓱᑐᐃᓐᓇᕐᒥᒃ ᑎᓕᔭᐅᔾᔪᑎᒋᔭᒥᓂᒃ. ᑲᑎᒪᔨᐅᔪᑦ ᐃᖅᑲᓇᐃᔭᖅᑎᐅᔪᓪᓗ ᐅᕙᖓ ᐃᖅᑲᓇᐃᔮᖓᓂᒃ ᐱᔭᕆᐊᑭᓪᓕᑎᑦᑎᓯᒪᔪᑦ ᐊᒻᒪ 

ᐊᒃᓱᐊᓗᒃ ᐊᓕᐊᓇᐃᑉᐸᑦᑐᓂ. 
 

ᐊᕐᕌᒍᒥ ᐊᓂᒍᖅᑐᒥ ᐊᒥᓱᐊᓗᓐᓂ ᐱᓕᕆᓯᒪᔪᒍᑦ! ᐃᓚᖏᑦ ᐱᓕᕆᐊᕆᓯᒪᔭᕗᑦ ᐊᕐᕌᒍᒥ ᐊᓂᒍᖅᑐᒥ ᐃᒪᐃᑦᑐᓂ ᐱᖃᓯᐅᔾᔨᔪᑦ: 

 ᐅᖓᑖᓂ 120 ᐃᓚᒋᔭᐅᔪᖃᓕᖅᑐᖅ ᐊᒻᒪ ᐊᒥᓱᕈᖅᐸᓪᓕᐊᖏᓐᓇᖅᑐᑎᒃ ᑕᖅᑭᑕᒫᑦ!  

 ᐱᓕᕆᖃᑎᖃᑦᑎᐊᖅᑐᒍ ᑮᓇᐅᔭᖃᖅᑎᑦᑎᔨᒋᔭᑦᑎᓐᓂᒃ, ᐃᓚᒋᔭᐅᔪᓂᒃ, ᓄᓇᓕᓐᓂ ᑲᑐᔾᔨᖃᑎᒌᓂᒃ ᐊᒻᒪ ᐊᓯᖏᓐᓂᒃ ᑎᒥᐅᔪᓂᒃ 

 ᑎᑎᕋᖅᑕᐅᓕᓵᖅᑐᖅ ᓄᑖᖑᔪᖅ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᐅᐸᓗᖓᐃᔭᕈᑕᐅᔪᖅ ᑐᓂᔭᐅᓚᐅᖅᑐᖅ ᓄᓇᕗᑦ ᒐᕙᒪᒃᑯᖏᓐᓄᑦ 

ᑏᓯᒻᐱᕆ 2012−ᒥ. ᑖᓐᓇ ᐅᐸᓗᖓᐃᔭᕈᑕᐅᔪᖅ ᐱᓕᕆᐊᕆᔭᐅᓚᐅᖅᑐᖅ ᐊᒥᓱᑲᓪᓚᐅᔪᓂᒃ ᑎᒍᒥᐊᖅᑎᐅᔪᓂᒃ 

ᐱᖃᓯᐅᑎᓪᓗᒋᑦ ᓄᓇᕗᑦ ᒐᕙᒪᒃᑯᖏᑕ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᖏᑦ ᐊᒻᒪ ᐃᖏᕐᕋᖃᑦᑕᖅᑐᓕᕆᔨᒃᑯᑦ, ᐊᕙᑎᓕᕆᔨᒃᑯᑦ 

(ᓄᓇᕗᒻᒥ ᒥᕐᖑᐃᕐᓯᕐᕕᓕᕆᔨᒃᑯᑦ ᐊᒻᒪ ᑲᔾᔭᐅᓴᕝᕕᓐᓄᑦ), ᓄᓇᕗᒻᒥ ᑐᓐᖓᕕᒃᑯᑦ, ᑲᓇᑕᒥ ᐅᑭᐅᖅᑕᖅᑐᒥ 

ᐱᕙᓪᓕᐊᔪᓕᕆᓂᕐᒧᑦ ᑎᒥᐅᔪᒧᑦ (CanNor), ᑲᓇᑕᒥ ᒥᕐᖑᐃᕐᓯᕕᓕᕆᔨᒃᑯᑦ ᐊᒻᒪ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ. 

ᐅᐸᓗᖓᐃᔭᕐᓂᐅᔪᖅ ᐱᖃᓯᐅᔾᔨᓯᒪᔪᖅ ᖃᓄᖅᑑᓂᕐᒧᑦ ᐸᕐᓇᒍᑕᐅᔪᒥᒃ ᓇᓗᓇᐃᖅᓯᔪᓂᒃ ᑭᒃᑯᓐᓂᑦ ᑲᒪᒋᔭᐅᓂᐊᕐᒪᖔᖅ, 

ᖃᖓᒃᑯᑦ ᐱᒋᐊᕋᔭᕐᒪᖔᑕ ᐊᒻᒪ ᑮᓇᐅᔭᑦ ᓇᑭᓐᖔᓂᐊᖅᑐᒋᔭᐅᒻᒪᖔᑕ. 

 ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐋᖅᑮᓯᒪᔪᑦ ᓇᖕᒥᓂᖅ ᐊᑕᖐᔪᒥᒃ ᐊᑐᓕᖅᑎᑦᑎᓂᕐᒧᑦ ᐸᕐᓇᒍᑕᐅᔪᒥᒃ ᑕᒪᒃᓱᒧᖓ 

ᐅᐸᓗᖓᐃᔭᕈᑕᐅᔪᒧᑦ. ᑖᓐᓇ ᐸᕐᓇᒍᑕᐅᔪᖅ ᓇᓗᓇᐃᖅᓯᓯᒪᔪᖅ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕿᔨᒃᑯᑦ ᐱᓕᕆᓂᐊᕐᒪᖔᑕ ᑕᖅᑮ 

ᐱᖓᓱᑦ ᐊᓂᒍᕋᐃᑉᐸᑕ ᐊᕐᕌᒍᓂ ᑕᓪᓕᒪᓂᒃ. ᐊᖏᖅᓯᒪᑦᑎᐊᕋᑦᑕ ᐊᒃᓱᕈᑦᑎᐊᕐᓗᑕ ᐃᖅᑲᓇᐃᔭᕐᓂᐊᕋᑦᑕ ᑕᒪᓐᓇ 

ᐅᐸᓗᖓᐃᔭᕈᑕᐅᔪᖅ ᑲᔪᓯᑦᑎᐊᖁᓪᓗᒍ ᐊᒻᒪ ᐱᕈᖅᐸᓪᓕᐊᖁᓪᓗᒍ ᓴᓐᖏᔫᓗᓂ ᒪᑭᒪᐃᓐᓇᕈᓐᓇᕐᓗᓂ 

ᐳᓚᕋᑦᑐᓕᕆᓂᐅᔪᖅ ᓄᓇᕗᒻᒥ. 

 ᐃᓚᒋᔭᐅᖃᑦᑕᓚᐅᖅᑐᒍ ᐊᒥᓱᐊᖅᑎᑲᓪᓚᑦᑐᑕ ᑲᓇᑕᒥ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᑲᑎᒪᔨᓄᑦ (CTC) ᓴᖅᑭᔮᖅᑎᓐᓇᓱᐊᖅᑐᒍ 

ᓄᓇᕗᑦ ᑲᓇᑕᒥ ᐊᒻᒪ ᓯᓚᕐᔪᐊᒥ ᑐᓴᒐᒃᓴᓕᕆᔨᑎᒍᑦ ᐊᒻᒪ ᐊᐅᓪᓚᐅᔾᔨᔨᐅᔪᓄᑦ. ᓄᓇᕗᑦ ᐃᓚᒋᔭᐅᕕᖃᐃᓐᓇᓚᐅᖅᑐᑦ 

ᐃᒪᐃᑦᑐᒥ ᑲᑎᑉᐳ ᑲᓇᑕ Rendez-vous Canada ᐱᐅᒋᔭᐅᒻᒪᕆᑦᑐᓂ ᓄᓇᕗᒻᒥ ᐊᒻᒪ ᑭᓱᓂᒃ ᐊᕙᒃᑯᑎᒃᓴᖃᕐᒪᖔᑕ. 

ᐅᐃᒍᖓ I ᓇᓗᓇᐃᖅᓯᓯᒪᔪᖅ ᑎᑎᕋᖅᓯᒪᔪᓂᒃ ᑎᒃᑯᐊᖅᑕᐅᔪᓂᒃ ᑕᕝᕙᓐᖓᑦ ᑲᑎᑉᐳ ᑲᓇᑕ Rendez-vous Canada 2012. 

ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐅᐸᖃᑦᑕᖅᑐᑦ ᑲᓇᑕᒥ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᑲᑎᒪᔨᖏᓄᑦ ᖃᓄᐃᓕᐅᕐᓂᐅᔪᓄᑦ 

ᑲᓱᖅᓯᒪᔪᒪᓪᓗᑎᒃ ᐊᒻᒪ ᐃᓕᒃᑲᓐᓂᕈᒪᓪᓗᑎᒃ ᐱᓕᕆᖃᑎᖏᓐᓂᒃ ᑲᓇᑕᒥ ᐊᒻᒪ ᑐᓵᔭᐅᑦᑎᐊᕋᓗᐊᕐᒪᖔᑦᑕ ᑲᓇᑕᒥ. 

 ᑲᒪᒋᔭᖃᓚᐅᖅᑐᑦ ᖁᓕᓂᒃ ᑐᓴᒐᒃᓴᓕᕆᔨᒥ ᐅᓂᒃᑳᖅᑎᑦᑎᓪᓗᑕ ᐊᐅᓪᓚᖅᓯᒪᔪᓂᒃ ᑕᒫᓂ ᐊᕐᕌᒍᒥ ᐊᔾᔨᒌᓐᖏᑦᑐᓂᒃ 

ᑎᑎᖅᑲᑎᒍᑦ, ᑲᓇᑕᒥ ᐊᒻᒪ ᓯᓚᑖᓂ. 

 ᓯᕗᓪᓕᖅᐹᑦᑎᐊᒥ ᑕᐃᒪᓐᖓᑦ ᐄᐳᕈᓪ 1, 1999, ᑕᑯᒃᓴᐅᑦᑕᐅᑎᒋᔪᒥ ᑕᓚᕖᓴᒃᑰᖅᑐᖃᒪᐅᖅᑐᖅ ᓄᓇᕗᒻᒥ ᑕᐃᒃᑯᐊ 

ᑕᓚᕖᓴᓕᕆᔨᐅᔪᑦ CTV Canada AM ᑕᑯᒃᓴᐅᑎᑦᑎᓚᐅᖅᓯᒪᒻᒪᑕ ᐃᖃᓗᓐᓂ ᔪᓚᐃ 9 ᐊᒻᒪ 10. ᑕᒪᓐᓇ ᐱᕕᔾᔪᐊᒻᒪᕆᐅᓚᐅᖅᑐᖅ 

ᐊᒻᒪ ᑕᑯᓐᓇᖃᑦᑕᓚᐅᖅᑐᑎᒃ 2 ᒥᓕᐊᓐ ᐅᖓᑖᓃᑦᑐᓄᑦ ᐅᓪᓗᖅ ᐊᑕᐅᓯᖅ! ᑕᒪᓐᓇ ᐊᔪᕐᓇᕋᔭᓚᐅᖅᑐᖅ ᐃᑲᔪᖅᑐᖅᑕᐅᓚᐅᓐᖏᒃᑯᑦᑕ 

ᑮᓇᐅᔭᑎᒍᑦ ᑲᑐᔾᔨᖃᑎᑦᑎᓐᓂᒃ, ᐱᓗᐊᖅᑐᒥᒃ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᑦ ᐃᖏᕐᕋᔪᓕᕆᔨᒃᑯᓪᓗ ᐊᒻᒪ ᐃᓚᒋᔭᐅᔪᓂᒃ. 

 ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐃᖅᑲᓇᐃᔭᖅᑎᖏᑦ ᐃᓚᐅᖃᑕᐅᓚᐅᕐᒥᒧᑦ ᓄᓇᕗᒻᒥ, ᕿᑎᕐᒥᐅᓂ ᐊᒻᒪ ᑭᕙᓪᓕᕐᒥ 

ᑕᑯᒃᓴᐅᑎᑐᑦᑎᔪᖃᖅᑎᓪᓗᒍ, ᑲᓇᑕᒥᐅᓕᒫᑦ ᑕᑯᒃᓴᐅᑎᑦᑎᑎᓪᓗᒋᑦ ᒥᐊᓕᒐᐃᑦ ᓄᓇᖓᓐᓂ ᓯᑳᒍᒥ ᐊᒻᒪ ᓯᓚᒥ 

ᐊᐅᓪᓚᖅᓯᒪᓂᕐᒧᑦ ᑕᑯᒃᓴᐅᑎᑦᑎᑎᓪᓗᒋᑦ ᑐᕌᓐᑐᒥ. 

 ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᑐᓴᒐᒃᓴᓕᕆᔨᖃᖅᑐᑎᒃ ᓂᕆᑎᑦᑎᓚᐅᕐᒥᔪᑦ ᑐᕌᓐᑐᒥ ᐊᑕᐅᑦᑎᒃᑯᑦ ᐊᐅᓪᓚᖅᐸᑦᑐᓂ 

ᑕᑯᒃᓴᐅᑎᑦᑎᔪᖃᖅᑎᓪᓗᒍ. ᑕᒪᓐᓇ ᐊᕐᕌᒍ ᐊᐃᒃᐸᕆᓕᓚᐅᖅᑕᖓ ᑕᐃᒪᐃᓕᐅᖅᑐᑕ ᐊᒻᒪ ᐃᓚᐅᔪᒪᔪᑦ 

ᐊᒥᓱᒻᒪᕆᐅᓚᐅᖅᑐᑎᒃ. ᐊᖓᔪᖅᑲᐅᑕᐅᓂᖅᓴᐅᔪᑦ ᐃᖅᑲᓇᐃᔭᖅᑎᐅᔪᑦ ᑕᒪᒃᑯᓇᓂ ᑐᓴᒐᒃᓴᓕᕆᔨᐅᔪᓂᒃ 
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ᐃᓚᐅᖃᑕᐅᓚᐅᖅᑐᑦ ᐊᒻᒪ ᑲᓱᕐᓂᖃᑦᑎᐊᒻᒪᕆᓚᐅᖅᑐᑎᒃ. ᖁᕕᐊᒋᔭᐅᓗᐊᓚᐅᕐᒥᔪᖅᑕᐅᒧᖅ ᓴᖅᑭᑎᓪᓗᒍ ᓵᓕ ᐃᖃᓗᒃ, 

ᓄᓇᕗᒻᒥ ᐃᖃᓗᒐᓱᓐᓂᕐᒧᑦ ᓴᓗᓇᐃᒃᑯᑕᐅᔪᖅ. ᒪᕐᕉᒃ ᑐᓴᒐᒃᓴᓕᕆᔨᐅᔪᓂ  ᐊᔾᔨᓕᐅᖅᑕᐅᖃᑎᖃᖅᑐᑎᒃ ᐅᓂᒃᑳᖅᑐᑎᒃ 

ᑕᕝᕙᓐᖓᑦ ᓴᖅᑭᓚᐅᖅᑐᑦ ᐊᐅᔭᖓᓂ 2013, ᓱᓕ ᐸᕐᓇᑲᓐᓂᖅᑐᑎᒃ 2014−ᒥ ᐱᓕᕆᖃᑎᖃᖅᑐᑎᒃ ᓯᓚᕐᔪᐊᒥ 

ᐃᖃᓗᒐᓱᓐᓂᕐᒧᑦ ᑕᑯᒃᓴᐅᑎᑦᑎᓂᕐᒧᑦ. 

 ᑕᒪᒃᑯᐊ ᐱᓇᓱᐊᕐᓗᒋᑦ ᑲᔪᖏᖅᓴᕈᒪᔭᕗᑦ (ᑕᐃᒃᑯᐊ ᓄᓇᕗᒻᒨᕈᒪᔪᑦ, ᑮᓇᐅᔾᔭᓴᑦᑎᐊᖅᑐᑦ, 

ᐃᓕᓐᓂᐊᖅᓯᒪᓂᖃᑦᑎᐊᖅᑐᑦ), ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐅᖃᐅᓯᖃᓚᐅᕐᖓᑕ ᕇᑐ ᑲᑐᔾᔨᖃᑎᒌᖏᓐᓂᒃ ᐋᑐᕚᒥ, 

ᑕᒪᓐᓇᓗ ᑲᔪᓯᑦᑎᐊᓚᐅᖅᑐᓂ. ᑕᒪᓐᓇ ᑕᒫᓂ ᐊᕐᕌᖑᒥ ᑲᔪᓯᑎᒃᑲᓐᓂᕋᓱᐊᕐᓂᐊᖅᑐᑎᒍᑦ. 

 ᑕᒫᓂ ᐊᕐᕌᒍᒥ, ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐃᖅᑲᓇᐃᔭᖅᑎᖏᑦ ᓂᐅᕐᕈᓚᐅᕐᒥᔪᑦ 6 −ᓄᑦ ᓄᓇᓕᐅᔪᓄᑦ ᓄᓇᕗᒻᒥ 

(ᐸᓐᓂᖅᑑᖅ, ᐃᖃᓗᑦᑑᑦᑎᐊᖅ, ᑲᖏᖅᖠᓂᖅ (ᒪᕐᕈᐊᑎᖅᑐᒍ), ᑭᓐᖓᐃᑦ, ᓴᓪᓕᖅ ᐊᒻᒪ ᕿᑭᖅᑕᕐᔪᐊᖅ. 

ᐸᕐᓇᓯᒪᓚᐅᕐᒥᔫᒐᓗᐊᑦ ᑕᓗᕐᔪᐊᒧᑦ, ᑰᒑᕐᔪᒻᒧᑦ ᐊᒻᒪ ᓴᓂᑭᓗᐊᕐᒧᑦ, ᑭᓯᐊᓂ ᐃᖅᑲᓇᐃᔭᖅᑎᑭᖅᓱᕐᓂᖏᓐᓄᑦ, ᑕᒪᒃᑯᐊ 

ᑭᖑᕙᕆᐊᖅᑕᐅᔭᕆᐊᖃᓚᐅᕐᒪᑕ. ᑕᒪᒃᑯᐊ ᓂᐅᕐᕈᓂᐅᔪᑦ ᐱᒻᒪᕆᐅᒻᒪᑕ ᐃᓚᒋᔭᐅᔪᓄᑦ ᐊᒻᒪ ᑎᓕᐅᕆᔾᔪᑕᐅᒃᑲᓂᖅᑐᑎᒃ 

ᐃᓄᓐᓂᒃ ᐃᓚᐅᒃᑲᓐᓂᖁᔨᓂᕐᒧᑦ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ. ᐱᐅᓂᖅᐸᐅᒻᒪᑦ ᑲᑎᒪᓪᓚᑦᑖᖃᑦᑕᖅᑐᓂ. ᑕᒪᒃᑯᐊ ᓱᓕ ᓄᓇᓕᐅᔪᑦ 

ᐱᒻᒪᕆᐅᑎᓐᓂᐊᕋᑦᑎᒍᑦ ᐱᓕᕆᐊᑦᑎᓐᓂ. 

 ᐅᑭᐅᖅᑕᖅᑐᓕᒫᒥ ᓂᐅᕐᕈᑎᖃᕋᓱᐊᕐᓂᕐᒧᑦ ᐱᒋᐊᖅᑕᐅᕙᓪᓕᐊᔪᑦ, ᑲᒪᒋᔭᐅᓪᓗᑎᒃ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᓐᓄᑦ ᐊᒻᒪ 

ᑮᓇᐅᔭᖃᖅᑎᑕᐅᓪᓗᑎᒃ ᑳᓄᐊᑯᓐᓂᑦ ᑕᑯᑎᑦᑎᓚᐅᕐᒥᒻᒪᑕ ᓂᐅᕐᕈᑕᐅᔪᓐᓇᖅᑐᓂ ᑲᓇᑕᒥ ᑕᓚᕖᓴᒃᑯᑦ 

ᑕᑯᒃᓴᐅᑎᑦᑎᓂᕐᒧᑦ ᐅᐱᕐᖔᖅ. ᑕᐃᒃᑯᐊ ᑕᑯᒃᓴᐅᑎᑕᐅᑲᐃᓐᓇᖅᑐᑦ ᐱᐅᒋᔭᐅᒻᒪᕆᓚᐅᖅᑐᑦ ᐱᖓᓲᓄᑦ ᐅᑭᐅᖅᑕᖅᑐᒥ 

ᐊᕕᒃᑐᖅᓯᒪᔪᑦ ᑕᒪᒃᓱᒪᓐᖓᑦ ᐃᒃᐱᒍᓱᓐᓂᖃᓚᐅᖅᑐᑦ. ᐊᔾᔨᐅᖏᑦᑐᒥᓪᓗ ᓴᖅᑭᔮᖅᑎᑦᑎᓚᐅᕐᒥᔪᒍ ᓯᓚᓕᕆᔨᒃᑯᓐᓄᑦ ᐊᒻᒪ 

ᑕᖅᑭᕐᒥᒃ ᐅᑭᐅᖅᑕᖅᑐᒥ ᐊᕕᒃᑐᖅᓯᒪᔪᓂ ᓂᐅᕐᕈᑎᖃᕐᓂᕐᒧᑦ ᑲᑐᔾᔨᖃᑎᒌᖑᔪᑦ ᓴᖅᑮᓚᐅᕐᒥᒧᑦ “ᓄᓇᐅᑉ ᖃᓄᐃᑦᑑᓂᖓ” 

ᐊᔾᔨᓕᐅᖅᑕᐅᓯᒪᔪᑦ ᐱᖓᓱᓂᒃ ᐅᑭᐅᖅᑕᖅᑐᒥ ᐊᕕᒃᑐᖅᓯᒪᔪᓂ. ᑕᒪᓐᓇ ᐱᐅᒋᔭᐅᒻᒪᕆᓚᐅᕐᒥᔪᖅ ᑭᓯᐊᓂ 

ᖁᕝᕙᓯᓐᓂᖅᓴᐅᓂᐊᖅᑐᒋᓚᐅᖅᑕᕋᓗᐊᕗᑦ ᑕᐃᒪᐃᓚᐅᓐᖏᑦᑐᖅ. 

 ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐱᓕᕆᖃᑎᖃᓚᐅᕐᒥᔪᑦ ᐊᕙᑎᓕᕆᔨᒃᑯᓐᓂᑦ, ᒥᕐᖑᐃᓯᕐᕕᓕᕆᔨᒃᑯᓐᓂᑦ ᐊᒻᒪ ᑲᔾᔮᓇᖅᑐᓂᒃ 

ᐅᐸᒐᒃᓴᐅᔪᓂᒃ ᑲᒪᓂᐊᕐᓗᑎᒃ ᑲᓇᑕᒥ ᒥᕐᖑᐃᓯᕐᕐᕕᐅᔪᑦ ᑲᑎᒪᔨᖏᓐᓄᑦ ᐊᒻᒪ ᑲᓇᑕᒥ ᐃᑦᑕᕐᓂᓴᕐᓄᑦ ᑰᓄᑦ ᑲᑎᒪᔨᐅᔪᑦ 

ᑲᑎᒪᓂᖓᓐᓄᑦ ᒪᐃᒥ. ᑕᒪᓐᓇ ᐅᐸᒃᑕᐅᓚᐅᖅᑐᖅ ᓇᑭᑐᐃᓐᓇᖅᑑᓂᒃ ᑲᓇᑕᒥ.ᑦ ᑕᐃᒃᑯᐊ ᐅᐸᒃᓯᒪᓚᐅᖅᑐᑦ 

ᑲᑎᒪᓂᖃᑦᑎᐊᑐᒻᒪᕆᐅᓚᐅᖅᑐᑦ ᐊᒻᒪ ᖁᕕᐊᒋᔭᐅᑦᑎᐊᖅᑐᓂ.   

 ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐃᑲᔪᖅᑐᐃᖏᓐᓇᖅᐳᑦ ᑭᒡᒐᑐᐃᓪᓗᑎᒃ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒥᒃ, ᐅᖃᐅᓯᖃᖅᐸᑦᑐᑎᒃ 

ᑕᒪᒃᑯᓂᖓ ᓱᖁᑎᒋᔭᐅᔪᓂᒃ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ. ᑕᒪᓐᓇ ᑕᐃᒪᐃᒃᐸᑦᑐᖅ ᐊᒻᒪ ᑲᔪᓯᓪᓗᓂ ᑕᒪᒃᑯᐊ ᐱᔪᒪᔭᖏᑦ 

ᐃᓚᒋᔭᐅᔪᑦ ᐱᔭᐅᒐᓗᐊᕐᒪᖔᑕ ᐊᒻᒪ ᐊᔾᔨᒌᓐᖏᓐᓂᕆᔭᖏᑦ ᐳᓚᕋᑦᑐᓕᕆᓂᐅᑉ ᓄᓇᕗᒻᒥ ᖃᐅᔨᒪᔭᐅᓗᑎᒃ ᐊᒻᒪ 

ᐅᖃᐅᓯᕆᔭᐅᓗᑎᒃ ᓄᓇᕗᒻᒥ ᐊᒻᒪ ᑲᓇᑕᒥ ᒪᓕᒐᐅᔪᓂ. 

 ᓄᑖᖑᔪᖅ ᐊᔾᔨᓐᖑᐊᖃᐅᑎᒋᔭᓄᑦ ᓴᖅᑮᓚᐅᕐᒥᔪᖅ ᖃᓂᒋᔭᖓᓃᑦᑐᓂᒃ 4,000 ᐊᔾᔨᓐᖑᐊᑦ 

ᐋᖅᑭᓱᑦᑎᐊᖅᓯᒪᓂᖅᓴᐅᓪᓗᑎᒃ ᐊᒻᒪ ᑎᑎᕋᖅᓯᒪᑦᑎᐊᓂᖅᓴᐅᓪᓗᑎᒃ. ᑖᒃᑯᐊ ᐊᔾᔨᓐᖑᐊᖑᔪᑦ ᐊᑐᐃᓐᓇᐅᔪᑦ 

ᐃᓚᖏᔭᐅᔪᓄᑦ, ᑎᒍᒥᐊᖅᑎᐅᔪᓄᑦ ᑎᒥᐅᔪᓄᑦ ᐊᒻᒪ ᑐᓴᒐᒃᓴᓕᕆᔨᐅᔪᓄᑦ ᓴᖅᑭᔮᖅᑎᑦᑎᓂᕐᒧᑦ ᓄᓇᕗᒻᒥ. ᑭᖑᓪᓕᕐᒥᒃ 

ᑕᑯᓛᓕᕐᒥᔪᒍ ᐃᓚᓕᐅᑎᓯᒪᔪᓂ ᐊᐅᓚᔪᓂ ᑕᑯᒃᓴᐅᑎᑕᐅᔪᓂᒃ ᓄᓇᕗᒻᒥ ᐃᓚᓕᐅᔾᔭᐅᓯᒪᔪᓂ ᐊᔾᔨᓐᖑᐊᖃᐅᑕᐅᔪᓄᑦ. 

 ᐃᓚᒋᓪᓗᓂᔾᔪᒃ ᑕᓚᕖᓴᒃᑯᑦ ᑕᑯᒃᓴᐅᑎᑦᑎᑎᓪᓗᒋᑦ CTV ᔪᓚᐃᖑᑎᓪᓗᒍ, ᓄᑖᖑᔪᖅ ᑐᑭᓯᒋᐊᕐᕕᐅᔪᖅ ᖃᕋᓴᐅᔭᒃᑯᑦ 

ᓴᖅᑭᑕᐅᓚᐅᕐᒥᔪᖅ ᑲᓇᑕᒥ ᑕᓚᕖᓴᒃᑯᑦ ᑕᑯᒃᓴᐅᑎᑦᑎᓪᓗᑎᒃ ᖁᖅᓱᖅᑐᒥ ᐃᒋᑕᒐᕐᒥ  ᐃᒋᑦᑎᓪᓗᑎᒃ ᐃᓄᒐᓴᓐᓄᑦ. 

ᑕᒪᓐᓇ ᐊᑯᓂᐅᓂᖅᓴᐅᓚᐅᖅᑑᒐᓗᐊᖅ ᐸᕐᓇᑕᐅᓚᐅᖅᑐᒥᒃ ᑭᓯᐊᓂ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐅᖃᖃᑎᒋᓚᐅᖅᑕᕗᑦ 

ᖃᐅᔨᓇᓱᐊᖅᑐᑕ ᓄᓇᕗᒻᒥᐅᑦ ᑭᓱᓂᒃ ᐱᔪᒪᒻᒪᖔᑕ ᐊᒻᒪ ᑕᐃᒃᑯᓄᖓ ᐱᔨᑦᑎᕈᓐᓇᕋᔭᖅᑕᑎᓐᓄᑦ ᐱᔭᐅᔪᒪᒐᔭᕐᒪᖔᑕ. 

ᐊᒃᓱᐊᓗᒃ ᑕᒪᒃᓱᒪ ᒥᒃᓵᓄᑦ ᑐᓴᖅᑎᑕᐅᓯᒪᑦᑎᐊᖅᑐᒍᑦ ᐊᒻᒪ ᑲᔪᓯᕙᓪᓕᐊᖏᓐᓇᖅᑐᒍ ᑭᖑᓪᓕᕐᒧᑦ ᐱᓕᕆᓗᑕ ᑕᒫᓂ 

ᑐᑭᓯᒋᐊᕐᕕᐅᔪᒥᒃ (ᐱᐅᓯᒋᐊᖅᓯᒪᔪᖅ ᐃᓚᒋᔭᐅᔪᓄᑦ ᑭᓯᐊᓂ ᑐᕌᖓᔪᖅ, ᐅᐃᕖᑎᑐᑦ, ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ 

ᑕᑯᒃᓴᐅᑎᑦᑎᕕᒋᔭᖓᓂ ᐊᒻᒪ ᐊᓯᖏᑦ) ᓴᖅᑭᑕᐅᔪᒫᕐᓂᐊᖅᑐᖅ ᐅᑭᐊᒃᓵᖓᓂ 2013. 

 ᓅᕕᒻᐱᕆᐅᑎᓪᓗᒍ ᓴᖅᑮᓚᐅᕐᒥᔪᒍ ᓄᑖᒥ ᑲᑐᔾᔭᐅᔪᒥᒃ ᐱᔪᒥᖅᓴᐅᑎᐅᔪᒥᒃ ᑕᐃᒃᑯᓄᖓ ᐃᓚᒋᔭᐅᔪᓄᑦ 

ᐃᓚᒋᔭᐅᔪᓐᓇᖅᑎᑦᑎᓂᐊᖅᑐᑦ ᑲᓇᑕᒥ ᐅᖃᓕᒫᒐᐅᔪᓄᑦ ᐊᑭᑐᓗᐊᓐᖏᓪᓗᒋ.ᑦ ᓯᕗᓪᓕᖅᐹᒥᒃ ᓂᐅᕕᕐᓂᐅᔪᖅ 

ᐱᐅᔪᒻᒪᕆᐅᓚᐅᖅᑐᖅ ᐊᒻᒪ ᐊᒥᓱᒃᑲᓐᓂᐅᔪᑦ ᐃᓚᒋᔭᐅᔪᑦ ᓂᐅᕕᒃᑲᓂᖅᓯᒪᓕᖅᑐᑦ ᑕᐃᒪᓐᖓᑦ ᓴᖅᑭᕆᐊᓐᖓᓚᐅᕐᒪᑦ. 

ᐃᓚᒋᔭᐅᔪᑦ ᑲᔪᓯᖁᔨᑦᑎᐊᖅᑐᖅ ᑖᒃᓱᒥᖓ ᓴᖅᑭᔮᖅᑎᑦᑎᓂᕐᒥᒃ. 
 

ᑖᒃᑯᐊ ᖁᓛᓃᑦᑐᑦ ᐃᓚᐃᓐᓇᑐᐃᓐᓇᖏᑦ ᐱᓕᕆᐊᖑᓯᒪᔪᑦ, ᑕᒪᒃᑯᐊᓗ ᐊᓯᒋᓪᓗᓂᒋᑦ ᐱᓕᕆᐊᕆᖃᑦᑕᑕᖅᑕ − 

ᓴᖅᑭᔮᖅᑎᑦᑎᓂᕆᕙᑦᑕᕗᑦ, ᐱᓕᕆᖃᑎᖃᕐᓂᖅ ᐃᓚᒋᔭᐅᔪᓂᒃ, ᐊᐅᓚᑦᑎᓂᕐᒧᑦ ᐳᓛᕆᐊᖅᑐᓄᑦ ᑐᑭᓯᒋᐊᕐᕕᐅᔪᓂᒃ, ᐊᒻᒪ 

ᐊᓯᖏᓐᓂᒃ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᓐᓂᑦ ᐱᓕᕆᐊᖑᕙᑦᑐᓂᒃ. ᓱᓕ ᑲᒪᕙᑦᑐᖓ ᖃᓄᖅ ᖃᑏᓐᓇᑯᓗᐃᑦ ᐃᖅᑲᓇᐅᔭᖅᑎᐅᔪᑦ 

12 ᐃᓄᐃᑦ, ᐱᖃᓯᐅᑎᓪᓗᒋᑦ ᐳᓚᕋᑦᑐᓄᑦ ᑐᑭᓯᒋᐊᕐᕕᐅᔪᓄᑦ ᐃᖅᑲᓇᐃᔭᖅᑎᐅᔪᑦ, ᐱᓕᕆᔪᓐᓇᕐᓂᐊᓗᖏᓐᓂᒃ. ᑖᒃᑯᐊ 

ᐊᔾᔨᐅᖏᑦᑎᐊᖅᑐᑦ ᐊᒻᒪ ᐊᖏᖅᓯᒪᓂᖃᑦᑎᐊᖅᑐᑦ ᑲᑐᔾᔨᖃᑎᒌᓄᑦ ᐊᒻᒪ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᓄᓇᕗᒻᒥ. 
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ᐱᓕᕆᖃᑎᖃᑦᑎᐊᖏᓐᓇᕐᒥᔪᒍ ᐊᕙᑎᓕᕆᔨᒃᑯᓐᓂᑦ, ᐃᖃᓗᒐᓱᓐᓂᕐᒧᑦ ᐊᒻᒪ ᓇᑦᑎᓕᕆᓂᕐᒧᑦ ᖁᕕᐊᓱᓐᓂᕐᒧᑦ ᐃᖃᓗᒐᓱᓐᓂᕐᒧᑦ, 

ᑕᒪᓐᓇ ᖁᔭᓈᖅᑕᐅᓯᒪᑐᐃᓐᓇᖅᓯᒪᑎᓪᓗᒍ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᓐᓂᑦ. ᓄᓇᕗᒻᒥ ᓯᓚᑦᑐᓴᕐᕕᒻᒥ, ᑕᒪᓐᓇ 

ᓄᑖᓐᖑᖅᑎᒋᐊᓚᐅᕋᑦᑎᒍᑦ ᐃᖃᓗᒐᓱᓂᕐᒧᑦ ᒪᓕᒐᒃᓴᐅᒧᑦ ᐃᓕᓐᓂᐊᕐᓂᖅ, ᑕᐃᒪᓐᖓᑦ ᐊᓯᔾᔨᖅᑕᐅᓚᐅᖅᓯᒪᓐᖏᑦᑐᖅ 

1986−ᒥᓂᑦ. ᐱᓕᕆᖃᑎᖃᐃᓐᓇᖅᑐᒍ ᐃᖃᓗᒐᓱᓐᓂᕐᒥᒃ ᐊᕙᑎᓕᕆᔨᒃᑯᓐᓂᑦ ᐃᑲᔪᖅᑐᖅᑕᐅᓪᓗᑕ ᐊᒻᒪ ᐱᓕᕆᐊᕆᓐᓇᓂᐊᖅᑐᒍ 

ᑕᒪᓐᓇ ᐳᓚᕋᑦᑐᓕᕆᓂᐅᔪᖅ ᐱᕚᓪᓕᖁᓪᓗᒍ. ᖁᕕᐊᓱᒐᓱᑐᐃᓐᓇᕐᓂᕐᒧᑦ ᐃᖃᓗᒐᓱᓐᓂ ᐱᕙᓪᓕᐊᔪᒻᒪᕆᐅᒻᒪᑦ ᓯᓚᕐᔪᐊᒥ ᐊᒻᒪ 

ᑕᑯᔪᒪᓪᓗᑕ ᓄᓇᕗᑦ ᑕᒪᒃᓱᒧᖓ ᖃᐅᔨᒪᔭᐅᑦᑎᐊᖁᓪᓗᒍ.  

ᐃᑲᔪᖅᑐᖅᑕᐅᓗᑕ ᐃᓕᖅᑯᓯᓕᕆᔨᒃᑯᓐᓂᑦ ᐃᑦᑕᕐᓂᓴᓕᕆᔨᒃᑯᓐᓂᑦ, ᐊᑐᐃᓐᓇᖃᖅᑎᑦᑎᒍᓐᓇᖅᓯᓯᒪᔪᒍᑦ ᐳᓚᕋᑦᑐᓄᑦ 

ᑐᑭᓯᒋᐊᕐᕕᐅᔪᓂ. ᑖᒃᑯᐊ ᐱᖓᓱᑦ ᐃᑲᔪᖅᓯᒪᔪᐃᓐᓇᐃᑦ ᓄᓇᓕᓐᓂ ᖃᓄᐃᓕᐅᕐᓂᐅᔪᓂᒃ, ᐊᒻᒪ ᐃᖃᓗᓐᓂ ᐃᖃᓗᑦᑑᑦᑎᐊᒥᓪᓗ 

ᐊᕙᒃᑯᑎᖃᒃᑲᓂᖅᓯᒪᒻᒥᔪᑦ ᐱᓕᕆᐊᓂᒃ ᑐᕌᖓᔪᓂᒃ ᐳᓚᕋᑦᑐᑦᑎᓄᑦ ᐊᒻᒪ ᓄᓇᓕᐅᔪᑦ ᐳᓚᕋᑦᑐᓄᑦ ᑐᑭᓯᒋᐊᕐᕕᒻᒨᖅᑎᓪᓗᒋᑦ. 

ᐃᓄᐃᑦ ᖃᐅᔨᒪᒃᑲᓐᓂᖁᒐᑦᑎᒍᑦ ᑭᓱᓂᒃ ᐊᑐᐃᓐᓇᖃᕐᒪᖔᑕ ᐳᓚᕋᑦᑐᓄᑦ ᑐᑭᓯᒋᐊᕐᕕᐅᔪᒥᒃ ᑕᒪᒃᑯᐊ ᐱᓕᕆᓂᕐᒧᑦ ᓂᐅᕐᕈᔪᑦ ᐊᒻᒪ 

ᓂᐅᕐᕈᓯᒪᔪᑦ ᐃᓄᐃᑦ ᐃᓚᖏᑦ ᐊᒻᒪ ᐱᖃᕐᓇᕆᔭᖏᑦ ᐃᓯᖅᐸᒃᑲᓗᐊᕐᒪᖔᑕ. ᐃᓕᓐᓂᐊᕇᕋᐃᒻᒪᑕ ᖃᓄᐃᓕᐅᕐᓂᐅᔪᑦ ᐊᒃᓱᐊᓗ 

ᐱᐅᒋᔭᐅᒻᒥᔪᖅ ᐊᒻᒪ ᐅᑭᐅᒧᑦ ᑎᑭᑎᑕᐅᒻᒪᕆᓚᐅᖅᑐᖅ. ᐃᓄᐃᑦ ᓴᓇᓂᕐᒧᑦ ᖃᐅᔨᒪᓂᕐᒧᑦ ᐱᓕᕆᐊᖅ ᐱᕕᖃᖅᑎᑦᑎᔪᖅ 

ᐳᓛᕆᐊᖅᐸᑦᑐᑦ ᐳᓚᐅᑎᖃᑎᖃᕈᓐᓇᕐᓗᑎᒃ ᓴᓇᓐᖑᐊᖅᑎᐅᔪᓂᒃ ᐊᒻᒪ ᑐᓴᖅᑎᑦᑎᓗᑎᒃ ᖃᓄᖅ ᓴᓇᕙᓐᓂᖏᓐᓂᒃ ᖃᓄᐃᒻᒪᓗ 

ᓴᓇᓐᖑᐊᕈᒪᕙᒻᒪᖓᑕ. ᐅᖃᖅᑎᒋᔭᐅᕙᑦᑐᑦ ᐊᒻᒪ ᑕᕐᕈᔭᖅᑎᑦᑎᓂᐅᔪᑦ ᐱᐅᒋᔭᐅᔪᒻᒪᕆᐅᒻᒥᔪᑦ ᑕᒪᒃᑮᓐᓂ ᐃᖃᓗᓐᓂ ᐊᒻᒪ 

ᐃᖃᓗᑦᑑᑦᑎᐊᒥ ᐅᖓᑖᓂ 35 ᐃᓄᐃᑦ ᑕᕐᕆᔭᕆᐊᖅᐸᑦᑐᑎᒃ ᐅᓐᓄᒥ ᐊᒻᒪ ᐊᒥᓲᓂᖅᓴᐅᕙᑦᑐᑎᒃ ᐅᓂᒃᑲᖅᑎᖃᖅᑎᓪᓗᒋᑦ. 

 

ᓱᓕ ᐱᓕᕆᖃᑎᖃᐃᓐᓇᖅᑐᒍ ᐃᓕᖅᑯᓯᑐᖃᓕᕆᓂᕐᒧᑦ ᑮᓇᐅᔭᖃᖅᑎᑦᑎᔨᒋᔭᑦᑎᓐᓂᒃ ᕿᓂᕋᓱᐊᖅᑐᑕ ᓄᑖᓂᒃ ᓴᖅᑮᓇᓱᐊᖅᑐᑕ 

ᐊᒻᒪ ᖃᓄᖅ ᐱᔨᑦᑎᑦᑎᐊᒃᑲᓐᓂᕈᓐᓇᕐᒪᖔᑦᑎᒍᑦ ᐃᓚᒋᔭᐅᔪᑦ. ᑭᐅᖃᑦᑕᕋᑦᑎᒍᑦ ᐃᓚᒋᔭᐅᔪᑦ ᑭᓐᖑᒪᔭᖏᑦ ᐊᒻᒪ ᒫᓐᓇᐅᔪᖅ 

ᕿᓂᖅᑐᒍᑦ ᖃᓄᐃᖅ ᐊᑲᐅᓂᖅᓴᒥᒃ ᓇᓪᓕᐅᒃᑯᒫᖃᕈᓐᓇᕐᓂᖏᓐᓂᒃ ᐅᒥᐊᓂ ᐊᐅᓚᑦᑎᔨᐅᔪᑦ ᐊᒻᒪ ᐱᔭᕆᐊᑭᓪᓕᑎᕐᔫᒥᓗᒍᖃᐃ 

ᑕᒪᓐᓇ ᒪᓕᒐᑎᒍᑦ ᒪᓕᒃᑕᐅᔭᕆᐊᖃᖅᐸᑦᑐᖅ. 

 

ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐊᒥᓱᓄᑦ ᕿᓚᓈᕈᑎᒃᓴᖃᖅᐳᑦ. ᐱᓕᕆᐊᖃᕋᑦᑕ ᐃᓚᓯᕙᓪᓕᐊᓗᑕ ᐃᑲᔪᕈᑎᒃᓴᐅᔪᓂᒃ 

ᐱᕚᓪᓕᕈᑎᒋᓂᐊᖅᑕᖏᓐᓂᒃ ᐃᓚᒋᔭᐅᔪᖁᑎᑦᑕ. ᐊᖏᖅᓯᒪᒐᑦᑕ ᐱᕙᓪᓕᐊᖏᓐᓇᕐᓗᒍ ᑲᑐᔾᔨᖃᑎᒌᓄᑦ, ᓈᓚᓪᓗᒋᑦ ᐃᓚᒋᔭᐅᔪᑦ 

ᐊᒻᒪ ᐱᕈᖅᐸᓪᓕᐊᑎᓪᓗᒍ ᐳᓚᕋᑦᑐᓕᕆᓂᖅ.  ᑲᔪᓯᑦᑎᐊᓚᐅᖅᑐᖅ ᐊᕕᒃᑐᖅᓯᒪᔪᓂ ᑲᑎᒪᓂᐅᓚᐅᖅᑐᖅ ᐊᕐᕌᓂ 

ᑲᑎᒪᕕᔾᔪᐊᕐᓂᖃᖅᑎᓪᓗᒋᑦ ᑕᐃᒪᐃᓚᕿᓚᐅᖅᑐᖅ ᐃᓕᒃᓯᓐᓂᒃ ᑐᓴᖅᓯᒪᔭᑦᑎᓐᓂᒃ ᐊᒻᒪ ᐱᔭᐅᔪᒪᓯᒪᔪᓂᒃ. ᐃᓕᓐᓂᐊᖅᑎᑦᑎᓂᐅᔪᑦ 

ᐃᖏᕐᕋᔪᓕᕆᔨᒃᑯᓐᓂᑦ ᑲᓇᑕᒥ ᐊᒻᒪ CTHRC ᑕᐃᒪᐃᓚᐅᖅᑐᑦ ᒪᓕᑦᑐᒋᑦ ᐃᓱᒫᓗᒋᔭᖏᑦ ᐃᓚᒋᔭᐅᔪᑦ. 

 

2011−ᖑᑎᓪᓗᒍ, ᐊᑐᕆᐊᓯᓚᐅᕐᒥᒐᑕ ᖃᕋᓴᐅᔭᒃᑯᑦ ᓂᕈᐊᖃᑦᑕᓂᕐᒧᑦ ᐊᒻᒪ ᑭᐅᔭᐅᑦᑎᐊᓚᐅᖅᑐᑕ (ᐅᖓᑖᓂ 50ᐳᓴᓐᑎ 

ᐃᓚᒋᔭᐅᔪᑦ ᓂᕈᐊᓚᐅᖅᑐᑦ ᓂᕈᐊᕐᓂᖃᖅᑎᓪᓗᒋᑦ ᑲᑎᒪᔨᖏᑦ). ᑕᒫᓂ ᐊᕐᕌᒍᒥ, ᐋᖅᑭᒋᐊᖅᓯᓚᐅᖅᑐᒍ ᐊᒻᒪ ᐱᕕᖃᖅᑎᑦᑎᓪᓗᑕ 

ᑕᐃᒃᑯᐊ ᐃᓚᒋᔭᐅᔪᑦ ᐃᓚᒋᔭᐅᔪᓐᓇᕐᓗᑎᒃ ᑕᑯᒃᓴᐅᖏᑦᑐᒃᑯᑦ ᓂᕈᐊᖅᑎᓪᓗᒋᑦ. ᑲᓇᑕᒥ ᑲᑐᔾᔨᖃᑎᒌᖑᔪᑦ ᖃᐅᔨᓇᓱᐊᕐᒪᑕ ᖃᓄᖅ 

ᑕᒪᓐᓇ ᑲᒪᒋᓚᐅᕐᒪᖔᑦᑎᒍᑦ ᑕᐃᒫᒃᓴᐃᓐᓇᖅ ᐱᔪᓐᓇᕐᓂᐊᕐᒪᑕ ᐊᒻᒪ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐊᒃᓱᐊᓗᒃ ᐅᐱᒍᓱᑦᑐᑦ 

ᑕᒪᒃᓱᒧᖓ ᓯᕗᒃᑲᑕᖅᑎᐅᓚᐅᕋᒥᒃ. 

 

ᖁᔭᓐᓇᒦᕐᓂᑐᐃᓐᓇᖅ ᒥᑭᓗᐊᖅᑑᔭᒻᒪᕆᑦᑐᖅ ᐊᖏᖅᓯᒪᓂᖃᑦᑎᐊᖅᑐᓄᑦ ᐃᖅᑲᓇᐃᔭᖅᑎᓄᑦ ᐊᒻᒪ ᐊᑭᓕᖅᓱᑕᐅᓐᖏᑦᑐᓄᑦ 

ᑲᑎᒪᔨᓄᑦ. ᐊᒃᓱᐊᓗᒃ ᐱᕚᓪᓕᑎᑦᑎᓯᒪᒻᒪᑕ ᑲᑐᔾᔨᖃᑎᒌᒥ ᐊᒻᒪ ᑕᐃᒃᑯᓄᖓ ᑭᓯᐊᓂ ᑕᐃᒫᒃ ᐱᕚᓪᓕᖅᑎᑕᐅᓯᒪᒐᑦᑕ. 

ᐱᓕᕆᕙᓪᓕᐊᓯᒪᓕᖅᑐᒍ ᑕᒫᓂ ᐊᕐᕌᒍᒧᑦ ᐊᒡᒋᖅᑐᒧᑦ ᐊᒻᒪ ᖃᓄᐃᓕᐅᕈᑎᒃᓴᐅᔪᓂᒃ ᐸᕐᓇᓯᒪᓪᓗᑕ. ᖃᐅᔨᒪᒐᑦᑕ 

ᑐᕚᕆᔪᓐᓇᓂᐊᕐᒥᔭᕗᑦ ᐃᓚᒋᔭᐅᔪᑦ ᐃᓚᐅᖁᒍᑦᑎᒍᑦ ᐱᓕᕆᐊᖑᔪᓂ ᐱᔾᔪᑎᒋᓪᓗᒋᑦ ᑕᒪᒃᑯᐊ ᖃᐅᔨᖃᑦᑕᖅᓯᒪᔭᕗᑦ ᐊᓂᒍᖅᑐᓂ. 

 

ᓯᕗᓂᒃᓴᕗᑦ ᐱᐅᔪᐊᓗᒃ. ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᓴᖅᑮᔪᒪᒻᒪᑕ ᓴᓐᖏᔪᒥᒃ, ᒪᑭᒪᐃᓐᓇᕈᓐᓇᖅᑐᒥᒃ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒥᒃ 

ᓄᓇᕗᒻᒥ. ᕿᓚᓈᖅᐳᒍᑦᓄᑖᒧᑦ ᖁᕕᐊᓇᖅᑐᒧᑦ ᐊᕐᕌᒍᒧᑦ ᐊᒻᒪ ᓄᓇᕗᑦ ᐅᐸᒍᒥᓇᖅᓯᑎᓪᓗᒍ ᐃᓱᒪᒋᔭᐅᔪᓂ ᑕᒪᒃᑯᐊ 

ᓴᖅᑭᕈᓐᓇᓂᐊᕐᒪᑕ. ᐳᓚᕋᑦᑐᓕᕆᓂᖅ ᓱᓕ ᑎᑭᐅᑎᓪᓚᕆᓐᖏᑦᑑᒐᓗᐊᖅ ᐱᔪᓐᓇᕐᓂᓪᓚᕆᖓᓄᑦ ᓄᓇᕗᒻᒥ ᑕᐃᒪᓕ ᑐᕌᒐᕆᔭᕗᑦ 

ᑕᐃᒃᓱᒧᖓ ᑎᑭᐅᑎᑎᓐᓇᓱᐊᖅᑐᒍ ᐊᒃᓱᕈᑦᑎᐊᕐᓗᑕ ᐃᖅᑲᓇᐃᔭᕐᓗᑕ ᐊᒻᒪ ᓈᓚᓪᓗᒋᑦ ᐳᓚᕋᑦᑐᓕᕆᓂᓕᕆᔪᑦ ᐊᒻᒪ 

ᐃᓚᒋᔭᐅᔪᖁᑎᕗᑦ. 
 

 

 

 

ᑳᓖᓐ ᑑᐳᐊ 

ᐊᐅᓚᑦᑎᔨᒻᒪᕆᒃ  
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ᑕᐅᑐᓐᖑᐊᖅᑕᖅ 

ᐊᕙᑎᒧᑦ ᑲᒪᑦᑎᐊᖅᑐᑦ ᐊᒻᒪ ᑮᓇᐅᔭᓕᐅᕈᑕᐅᔪᓐᓇᖅᑐᖅ ᐳᓚᕋᑦᑐᓕᕆᓂᖅ, ᓴᖅᑭᔮᖅᑎᑕᐅᓪᓗᓂ ᖃᐅᔨᒪᑦᑎᐊᖅᑐᓄᑦ 

ᑲᒪᒋᔭᐅᓂᖓᓄᑦ, ᐊᒻᒪ ᐊᐅᓚᓂᖃᑦᑎᐊᕐᓗᓂ ᒪᓕᓪᓗᒍ ᓄᓇᕗᒻᒥ ᐃᓕᖅᑯᓯᕐᒥ ᐊᒻᒪ ᐱᖁᓯᑐᖃᐅᔪᒥᒃ. 

ᐱᓇᓱᐊᖅᑕᖓ 

ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᓂᖅ ᑮᓇᐅᔭᓕᐅᕋᓱᐊᖅᑎᐅᖏᑦᑐᖅ ᐃᓚᒋᔭᐅᔪᓄᑦ ᑲᑐᔾᔨᖃᑎᒌᖑᔪᑦ ᑲᔪᖏᖅᓴᐃᔪᖅ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒥᒃ 

ᐊᑐᐃᓐᓇᐅᑎᑦᑎᓪᓗᑎᒃ ᐊᔾᔨᐅᖏᑦᑐᒥᒃ ᖃᐅᔨᒪᓂᐅᔪᓂᒃ ᐊᒻᒪ ᖃᐅᔨᒪᔭᖃᓗᐊᓐᖑᐊᖅᑐᑎᒃ ᑕᓪᓕᒪᐅᔪᒥ: ᓂᐅᕐᕈᑎᖃᓂᕐᒧᑦ, 

ᖃᐅᔨᓴᓂᕐᒧᑦ, ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᐱᕙᓪᓕᐊᑎᑦᑎᓂᕐᒥᒃ, ᐱᓕᒻᒪᒃᓴᐃᓂᕐᒧᑦ, ᐊᒻᒪ ᓂᐅᕐᕈᐊᓂ ᐳᓚᕋᑦᑎᓂᒃ ᐱᔨᑦᑎᓂᕐᒧᑦ. 

ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᑲᑐᔾᔨᖃᑎᖃᖅᐸᑦᑐᑦ ᒐᕙᒪᐅᔪᓂᒃ, ᐃᓄᐃᑦ ᑲᑐᔾᔨᖃᑎᒌᖏᓐᓂᒃ, ᓄᓇᓕᓐᓂ, ᐊᒻᒪ ᐳᓚᕋᑦᑐᓂᒃ 

ᑲᒪᔨᐅᕙᑦᑐᓂᒃ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒥᒃ ᓴᖅᑮᖁᔨᓪᓗᑎᒃ ᑕᒪᓐᓇ ᒪᑭᒪᔾᔪᑕᐅᔪᓐᓇᖅᑐᓂ ᑮᓇᐅᔭᓕᐅᕈᑕᐅᓗᓂ, ᐃᓕᖅᑯᓯᕐᒥᒃ 

ᐱᐅᖅᓱᐊᓂᕐᒧᑦ, ᐊᒻᒪ ᐃᓅᓯᕐᓄᑦ ᐃᑲᔪᕐᓂᖃᕈᓐᓇᖅᓂ ᓄᓇᕗᒻᒥ ᐃᓄᖏᓐᓄᑦ. 

ᐅᓂᒃᑳᖅᓯᒪᓂᖓ 

ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᓴᖅᑭᑕᐅᓚᐅᖅᓯᒪᔪᑦ 1996−ᒥ ᑮᓇᐅᔭᓕᐅᕋᓱᐊᖅᑎᐅᖏᑦᑐᑦ ᑲᑐᔾᔨᖃᑎᒌᖑᔪᑦ, 

ᐃᓕᓴᕆᔭᐅᓂᖃᓚᐅᖅᑐᖅ ᒪᓕᓪᓗᒍ ᓄᓇᑦᓯᐊᕐᒥ ᑲᑐᔾᔨᖃᑎᒌᓄᑦ ᐱᖁᔭᕐᒥ, ᐊᒻᒪ ᐱᒋᐊᓐᖓᐅᑎᖃᓚᐅᖅᑐᖅ ᐊᑕᐅᓯᕐᒥᒃ 

ᐊᑐᖅᑐᐊᖅᑕᐅᔪᒥᒃ ᒐᕙᒪᒃᑯᓐᓂᑦ ᐃᖅᑲᓇᐃᔭᖅᑎᒥᒃ ᐊᐅᓚᑦᑎᔨᐅᓂᐊᕐᓗᓂ. 

ᑲᑐᔾᔨᖃᑎᒌᖑᔪᑦ ᐊᓪᓚᕝᕕᖃᕐᕕᖓ ᐃᖅᑲᓇᐃᔭᖅᑎᖃᓕᖅᑐᖅ ᐊᖓᔪᖅᑲᐅᑕᐅᔪᓂᒃ ᐊᐅᓚᑦᑎᔨᒻᒪᕆᒻᒥᒃ, ᑮᓇᐅᔭᓕᕆᔨᒥᒃ, ᐊᒻᒪ 

ᑐᑭᒧᐊᑦᑎᑦᑎᔨᒥᒃ ᐃᓚᒋᔭᐅᔪᓄᑦ ᐊᒻᒪ ᐳᓚᕋᑦᑐᓄᑦ ᐱᔨᑦᑎᓂᕐᒧᑦ.  ᐊᓯᖏᑦ ᐃᖅᑲᓇᐃᔭᐃᓐᓇᖅᑐᑦ ᒪᑯᐊᖑᒧᑦ 

ᓂᐅᕐᕈᑎᖃᕋᓱᐊᕐᓂᕐᒧᑦ ᑲᒪᔨ, ᐱᓕᕆᔨᐅᔪᖅ, ᖃᐅᔨᓴᓂᕐᒧᑦ ᐃᑲᔪᖅᑎ, ᐊᐅᓚᑦᑎᔨᒧᑦ ᐃᑲᔪᖅᑎ, ᐊᒻᒪ ᐊᓪᓚᕝᕕᒻᒥ ᐃᑲᔪᖅᑎ, ᐊᒻᒪ 

ᑳᓐᑐᕋᒃᑕᐅᖃᑦᑕᖅᑐᑦ ᐊᔾᔨᐅᖏᑦᑐᓄᑦ ᐱᓕᕆᐊᓄᑦ. ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᑲᒪᒋᔭᖃᕐᒥᔪᑦ ᐱᖓᓱᓂᒃ ᐊᕕᒃᑐᖅᓯᒪᔪᓂᒃ 

ᐳᓚᕋᑦᑐᓕᕆᕕᐅᔪᓄᑦ ᐃᖃᓗᓐᓂ, ᑲᖏᖅᖠᓂᕐᒥ, ᐊᒻᒪ ᐃᖃᓗᑦᑑᑦᑎᐊᒥ. 

ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐊᐅᓚᔾᔪᑎᒃᓴᓪᓗᐊᑕᖏᓐᓂᒃ ᑮᓇᐅᔭᖃᖅᑎᑕᐅᕙᑦᑐᑦ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᓐᓂᑦ 

ᐃᖏᕐᕋᖃᑦᑕᖅᑐᓕᕆᔨᒃᑯᓂᓪᓗ ᒪᓕᑦᑐᒋᑦ ᐃᑲᔪᕐᓂᕐᒧᑦ ᐊᖏᖃᑎᒌᒍᑕᐅᔪᖅ. ᐊᓯᖏᑦ ᒐᕙᒪᒃᑯᓐᓂᑦ ᐱᓕᕆᕕᐅᔪᑦ, ᒪᒃᑮᒃ ᓄᓇᕗᒻᒥ 

ᐊᒻᒪ ᒐᕙᒪᑐᖃᒃᑯᓐᓂ, ᐃᑲᔪᖅᐸᑦᑐᑦ ᑮᓇᐅᔭᑎᒍᑦ ᐊᔾᔨᒌᓐᖏᑦᑐᓄᑦ ᐱᓕᕆᐊᓄᑦ ᐊᒻᒪ ᐊᔾᔨᐅᖏᑦᑐᓄᑦ ᐱᓕᕆᐊᓄᑦ.                                                                                                                                                                                                       

ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᓂᖅ ᐊᐅᓚᑕᐅᔪᖅ ᑲᑎᒪᔨᐅᔪᓂᒃ ᑕᐃᒃᑯᐊ ᐃᓕᓯᒪᕙᑦᑐᑎᒃ ᐊᑭᓕᖅᓱᖅᑕᐅᓇᑎᒃ.                                                                                                                                                                   
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ᐱᒋᐊᕈᑎᖓ 

ᑐᕌᕐᕕᐅᓇᓱᐊᕐᓗᓂ ᓂᐅᕐᕈᑎᖃᕐᓂᕐᒧᑦ ᑲᑐᔾᔨᖃᑎᒌᖑᓗᓂ ᓄᓇᕗᒻᒧᑦ, ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᑲᒪᒋᔭᖃᖅᑐᑦ 

ᓴᖅᑭᔮᖅᑎᑦᑎᓂᕐᒧᑦ ᓄᓇᕗᒻᒥ ᓂᐅᕐᕈᔪᓄᑦ ᐅᐸᒐᒃᓴᐅᓗᓂ, ᑐᑭᒧᐊᑦᑎᑦᑎᓗᑎᒃ ᐳᓛᕆᐊᖅᑐᓂᒃ ᐃᓚᒋᔭᖁᑎᑦᑕᐱᔨᑦᑎᕐᓂᖏᓐᓄᑦ 

ᐊᒻᒪ ᑎᓕᐅᒃᑲᓂᕐᓗᒋ ᓄᓇᑦᑎᓐᓄᑦ ᐳᓛᕆᐊᖃᑦᑕᖁᓗᒋᑦ. 
 

ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᑐᕌᒐᖃᖅᑐᑦ ᐃᓂᑖᖁᓪᓗᒍ ᓄᓇᕗᑦ ᐊᔾᔨᐅᖏᑦᑐᖅ ᐅᐸᒐᒃᓴᐅᔪᖅ “ᐃᓅᓂᖏᓐᓂ ᐅᐸᒃᑕᐅᔪᒪᔪᖅ” 

ᑕᒪᒃᑯᓄᖓ ᓂᐅᕐᕈᕙᑦᑐᓄᑦ ᐊᒻᒪ ᐊᐅᓚᓂᐅᕙᑦᑐᓄᑦ ᑕᒫᒃᑮᓐᓂᒃ ᑲᓇᑕᒥ ᐊᒻᒪ ᓯᓚᕐᔪᐊᒥ ᓂᐅᕐᕈᑎᖃᕐᓂᕐᒧᑦ. ᓂᐅᕐᕈᑎᖃᕐᓂᕐᒧᑦ 

ᖃᓄᐃᓕᐅᕐᓂᐅᔪᑦ ᐃᒪᐃᑦᑐᓂ ᐱᖃᓯᐅᔾᔨᔾᔪᑦ ᓴᖅᑮᔮᖅᑎᑦᑎᓂᕐᒧᑦ, ᑭᒃᑯᑐᐃᓐᓇᕐᓄᑦ ᐊᒻᒪ ᑐᓴᒐᒃᓴᓕᕆᓂᕐᒧᑦ, ᐅᐸᖃᑦᑕᕐᓂᖏᓐᓄᑦ 

ᑐᓴᒐᒃᓴᓕᕆᓂᕐᒧᑦ/ᑕᐅᖅᓯᓂᕐᒧᑦ/ᐊᑐᖅᐸᑦᑐᓄᑦ ᑕᑯᒃᓴᐅᑎᑦᑎᓂᕐᒧᑦ ᐊᒻᒪ ᐊᓯᖏᑦ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᖃᓄᐃᓕᐅᕐᓂᐅᔪᑦ, 

ᑐᓴᐅᑎᓕᕆᓂᒃᑯᑦ, ᓂᐅᕐᕈᑎᖃᕐᓂᕐᒧᑦ ᖃᐅᔨᓴᕐᓂᕐᒧᑦ ᐊᓯᖏᓐᓄᓪᓗ. 
 

ᑲᑐᔾᔨᖃᑎᒌᓐᖏᓐᓂᒃᑯᑦ ᐊᒻᒪ ᐱᓕᕆᖃᑎᒌᓐᓂᒃᑯᑦ ᓇᖕᒥᓂᖅ ᐱᓕᕆᕕᖃᖅᑐᓂᒃ, ᒐᕙᒪᒃᑯᖏᓐᓂᑦ ᐊᒻᒪ ᐊᓯᖏᓐᓂᒃ ᑎᒍᒥᐊᖅᑎᐅᔪᓂᒃ, 

ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐃᓚᒋᔭᐅᔪᓐᓇᖅᐸᒻᒥᔪᑦ ᐊᖏᔫᑕᐅᓂᖅᓴᐅᔪᓂ ᐱᓕᕆᐊᓂ ᓴᖅᑭᔮᖅᑎᑦᑎᕐᑲᓂᖅᑐᓂᒃ ᓄᓇᕗᒻᒥ 

ᐊᔪᖅᓴᖏᓐᓂᖏᓐᓂᒃ ᐅᐸᒐᒃᓴᐅᔪᓂᒃ ᐊᒻᒪ ᑎᓕᐅᕆᒃᑲᓂᕐᓂᕐᒧᑦ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒥᒃ ᒪᑭᒪᐃᓐᓇᕈᓐᓇᕐᓗᓂ ᑮᓇᐅᔭᓕᐅᕈᑕᐅᔪᓐᓇᕐᓗᓂ, 

ᐃᓕᖅᑯᓯᕐᒥᒃ ᐱᐅᖅᓱᐊᓂᕐᒧᑦ ᐊᒻᒪ ᐃᓅᓯᕐᒧᑦ ᐃᑲᔪᕈᑕᐅᔪᓐᓇᖅᑐᓄᑦ ᐃᓄᖏᓐᓄᑦ ᓄᓇᕗᒻᒥ.  

 

ᖃᕋᓴᐅᔭᒃᑯᑦ ᑐᑭᓯᒋᐊᕐᕕᒃ 

ᐃᓚᖓᑦ ᐱᒻᒪᕆᐅᓗᐊᓐᖑᐊᖅᑐᖅ ᐱᓕᕆᐊᖑᔪᖅ ᑕᒫᓂ ᐊᕐᕌᒍᒥ ᐊᓂᒍᖅᑐᒥ ᐱᔭᕇᖅᑕᐅᓂᖓᓄᑦ ᐊᒻᒪ ᓴᖅᑮᓂᕐᒧᑦ ᓯᕗᓪᓕᐅᔪᒥᒃ 

ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒥᒃ ᓄᑖᖑᔪᒥ ᐋᖅᑭᒋᐊᖅᓯᒪᔪᒥᒃ ᖃᕋᓴᐅᔭᒃᑯᑦ ᑐᑭᓯᒋᐊᕐᕕᐅᔪᒥᒃ, www.nunavuttourism.com.  

ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐱᓕᕆᖃᑎᖃᑦᑎᐊᓚᐅᖅᑐᖅ ᐊᔮᔮᒃᑯᓐᓂᑦ ᓂᐅᕐᕈᑎᖃᕐᓂᕐᒧᑦ ᐊᒻᒪ ᑐᓴᐅᒪᖃᑦᑕᐅᓕᕆᔨᒃᑯᓐᓂᑦ 

ᐋᖅᑮᓇᓱᐊᖅᑐᑎᒃ ᑕᑯᒥᓇᕐᓂᖅᓴᐅᔪᒥᒃ, ᑐᑭᓯᓇᕐᓂᖅᓴᐅᔪᒥᒃ, ᐊᒻᒪ ᐊᑐᕋᓐᓂᕐᓂᖅᓴᐅᔪᒥᒃ ᖃᕋᓴᐅᔭᒃᑯᑦ ᑐᑭᓯᒋᐊᕐᕕᐅᔪᒥᒃ 

ᓇᕆᐊᖑᓇᓱᐊᖅᑐᓂ ᑕᒪᒃᑯᓄᖓ ᐳᓚᕋᑉᐸᑦᑐᓄᑦ ᓄᓇᕗᒻᒨᖁᓪᓗᒋᑦ. 

ᓯᕗᓪᓕᐅᔪᖅ ᑲᒪᒋᔭᐅᓂᖓ ᓄᑖᒥ ᖃᕋᓴᐅᔭᒃᑯᑦ ᑐᑭᓯᒋᐊᕐᕕᐅᔪᖅ ᓴᖅᑭᑕᐅᓚᐅᖅᑐᑦ ᔪᓚᐃ 9, 2012 ᐊᒻᒪ ᐅᖃᐅᓯᕆᔭᐅᓚᖅᑐᓂ 

ᑕᑯᒃᓴᐅᑲᐅᑎᒋᓪᓗᑎᒃ ᑕᓚᕖᓴᒃᑯᑦ CTV Canada AM  ᓄᓇᕗᑦ ᐅᓪᓗᖓᓂ ᓇᓪᓕᐅᓂᖅᓯᐅᕐᓂᖃᖅᑎᓪᓗᒋᑦ ᐃᖃᓗᓐᓂᑦ. 

ᐊᒃᓱᐊᓗᒃ ᐱᕕᖃᑦᑎᐊᓚᐅᕋᑦᑕ ᑕᑯᓐᓇᖅᑕᐅᔪᓐᓇᖅᑐᑕ ᑲᓇᑕᒥ, ᐊᒻᒪ ᑎᓴᒪᐃᕋᖅᑐᒋᑦ ᓲᕐᓗ ᐊᒥᓲᓂᖏᑦ ᑕᑯᓐᓈᖅᑐᑦ 

ᑕᑯᓐᓇᓚᐅᕐᒪᑕ ᑕᐃᒃᓱᒪᓂ ᔪᓚᐃ 9−ᖑᑎᓪᓗᒍ ᐊᒻᒪ ᐅᓪᓗᐃᑦ ᑭᖑᓂᐊᒍᑦ ᑕᑯᒃᓴᐅᑎᑕᐅᓚᐅᖅᑎᓪᓗᒍ. 

ᐱᓪᓗᐊᑕᕆᔭᖏᑦ ᑕᕝᕙᓂ ᓄᑖᒥ ᑐᑭᓯᒋᐊᕐᕕᐅᔪᒥ ᖃᕋᓴᐅᔭᒃᑯᑦ ᐃᒪᐃᑦᑐᑦ:  

 ᐊᑐᖅᑐᑦ ᖃᐅᔨᑦᑎᐊᓂᖅᓴᐅᖁᓪᓗᒋᑦ 

ᓯᕗᓪᓕᐅᔾᔭᖁᔭᐅᔪᖅ ᓄᑖᒧᑦ ᖃᕋᓴᐅᔭᒃᑯᑦ ᑐᑭᓯᒋᐊᕐᕕᐅᔪᒧᑦ ᐊᕙᒃᑯᑎᖃᕐᓗᑎᒃ ᑕᐃᒃᑯᐊ ᐊᑐᖅᑐᑦ ᖃᐅᔨᑦᑎᐊᓂᖅᓴᐅᓗᑎᒃ. 

ᑕᒪᓐᓇ ᐱᖃᓯᐅᔾᔨᓚᐅᖅᑐᖅ ᐋᖅᑭᒃᓱᐃᒃᑲᓂᕐᓂᕐᒧᑦ ᑐᑭᓯᒋᐊᕐᕕᐅᔪᒥᒃ ᒪᓕᑦᑎᐊᓂᖅᓴᐅᓗᓂ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ 

ᐱᖁᑎᖏᓐᓂᒃ, ᐊᒻᒪ ᓴᖅᑮᑲᓐᓂᓂᕐᒧᑦ ᑕᑯᔪᒥᓇᖅᑐᓂᒃ ᐊᑐᖅᑕᐅᑎᐊᕐᓂᖓᓄᑦ ᑐᓴᒐᒃᓴᐅᔪᓐᓇᖅᑐᓂᒃ 

ᐊᑦᑐᐃᓂᖅᐹᖑᔪᓐᓇᑐᒃᑯᑦ. ᐊᐃᒃᐸᖓᓂ, ᕿᓂᕈᑎᖓ ᐋᖅᑭᒃᑕᐅᒃᑲᓐᓂᓚᐅᖅᑐᖅ ᐊᔾᔨᐅᖏᒃᑲᓂᕐᓂᐊᕐᒪᑦ ᐊᒻᒪ 

ᐱᔭᕆᐊᑭᓐᓂᖅᓴᐅᓂᐊᕐᒪᑦ ᑕᐃᒃᑯᓄᖓ ᐊᑐᖅᑐᓄᑦ ᕿᓂᖅᑕᖏᓐᓂᒃ ᓇᓂᓯᔪᓐᓇᖁᓪᓗᒋᑦ ᑐᑭᓯᒋᐊᕈᑎᒃᓴᐅᔪᓂᒃ. 

ᑭᖑᓪᓕᖅᐹᒥᒃ, ᖃᕋᓴᐅᔭᒃᑯᑦ ᑐᑭᓯᒋᐊᕐᕕᐅᔪᖅ ᐃᓗᓕᖏᑦ ᐊᒥᓱᕈᕆᐊᖅᑕᐅᒻᒪᕆᓚᐅᕐᒥᔪᑦ ᑐᑭᓯᓇᑦᑎᐊᕈᓐᓇᖁᓪᓗᒋᑦ, ᐊᒻᒪ 

ᐃᓚᓯᓗᑎᒃ ᓄᑖᓂ ᐃᓗᓕᖏᓐᓂᒃ ᓇᓗᓇᐃᖅᓯᓪᓗᐊᑕᖅᑐᓂ ᐱᒻᒪᕆᐅᓗᐊᓐᖑᐊᕐᓂᖏᓐᓂᒃ ᑐᑭᓯᒋᐊᕈᑎᒃᓴᐅᔪᓂᒃ ᐸᕐᓇᓂᕐᒧᑦ 

ᐊᒻᒪ ᐃᓂᒃᓴᓕᐅᕐᓂᕐᒧᑦ ᓄᓇᕗᒻᒨᓂᐊᕐᓗᑎᒃ. 

http://www.nunavuttourism.com/
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  ᐊᑐᖅᐸᑦᑐᓄᑦ ᖃᐅᔨᓴᕐᓂᖅ 

ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐱᔪᓐᓇᖃᑦᑕᓂᐊᓕᖅᑐᑦ ᐊᑑᑎᖃᖅᑐᓂᒃ ᑐᑭᓯᒋᐊᕈᑎᒃᓴᐅᔪᓂᒃ ᑐᑭᓯᒋᐊᕐᕕᒻᒧᑦ ᖃᐅᔨᒋᐊᖅᑐᓂᒃ 

ᖃᐅᔨᓴᖅᑕᐅᔪᓄᑦ ᑕᐃᒃᑯᐊ ᐊᑐᖅᑐᑦ ᐱᔪᒪᒐᐃᑉᐸᑕ ᖃᐅᔨᒪᔨᒋᔭᐅᔪᓂᒃ ᐊᒻᒪ ᓄᓇᓐᖑᐊᓂᒃ. ᖃᐅᔨᓴᕐᓂᐅᔪᖅ 

ᓄᐊᑦᑎᕙᓪᓕᐊᔪᖅ ᓇᓗᓇᐃᖅᓯᒪᔪᓂᒃ ᑕᐃᒃᑯᐊ ᐊᑐᖅᑐᑦ ᖃᓄᐃᑦᑐᓂ ᐱᐅᒃᓴᕐᒪᖔᑕ, ᖃᓄᐃᑦᑐᓄᒃ ᐊᐅᓪᓚᕈᒪᓂᖏᓐᓄᑦ, 

ᖃᖓᒃᑯᑦ ᐊᒻᒪ ᐊᓯᖏᓐᓂᒃ. ᑕᒪᒃᑯᐊ ᑐᑭᓯᒋᐊᕈᑎᒃᓴᐅᔪᑦ ᖃᐅᔨᓴᖅᑕᐅᓕᕋᔭᖅᑐᑦ ᑕᕝᕙᓂ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ 

ᖃᐅᔨᓴᖅᑎᖓᑕ ᐃᑲᔪᖅᑎᖓᓄᑦ ᐊᒻᒪ ᐊᑐᖅᑕᐅᓗᑎᒃ ᐱᐅᓯᒋᐊᕈᑎᒋᔭᐅᓗᓂ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ 

ᓂᐅᕐᕈᑎᖃᕐᓂᕐᒧᑦ ᐊᒻᒪ ᓴᖅᑭᔮᖅᑎᑦᑎᔾᔪᑕᐅᓇᓱᐊᖅᑐᓂᒃ. 

 

ᓴᖅᑭᑕᐅᓚᐅᖅᑎᓪᓗᒍ ᓄᑖᖓᔪᖅ ᖃᕋᓴᐅᔭᒃᑯᑦ ᑐᑭᓯᒋᐊᕈᑎᒃᓴᐅᔪᖅ, ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐱᓕᕆᐊᖃᖅᓯᒪᓕᖅᑐᑦ 

ᐊᐃᒃᐸᖓᓂ ᑭᖑᓪᓕᐅᔪᒥᒃ ᑐᑭᓯᒋᐊᕐᕕᐅᔪᒥᒃ, ᐱᖃᓯᐅᔾᔨᓂᐊᖅᑐᖅ ᓄᑖᓂᒃ ᐊᒻᒪ ᐊᑲᐅᓯᒋᐊᖅᓯᒪᔪᓂᒃ ‘ᐃᓚᒋᔭᐅᔪᓂᒃ ᑭᓯᐊᓂ’ 

ᑐᕌᖓᔪᓂᒃ, ᖃᕋᓴᐅᔭᒃᑯᑦ ᑐᓴᒐᒃᓴᓂᒃ ᐅᖃᓕᒫᕐᕕᐅᒧᖅ, ᐃᓚᒋᔭᐅᔪᓄᑦ ᓴᖅᑭᔮᖅᑎᑦᑎᕕᐅᔪᖅ, ᐊᒻᒪ ᐅᐃᕖᑎᑐᖓᒐᓛᑦᑐᖅ ᑖᓐᓇ 

ᑐᑭᓯᒋᐊᕐᕕᐅᔪᖅ. ᑕᒪᒃᑯᐊ ᐃᓗᓕᖏᑦ ᓂᕆᐅᒋᔭᐅᔪᑦ ᓴᖅᑭᕐᓂᐊᕆᐊᖏᓐᓂᒃ ᐅᑭᐊᒃᓵᖓᓂ 2013−ᒥ. 
 

ᑕᑯᒃᓴᐅᑎᑦᑎᓃᑦ ᐊᒻᒪ ᐊᓯᖏᑦ ᖃᓄᐃᓕᐅᕐᓂᐅᔪᑦ 

ᐃᓚᖓᑦ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᓂᐅᕐᕈᑎᖃᕐᓂᕐᒧᑦ ᖃᓄᐃᓕᐅᕐᓂᐅᓗᐊᑕᖅᑐᖅ ᐅᐸᒃᑕᐅᖃᑦᑕᕐᓂᖏᑦ ᑕᑯᒃᓴᐅᑎᑦᑎᓂᕐᒧᑦ, 

ᑐᓴᒐᒃᓴᑎᒍᑦ ᐊᒻᒪ ᐊᑐᖅᐸᑦᑐᓄᑦ ᑕᑯᒃᓴᐅᑎᑦᑎᓂᖅ. ᑕᒪᒃᑯᐊ ᐱᕕᖃᖅᑎᑦᑎᔪᑦ ᑕᑯᒃᓴᐅᑎᑦᑎᑲᓐᓂᖅᑐᑎᒃ ᓄᓇᕗᒻᒥ 

ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᓐᓂᑦ, ᓴᖅᑭᔮᖅᑎᑦᑎᓪᓗᑎᒃ ᓄᑖᓂᒃ ᐊᒻᒪ ᐱᑕᖃᖅᐸᒌᖅᑐᓂᒃ ᐱᖁᑎᒋᔭᐅᔪᓂᒃ ᐊᒻᒪ ᐱᓕᕆᐊᓂᒃ, 

ᐱᕚᓪᓕᕈᑕᐅᔪᓐᓇᖅᑐᓂᒃ, ᐊᑭᑦᑐᕋᐅᑎᔾᔪᑕᐅᒃᑲᓐᓂᕈᓐᓇᖅᑐᓂᒃ, ᐅᖃᖅᑕᕐᕕᒃᓴᐅᓪᓗᐊᑕᖅᑐᓄᑦ ᕿᓂᕐᓂᕐᒧᑦ, ᐊᒻᒪ ᑲᒪᓂᕐᒧᑦ 

ᒫᓐᓇᐅᔪᖅ ᓯᕗᓂᑦᑎᓐᓂᓪᓗ ᐱᓕᕆᖃᑎᒌᓐᓂᐅᔪᓐᓇᖅᑐᓂᒃ. 

ᐅᑯᐊ ᑕᑯᒃᓴᐅᑎᑦᑎᓂᐅᔪᑦ ᐅᐸᒃᑕᐅᓚᐅᖅᑐᑦ ᐊᕐᕌᓂ:  

ᑲᑎᓐᓂᖅ ᑲᓇᑕᒥ Rendez-vous Canada (ᒪᐃ 2012) – ᐊᕐᕌᒍᑕᒫᑦ, ᑲᓇᑕᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᑲᑎᒪᔨᖏᑦ 

ᑲᒪᒋᔭᖃᖅᐸᒻᒪᑕ ᑲᑎᓐᓂᖅ ᑲᓇᑕᒥ Rendez-vous Canada ᑲᓇᑕᒥ ᐊᒻᒪ ᓯᓚᕐᔪᐊᒥ ᓂᐅᕕᖅᐸᑦᑐᓄᑦ ᑭᓱᑦ ᐊᑐᐃᓐᓇᐅᒻᒪᖔᑕ 

ᑲᓇᑕᒥ. ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐅᐸᒍᑎᓯᒪᓚᐅᖅᑐᑦ ᑖᒃᓱᒧᖓ, ᐃᐊᑦᒪᓐᑕᓐᒥ ᑕᒫᓂ ᐊᕐᕌᒍᒥ, ᐊᒻᒪ ᐊᒥᓱᑲᓪᓚᐅᔪᑦ 

ᐃᓚᒋᔭᐅᔪᑦ. ᑕᐃᒪᐃᒃᐸᒃᑲᒥ, ᑕᒪᒃᑯᐊ ᑕᑕᑦᑎᐊᓚᐅᖅᑐᑦ, ᓄᓇᕗᒻᒥᒃ ᖃᐅᔨᔪᒪᔪᑦ ᐊᒥᓱᒻᒪᕆᐅᒧᑦ ᐊᒻᒪ ᐅᖃᖃᑎᖃᑦᑎᐊᓚᐅᖅᑐᑎᒃ 

ᑕᐃᒃᑯᓂᖓ ᐊᐅᓚᑦᑎᔨᐅᔪᓂᒃ ᐊᒻᒪ ᐊᓯᖏᓐᓂᒃ ᑭᒡᒐᑐᖅᑎᐅᔪᓂᒃ ᑲᓇᑕᒦᓐᖔᖅᓯᒪᔪᓂᒃ, ᒥᐊᓕᒐᐃᑦ ᓄᓇᖓᓐᓂ ᐊᒻᒪ ᑕᕆᐅᑉ 

Nunavuttourism.com−ᑯᑦ ᓄᑖᖅ ᖃᕋᓴᐅᔭᒃᑯᑦ 

ᑐᑭᓯᒋᐊᕐᕕᖓᑕ ᑕᒃᑯᖓ. 

 ᐃᓚᒋᔭᐅᔪᓄᑦ ᑎᑎᕋᖅᑕᐅᓯᒪᕕᐅᔪᖅ 

ᐃᓚᖓᑦ ᐊᑑᑎᖃᕐᓂᖅᐸᐅᔪᖅ ᑕᕝᕙᓂ ᓄᑖᒥ ᖃᕋᓴᐅᔭᒃᑯᑦ 

ᑐᑭᓯᒋᐊᕐᕕᐅᔪᒥ ᐃᒪᐃᑦᑐᖅ “ᕿᓂᕐᓗᒋᑦ ᐱᔨᑦᑎᕈᑎᑦ” ᐊᑐᖅᑕᐅᔪᓐᓇᖅᑐᖅ, 

ᕿᓂᕈᓐᓇᖅᑎᑦᑎᔪᖅ ᑎᑎᕋᖅᓯᒪᔪᒥᒃ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᓐᓄᑦ 

ᐃᓚᒋᔭᐅᔪᓂᒃ (ᑕᒫᒃᑮᓐᓂᒃ ᖃᓄᐃᓕᐅᕐᓂᒃᑯᑦ ᐊᒻᒪ ᓄᓇᖏᑎᒍᑦ) 

ᓇᓂᓯᓇᓱᐊᕐᓗᑎᒃ ᐊᐅᓚᑦᑎᔨᐅᔪᓂᒃ ᐊᒻᒪ ᐱᔨᑦᑎᕈᑕᐅᔪᓂᒃ ᒪᓕᑦᑐᑦ 

ᐱᔪᒪᔭᖏᓐᓂᒃ ᐊᒻᒪ ᑭᓐᖑᒪᔭᖏᓐᓂᒃ. ᕿᓂᕐᓗᓂ ᑎᑎᕋᖅᓯᒪᔪᖃᕐᒥᔪᖅ 

ᐊᑦᑐᐊᓂᖃᖅᑐᓂᒃ ᐃᓚᒋᔭᐅᔪᓂᒃ ᐱᖃᐅᓯᑎᓪᓗᒋᑦ ᐅᖃᕐᕕᒃᓴᐅᔪᓂᒃ, 

ᓇᓗᓇᐃᖅᓯᒪᒐᓚᓐᓂᖏᓐᓂᒃ ᐱᓕᕆᕕᐅᔪᑦ ᐅᕝᕙᓗ ᐱᔨᑦᑎᕈᑕᐅᔪᑦ, ᐊᒻᒪ 

ᑲᓱᖅᓯᒪᓂᐅᔪᖅ ᐃᓚᒋᔭᐅᔪᑦ ᑐᑭᓯᒋᐊᕐᕕᖓᓄᑦ, ᐊᑐᐃᓐᓇᐅᑉᐸᑦ. ᑖᓐᓇ 

ᓄᑖᖑᔪᖅ ᐊᑐᖅᑕᐅᔪᓐᓇᖅᑐᖅ ᐊᑑᑎᖃᖅᑐᒻᒪᕆᐅᔪᑦ ᑲᓱᖅᑎᑦᑎᓂᕐᒧᑦ 

ᓂᐅᕐᕈᑐᐃᓐᓇᕆᐊᖃᖅᑐᑦ ᖃᐅᔨᒪᓂᓕᓐᓂᒃ ᕿᓂᖅᑕᖏᓐᓂᒃ, 

ᒪᓕᑦᑎᑕᐅᓪᓗᑎᒃ ᐱᔪᒪᔭᖏᓐᓂᒃ ᓂᐅᕕᕐᓂᕐᒧᑦ, ᐊᒻᒪ ᑕᐃᒃᑯᐊ 

ᑐᕌᖅᑎᐸᓪᓕᐊᓪᓗᒋᑦ ᐃᓚᒋᔭᐅᔪᑦ ᖃᕋᓴᐊᔭᒃᑯᑦ ᑐᑭᓯᒋᐊᕐᕕᖏᓐᓄᑦ. 

 ᑲᑐᔾᔨᓂᖅ ᖃᕋᓴᐅᔭᒃᑯᑦ ᕿᓂᕐᓂᕐᒧᑦ ᓄᓇᓐᖑᐊᒥᒃ 

ᐱᒻᒪᕆᐅᔪᖅᑕᐅᖅ ᑕᕝᕙᓃᑦᑐᖅ ᑐᑭᓯᒋᐊᕐᕕᐅᔪᒥ ᓄᑖᖑᔪᖅ ᕿᓂᕐᓂᕐᒧᑦ 

ᓄᓇᓐᖑᐊᒃᑯᑦ, ᑲᑐᔾᔭᐅᓪᓗᓂ ᐊᑐᖅᑕᐅᔪᓐᓇᖅᑐᖅ ᐃᒪᐃᑦᑐᓐᓇᖅᑎᑦᑎᔪᖅ 

ᑕᐃᒃᑯᓂᖓ ᐊᑐᖅᑐᓂᒃ ᑐᑭᓯᒋᐊᕈᓐᓇᖅᑐᑎᒃ ᓄᓇᕗᒻᒥ ᓄᓇᓐᖑᐊᖓᓂ 

ᐊᔾᔨᓐᖑᐊᑎᒍᑦ ᐅᕝᕙᓗ ᓄᓇᓕᓐᓄ ᓱᕐᓗ ᖃᖓᑕᔪᒥ ᑕᑯᒋᐊᕈᓐᓇᕐᓗᑎᒃ. 

ᑕᐃᒃᑯᐊ ᐊᑐᖅᑐᑦ ᕿᒥᕐᕈᔪᓐᓇᓂᐊᖅᑐᑦ ᓄᓇᓕᓐᓂ, ᓇᓂᓯᔪᓐᓇᕐᓗᑎᒃ 

ᑐᔪᕐᒥᕕᒃᓴᐅᔪᓂᒃ, ᓇᓂᓯᔪᓐᓇᕐᓗᑎᒃ ᑲᓇᑕᒥ ᐊᒻᒪ ᓄᓇᕗᒻᒥ 

ᒥᕐᖑᐃᕐᓯᕐᕕᐅᔪᓂᒃ, ᐊᒻᒪ ᑕᒪᒃᑯᓂᖓ ᑰᖑᔪᓂᒃ. 
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ᐊᑭᐊᓂᒃ. ᐊᒻᒪ ᓱᓕ, ᑕᒪᓐᓇ ᐊᕐᕌᒍᑕᒫᑦ ᐱᕕᖃᖅᑎᑕᐅᓂᐅᔪᖅ ᑲᑎᖃᑎᒌᒍᑕᐅᔪᓐᓇᕐᒪᑦ ᐊᒻᒪ ᑲᓱᖅᓯᒪᑎᑦᑎᓪᓗᓂ 

ᑭᒡᒐᑐᖅᑎᐅᔪᓂᒃ ᐊᓯᖏᓐᓂᒃ ᑲᓇᑕᒥ ᐊᕕᒃᑐᖅᓯᒪᔪᓂᒃ ᐊᒻᒪ ᐅᑭᐅᖅᑕᖅᑐᒥ ᐊᕕᒃᑐᖅᓯᒪᔪᓂ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᑲᑐᔾᔨᖃᑎᒌᓂᒃ. 

ᑲᓇᑕᒥ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᑲᑎᒪᔨᐅᔪᑦ ᑲᓇᑕᒥ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᓂᐅᕐᕈᑎᖃᕐᓂᕐᒧᑦ ᐱᓕᕆᐊᖃᖅᑐᑦ ᐊᕐᕌᒍᑕᒫᑦ ᑲᑎᖃᑦᑕᕐᒪᑕ 

ᑕᐃᒪᐃᓕᐅᖅᑐᖃᓕᕋᐃᒻᒪᑦ, ᐊᒻᒪ ᐊᒃᓱᐊᓗᒃ ᐱᕕᒃᓴᐅᑎᐊᖅᑐᓂ ᐃᓱᒪᒋᔭᐅᔪᓂᒃ ᑲᑐᔾᔨᓂᕐᒧᑦ, ᑐᓴᒐᒃᓴᐅᔪᓂᒃ, ᑲᔪᓯᑦᑎᐊᖅᓯᒪᔪᓂᒃ 

ᐊᒻᒪ ᑲᔪᓯᓯᒪᓐᖏᑦᑐᓂᒃ, ᐊᒻᒪ ᐅᖃᖃᑎᒌᓐᓂᕐᒧᑦ ᓯᕗᓂᑦᑎᓐᓂᒃ ᐱᓕᕆᐊᒃᓴᐅᓂᐊᖅᑐᓂᒃ ᑲᒪᒋᔭᐅᔪᓂᒃ ᑲᓇᑕᒥ 

ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᑲᑎᒪᔨᐅᔪᓂᒃ. ᓇᐃᓪᓕᒋᐊᖅᓯᒪᔪᓂᒃ ᑕᑯᔪᒪᒍᕕᑦ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ 

ᖃᓄᐃᓕᐅᕐᓂᕆᓂᐊᖅᑕᖏᓐᓂᒃ ᑕᑯᒃᓴᐅᑎᑦᑎᔪᖃᖅᑎᓪᓗᒍ, ᑕᑯᓗᒍ ᐅᐃᒍᖓ I.  

GoMedia (ᒪᐃ 2012) GoMedia ᐊᕐᕌᒍᑕᒫᑦ ᑲᑎᓐᓂᐅᒻᒥᔪᖅ ᐋᖅᑭᒃᑕᐅᓯᒪᓪᓗᓂ ᑲᓇᑕᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᑲᑎᒪᔨᖏᓐᓄᑦ 

ᐊᒻᒪ ᑲᑎᓐᓂᖃᖅᐸᑦᑐᑎᒃ ᐊᔾᔨᒌᓐᖏᑦᑐᓂ ᑲᓇᑕᒥ ᓄᓇᓕᐸᐅᔭᐅᔪᓂ ᐊᕐᕌᒍᑕᒫᑦ, ᑕᒪᒃᑯᐊ ᑲᓇᑕᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᐅᔪᑦ 

ᑲᓱᖅᓯᒪᖃᑎᖃᕈᓐᓇᖅᑐᑎᒃ ᑲᓇᑕᒥᐅᑕᐅᔪᓂᒃ ᐊᒻᒪ ᓯᓚᕐᔪᐊᒥ ᐊᐅᓪᓚᖃᑦᑕᕐᓂᕐᒧᑦ ᑐᓴᒐᒃᓴᓕᕆᔨᐅᔪᓂ. ᑕᒫᓂ ᐊᕐᕋᒍᒥ, 

ᐅᐊᑦᕼᐅᐊᔅᒦᓚᐅᖅᑐᑦ ᐊᒻᒪ ᐊᑑᑎᖃᖅᑐᒻᒪᕆᐅᓚᐅᖅᑐᓂ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᓐᓄᑦ ᑕᐃᒃᑯᐊ ᐃᓚᖓᓐᓂ ᐅᓐᓄᖓᓂ 

ᓂᕆᑎᑦᑎᓚᐅᕐᒪᑕ ᐅᑭᐅᖅᑕᖅᑐᒥ ᐊᕕᒃᑐᖅᓯᒪᔪᓂ ᓂᐅᕐᕈᑎᖃᕋᓱᐊᕐᓂᕐᒧᑦ ᑯᐊᐳᕇᓴᐅᔪᓂᒃ, ᐊᒻᒪ ᓄᓇᕗᑦ 

ᑕᑯᒃᓴᐅᑎᑦᑎᔪᓐᓇᖅᓯᓚᐅᕐᒪᑕ ᐃᓕᖅᑯᓯᐅᔪᓂᒃ ᐊᒻᒪ ᓂᕿᒋᔭᐅᔪᓂᒃ ᑲᑕᔾᔭᖅᑐᖃᖅᑐᓂᒃ, ᓄᓇᕗᒻᒦᖔᖅᓯᒪᔪᑦ ᓂᕿᐅᔪᑦ 

ᐊᑐᐃᓐᓇᐅᓪᓗᑎᒃ, ᐊᒻᒪ ᑕᑯᒃᓴᐅᑎᑦᑎᕕᐅᔪᖅ ᑕᑯᒃᓴᐅᑎᑦᑎᒧᖅ ᐃᓄᐃᑦ ᓴᓇᐅᒐᖏᓐᓂᒃ ᐊᒻᒪ ᐃᓕᖅᑯᓯᑐᖃᖅᑎᒍᑦ ᐱᖁᑎᒋᔭᐅᔪᑦ 

ᓄᓇᕗᒻᒦᖔᖅᓯᒪᔪᑦ. ᑕᒪᓐᓇ ᑲᔪᓯᑦᑎᐊᕐᓂᖃᓚᐅᖅᑐᖅ ᐊᒻᒪ ᐊᒥᓱᑲᓪᓚᐅᔪᑦ ᑐᓴᒐᒃᓴᓕᕆᔨᐅᔪᑦ ᑲᓲᑎᖃᓚᐅᖅᑐᑎᒃ 

ᓴᖅᑮᓚᕿᓕᓚᐅᖅᑯᑦ ᑐᓴᒐᒃᓴᓕᕆᔨᓄᑦ ᐊᐅᓪᓚᖅᑎᑦᑎᓪᓗᑎᒃ ᐅᓂᒃᑳᖅᑐᑎᒃ ᐊᐅᔭᖓᓂ 2012−ᒥ. ᓇᐃᓪᓕᒋᐊᖅᓯᒪᔪᓂᒃ 

ᑕᑯᔪᒪᒍᕕᑦ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᖃᓄᐃᓕᐅᕐᓂᕆᓂᐊᖅᑕᖏᓐᓂᒃ ᑕᑯᒃᓴᐅᑎᑦᑎᔪᖃᖅᑎᓪᓗᒍ, ᑕᑯᓗᒍ ᐅᐃᒍᖓ J. 

 

ᓄᓇᕗᒻᒥ ᑕᑯᒃᓴᐅᑎᑦᑎᓂᖅ (ᓯᑎᒻᐱᕆ 2012) – ᐋᖅᑭᓱᖅᑕᐅᓯᒪᔪᖅ ᕿᑭᖅᑖᓗᒻᒥ ᐱᓕᕆᕕᐅᔪᑦ ᑲᑐᔾᔨᖃᑎᒌᖏᓐᓄᑦ, 

ᓄᓇᕗᒻᒥ ᑕᑯᒃᓴᐅᑎᑦᑎᓂᐅᔪᖅ ᐅᑭᐅᖅᑕᖅᑐᒥ ᑲᓇᑕᒥ ᐊᖏᓂᖅᐸᐅᖃᑦᑕᕐᒪᑦ ᐊᕐᕌᒍᑕᒫᑦ ᐱᓕᕆᕕᓐᓄᑦ ᖃᓄᐃᓕᐅᓂᐅᔪᒥ. 

ᑕᒫᓂ ᐊᕐᕌᒍᒥ, ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐊᐅᓪᓗᔾᔨᓗᐊᑕᓚᐅᖅᑐᑦ ᓴᖅᑭᔮᖅᑎᑦᑎᓂᕐᒧᑦ ᓄᓇᕗᑦ ᑐᕌᖅᑕᕐᕕᑦᑎᐊᕙᐅᒋᐊᖓ 

ᑲᑎᒪᓂᐅᔪᓄᑦ, ᑲᑎᒪᕐᔪᐊᓂᕐᓄᑦ ᐊᒻᒪ ᕿᒪᕉᑎᓯᒪᔪᓄᑦ ᑲᑎᒪᔪᓄᑦ, ᐊᒻᒪ ᑲᓱᖃᑎᒌᓐᓂᕐᒧᑦ ᐃᓚᒋᔭᐅᑐᐃᓐᓇᕆᐊᖃᖅᑐᓄᑦ. 

ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐅᖃᐅᓯᖃᓚᐅᕐᒥᔪᑦ ᑲᔪᓯᑦᑎᐊᕐᓂᖏᓐᓄᑦ ᐊᐅᔭᖅ ᑲᓇᑕᒥ AM ᑕᓚᕖᓴᒃᑯᑦ 

ᑕᑯᒃᓴᐅᑎᑦᑎᓂᕆᓚᐅᖅᑕᖏᓐᓄᑦ ᐃᖃᓗᓐᓂ ᐊᒻᒪ ᖃᓄᖅ ᐊᔾᔨᒌᓐᖏᑦᑐᑦ ᑲᑐᔾᔨᖃᑎᒌᖑᔪᑦ ᐱᓕᕆᖃᑎᒌᒍᓐᓇᕐᒪᖔᑕ 

ᐱᓕᕆᐊᖑᔪᓂᒃ ᓴᖅᑭᔮᖅᑎᑦᑎᔪᓂᒃ ᓄᓇᕗᒻᒥᒃ.  

ᑭᕙᓪᓕᖅ ᐊᒻᒪ ᕿᑎᕐᒥᐅᑦ ᑕᑯᒃᓴᐅᑎᑦᑎᓂᖓ (ᓅᕕᒻᐱᕆ 2012, 

ᕖᕝᕗᐊᕆ 2013) – ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ 

ᐃᓚᐅᖃᑕᐅᓚᐅᕐᒥᔪᑦ ᐊᕕᒃᑐᖅᓯᒪᔪᓂ ᑕᑯᒃᓴᐅᑎᑦᑎᓂᕐᒧᑦ ᑕᒫᓂ 

ᐊᕐᕌᒍᒥ ᐊᒻᒪ ᑲᔪᓯᓐᓇᓂᐊᖅᑐᑎᒃ ᓯᕗᒧᐊᒃᐸᓪᓕᐊᓗᑎᒃ 

ᓴᖅᑭᔮᖏᓐᓇᓂᐊᕐᒪᑕ ᐅᐊᓕᓂᖅᐸᓯᒻᒥ. ᑕᒪᒃᑯᐊ ᑕᑯᒃᓴᐅᑎᑦᑎᓂᐅᔪᑦ 

ᐱᕕᖃᖅᑎᑦᑎᔪᖅ ᐊᑑᑎᖃᑦᑎᐊᖅᑐᓂᒃ ᑲᑎᒪᖃᑎᖃᕐᓗᑎᒃ ᒫᓐᓇᐅᔪᖅ 

ᐊᒻᒪ ᐃᓚᒋᔭᐅᑐᐃᓐᓇᕆᐊᖃᖅᑐᑦ, ᐊᒻᒪ ᐊᓯᖏᑦ ᐱᓕᕆᕕᐅᔪᑦ 

ᐊᑦᑐᐊᓂᖃᖅᑐᑦ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ. ᐊᒻᒪ ᓱᓕ, ᑕᒪᒃᑯᐊ 

ᐅᐸᒃᑕᐅᒐᔪᒻᒪᑕ ᐃᓄᓐᓄᑦ, ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ 

ᐃᓕᓐᓂᐊᑎᑦᑎᑲᓐᓂᕈᓐᓇᕐᖓᑕ ᓄᓇᓕᓐᓂ ᐱᒻᒪᕆᐅᓂᖓᓂᒃ 

ᐳᓚᕋᑦᑐᓕᕆᓂᖅ ᐊᒻᒪ ᖃᓄᖅ ᐃᑲᔪᕐᓂᖃᕈᓐᓇᕐᓂᖓᓂᒃ 

ᐊᕕᒃᑐᖅᓯᒪᓂᖏᓐᓄᑦ. 

ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᑲᑐᔾᔨᖃᑎᒌᖑᔪᑦ ᑲᓇᑕᒥ ᑲᑎᒪᓂᖅ 

(ᓅᕕᒻᐱᕆ 2012) –ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᑲᑐᔾᔨᖃᑎᒌᖑᔪᑦ ᑲᓇᑕᒥ 

ᑲᑎᒪᓂᖓ ᐊᕐᕌᒍᑕᒫᑦ, ᐋᑐᕚᒦᓚᐅᖅᑐᖅ, ᑲᑎᑎᑦᑎᔪᑦ 

ᑲᓇᑕᒦᖓᖅᑐᓂᒃ ᑕᒪᒃᑯᓄᖓ ᑲᓇᑕᒥ ᓂᕈᐊᖅᑕᐅᓯᒪᔪᓄᑦ 

ᐊᖓᔪᖅᑲᐅᑎᖏᓐᓄᑦ ᐊᒻᒪ ᐃᓱᒪᓕᐅᖅᑎᐅᔪᓄᑦ ᑕᒪᒃᑯᓄᖓ 

ᐱᓕᕆᕕᐅᔪᑦ ᐊᒻᒪ ᑎᒥᐅᒧᑦ ᐊᑦᑐᐃᓂᖃᖅᑐᑦ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒥᒃ. 

ᑕᒪᓐᓇ ᐅᖃᐅᓯᖃᕐᕕᐅᔪᖅ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒥᒃ ᑲᓇᑕᒥ ᐊᑕᖏᕐᓗᒍ 

ᐊᒻᒪ  ᐃᑲᔫᑎᖃᖅᑐᓂᒃ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ 

ᐱᕙᓪᓕᐊᓂᖏᓐᓄᑦ, ᐊᓯᔾᔨᕐᓂᐅᔪᒧᑦ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᐊᒻᒪ 

ᐊᓯᖏᓐᓄᑦ ᐱᔾᔪᑎᖃᖅᑐᓄᑦ ᐊᑦᑐᐃᓂᖃᖅᑐᓄᑦ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒥᒃ 

ᐅᑭᐅᖅᑕᖅᑐᒥ. 

 

ᐹᑉ ᐃᔪᒥ ᐊᔾᔨᓕᐅᖅᑕᐅᖃᑎᖃᖅᑐᖅ ᓵᓕ 

ᐃᖃᓗᒻᒥᒃ ᕖᕝᕗᐊᕆᒥ ᑐᓴᒐᒃᓴᓕᕆᔨ ᐊᒻᒪ 

ᐊᐅᓪᓚᖅᑎᑦᑎᔨᐅᔪᑦ ᓂᕆᓂᖃᖅᑎᓪᓗᒋᑦ ᑐᕌᓐᑐᒥ. 
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ᑲᓇᑕᒥ ᑲᑐᔾᔨᖃᑎᒌᖑᔪᑦ ᐊᐅᓚᑦᓯᔨᓄᑦ (ᓅᕕᒻᐱᕆ 2012) 

ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᓐᓄᑦ ᐃᖅᑲᓇᐃᔭᖅᑎᐅᔪᑦ ᐃᓚᐅᖃᑕᐅᓚᐅᖅᑐᑦ ᑲᓇᑕᒥ ᑲᑐᔾᔨᖃᑎᒌᖑᔪᑦ ᐊᐅᓚᑦᓯᔨᓄᑦ 

ᑲᑎᒪᓂᖓᓐᓄᑦ ᐋᑐᕚᒥ ᓅᕕᒻᐱᕆ 2012−ᒥ. ᑲᓇᑕᒥ ᑲᑐᔾᔨᖃᑎᒌᖑᔪᑦ ᐊᐅᓚᑦᓯᔨᓄᑦᑲᓇᑕᒥ ᑲᑐᔾᔨᖃᑎᒌᖑᔪᑦ ᐊᐅᓚᑦᓯᔨᓄᑦ 

ᑕᐃᒪᐃᑦᑐᑑᒻᒪᑦ ᑲᓇᑕᒥ ᑲᑐᔾᔨᖃᑎᒌᖑᔪᖅ ᐊᐅᓪᓗᔾᔨᓪᓗᐊᑕᖅᑐᑎᒃ ᐱᔨᑦᑎᓂᕐᒧᑦ ᑭᓐᖑᒪᔭᐅᔪᓂᒃ ᑲᑐᔾᔨᖃᑎᒌᓂᒃ 

ᐃᓕᓐᓂᐊᖅᓯᒪᔪᓄᑦ ᐊᒻᒪ ᐱᓕᕆᓂᕐᒧᑦ ᐃᓚᒋᔭᐅᔪᒧᑦ ᐊᑐᐃᓐᓇᖃᖅᑎᑦᑎᔪᑦ ᐊᒻᒪ ᐱᔨᑦᑎᕈᑕᐅᔪᓂᒃ ᐃᑲᔪᖅᑐᕐᓂᐊᕐᓗᒍ ᑕᒪᓐᓇ 

ᐳᓚᕋᑦᑐᓕᕆᓂᖅ. ᑕᒪᓐᓇ ᑲᑎᒪᓂᐅᔪᖅ ᐊᑐᐃᓐᓇᐅᑎᑦᑎᔪᖅ ᐃᓕᓐᓂᐊᕈᑎᒃᓴᐅᔪᓂᒃ, ᐅᖃᖅᑎᓪᓗᐊᑕᐅᔪᓂᒃ, ᐊᒻᒪ ᐱᓕᕆᓂᕐᒧᑦ 

ᑲᑎᒪᓂᕐᒧᑦ, ᐊᒻᒪ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᑕᕝᕘᓇ ᐱᔪᓐᓇᖅᓯᕙᑦᑐᑦ ᑲᓱᖅᓯᒪᓂᖃᕐᓗᑎᒃ ᐊᓯᖏᓐᓂᒃ ᑐᕌᖅᑕᕐᕕᐅᔪᓂᒃ 

ᖃᓄᐃᓕᐅᖅᐸᓪᓕᐊᒻᒪᖔᑕ ᓴᖅᑭᔮᖅᑎᑦᑎᓂᕐᒧᑦ ᑲᑎᒪᓂᕐᓂᒃ ᐊᒻᒪ ᑲᑎᒪᔾᔪᐊᕐᓂᐅᔪᓂᒃ ᐊᕕᒃᑐᖅᓯᒪᔪᓂᒃ.  

ᑲᓇᑕᓕᒫᒦᓐᖓᖅᑐᓂᑦ ᑕᑯᒃᓴᐅᑎᑦᑎᓂᖅ (ᔮᓐᓄᐊᕆ 2013) – ᑲᓇᑕᓕᒫᒦᓐᖓᖅᑐᓂᒃ ᑕᑯᒃᓴᐅᑎᑦᑎᓂᖅ ᐃᖏᕐᕋᓪᓗᑎᒃ 

ᑕᑯᒃᓴᐅᑎᑦᑎᕙᑦᑐᑦ ᐃᖃᓗᒐᓱᓐᓂᕐᒧᑦ ᐊᒻᒪ ᐊᖑᓇᓱᓐᓂᕐᒧᑦ ᑲᓇᑕᒥ. 2013−ᒥ, ᑕᑯᒃᓴᐅᑎᑦᑎᔪᑦ ᐅᐸᒃᓯᓚᐅᖅᑐᑦ 7−ᖑᔪᓂᒃ 

ᐱᒻᒪᕆᐅᓗᐊᓐᖑᐊᖅᑐᓂᒃ ᒥᐊᓕᒐᐃᑦ ᕿᑎᕈᔪᐊᓂ ᓄᓇᓕᐸᐅᔭᐅᔪᓂᒃ ᐱᖃᓯᐅᑎᓪᓗᒋᑦ ᓰᑳᒍ, ᓄᓇᕗᑦ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ 

ᐃᓚᒋᔭᐅᓚᐅᖅᑐᑎᒃ. ᑖᒃᑯᐊ ᑕᑯᒃᓴᐅᑎᑦᑎᕙᑦᑐᑦ 300 ᐅᖓᑖᓂ, ᓇᖕᒥᓂ ᐅᖃᓕᒫᒐᖃᖅᑐᑎᒃ, ᓴᓚᖃᖅᓯᒪᔪᑦ ᖃᕋᓴᐅᔭᒃᑯᑦ 

ᑐᑭᓯᒋᐊᕐᕕᐅᔪᑦ, ᐊᒻᒪ ᓂᐅᕐᕈᑎᖃᕋᓱᐊᕐᓂᕐᒧᑦ ᐊᒻᒪ ᓴᖅᑭᔮᖅᑎᑦᑎᓂᕐᒧᑦ. ᑐᓴᖅᓯᒪᓪᓗᑕ ᐃᓚᒋᔭᐅᔪᓂᒃ, ᓄᓇᕗᒻᒥ 

ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐃᓚᐅᖃᑕᐅᖁᔨᓚᐅᕐᒪᑕ ᓇᑭᕈᓘᔮᖅᓯᒪᔪᓂᒃ, ᓄᓇᓕᓐᓂᑦ ᐊᔾᔨᒌᓐᖏᑦᑐᓂᒃ, ᑕᑯᒃᓴᐅᑎᑦᑎᓂᕐᒧᑦ 

ᖃᓄᐃᓕᐅᓂᕐᒧᑦ ᐋᖅᑭᒃᓯᒪᔪᓂᒃ ᐊᒻᒪ ᐊᓯᖏᓐᓂᒃ ᑕᑯᒃᓴᐅᑎᑦᑎᔪᓂᒃ. 

ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐃᖅᑲᓇᐃᔭᖅᑎᖏᑦ ᓴᖅᑭᔮᖅᑎᑦᑎᔪᑦ ᓂᐅᕐᕈᑕᐅᔪᒫᕐᓂᐊᖅᑐᓂᒃ ᐃᖃᓗᒐᓱᓂᕐᒧᑦ ᐊᐅᓪᓚᕐᓂᕐᒧᑦ 

ᑭᒡᒐᑐᕐᓗᒋᑦ ᐃᓚᒋᔭᐅᔪᑦ, ᐃᓚᓕᐅᑎᓗᒍ ᓴᖅᑭᔮᖅᑎᑦᑎᓂᕐᒧᑦ ᓄᓇᕗᒻᒥ ᖁᕕᐊᓱᓐᓂᕐᒧᑦ ᐃᖃᓗᒐᓱᕝᕕᐅᔪᓐᓇᕐᓗᑎᒃ ᐊᒥᓱᓂᒃ 

ᑰᖃᖅᑐᓂ ᐊᒻᒪ ᑕᓯᖃᐅᖅᑐᓂ. ᓄᑖᑦ ᑕᑯᒃᓴᐅᑎᑕᐅᔪᑦ ᐊᒻᒪ ᑲᔪᖏᖅᓴᐃᔾᔪᑕᐅᔪᑦ ᐱᔭᐅᓚᐅᕐᒪᑕ ᑕᑯᒃᓴᐅᑎᑦᑎᓂᕐᒧᑦ ᐊᒻᒪ 

ᖁᕕᐊᒋᔭᐅᑦᑎᐊᓚᐅᖅᑐᓂ ᑕᐃᒃᑯᓄᖓ ᐃᓚᐅᖃᑕᐅᔪᓄᑦ, ᐊᓯᖏᓐᓄᑦ ᑕᑯᒃᓴᐅᑎᑦᑎᔨᓄᑦ ᐊᒻᒪ ᐃᓚᒋᔭᐅᔪᓄᑦ ᐃᓚᐅᖃᑕᐅᔪᓄᑦ. 

ᓵᓕ ᐃᖃᓗᒃ, ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᓇᓗᓇᐃᒃᑯᑕᖓᑦ ᐃᖃᓗᒐᓱᓐᓂᕐᒧᑦ ᖁᕕᐊᓱᒍᑎᖃᕐᓗᓂ, ᓴᖅᑭᖃᑦᑕᓚᐅᕐᒥᔪᖅ ᐊᒻᒪ 

ᐱᐅᒋᔭᐅᒻᒪᕆᑦᑐᓂ ᑕᑯᒃᓴᐅᑎᑦᑎᑎᓪᓗᑕ. 

 

ᓯᓚᒥ ᐊᐅᓪᓚᖅᓯᒪᓂᕐᒧᑦ ᑕᑯᒃᓴᐅᑎᑦᑎᓂᖅ (ᕖᕝᕗᐊᕆ 2013) – ᓯᓚᒥ ᐊᐅᓪᓚᖅᓯᒪᓂᕐᒧᑦ ᑕᑯᒃᓴᐅᑎᑦᑎᓂᖅ ᑲᓇᑕᒥ 

ᐊᖏᓂᖅᐸᐅᒻᒪᑦ ᑕᑯᒃᓴᐅᑎᑦᑎᓂᐅᔪᓂᒃ ᐊᒻᒪ ᐊᕐᕌᒍᑕᒫᑦ ᑕᐃᒪᐃᒃᐸᑦᑐᓂ ᑐᕌᓐᑐᒥ ᕖᕝᕗᐊᕆᐅᓕᕋᐃᒻᒪᑦ. ᐊᑯᓂᐅᓂᖃᖅᐸᑦᑐᖅ 

ᐅᓪᓗᓂ ᐱᖓᓱᓂᒃ ᐊᒻᒪ ᐊᐅᓪᓗᔾᔨᓪᓗᐊᑕᖅᑐᓂ ᓯᓚᒦᑦᑐᓂᒃ ᖃᓄᐃᑦᑐᑐᐃᓐᓇᕐᓂᖅ − ᐊᐅᓪᓚᖅᓯᒪᓂᖅ, ᐱᓱᓐᓂᖅ, 

ᖃᔭᕆᐊᒃᑰᕐᓂᖅ, ᖃᔭᖅᑐᕐᓂᖅ, ᖃᖅᑲᓯᐅᕐᓂᖅ ᐊᒻᒪ ᐊᓯᖏᑦ − ᑕᐃᒪᓕ ᓈᖕᒪᒃᓯᒪᔪᒻᒪᕆᐅᕗᖅ ᓄᓇᕗᑦ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᖏᓐᓄᑦ 

ᐊᒻᒪ ᑲᑐᔾᔨᖃᑕᐅᑦᑎᐊᖅᐸᑦᑐᑎᒃ ᑲᓇᑕᒥ ᒥᕐᖑᐃᓯᕐᕕᓕᕆᔨᒃᑯᓐᓄᑦ ᐊᒻᒪ ᓄᓇᕗᒻᒥ ᒥᕐᖑᐃᓯᕐᕕᓕᕆᔨᒃᑯᓐᓄᑦ. ᑲᑐᔾᔭᐅᔪᖅ 

ᓴᖅᑭᔮᖅᑎᑦᑎᓂᐅᔪᖅ ᐊᑐᖅᑕᐅᕙᑦᑐᖅ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᓐᓂᑦ ᐊᒻᒪ ᑕᒪᒃᑮᓐᓂᒃ ᒥᕐᖑᐃᓯᕐᕕᐅᔫᓐᓂᒃ ᑲᑐᔾᔨᖃᑎᒌᓂᒃ 

ᐱᕕᖃᖅᑎᑦᑎᕗᖅ ᐊᖏᖅᓴᐅᔪᒥᒃ, ᐊᑦᑐᐃᓂᖃᕐᓂᖅᓴᐅᔪᒥᒃ 

ᓴᖅᑭᔮᖅᑎᑦᑎᓂᕐᒥᒃ ᑕᑯᒃᓴᐅᑎᑦᑎᓂᕐᒥᒃ. ᐊᕐᕌᒍᓂ ᐊᓂᒍᖅᑐᓂ, 

ᑕᒪᓐᓇ ᑕᑯᒃᓴᐅᑎᑦᑎᓂᖅ ᐅᐸᑦᑕᐅᑦᑎᐊᖃᑦᑕᖅᓯᒪᒻᒪᕆᑦᑐᖅ ᐊᒻᒪ 

ᓄᓇᕗᒻᒥ ᑕᑯᒃᓴᐅᑎᑦᑎᕕᒋᔭᖓ ᐊᒥᓱᓄᑦ ᐅᐸᒃᑕᐅᕙᑦᑐᖅ 

ᐊᐱᖅᓱᕈᑕᐅᒻᒪᕆᒃᐸᑦᑐᓂᓗ. ᓵᓕ ᐃᖃᓗᒃ ᐊᒥᓱᐊᖅᑎᑲᓪᓚᑦᑐᓂ 

ᓴᖅᑭᖅᓯᒪᔪᖅ ᑕᑯᒃᓴᐅᑎᑦᑎᑎᓪᓗᒋᑦ ᐊᒻᒪ ᐱᐅᒋᔭᐅᒻᒪᕆᓚᐅᖅᑐᓂ 

ᐅᐸᒍᑎᓯᒪᔪᓄᑦ, ᓱᕈᓯᕐᓄᑦ ᐊᒻᒪ ᐃᓐᓇᕐᓄᖅ. 

ᑐᕌᓐᑐᒦᑎᓪᓗᒋᑦ, ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ 

ᓂᕆᑎᑦᑎᔪᓐᓇᖅᓯᓚᐅᕐᒥᔪᑦ ᑕᐃᒃᑯᓄᖓ ᐊᐅᓚᑦᑎᔨᐅᔪᓄᑦ ᐊᒻᒪ 

ᑐᓴᒐᒃᓴᓕᕆᔨᐅᔪᓄᑦ ᑕᒫᓐᖓᑦ ᑐᕌᓐᑐᒥᒃ ᐃᓚᐅᖃᑕᐅᔪᒪᓂᖃᖅᑐᓂᒃ 

ᓄᓇᕗᒻᒥ. ᑕᐃᒃᑯᐊ ᐃᓚᐅᖃᑕᐅᔪᑦ ᐱᖃᓯᐅᔾᔨᓚᐅᖅᑐᑦ 

ᑕᑯᒃᓴᐅᑎᑦᑎᓲᖑᔪᑦ ᑕᓚᕖᓴᒃᑯᑦ ᐅᓇ ᐹᑉ ᐃᔪᒥ, ᑭᒡᒐᖅᑐᐃᔪᖅ 

ᑲᓇᑕᒥ ᐊᐅᓚᑦᑎᔨᐅᔪᓂ ᐊᐅᓪᓚᕐᓂᕐᒧᑦ ᔮᕕᐅ ᐃᖏᕐᕋᔪᓕᕆᔨ, 

ᑭᒡᒐᑐᖅᑎᐅᔪᑦ ᓰᐲᓰᒃᑯᓐᓂᑦ ᐊᒻᒪ ᑕᒪᒃᑮᒃ ᑐᕌᓐᑐᒥ 

ᐱᕙᓪᓕᐊᔪᓕᕆᔨᐅᔪᑦ ᑐᓴᒐᒃᓴᑦ ᐅᖃᓕᒫᐅᔪᑦ, ᐊᒻᒪ ᐊᒥᓱᑲᓪᓚᐅᔪᑦ 

ᐊᐅᓪᓚᖅᐸᑦᑐᑦ ᑐᓴᒐᒃᓴᓕᕆᔨᐅᔪᑦ. ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ 

ᐊᐅᓚᑦᑎᔨᒻᒪᕆᖓ ᐅᖃᐅᓯᖃᓚᐅᕐᒥᔪᖅ ᓄᓇᕗᑦ ᒥᒃᓵᓄᑦ ᐊᒻᒪ ᐱᑕᖃᕐᓂᖏᓐᓂᒃ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᖃᐅᔨᒪᔪᓂᒃ, ᐊᒻᒪ 

ᐃᖅᑲᓇᐃᔭᖅᑎᐅᔪᓂᒃ ᑲᓱᖅᓯᒪᓂᖃᖅᑐᓂᒃ ᐅᐸᒃᓯᒪᔪᓂᒃ ᐅᓐᓄᓕᒫᖓᓂ. ᑕᒪᓐᓇ ᐊᕐᕌᒍ ᐊᐃᒃᐸᕆᓕᖅᑕᖓ ᓄᓇᕗᒻᒥ 

ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᓂᕆᑎᑦᑎᓪᓗᑎᒃ ᑐᓴᒐᒃᓴᓕᕆᔨᓄᑦ ᐊᒻᒪ ᐊᐅᓪᓚᐅᔾᔨᔨᐅᔪᓄᑦ, ᐊᒻᒪ ᑕᒪᓐᓇ ᐊᕐᕌᒍᑕᒫᑦ ᑲᔪᓯᓂᐊᖅᑐᓂ.  

 

ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᓐᓄᑦ ᐃᖅᑲᓇᐃᔭᖅᑎᐅᔪᑦ ᓯᓚᒥ 

ᐊᐅᓪᓚᕐᓂᕐᒧᑦ ᑕᑯᒃᓴᐅᑎᑦᑎᑎᓪᓗᒋᑦ ᑐᕌᓐᑐᒥ. 
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ᑐᓴᒐᒃᓴᓕᕆᔨᒃᑯᓪᓗ ᐳᓚᕋᓐᓂᖅ 

ᑐᓴᒐᒃᓴᑎᒍ ᖃᐅᔨᕙᓪᓕᐊᓂᖅ (FAM) ᐳᓚᕋᓐᓂᖅ ᐱᑕᖃᕆᐊᖃᓪᓚᕆᒻᒪᑦ ᓴᖅᑭᔮᖅᑎᑦᑎᓂᕐᒧᑦ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒥᒃ 

ᖃᐅᔨᒪᓂᖓᓂᒃ, ᐊᐅᓚᑦᑎᔨᐅᔪᑦ ᐊᒻᒪ ᐱᔨᑦᑎᖅᑎᐅᕙᑦᑐᖅ. ᐊᑑᑎᖃᓗᐊᓐᖑᐊᖅᐳᖅ ᑕᒪᒃᑯᐊ ᐅᓂᒃᑳᖅᑐᑦ ᓴᖅᑭᔮᖅᑎᑦᖅᑎᔪᑦ 

ᐅᑉᐱᕆᔭᐅᓂᖅᓴᐅᓪᓗᑎᒃ ᑕᐃᒃᑯᓄᖓ ᐅᖃᓕᒫᖅᐸᑦᑐᓄᑦ ᐸᐃᒃᐹᒃᑯᑦ ᓴᖅᑭᔮᖅᑎᑦᑎᑐᐃᓐᓇᕐᓂᕐᒧᑦ ᐊᑭᓕᖅᑕᐅᓗᑎᒃ, ᐊᒻᒪ 

ᐊᑭᑭᓐᓂᖅᓴᐅᔪᓐᓇᖅᑐᓂ. ᐅᒃᑐᖅᑕᐅᔪᑦ ᒪᓕᑦᑐᑦ ᐊᔾᔨᐸᓗᑐᐃᓐᓇᕆᒻᒪᒋᑦ ᓴᖅᑭᔮᖅᑎᑦᑎᓂᕐᒧᑦ, ᐅᖓᑕᐅᓕᒻᒪᕆᒃᐸᑦᑐᓂ 

ᐊᐅᓪᓚᓪᓚᕆᓐᓂᕐᒧᑦ, ᑕᐃᒃᑯᐊᓗ ᑮᓇᐅᔭᑦ ᐊᑐᖅᑕᐅᔪᑦ ᐊᑑᑎᖃᑦᑎᐊᓂᖅᓴᐅᓪᓗᑎᒃ. ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐃᑲᔪᖅᑐᐃᔪᑦ 

ᐊᔾᔨᒌᓐᖏᑦᑐᓂᒃ FAM ᐊᐅᓪᓚᕐᓂᐅᔪᓂᒃ ᐊᕐᕌᒍᑕᒫᑦ ᐃᓚᒋᓪᓗᐊᑕᖅᑐᓂᔾᔪᒃ ᓂᐅᕐᕈᑎᖃᕐᓂᕐᒧᑦ ᑲᑎᓐᖓᔪᓂᒃ, ᐊᒻᒪ 

ᓇᓂᓯᔪᓐᓇᕋᔭᓐᖏᑦᑐᒍ ᐊᒥᓱᓂᒃ ᐊᐅᓪᓚᕐᓂᐅᔪᓐᓇᖅᑐᓂᒃ ᐃᑲᔪᖅᑐᖅᑕᐅᓐᖏᒃᑯᑕ ᐃᓚᒋᔭᐅᔪᓄᑦ. 

ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐊᐱᖅᓱᖅᑕᐅᒐᔪᒻᒪᑕ ᑕᒪᒃᑯᓇᓐᖓᑦ ᑐᓴᒐᒃᓴᓕᕆᔨᐅᔪᓂᒃ ᐃᑲᔪᖅᑕᐅᔪᒪᔪᓂᒃ ᐊᐅᓪᓚᕐᓂᕐᓂᕐᒧᑦ. 

ᑕᒪᒃᑯᐊ ᑐᒃᓯᕋᕐᓂᐅᕙᑦᑐᑦ ᖃᐅᔨᓴᖅᑕᐅᕙᑦᑐᑦ ᒪᓕᑦᑐᒋᑦ ᐊᒥᓲᓂᖏᑦ ᐅᑯᓄᖓ ᒪᓕᒃᑕᐅᔭᕆᐊᖃᖅᑐᓄᑦ:   

 ᑕᐃᒃᑯᐊ ᑐᒃᓯᕋᖅᑐᑦ ᐊᖏᖅᓯᒪᓂᖃᕆᐊᖃᖅᑐᑦ ᐅᖃᕐᓂᕐᒧᑦ ᑎᑎᕋᕐᓂᒧᓘᓐᓃᑦ ᓄᓇᕗᒻᒨᓚᐅᓐᖏᓐᓂᖏᑦ 

ᐃᓱᒪᒋᔭᐅᒋᐊᓚᐅᖅᑎᓐᓇᒋᑦ. 

 ᑕᐃᒃᑯᐊ ᓇᒧᓐᖓᕐᓂᕆᓂᐊᖅᑕᖏᑦ ᐱᖃᓯᐅᔾᔨᓯᔭᕆᐊᖃᖅᑐᑦ ᐊᑕᐅᓯᕐᔪᐊᒥ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᓐᓄᑦ 

ᐃᓚᒋᔭᐅᔪᒥᒃ ᐊᐅᓚᑦᑎᔨᒥᒃ. ᐱᓕᕆᐊᖑᔪᑦ ᓄᓇᑐᐃᓐᓇᕐᒧᑦ ᐊᐅᓪᓚᕐᓂᐅᒧᑦ ᐊᑦᑐᐊᓂᖃᓐᖏᑦᑐᑦ ᓄᓇᕗᒻᒥ 

ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᐃᓱᒪᒋᔭᐅᔾᔮᖏᑦᑐᑦ. 

 ᑕᐃᒃᑯᐊ ᑐᕌᖅᑕᐅᓇᓱᐊᖅᑐᑦ ᑐᓴᒐᒃᓴᓕᕆᔨᐅᔪᑦ ᐊᒻᒪ ᐅᖃᓕᒫᕐᓂᐊᖅᑐᑦ ᑐᓴᒐᒃᓴᓄᑦ ᒪᓕᑦᑕᕆᐊᖃᖅᑐᑦ ᓄᓇᕗᒻᒥ 

ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᐅᐸᒐᐅᔪᓂ. 

ᐅᑯᐊ ᐊᔾᔨᓕᐅᖅᑕᐅᓪᓗᑎᒃ ᐊᐅᓪᓚᕐᓂᐅᓚᐅᖅᑐᑦ ᐃᑲᔪᖅᑐᖅᑕᐅᓚᐅᖅᑐᑦ 2012-13:  

ᐃᓕᓴᐱ ᕕᓕᐊᒥᖕ (ᑐᓴᒐᒃᓴᓕᕆᔨᐅᔪᖅ, ᒥᑦᑎᒪᑕᓕᒃ ᐊᒻᒪ ᐃᖃᓗᐃᑦ, ᔫᓂ 

2012)  

ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐱᓕᕆᖃᑎᖃᓚᐅᖅᑐᑦ ᐅᑯᓂᖓ Arctic 

Kingdom ᐊᒻᒪ ᑲᓇᑕᒥ ᒥᕐᖑᐃᕐᓯᕐᕕᓕᕆᔨᒃᑯᓐᓂᑦ ᐅᖃᖅᑎᖃᖅᑐᑎᒃ ᐃᓕᓴᐱ 

ᕕᓕᐊᒥᖕᒥᒃ ᒥᑦᑎᒪᑕᓕᒻᒥ ᐅᓐᓄᐊᓄᑦ 8−ᓄᑦ ᐊᒻᒪ ᐃᖃᓗᓐᓂ ᐅᓐᓄᐊᓐᓄᑦ 

ᒪᕐᕉᓐᓄᑦ ᑕᒫᓂ ᔫᓂᒥ ᐊᓂᒍᖅᑐᒥ. ᐃᓕᓴᐱ ᒪᕐᕉᓂᒃ ᑎᑎᕋᓚᐅᖅᑐᖅ ᑐᕌᓐᑐ 

ᑐᓴᒐᒃᓴᓕᕆᔨᖏᓐᓄᑦ, ᓯᕗᓪᓕᖅ ᐱᓱᓐᓂᕆᔭᖓ ᑕᑉᐸᐅᖓ ᓯᕐᒥᓕ ᑲᓇᑕᒥ 

ᒥᕐᖑᐃᓯᕐᕕᒻᒧᑦ ᐱᖃᑎᖃᖅᑐᑎᒃ Arctic Kingdom, ᐊᒻᒪ ᐊᐃᒃᐸᖓ 

“ᐱᓇᓱᐊᕈᓯᐅᑉ ᓄᓐᖑᐊᓂ ᕿᒪᕉᑎᑲᐃᓐᓇᕐᓂᖅ” ᐃᖃᓗᓐᓂ. ᐃᓕᓴᐱ 

ᐱᔭᕇᖅᓯᓚᐅᕐᒥᔪᖅ ᑎᑎᕋᖅᓯᒪᔪᓂᒃ ᐅᑯᓄᖓ ᐅᖃᓕᒫᒐᓕᐅᖅᑎᓄᑦ Cruise & 

Travel Lifestyles  ᐅᖃᓕᒫᒐᐅᔪᓂᒃ ᑖᒃᑯᐊ Arctic Kingdom ᐅᒥᐊᒃᑯᑦ 

ᕿᒥᕐᕈᓂᕐᒧᑦ ᐊᒻᒪ ᐅᑭᐅᖅᑕᖅᑐᒥ ᐱᓱᓐᓂᖅ.  

 

 

ᑐᐊᑎ ᓵᔅ (ᑎᑎᕋᖅᑎ, ᐃᖃᓗᐃᑦ ᐊᒻᒪ ᑭᓐᖓᐃᑦ, ᔫᓂ 2012)  

ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐃᑲᔪᓚᐅᕐᒥᔪᑦ ᔮᒪᓂᒃᑯᓃᖔᖅᑐᒥᒃ ᑎᑎᕋᖅᑎᐅᔪᒥᒃ 

ᑐᐊᑎ ᓵᔅᒥᒃ ᓂᐅᕐᕈᓪᓗᓂ ᐃᖃᓗᓐᓄᑦ ᐊᒻᒪ ᑭᓐᖓᕐᓄᑦ ᔫᓂᐅᓚᐅᖅᑐᒥ. 

ᐃᖃᓗᓐᓃᑦᑐᓂ, ᑐᐊᑎ ᐅᐸᒃᓯᓚᐅᖅᓱᖅ ᓴᓇᐅᒐᕐᓄᑦ ᑕᑯᔭᒐᖃᕐᕕᒻᒧ, 

ᑕᑯᔭᒐᖃᕐᕕᒻᒧᑦ, ᐊᒻᒪ ᐊᓯᖏᓐᓂᒃ ᑕᑯᔪᒥᓇᖅᑐᓂᒃ ᐊᒻᒪ ᕿᒧᒃᓯᖃᑕᐅᓚᐅᖅᑐᓂ 

ᐃᓄᒃᐸᑦ ᐊᐅᓪᓚᐅᔾᔨᔨᒃᑯᓐᓄᑦ. ᑭᓐᖓᕐᓃᑦᑐᓂ, ᑐᐊᑎ ᐊᐅᓪᓗᔾᔨᓪᓗᐊᑕᓚᐅᖅᑐᖅ 

ᓴᓇᐅᒐᓕᕆᓂᕐᒥᒃ, ᐊᐱᖅᓱᖃᑦᑕᖅᑐᓂ ᓄᓇᓕᓐ ᓴᓇᓐᖑᐊᖅᑎᐅᔪᓂᒃ ᐊᒻᒪ 

ᑭᓐᖓᕐᓂᒃ ᑯᐊᐸᒃᑯᖏᓐᓅᖅᑐᓂ. ᑐᐊᑎ ᑐᕌᓪᓗᐊᑕᓚᐅᖅᑕᖏᑦ ᑎᑎᕋᖅᑕᖏᑦ 

ᓴᖅᑭᖁᓪᓗᒋᑦ ᔮᒪᓂᒃᑯᑦ ᐅᖃᓕᒫᒐᖓᓐᓄᑦ ᓲᕐᓗ ᐃᒪᐃᑦᑐᓄᑦ TERRA, 

Hamburger Abendblatt, Touristik aktuell, ᐊᒻᒪ Oberösterreichische 

Nachrichten. 

 

ᐃᖅᑲᓇᐃᔭᖅᑎᐅᔪᑦ Arctic Kingdom 

ᐊᐅᓪᓚᖅᑎᑦᑎᔨᓄᑦ ᓯᑯᒥ ᖃᓂᒋᔭᖓᓂ 

ᒥᑦᑎᒪᑕᓕᐅᑉ, ᔫᓂ 2012. 

ᕌᐱᓐ ᐃᐊᔅᕋᒃ ᕿᒥᕐᕈᔪᖅ ᐊᕐᕕᒻᒧ ᓴᐅᓂᒥᓂᕐᓂᒃ.   
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ᑖᓐ ᕈᐱᓐᔅᑕᐃᓐ (ᐋᖅᑭᒃᓱᐃᔨᐅᔪᖅ ᑲᓇᑕᒥ ᓄᓇᓕᓐᓄᑦ, ᑭᓐᖓᐃᑦ, ᔪᓚᐃ 2012) 

ᑖᓐ ᕉᐱᓐᔅᑕᐃᓐ, ᐋᖅᑭᒃᓱᐃᔨ/ᐊᔾᔨᓕᐅᕆᔨ ᑲᓇᑕᒥ ᓄᓇᓕᓐᓂ ᐅᖃᓕᒫᒐᓕᕆᔨᐅᔪᓄᑦ, ᐱᓇᓱᐊᕈᓯᐸᓗᒻᒥ ᑭᓐᖓᕐᓃᓚᐅᖅᑐᑦ 

ᔪᓚᐃᒥ ᑕᐃᒃᑯᓂᖓ ᐱᖃᑎᖃᖅᑐᑎᒃ ᕼᐅᐃᑦ ᕼᐅᐃᑦ ᐱᓱᖃᑎᖃᖅᑐᑎᒃ ᓄᓇᒋᔭᐅᕙᑦᑐᑐᖃᒥᓂᕐᓂᒃ, ᕿᒥᕐᕈᓪᓗᑎᒃ ᒪᓕᒃᔪᐊᖅ 

ᒥᕐᖑᐃᕐᓯᕐᕕᖓ ᓄᓇᕗᒻᒥ, ᐋᓄᓗ ᒍᐊᑕ ᐲ ᐊᒻᒪ ᐃᖃᓗᒑᕐᔪᐃᑦ ᓄᓇᓕᓐᓅᖅᑐᑎᒃ ᐅᒥᐊᒃᑯᑦ, ᐃᖃᓪᓕᐊᖅᑐᓂᒃ, ᐆᒪᔪᕐᓂ 

ᕿᒥᕐᕈᔪᒪᔪᓂᒃ ᐊᒻᒪ ᕿᒥᕐᕈᓪᓗᑎᒃ ᓄᓇᓕᓐᓂ ᓴᓇᐅᒐᐅᔪᓂᒃ ᓄᓇᓕᓐᓂ. ᑎᑎᕋᖅᓯᒪᔪᖅ ᓴᖅᑭᓛᖅᑐᑦ ᒫᒃᓯᒥ 2013 

ᑎᑎᕋᖅᓯᒪᔪᓂ ᐅᖃᓕᒫᒐᐅᔪᓂ Canadian Geographic Travel. 

 

 ᕌᐱᓐ ᐃᐊᔅᕌᒃ (ᐃᖏᕐᕋᓂᕐᒧᑦ ᑎᑎᕋᖅᑎ ᐊᒻᒪ ᑕᓚᕖᓴᒃᑰᖅᑎᐅᔪᖅ, ᑰᒐᓇᔫᑉ ᕿᑭᖅᑕᖓ, ᔪᓚᐃ 2012)  

ᐊᐅᓪᓚᖅᓯᒪᓂᕐᒧᑦ ᑎᑎᕋᖅᑎᐅᔪᖅ ᕌᐱᓐ ᐃᐊᔅᕌᒃ ᐃᖏᕐᕋᒻᒪᑦ ᑲᓇᑕᒥ ᕿᓂᖅᑐᓂ ᑭᓱᓂᒃ ᐃᓚᐅᔪᖃᕐᓂᐊᕐᒪᖔᑦ ᑎᑎᕋᖅᑕᖏᓐᓂᒃ 

ᐅᖃᓕᒫᒐᕐᓂ. ‘ᑲᓇᑕᒥ ᐃᓅᓂᖏᓐᓂ ᐅᐸᒃᑕᐅᔪᒪᔪᑦ ᑎᑎᕋᖅᓯᒪᔪᑦ”, ᐊᒻᒪ ᑰᒐᓇᔫᑉ ᕿᑭᖅᑕᖓᓅᓚᐅᖅᑐᓂ ᐊᐅᔭᖅ ᕿᓂᖅᑐᓂ 

ᓄᓇᕗᒻᒥ ᖃᐅᔨᒪᔪᓂᒃ ᐃᓚᒋᔭᐅᖃᑕᐅᓂᐊᕐᒪᑕ ᑎᑎᕋᖅᓯᒪᔪᓂ. ᕌᐱᓐ ᐅᖃᖅᑎᒋᔭᐅᓚᐅᕐᒥᔪᖅ Arctic Watch ᑐᔪᕐᒥᕕᒻᒥ ᐊᒻᒪ 

ᐊᑐᖅᑐᑎᒃ ᐊᒥᓱᑲᓪᓚᐅᔪᓂᒃ ᑎᑎᕋᖅᓯᒪᔪᓂᒃ ᐅᐸᒃᑲᑕᐅᔪᒪᔪᓂ ᐊᑐᖅᑕᐅᔪᓐᓇᖅᑐᓂᒃ ᓲᕐᓗ ᖃᔭᖅᑐᕐᓂ ᐊᑯᕐᖓᓐᓂ ᐱᖃᓗᔭᐃᑦ, 

ᑖᖅᓯᖃᑦᑕᑎᓐᓇᒍ ᓯᓚᒥ ᓯᓂᒃᑕᕐᓂᖅ ᐊᒻᒪ ᕿᒥᕐᕈᐊᕐᓂᖅ ᕿᓚᓗᒐᕐᓂᒃ ᓯᓈᓂᑦ. 

ᑕᒪᒃᑯᐊ ᖃᐅᔨᒪᓂᕆᔭᖏᑦ ᑎᑎᕋᖅᑕᐅᓯᒪᓚᐅᖅᑐᑦ ᐅᖃᐅᓯᒃᑯᑦ, ᑕᕐᕉᔮᒃᑯᑦ, 

ᐊᔾᔨᖑᐊᒃᑯᑦ ᐊᒻᒪ ᑐᓴᒐᒃᓴᐅᔪᒃᑯᑦ. ᑖᓐᓇ ᐅᖃᓕᒫᒐᐅᔪᖅ ᓴᖅᑭᑕᐅᔪᒫᕐᓂᐊᖅᑐᖅ 

ᐄᐳᕈᓪ 2013 ᐊᒻᒪ ᓂᕆᐅᒋᔭᐅᓪᓗᓂ ᑲᓇᑕᒥ ᓂᐅᕕᐊᖑᓂᖅᐹᖑᒋᐊᖓᓂᒃ 

ᐅᖃᓕᒫᒐᐅᔪᒥ ᑎᑎᕋᓚᐅᖅᑐᑦ Thomas Allen & Sons. 

 

ᒍᕆᐊᒍᕆ ᒑᓕᒍ (ᐊᐅᓪᓚᕐᓂᕐᒧᑦ ᑎᑎᕋᖅᑎ ᐊᒻᒪ ᐊᔾᔨᓕᐅᕆᔨ, ᕿᖓᐅᑦ 

ᑐᔪᕐᒥᕕᖓᓂ, ᔪᓚᐃ 2012) 

ᐊᐅᓪᓚᕐᓂᕐᒧᑦ ᑎᑎᕋᖅᑎᐅᔪᖅ ᐊᒻᒪ ᐊᔾᔨᓕᐅᕆᔨᐅᔪᖅ ᒍᕆᐊᒍᕆ ᒑᓕᒍ 

ᐅᖃᖅᑎᒋᔭᐅᓚᐅᖅᑐᖅ ᕿᖓᐅᒻᒥ ᑐᔪᕐᒥᕕᒻᒥ ᐱᒋᐊᖅᑎᓪᓗᒍ ᔪᓚᐃ. 

ᑕᕝᕙᓃᑎᓪᓗᒍ, ᒍᕆᐊᒍᕆ ᑲᒪᓪᓗᐊᑕᓚᐅᖅᑐᖅ ᑲᑎᓐᖓᑎᓪᓗᒋᑦ ᐊᐱᖅᓱᓂᕐᒧᑦ, 

ᐊᔾᔨᓐᖑᐊᑎᒍᑦ ᐊᒻᒪ ᑕᕐᕆᔭᕐᓂᒃᑯᑦ ᑖᒃᑯᓄᖓ ᑎᑎᕋᕐᕕᒋᔭᖏᓐᓄᑦ ᐃᒪᐃᑦᑐᓂ 

Dreamscapes Magazine (Globe & Mail ᑐᕌᓐᑐᒥ ᑐᓴᒐᒃᓴᐅᔪᑦ 

ᐃᓗᐊᓃᑦᑐᖅ), Wild Junket ᖃᕋᓴᐅᔭᒃᑯᑦ ᓴᖅᑮᓂᕐᒧᑦ ᐊᒻᒪ ᓯᕗᓂᑦᑎᓐᓂ 

ᐱᑕᖃᑐᐃᓐᓇᕆᐊᖃᖅᑐᑦ ᐱᓕᕆᕕᐅᔪᓂ ᐃᓂᖃᖅᑎᑕᐅᓂᖏᓐᓄᑦ ᐊᒻᒪ ᐅᓂᒃᑳᖅᓯᒪᔪᑦ ᐃᒪᐃᑦᑐᒥ ᐅᖃᓕᒫᒐᕐᒥ National 

Geographic Traveler.  

ᔪᐊᔾ ᒥᓯᐅ (ᑎᑎᕋᖅᑎ ᐊᒻᒪ ᐊᔾᔨᓕᐅᕆᔨ, ᑭᓐᖓᐃᑦ/ᐃᖃᓗᐃᑦ, ᐋᒡᒌᓯ 2012) 

ᔪᐊᔾ ᒥᓯᐅ, ᔮᒪᓂᒃᑯᓐᓂ ᓂᐅᕐᕈᑎᖃᕐᓂᕐᒧᑦ ᑎᑎᕋᖅᑎᐅᔪᖅ ᐊᒻᒪ ᐊᔾᔨᓕᐅᕆᔨᐅᔪᖅ, ᑭᓐᖓᕐᓅᓚᐅᖅᑐᖅ ᐃᖃᓗᓐᓄᓪᓗ 

ᐱᔭᕇᕆᐊᖅᑐᕐᓗᓂ ᖃᐅᔨᓴᕐᓂᕐᒥᒃ “ᓴᓇᓐᖑᐊᒐᕐᓄᑦ ᑐᑦᑕᕐᕕᓪᓗᐊᑕᐅᔪᖅ ᐅᑭᐅᖅᑕᖅᑐᒥ” ᐊᒻᒪ ᐊᐅᓪᓚᕋᐅᔭᓂᕐᒧᑦ. ᑕᐃᒃᑯᐊ 

ᑎᓕᔭᐅᔾᔪᑎᖏᑦ ᐃᖏᕐᕋᖃᑦᑕᓂᕐᒦᖔᖅᑐᑦ ᔮᒪᓂᒃᑯᑦ ᑎᑎᕋᖅᓯᒪᔭᖏᓐᓂ DIE ZEIT (ᐱᓇᓱᐊᕈᑕᒫᑦ ᑐᓴᒐᒃᓴᐅᔪᑦ. 

ᐊᔾᔨᑐᐃᓐᓇᐸᓗᖓ ᓇᑦᑏᖑᔭᖅᓯᐅᑕᐅᔪᒥᒃ ᑐᕌᓐᑐᒥ ᑐᓴᒐᒃᓴᓕᕆᔨᐅᔪᒥ The Globe and Mail ᐅᕝᕙᓗ The National Post).  

 

ᐄᕙ ᕼᐊᓚᓐ (ᑎᑎᕋᖅᑎᐅᔪᖅ Matador Network, ᐅᖅᓱᖅᑑᖅ, ᐋᒡᒌᓯ 2012) 

ᓄᓇᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐱᓕᕆᐊᖃᑎᖃᓪᓗᐊᑕᓚᐅᕐᒥᔪᑦ ᑲᓇᑕᒥ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᑲᑎᒪᔨᐅᔪᓄᑦ ᐄᕙ ᕼᐊᓚᓐ ᐅᖅᓱᖅᑑᒧᑦ 

ᐋᒡᒌᓯ ᓄᓐᖑᐊᓂ ᐱᓇᓱᐊᕈᓯᓕᒫᕐᒥ ᐊᐅᓪᓚᖅᓯᒪᓂᐅᓚᐅᖅᑐᒥᒃ ᐅᑭᐅᖅᑕᖅᑑᑉ ᕿᑎᐊᓂ ᐊᐅᓪᓚᖅᓯᒪᓂᕐᒧᑦ.  ᐄᕙ 

ᐱᒋᐊᖅᐸᓪᓕᐊᔪᒪᔪᑦ ᑲᑎᑦᑎᓪᓗᑎᒃ ᐊᑕᐅᓯᕐᒥᒃ ᐃᖏᕐᕋᓪᓗᓂ ᐅᓂᒃᑳᖅᑎᖃᖅᕐᓂᕐᒧᑦ ᐊᒻᒪ ᒥᑭᓐᓂᖅᓴᐅᔪᑦ ᑕᐃᒃᑯᓄᖓ Matador 

Travel Network. ᑖᒃᑯᐊ Metador ᐃᒻᒥᓂᖅᓱᖅᑐᑦ ᑐᓴᒐᒃᓴᓕᕆᔨᐅᔪᑦ ᐊᒻᒪ ᑲᓱᖅᓯᒪᑎᑦᑎᓪᓗᑎᒃ ᐃᖏᕐᕋᖃᑦᑕᕐᓂᐅᔪᒥᒃ 

ᓯᓚᕐᔪᐊᒥ.  ᓴᖅᑮᓚᐅᖅᑐᑦ 2006−ᒥ ᑕᐅᑐᒐᖃᖅᑐᑎᒃ ᐊᐅᓪᓚᖃᑦᑕᕐᓂᕐᒧᑦ ᑐᑭᓯᒋᐊᕐᕕᒃᓴᐅᔪᒥ ᐊᒻᒪ ᓄᓇᓕᓐᓃᑦᑐᓂᒃ 

ᐃᓕᖅᑯᓯᓪᓚᑦᑖᖏᓐᓂᒃ, ᐃᓄᓐᓂᒃ ᐊᒻᒪ ᐊᐅᓪᓚᖅᑐᓄᑦ ᑲᑎᕝᕕᐅᔪᓐᓇᖅᑐᓄᑦ, ᐊᒻᒪ ᓯᓚᑖᓂᒃᑲᓐᓂᖅ ᐅᖃᐅᓯᐅᔪᓐᓇᖅᑐᓂ 

ᐃᑦᑕᕐᓂᓴᐅᔪᓂᒃ, ᓂᕈᐊᖅᑕᐅᓯᒪᔪᓄᑦ ᐊᒻᒪ ᐃᓅᓯᓕᕆᓂᕐᒧᑦ ᓴᖅᑭᔮᖅᑐᓂᒃ ᑐᓴᐅᒪᑎᑦᑎᔪᓂᒃ ᐃᓅᓯᖏᓐᓂᒃ ᐃᖏᕐᕋᕙᑦᑐᑦ. 

 

ᑐᕙᐃ ᕋᑦᕗᑦ (ᐃᖏᕐᕋᔪᓄᑦ ᑎᑎᕋᖅᑎ, ᐃᖃᓗᒃ ᐊᐅᓪᓚᖅᓯᒪᕕᒃ, ᐋᒡᒌᓯ 2012) 

ᑐᕙᐃᓐ ᕌᑦᕗᑦ, ᐊᖓᔪᖅᑳᖑᔪᖅ ᓯᓚᒥ ᐊᓃᕐᓂᕐᒧᑦ ᑎᑎᕋᖅᑎᐅᔪᓄᑦ ᑲᓇᑕᒥ, ᐃᖃᓗᒃ ᐊᐅᓪᓚᖅᓯᒪᕕᒻᒨᓚᐅᖅᑐᑦ ᐋᒡᒌᓯᒥᒃ 23 

30 ᐃᓚᖃᖅᑐᑎᒃ B & J Fly-fishing Adventures, ᐃᖃᓗᒐᓱᑦᑎᐅᔪᓂᒃ. ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐱᓕᕆᖃᑎᖃᓚᐅᕐᒥᔪᑦ 

ᐊᖓᔪᖅᑳᖓᓐᓂᒃ B & J Fly-fishing ᑕᒪᓐᓇ ᑲᔪᓯᑦᑎᐊᖁᓪᓗᒍ ᑕᐃᒃᑯᓄᖓ ᐃᓚᐅᖃᑕᐅᓚᐅᖅᑐᓄᑦ. ᑖᓐᓇ ᑎᑎᕋᖅᓯᒪᔪᖅ 

ᐃᖏᕐᕋᓂᕐᒧᑦ ᑎᑎᕋᖅᑎᐅᔪᖅ ᒍᕆᐊᒍᕆ ᒑᓕᒍ 

ᑎᒍᒥᐊᖅᑐᖅ ᐱᓚᐅᖅᑕᒥᓂᒃ ᕿᖓᐅᑦ 

ᑐᔪᕐᒥᕕᖓᓂ, ᔪᓚᐃ 2012. 
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ᓴᖅᑭᓚᐅᖅᐳᑦ ᑏᓯᒻᐱᕆ 2012 ᑎᑎᕋᖅᓯᒪᔪᓂ ᑕᕝᕙᓂ Alberta Outdoorsman 

ᐅᖃᓕᒫᒐᕐᒥ ᐊᒻᒪ  2013 ᐃᖃᓗᒐᓱᐊᕐᓂᕐᒧᑦ ᑎᑎᕋᖅᓯᒪᔪᓂ Canadian 

Outdoorsman ᐅᖃᓕᒫᒐᕐᒥ;  ᐃᓚᓕᐅᔾᔭᐅᓂᐊᖅᑐᑦ ᑎᑎᕋᖅᓯᒪᔪᒧᑦ ᐃᓚᖓᓄᑦ 

ᐅᖃᓕᒫᒐᕐᒥ ᒥᐊᓕᒐᓂ ᑎᑎᕋᖅᑎᐅᔪᒧᑦ ᕋᔅ ᓯᒃᓗ ᑎᑎᕋᐅᑎᒋᔭᖓ ᐃᖃᓗᒐᓱᓐᓂᖅ 

ᐃᖃᓗᒃᐱᒻᒥ, ᐊᔾᔨᒌᓐᖏᑦᑐᓂᒃ ᐃᖃᓗᓐᓂ ᔮᓐᓄᐊᕆᒥ 2013. 

 

ᐃᓴᐱᐅᓪ ᒑᓐᔭ (ᐊᐅᓪᓚᖃᑦᑕᓂᕐᒧᑦ ᑎᑎᕋᖅᑎ, ᐃᖏᕐᕋᖃᑦᑕᕐᓂᕐᒧᑦ ᑲᓇᑕᒥ, 

ᐋᒡᒌᓯ 2012) 

ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐱᓕᕆᖃᑎᖃᓚᐅᖅᑐᑦ ᐃᖏᕐᕋᖃᑦᑕᕐᓂᕐᒧᑦ ᑲᓇᑕᒥ 

ᐊᐅᓪᓚᖅᑎᑦᑎᓪᓗᑎᒃ ᐅᐃᕖᖑᔪᓄᑦ ᐊᐅᓪᓚᕐᓂᕐᒧᑦ ᑎᑎᕋᖅᑎᐅᔪᒧᑦ ᐃᓴᐱᐅᓪ ᒑᓐᔭ 

“ᐅᑭᐅᖅᑕᖅᑐᒥ ᐃᖏᕐᕋᓂᖅ” ᐋᒡᒌᓯ ᐱᒋᐊᓕᖅᑎᓪᓗᒍ, ᐱᖃᓯᐅᔾᔨᓚᐅᖅᑐᖅ 

ᐊᒥᓱᐊᖅᑎᑲᓪᓚᑦᑐᑎᒃ ᓄᖅᑲᖅᐸᑦᑐᑎᒃ ᓄᓇᓕᓐᓂ ᕿᑭᖅᑖᓗᒻᒥ ᐊᒻᒪ ᑕᒪᒃᑯᓄᖓ 

ᐃᑦᑕᕐᓂᓴᐅᔪᓄᑦ ᐊᑦᑐᐊᓂᖃᖅᑐᑦ ᕗᕋᓐᑭᓪ ᐊᐅᓪᓚᕐᓂᕆᓚᐅᖅᓯᒪᔭᖓᓄᑦ. ᐃᓴᐱᐅᓪ 

ᐱᓚᐅᖅᑐᖅ ᐊᒥᓱᑲᓪᓚᐅᔪᓂᒃ ᐊᖏᖅᑐᓂ ᑎᑎᕋᖅᑕᐅᓂᐊᕐᓗᑎᒃ ᐅᐃᕖᒃᑯᑦ ᑲᓇᑕᒥ ᓂᐅᕐᕈᑎᖃᕐᓂᕐᒧᑦ, ᐱᖃᓯᐅᔾᔨᓪᓗᑎᒃ ᐅᓕᓯᔅ 

ᐃᖏᕐᕋᓂᕐᒧᑦ ᒪᓕᒃᑕᐅᔪᒃᓴᒥᒃ, ᐊᐅᓪᓚᕐᓂᕐᒧᑦ ᐅᖃᓕᒫᒐᐅᔪᒥᒃ Tourisme Plus, L’Actualité Médicale (ᕌᔾᔪ ᑲᑐᔾᔨᖃᑎᒌᑦ), 

ᐃᑕᐱᐅ ᐃᖏᕐᕋᓪᓗᓂ ᑎᑎᕋᖅᑕᖏᑦ ᐊᓯᖏᓪᓗ. 

ᒫᒃ ᓕᐊᓐᑐ (ᓈᓚᐅᑎᒃᑯᑦ ᑎᑎᕋᖅᑎ/ᐋᖅᑭᒃᓱᐃᔨ, ᐊᕐᕕᐊᑦ, ᐅᑭᐊᒃᓵᖅ 2012) 

ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐃᑲᔪᕐᓂᖃᓚᐅᕐᒥᔪᑦ ᐊᕐᕕᐊᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐊᓪᓚᕝᕕᖓᓐᓄᑦ ᐅᓂᒃᑳᖅᑐᓄᑦ ᐃᖏᕐᕋᓂᕐᒧᑦ 

ᑕᑯᒃᓴᐅᑎᑦᑎᓂᕐᒧᑦ ᐱᒋᐊᖅᑕᐅᔪᒧᑦ ᒫᒃ ᓕᐊᓐᑐᒧᑦ ᐊᕐᕕᐊᒧᑦ ᖃᐅᔨᒋᐊᖅᑐᑎᒃ ᐅᑭᐊᒃᓵᒃᑯᑦ ᓇᓄᐃᑦ ᑕᐅᕗᓐᖓᐸᓪᓕᐊᓂᖏᓐᓂᒃ. 

ᒫᒃ ᑎᑎᕋᖅᑎᐅᔪᖅ/ᐋᖅᑭᒃᓱᐃᔨᐅᔪᖅ ᐅᑯᓄᖓ Living On Earth (PRI), ᒥᐊᓕᒐᐃᑦ ᓄᓇᖓᓐᓂ ᑐᓴᖅᑕᐅᑎᑕᐅᓲᖑᔪᖅ 

ᓈᓚᐅᑎᒃᑯᑦ ᑐᕌᖓᓪᓗᐊᑕᖅᑐᖅ ᐅᓂᒃᑳᕐᓂᕐᒧᑦ ᓯᓚᒥᒃ, ᐊᕙᑎᒥᒃ ᐊᒻᒪ ᐆᒪᔪᓄᑦ. 

 

ᓴᖅᑭᔮᖅᑎᑦᑎᓂᖅ 

ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᖃᑯᑎᒃᑯᑦ ᓴᖅᑭᔮᖅᑎᑦᑎᕙᑦᑐᑦ ᐊᔾᔨᒌᓐᖏᑦᑐᓂ ᑎᑎᕋᖅᓯᒪᔪᓂ ᐱᖃᓯᐅᑎᓪᓗᒋᑦ ᐅᖃᓕᒫᒐᐅᔪᑦ, 

ᑐᓴᒐᒃᓴᐅᔪᑦ, ᐃᖏᕐᕋᓂᕐᒧᑦ ᒪᓕᒃᑕᐅᔪᒃᓴᑦ ᐊᒻᒪ ᐊᓯᖏᑦ. 

ᑕᐃᒃᑯᐊ ᑐᕌᕋᓱᐊᖅᑕᕗᑦ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑕᓄᑦ ᑐᕌᓪᓗᐊᑕᖅᑕᖏᑦ, ᓇᓗᓇᐃᖅᑕᐅᓯᒪᓪᓗᐊᑕᖅᑐᑦ ᐃᒪᐃᑦᑐᑦ: 

 ᐅᑭᐅᓖᑦ 45+ ᐅᖓᑖᓄᓪᓗ 

 ᑮᓇᐅᔾᔭᒃᓵᕆᔭᐅᔪᑦ ᐃᓪᓗᒥ ᐊᕐᕌᒍᑕᒫᑦ ᐅᖓᑖᓂ $100,000 ᐊᕐᕌᒍᑕᒫᑦ 

 ᑲᓇᑕᒥᐅᑕᐅᓪᓗᐊᑕᖅᑐᑦ (~90%)  

 ᐊᖑᑏᑦ ᐊᒥᓲᓂᖅᓴᐅᒐᔪᑦᑐᑦ ᐊᕐᓇᓂᒃ 

 ᑕᐃᒃᑯᐊ ᐊᖏᕐᕋᒥᓐᓂ ᕿᑐᕐᖓᓕᔭᕈᓐᓃᖅᑐᑦ ᐊᓯᖏᓐᓄᑦ ᓯᓚᕐᔪᐊᒧᑦ ᐃᖏᕐᕋᖃᑦᑕᕐᓂᑰᔪᑦ 

 

ᑲᑐᔾᔨᓪᓗᑎᒃ ᓴᖅᑭᔮᖅᑎᑦᑎᓂᕐᒧᑦ ᐱᓕᕆᐊᖅ 

ᑕᒫᓂ ᐊᕐᕌᒍᒥ, ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᓴᖅᑮᓚᐅᖅᑐᑦ ᑲᑐᔾᔨᓪᓗᑎᒃ ᓴᖅᑭᔮᖅᑎᑦᑎᓂᕐᒥᒃ ᑕᐃᒃᑯᓄᖓ 

ᐃᓚᒋᔭᐅᔪᖁᑎᑦᑎᓐᓄᑦ. 

ᑖᓐᓇ ᐱᓕᕆᐊᖑᔪᖅ ᐋᖅᑭᒃᑕᐅᓯᒪᓚᐅᖅᑐᑦ ᐊᕙᒃᑯᑎᖃᕐᓗᑎᒃ ᐃᓚᒋᔭᐅᔪᓕᒫᑦ ᓴᖅᑭᔮᕈᓐᓇᖁᓪᓗᒋᑦ ᑎᑎᕋᖅᓯᒪᔪᓂ 

ᑕᑯᒃᓴᐅᑎᑕᐅᔪᓂᒃ ᐊᑭᑐᓗᐊᓐᖏᑦᑐᓂᒃ. ᑕᒪᓐᓇ ᐃᓕᕆᐊᖑᔪᖅ ᐃᑲᔫᑎᖃᓗᐊᓐᖑᐊᖅᑐᖅ ᒥᑭᔫᑕᐅᓂᖅᓴᓄᑦ ᐃᓚᒋᔭᐅᔪᓄᑦ 

ᐃᒻᒥᓂᒃ ᓴᖅᑭᔮᖅᑎᑦᑎᔪᓐᓇᕋᔭᓐᖏᑦᑐᓂᒃ ᑕᒪᒃᑯᓇᓂ ᐅᖃᓕᒫᒐᐅᔪᓂ. ᐊᒻᒪ ᓱᓕ, ᑖᓐᓇ ᐱᓕᕆᐊᖑᔪᖅ ᐱᔪᓐᓇᖅᑎᑦᑎᔪᖅ 

ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᓐᓂᑦ ᐊᑐᑦᑎᐊᑲᓐᓂᕋᓱᐊᕐᓂᕐᒧᑦ ᑮᓇᐅᔭᓂᒃ ᐊᒻᒪ ᓴᖅᑭᔮᖅᑎᑦᑎᓂᖅᓴᐅᓗᑎᒃ ᐊᔾᔨᒌᓐᖏᑦᑐᓂ. 

ᑖᓐᓇ ᐱᓕᕆᐊᖑᔪᖅ ᑕᑯᒃᓴᐅᑎᑦᑎᓚᐅᖅᑐᑦ 7−ᖑᔪᓂᒃ ᐅᖃᓕᒫᒐᐅᔪᓂᒃ ᒪᓕᑦᑐᒋᑦ ᐅᑯᐊ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᐊᑐᖅᑕᐅᕙᑦᑐᑦ:  

 ᓯᓚᒥ ᖃᓄᐃᓕᐅᕐᓂᕐᒧᑦ 

 ᐆᒪᔪᓂᒃ ᕿᒥᕐᕈᓂᖅ 

 ᐃᓕᖅᑯᓯᕐᓂᒃ ᖃᐅᔨᓂᖅ 

 ᓂᕿᒃᓴᐅᖏᑦᑐᓂᒃ ᐃᖃᓗᒐᓱᐊᕐᓂᖅ 

ᐃᖃᓗᒐᓱᑦᑎᒻᒪᕆᐅᔪᖅ ᑐᕙᐃᓐ ᕋᑦᕗᑦ 

ᐊᐅᓪᓚᖅᓯᒪᕕᐅᔪᒥ ᐃᖃᓗᒃ ᐱᖃᑎᖃᖅᑐᓂ 

B&J Flyfishing ᐊᐅᓪᓚᐅᔾᔨᔨᓄᑦ. 
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ᖃᐅᔨᓴᑦᑎᐊᕐᓂᖃᓚᐅᖅᑐᑎᒃ, ᐅᑯᐊ ᐅᖃᓕᒫᒐᐅᔪᑦ ᓂᕈᐊᖅᑕᐅᓚᐅᖅᑐᑦ ᐊᑐᓂᑦ ᒪᓕᑦᑐᒋᑦ ᐅᖃᓕᒫᖅᐸᑦᑐᑦ ᖃᓄᐃᑦᑑᓂᖏᑦ 

ᐊᒻᒪ ᐊᓯᖏᑦ ᒪᓕᒃᑕᐅᔭᕆᐊᖃᖅᑐᑦ:  

 

ᓯᓚᒥ ᖃᓄᐃᓕᐅᕐᓂᕐᒧᑦ  ᐆᒪᔪᓂᒃ ᕿᒥᕐᕈᓂᖅ 

Outpost Magazine Dreamscapes Magazine 

Explore Magazine Horizon Magazine 

 

ᐃᓕᖅᑯᓯᕐᓂᒃ ᖃᐅᔨᓂᖅ ᓂᕿᒃᓴᐅᖏᑦᑐᓂᒃ ᐃᖃᓗᒐᓱᐊᕐᓂᖅ 

Harper’s Magazine Gray’s Sporting Journal  

The Walrus 

 

ᐊᑐᓂᑦ ᐅᖃᓕᒫᒐᐅᔪᑦ, ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᓂᐅᕕᓚᐅᕐᒥᔪᑦ ᐊᒥᓱᑲᓪᓚᐅᔪᓂᒃ ᒪᒃᐱᒐᕐᓂᖅ ᐱᖓᓱᓂᒃ ᑕᑕᑦᑐᓂᒃ 

ᓴᖅᑭᔮᖅᑎᑦᑎᔪᓂᒃ ᑭᖑᓕᕇᓂᒃ, ᐊᒻᒪ ᐊᑐᓂᑦ ᓴᖅᑭᔮᖅᑎᑕᐅᔪᖅ ᐱᔪᓐᓇᖅᑎᑦᑎᓪᓗᑎᒃ ᐱᖓᓱᓂᒃ ᐃᓚᒋᔭᐅᔪᓂᒃ 

ᓂᐅᕕᕈᓐᓇᖅᑎᑦᑎᓪᓗᑎᒃ ᐊᑭᖃᖅᑐᓂ $500 ᐊᑕᐅᓯᖅ ᓴᖅᑭᔮᖅᑎᑕᖅ. 

ᐊᑐᓂᑦ ᑎᑎᕋᖅᑕᐅᔪᓄᑦ, ᓂᐅᕕᖅᑕᐅᔪᑦ ᐃᒫᒃ ᐋᖅᑭᒃᓯᒪᔪᑦ : 

ᐊᑭᖓ ᐊᑕᐅᓯᖅ #1: ᐊᑭᖓ ᐊᑕᐅᓯᖅ #2: ᐊᑭᖓ ᐊᑕᐅᓯᖅ #3: ᑲᑎᑦᑐᒋᑦ ᐊᑭᖏᑦ ᓴᖅᑭᔮᖅᑎᑦᑎᓂᕐᒧᑦ ᐃᓚᒋᔭᐅᔪᒧᑦ  

$500 $500 $500                $1500 

 

ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᓴᖅᑮᓚᐅᖅᑐᑦ ᓴᖅᑭᔮᖅᑎᑕᒃᓴᐅᔪᒥᒃ, ᐃᓗᓕᖃᖅᑐᒥᒃ ᓄᓇᕗᑦ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᖏᓐᓃᖔᖅᑐᒥᒃ,  

ᐊᑦᑐᐃᓂᖃᕈᓐᓇᖅᑐᒥᒃ ᐊᔾᔨᓐᖑᐊᒥᒃ ᐊᒻᒪ ᐊᔨᖏᑦ ᑐᕌᖓᓪᓗᑎᒃ ᐊᔾᔨᒌᓐᖏᑦᑐᓄᑦ ᖃᓄᐃᑦᑑᓂᖏᓐᓄᑦ. ᐃᓂᒃᓴᓕᐅᖅᓯᒪᓚᐅᖅᑐᑦ ᐊᑖᓂ 

ᒪᒃᐱᒐᐅᑉ ᐊᑐᓂᑦ ᓴᖅᑭᔮᖅᑎᑕᐅᔪᑉ ᐃᓚᒋᔭᐅᔪᑦ ᐃᓕᓴᕆᔭᐅᔾᔪᑎᖏᓐᓄᑦ, ᑐᑭᓯᒋᐊᕐᕕᒃᓴᐅᔪᓄᑦ, ᐊᒻᒪ ᖃᓄᐃᓕᐅᕆᐊᖃᕐᓂᖏᓐᓄᑦ. 

ᓴᖅᑭᔮᖅᑎᑦᑎᑦᓂᕐᒧᑦ ᐃᓕᔭᐅᓂᖏᑦ ᐱᒋᐊᓚᐅᖅᑐᑦ ᔮᓐᓄᐊᕆ 2013 ᐊᒻᒪ ᐊᔾᔨᒋᓐᓇᑎᒃ ᒪᓕᑦᑐᒋᑦ ᐊᑐᓂᑦ ᐅᖃᓕᒫᒐᐃᑦ 

ᓴᖅᑭᑕᐅᕕᒃᓴᖏᓐᓄᑦ ᐋᖅᑭᒃᓯᒪᒧᑦ, ᑭᖑᓪᓕᖅᐹᖑᔪᑦ ᓴᖅᑭᔮᖅᑎᑕᐅᔪᑦ ᑕᕝᕙᓂ ᐱᓕᕆᐊᒥ ᐋᖅᑭᒃᓯᒪᓪᓗᑎᒃ 

ᑕᑯᒃᓴᐅᑎᑕᐅᓛᕐᓂᖏᓐᓄᑦ ᐊᐅᔭᖓᓂ 2013. 

ᐅᑯᐊ ᐊᑖᓂ ᐆᒃᑑᑕᐅᔪᑦ ᓴᖅᑭᔮᖅᑎᑕᐅᔪᑦ ᐊᑐᓂᑦ ᑕᑯᒃᓴᐅᑎᑕᐅᔪᓄᑦ (ᐋᖅᑭᒃᓯᒪᓂᓕᒫᖏᓐᓄᑦ, ᑕᑯᓗᒍ ᐅᐃᒍᖓ H). 
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ᑲᑎᑦᑐᒋᑦ 12 ᐃᓚᒋᔭᐅᔪᑦ ᑕᕝᕗᖓ ᓂᐅᕕᓚᐅᖅᑐᑦ, ᐊᒻᒪ ᐊᒃᓱᐊᓗᒃ ᓂᓪᓕᕐᕕᐅᑦᑎᐊᖃᑦᑕᖅᑐᑎᒃ.  

ᖃᐅᔨᒪᓇᓱᐊᕐᓂᐊᕐᓗᒍ ᑲᔪᓯᑦᑎᐊᕐᓂᖓ ᑕᒪᒃᓱᒪ ᐱᓕᕆᐊᑉ, ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐃᓕᓯᓯᒪᔪᑦ QR ᓇᓗᓇᐃᒃᑯᑕᕐᑉᓂᒃ 

ᐊᑐᓂᑦ ᓴᖅᑭᔮᖅᑎᑕᐅᔪᓂᒃ, ᐊᒻᒪ ᐃᖅᑲᓇᐃᔭᖅᑎᐅᔪᑦ ᐳᓚᕋᑦᑐᓄᑦ ᑐᑭᓯᒋᐊᕐᕕᐅᔪᓂᒃ ᐅᖄᓚᐅᑎᒃᑯᑦ 

ᖃᐅᔨᒋᐊᕐᕕᐅᖃᑦᑕᓚᐅᖅᑐᑦ ᐊᑭᖃᓐᖏᑦᑐᒃᑯᑦ ᐅᖄᓚᐅᑎᒃᑯᑦ ᑎᓕᔭᐅᓯᒪᔪᑦ ᑲᑎᑦᑎᖁᔭᐅᓪᓗᑎᒃ ᐊᐱᖅᑯᑕᐅᔪᓂᒃ ᑕᒪᒃᑯᓄᖓ 

ᓴᖅᑭᔮᖅᑎᑕᐅᔪᓄᑦ. ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᑎᓕᐅᕆᓯᒪᒻᒥᔪᑦ ᐃᓚᒋᔭᐅᔪᓂᒃ ᖃᓄᑐᐃᓐᓇᖅ ᖃᐅᔨᓯᒪᔭᒥᓂᒃ ᑕᒫᓐᖓᑦ 

ᐱᓕᕆᐊᒥᒃ (ᖃᕋᓴᐅᔭᒃᑯᑦ ᑐᑭᓯᒋᐊᖅᑐᑦ ᐊᒥᓱᕈᒃᑲᓂᕐᒪᖔᑕ, ᐅᖄᓚᐅᑎᒃᑯᑦ ᐊᐱᖅᓱᖅᑐᑦ ᐊᒥᓱᕈᖅᓯᒪᒻᒪᖔᑕ, ᐊᓯᖏᑦ). 

ᑭᖑᓂᐊᒍᑦ ᑭᖑᓪᓕᖅᐹᖅ ᐃᓕᔭᐅᔪᖅ ᓴᖅᑭᔮᖅᑎᑦᑎᓂᖅ, ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐅᓂᒃᑳᓕᐅᕐᓂᐊᕐᒥᔪᑦ ᑲᔪᓯᑦᑎᐊᕐᓂᖏᓐᓂᒃ 

ᐱᓕᕆᐊᖑᔪᖅ ᐊᒻᒪ ᑐᓴᕈᒪᓗᑎᒃ ᑕᐃᒃᑯᓇᓐᖓᑦ ᐃᓚᒋᔭᐅᔪᓂᒃ ᐱᐅᓯᒋᐊᕈᓐᓇᖁᓪᓗᒋᑦ ᐊᓯᔾᔨᕈᑕᐅᔪᑦ ᑕᕝᕗᖓ ᐱᓕᕆᐊᒧᑦ 

ᑭᖑᓪᓕᖅ ᐱᒋᐊᓚᐅᓐᖏᓐᓂᖓᓂᒃ. 

 

ᐊᓯᖏᓐᓂᒃ ᓴᖅᑭᔮᖅᑎᑦᑎᓂᖅ 

ᐃᓚᓕᐅᑎᓪᓗᒍ ᑲᑐᔾᔨᓪᓗᑎᒃ ᓴᖅᑭᔮᖅᑎᑦᑎᓂᕐᒧᑦ, ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᑲᔪᓯᑐᐃᓐᓇᓚᐅᖅᑐᑦ 

ᓴᖅᑭᔮᖅᑎᑦᑎᓂᕆᕙᑦᑕᖏᓐᓂᒃ. 

ᑮᓇᐅᔭᐃᑦ ᐊᑐᖅᑐᒃᓴᐃᑦ ᒥᑭᑦᑐᑦ ᐱᕕᖃᖅᑎᑦᑎᒻᒪᑕ ᑭᓯᐊᓂ ᖃᑦᑏᓐᓇᐅᔪᓂᒃ ᓴᖅᑭᔮᖅᑎᑦᑎᓂᕐᒧᑦ ᐊᑐᓕᖅᑎᑦᑎᒪᐅᖅᑎᓪᓗᒋᑦ 

ᑲᑐᔾᔨᓂᕐᒧᑦ ᓴᖅᑭᔮᖅᑎᑦᑎᓂᕐᒧᑦ, ᑕᐃᒪᓕ ᑐᕌᒐᖃᖅᓯᒪᓄᒍ ᐊᔾᔨᒌᑎᑦᑎᓂᕐᒥᒃ ᐅᑭᐅᖅᑕᖅᑐᒥ ᑕᑯᒃᓴᐅᑎᑦᑎᓂᕐᒧᑦ, ᑲᓇᑕᒥ 

ᑕᑯᒃᓴᐅᑎᑦᑎᓂᕐᒧᑦ, ᐊᒻᒪ ᓯᓚᕐᔪᐊᒥ ᓴᖅᑭᔮᖅᑎᑦᑎᓂᕐᒧᑦ. 

 

ᐅᑭᐅᖅᑕᖅᑐᒥ ᓴᖅᑭᔮᖅᑎᑦᑎᓂᖅ 

 ᐱᓇᓱᐊᕈᓯᑕᒫᑦ ᒪᕐᕉᓐᓂᒃ ᐅᖃᐅᓯᖃᖅᑐᓂᒃ ᐱᓕᕆᐊᖏᓐᓄᑦ ᑎᑎᕋᖅᓯᒪᔪᓂᒃ ᓄᓇᑦᓯᐊᕐᒥ ᐱᕙᓪᓕᐊᔪᓂᒃ, ᑲᔪᖏᖅᓴᐃᓂᕐᒧᑦ 

ᓄᑖᖑᔪᓂ ᐃᓚᒋᔭᐅᔪᒪᑐᐃᓐᓇᕆᐊᖃᖅᑐᓂᒃ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᓐᓄᑦ. 

 ᒥᑭᔪᑦ ᐊᒻᒪ ᐊᑯᓐᓈᕿᔪᑦ ᓴᖅᑭᔮᖅᑎᑕᐅᔪᑦ ᑭᕙᓪᓕᕐᒥ ᐊᒻᒪ ᐃᖃᓗᐃᑦ ᓄᓇᓕᐸᐅᔭᒃᑯᖏᓐᓂ, ᐊᒻᒪ ᐅᑭᐅᖅᑕᖅᑐᒥ 

ᖃᖓᑕᓲᕆᔭᐅᔪᓂᒃ ᐅᖃᓕᒫᒐᐅᕙᑦᑐᑦ, ᑲᔪᖏᖅᓴᐃᓪᓗᑎᒃ ᐳᓚᕋᑦᑐᓂᒃ ᑕᒪᐅᖓ ᓄᓇᕗᒻᒨᐸᓪᓕᐊᒌᖅᑐᓂᒃ ᐳᓚᕋᑦᑐᓄᑦ 

ᑐᑭᓯᒋᐊᕐᕕᓐᓄᑦ ᐊᒻᒪ ᐅᖃᖃᑎᖃᕈᓐᓇᕐᓗᑎᒃ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᓐᓄᑦ ᑐᑭᓯᒋᐊᒃᑲᓂᕐᓗᑎᒃ ᐃᑲᔪᖅᑕᐅᔪᒪᓂᕐᒧᑦ 

ᐸᕐᓇᑎᓪᓗᒋᑦ ᐊᐅᓪᓚᕐᓂᒃᓴᖏᓐᓂᒃ. 

 ᖃᑯᑎᒃᑯᑦ ᓄᓇᓕᓐᓂ ᓴᖅᑭᔮᖅᑎᑦᑎᓂᖅ ᕿᑲᕐᓇᐅᑎᓪᓗᒍ ᐅᕝᕙᓗ ᐊᔾᔨᐅᖏᑦᑐᑦ 

ᖃᓄᐃᓕᐅᕐᓂᐅᔪᑦ/ᓇᓪᓕᐅᓂᖅᓯᐅᕐᓂᐅᔪᓄᑦ ᓴᖅᑭᔮᕐᓂᐊᕐᒪᑕ ᓄᓇᓕᓐᓂ ᐊᒻᒪ ᖃᐅᔨᕚᓪᓕᑎᑦᑎᓯᒪᓗᑎᒃ 

ᐃᑲᔪᕐᓂᖃᕈᓐᓇᕐᓂᖓᓂᒃ ᐳᓚᕋᑦᑐᓕᕆᓂᖅ. 

 
 

ᑲᓇᑕᒥ ᓴᖅᑭᔮᖅᑎᑦᑎᓂᖅ 

ᑲᓇᑕ ᑭᒡᒐᑐᕐᓂᖅᐸᐅᒻᒪᑦ ᓄᓇᕗᒻᒥ ᐊᖏᖅᓂᖅᐸᐅᔪᒥᒃ ᐳᓚᕋᒍᓐᓇᖅᑐᓄᑦ, ᖃᐅᔨᓴᖅᐸᑦᑕᕗᑦ ᐊᐅᓪᓚᖅᑐᑦ ᓄᓇᕗᒻᒥ 

ᖃᓂᒋᔭᖓᓃᑦᑐᑎᒃ 90 ᐳᓴᓐᑎ ᓄᓇᕗᒻᒨᖅᑐᓄᑦ ᑲᓇᑕᒥᐅᑕᐅᕙᒻᒪᑕ. ᑕᒪᓐᓇ ᐱᔾᔪᑎᒋᓪᓗᒍ, ᐊᐅᓪᓗᔾᔨᔪᒪᔪᒍ ᑕᒪᒃᑯᐊ 

ᐊᒥᓲᓂᖅᓴᐅᔪᑦ ᑮᓇᐅᔭᑦ ᓴᖅᑭᔮᖅᑎᑦᑎᔾᔪᑎᒃᓴᐅᔪᑦ ᑕᒪᒃᓱᒧᖓ ᐊᑐᕐᓗᒋᑦ. ᐃᓕᓯᓂᖅ ᐱᖃᓯᐅᔾᔨᔪᖅ:  

 ᐱᓇᓱᐊᕐᓂᖅ ᑲᓇᑕᒥ ᕿᒥᕐᕈᐊᒐᐅᔪᓄᑦ ᐊᔾᔨᓕᐅᖅᓯᒪᔪᓄᑦ, ᑎᑎᕋᖅᑕᐅᕙᑦᑐᑦ ᑐᕌᖅᑎᑦᑎᓪᓗᐊᑕᖅᑐᑎᒃ ᓄᓇᕗᒻᒥ 

ᓂᐅᕐᕈᓪᓗᐊᑕᖅᐸᑦᑐᓂᒃ. ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᓂᐅᕕᓚᐅᕐᒥᔪᑦ ᒪᒃᐱᒐᕐᒥᒃ ᓴᖅᑭᔮᖅᑎᑦᑎᓂᕐᒧᑦ ᑏᓯᒻᐱᕆ 2012, 

ᔮᓐᓄᐊᕆ/ᕕᕝᕗᐊᕆ 2013, ᐊᒻᒪ ᒫᑦᓯ 2013 ᓴᖅᑭᖅᑐᓂ. 

 ᒪᒃᐱᒐᓕᒫᒥᒃ ᓴᖅᑭᔮᖅᑎᑦᑎᓂᖅ ᐃᓕᔭᐅᔪᑦ ᐄᐳᕈᓪ 2012 ᐊᒻᒪ ᐊᒃᑑᕝᕙ 2012 ᓴᖅᑭᑕᓂ ᐅᑯᓄᖓ Horizon Travel 

ᐅᖃᓕᒫᒐᐅᔪᑦ, ᑕᐃᒃᑯᐊ ᑎᑎᕋᖅᑕᐅᕙᑦᑐᑦ ᑐᓂᐅᖅᑲᖅᑕᐅᕙᑦᑐᓂᒃ ᐅᖃᓕᒫᒐᖅᑖᐸᑦᑐᓄᑦ ᑕᕝᕘᓇ Toronto Post ᑐᕌᓐᑐᒥ ᐊᒻᒪ 

National Post ᐋᑐᕙᒥ. ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕿᔨᒃᑯᑦ ᐋᔩᖃᑎᖃᕈᓐᓇᓚᐅᕐᒥᔪᑦ ᑎᑎᕋᖅᓯᒪᔪᓂᒃ ᐋᖅᑭᒃᓯᒪᔪᓂᒃ, ᐊᒻᒪ 

ᐊᔾᔨᓐᖑᐊᓂᒃ ᑕᑯᒃᓴᐅᑎᑦᑎᓂᐅᔪᓂᒃ ᓴᖅᑭᓚᐅᖅᑐᓂᒃ TTC ᑕᑯᒃᓴᐅᑎᑦᑎᕕᒃᑯᑦ ᑐᕌᓐᑐᒥ ᐊᒻᒪ ᓄᓇᓯᐅᑎᑯᑖᒧᑦ ᐅᑕᖅᑭᕕᐅᔪᒥ. 

 ᒪᒃᐱᒐᐅᑉ ᓇᑉᐸᖓ ᓴᖅᑭᔮᖅᑎᑦᑎᓂᐅᔪᖅ ᔪᓚᐃ 2012 ᓴᖅᑭᑕᓂ ᑲᓇᑕᒥ ᐱᓕᕆᕕᓐᓄᑦ ᑎᑎᕋᖅᐸᑦᑐᓂᒃ ᓴᖅᑭᔮᖅᑎᑦᑎᔪᑦ 

ᑲᑎᒪᓂᐅᔪᓂᒃ ᐊᒻᒪ ᑲᑎᒪᕐᔪᐊᕐᓂᐅᔪᓂᒃ ᓄᓇᕗᒻᒥ. ᑕᐃᓐᓇ ᑕᑯᒃᓴᐅᑎᑕᐅᔪᖅ ᐃᓕᔭᐅᓚᐅᖅᑐᖅ ᑎᑎᕋᖅᓯᒪᔪᒥ ᐃᖃᓗᐃᑦ 

ᓄᓇᓕᐸᐅᔭᖓᓂ. 
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ᓯᓚᕐᔪᐊᒥ ᑕᑯᒃᓴᐅᑎᑦᑎᓂᖅ 

ᑮᓇᐅᔭᑦ ᐊᔪᕐᓇᐃᓇᕐᒪᑕ ᓯᓚᕐᔪᐊᕐᒥ ᓴᖅᑭᔮᖅᑎᑦᑎᓇᓱᐊᕐᓂᕐᒧᑦ, ᑭᓯᐊᓂᓕ ᐱᓕᕆᖃᑎᖃᓚᐅᒥᔪᒍ ᐱᓕᕆᕕᐅᔪᒥᒃ ᔮᒪᓂᒃᑯᑦ 

ᓄᓇᖓᓐᓂ ᐋᔩᖃᑎᖃᖅᑐᑕ ᐊᑲᐅᓂᖅᐹᒥᒃ ᐃᓕᓯᓯᒪᔪᓐᓇᓂᑦᑎᓐᓂᒃ ᑮᓇᐅᔭᕗᑦ ᐃᓱᒪᒋᓪᓗᒋᑦ ᔮᒪᓂᑎᑐᑦ ᐅᖃᓪᓚᑦᑐᓄᑦ 

ᓂᐅᕐᕈᑎᖃᕐᓂᕐᒧᑦ. 

 ᓴᖅᑭᔮᖅᑎᑦᑎᓂᐅᔪᑦ ᐊᒻᒪ ᖃᖓᒍᒃᑲᓐᓂᖅ ᑎᑎᕋᖅᓯᒪᔪᑦ ᐄᐳᕈᓪ 2012 ᐊᒻᒪ ᔪᓚᐃ 2012 ᓴᖅᑭᑕᑦ Kanada 360, 

ᐱᐅᒋᔭᐅᒻᒪᕆᑦᑐᑦ ᐃᖏᕐᕋᓂᕐᒧᑦ ᐅᖃᓕᒫᒐᐅᔪᑦ ᐊᐅᓪᓗᔾᔨᓪᓗᐊᑕᖅᑐᑦ ᑲᓇᑕᓕᒫᒥᒃ. 

 ᒪᒃᐱᒐᓗᒃᑖᖅ ᒥᐊᓕᒐᐃᑦ ᓄᓇᖓᓐᓂ ᑎᑎᕋᖅᓯᒪᔪᖅ, ᐅᖃᓕᒫᖅᑕᐅᒐᔪᑦᑐᖅ ᐊᐅᓪᓚᕐᓂᕐᒧᑦ ᑲᓇᑕᒥ ᒥᐊᓕᒐᐃᓪᓗ 

ᓄᓇᖓᓐᓂ. 

ᐊᓯᖏᑦ ᐃᓕᔭᐅᓚᐅᖅᑐᑦ ᓯᓚᕐᔪᐊᒥ ᑕᑯᒃᓴᐅᑎᑕᐅᔪᓂᒃ ᐱᖃᓯᐅᔾᔨᔪᑦ:  

 ᒪᒃᐱᒐᐅᔪᖅ ᑕᑯᒃᓴᐅᑎᑕᐅᔪᖅ ᐋᒃᑑᕝᕙ 2012, ᑏᓯᒻᐱᕆ 2012, ᐊᒻᒪ ᕖᕝᕗᐊᕆ 2013 ᓴᖅᑭᑕᑦ Harper’s 

ᐅᖃᓕᒫᒐᖏᓐᓂᒃ. 

 ᒪᒃᐱᒐᐅᔪᖅ ᒪᐃ 2012 ᓴᖅᑭᑕᖅ Canoe & Kayak ᐅᖃᓕᒫᒐᐃᑦ, ᐊᑕᐅᑦᑎᒃᑰᖃᑎᖃᖅᑐᖅ ᓄᓇᕗᒻᒥ ᓴᖅᑭᓯᒪᔪᑦ 

ᑐᓴᐅᒪᖃᑦᑕᐅᑎᓕᕆᔨᒃᑯᓐᓄᑦ ᐅᖃᖅᐸᓪᓕᐊᔪᓄᑦ ᑕᑯᒃᓴᐅᓪᓗᑎᒃ ᐊᐅᓪᓚᖅᓯᒪᔪᑦ 2011−ᒧᑦ 

 ᒪᒃᐱᒐᐅᔪᑦ ᑕᑯᒃᓴᐅᑎᑦᑎᓂᐅᔪᑦ ᑕᒪᒃᑯᓇᓂ ᑎᓴᒪᐅᔪᓂᒃ ᐃᖏᕐᕋᖃᑦᑕᕐᓂᕐᒧᑦ ᑲᓇᑕᒥ (ᑲᓇᑕᒥ, ᒥᐊᓕᒐᐃᑦ ᓄᓇᖓᓐᓂ, 

ᑯᐃᓐ ᓄᓇᖓᓂ ᐊᒻᒪ ᓂᐅᕕᖅᐸᑦᑐᓄᑦ 

 ᒪᒃᐱᒐᐅᑦ ᓇᑉᐸᖓ ᓴᖅᑭᔮᖅᑎᑦᑎᓂᕐᒧᑦ, ᓇᑉᐸᖓ ᒪᒃᐱᒐᖅ ᑎᑎᕋᖅᓯᒪᔪᑦ ᔮᓐᓄᐊᕆᒥ ᑎᑎᕋᖅᓯᒪᔪᓂ ᒥᐊᓕᒐᓂ 

Horizon Travel ᐅᖃᓕᒫᒐᑦ, ᑐᓂᐅᖅᑲᖅᑕᐅᕙᑦᑐᑦ ᐅᖃᓕᒫᒐᖅᑖᐸᒃᑦᑐᓄᑦ ᐊᑐᖅᑐᑎᒃ The Wall Street Journal. 

ᐊᒻᒪ, ᐱᑎᑕᐅᓚᐅᕐᒥᔪᒍᑦ 240 5 ᑎᑦᑕᓂᒃ ᑕᑯᒃᓴᐅᑎᑦᑎᕕᐅᔪᓂᒃ ᑕᕝᕙᓂ ABC ᐊᒻᒪ TSQ ᑕᑯᒃᓴᐅᑎᑦᑎᓂᕐᒧᑦ Times 

Squares ᑏᓯᒻᐱᕆ 27, 2012 - ᔮᓐᓄᐊᕆ 2, 2013 (ᐱᖃᓯᐅᑎᓗᒍ ᐊᕐᕌᒍ ᓄᑖᓐᖑᕐᓂᐊᓕᖅᑎᓪᓗᒍ!) 

 

 

ᑐᓴᒐᒃᓴᓕᕆᕕᒃ 
ᐊᕐᕌᓂᐅᓚᐅᖅᑐᓂ ᐊᔾᔨᓐᖑᐊᓄᑦ ᐱᓯᒪᑦᑎᕕᐅᔪᒥ ᐱᓕᕆᐊᒥ, ᑕᐃᒃᑯᐊ ᐊᒥᓱᑦ ᐊᔾᔨᓐᖑᐊᖑᔪᑦ ᐋᖅᑭᒋᐊᖅᑕᐅᓚᐅᕐᒪᑕ 

ᓄᑖᒧᑦ ᐱᓕᕆᐊᒧᑦ, ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᓄᐊᑦᑎᕕᖃᖅᑐᑦ ᐅᖓᑖᓂ 4,000 ᐊᔾᔨᓐᖑᐊᑦ ᑕᕝᕙᓃᑦᑐᑦ ᖃᕋᓴᐅᔭᒥ ᐊᒻᒪ 

ᐱᔭᐅᔪᓐᓇᖅᑐᑎᒃ ᑲᒪᒋᔭᐅᓪᓗᑎᓪᓗ ᐅᕘᓇ Canto Cumulus, ᐱᔭᕆᐊᑐᔪᕈᓗᒃ ᖃᕋᓴᐅᔭᒃᑯᑦ ᑲᒪᔾᔪᑕᐅᔪᖅ ᐱᓕᓂᕆᐊᖅ ᐊᒻᒪ 

ᐋᖅᑭᓱᖅᑐᒋᑦ ᐊᔾᔨᓐᖑᐊᑦ. 

ᐊᒻᒪ ᓱᓕ ᑕᕝᕙᓂ ᐊᑐᖅᑕᐅᔪᑦ ᐊᔾᔨᓐᖑᐊᖃᕐᕕᐅᔪᑦ ᓂᐅᕐᕈᑎᖃᕐᓂᕐᒧᑦ ᐊᒻᒪ ᐊᓪᓚᕝᕕᖓᓂ ᑐᓴᐅᒪᖃᑦᑕᐅᑎᓕᕆᓂᕐᒧᑦ, ᓄᓇᕗᒻᒥ 

ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᑲᑐᔾᔨᖃᑎᖃᖅᐸᒃᑦᑐᑦ ᐊᔾᔨᓐᖑᐊᓂᒃ ᐊᓯᖏᓐᓄᑦ ᐊᑐᕈᒪᔪᓄᑦ ᑐᒃᓯᕋᖅᑎᓪᓗᒋᑦ. ᒪᑯᓂᖓ ᐱᖃᓯᐅᔾᔨᔪᑦ: 

 ᓄᓇᕗᒻᒥ ᐳᓚᖃᑦᑐᓕᕆᔨᒃᑯᓐᓄᑦ ᐃᓚᒋᔭᐅᔪᑦ, ᐊᑐᕐᓂᐊᕐᓗᑎᒃ ᓂᐅᕐᕈᑎᖃᕐᓂᕐᒧᑦ ᐊᒻᒪ ᓴᖅᑭᔮᖅᑎᑦᑎᓂᕐᒧᑦ 

 ᑐᓴᒐᒃᓴᓕᕆᔨᐅᔪᑦ, ᐃᑲᔪᖅᑐᐃᓗᑎᒃ ᐅᓂᒃᑳᖑᔪᓂᒃ, ᑎᑎᕋᖅᓯᒪᔪᓂᒃ ᐊᒻᒪ ᐊᓯᖏᓐᓂᒃ ᑕᑯᒃᓴᐅᑎᑦᑎᔪᓂᒃ 

ᐳᓚᕋᑦᑕᓕᕆᓂᕐᒥᒃ ᓄᓇᕗᒻᒥ 

 ᓄᓇᕗᒻᒥ ᒐᕙᒪᒃᑯᖏᑦ ᐱᓕᕆᕕᖏᑦ/ᑎᒥᐅᔪᑦ ᐊᒻᒪ ᒐᕙᒪᑐᖃᒃᑯᑦ ᐱᓕᕆᕕᖏᑦ/ᑎᒥᖁᑎᖏᑦ ᐊᑐᕐᓂᕐᒧᑦ ᓱᓇᖏᓐᓂᒃ, 

ᐅᓂᒃᑳᓂᒃ, ᐊᒻᒪ ᖃᓄᐃᓕᐅᓂᐅᔪᓂᒃ ᓴᖅᑭᔮᖅᑎᑦᑎᔪᓂᒃ ᓄᓇᕗᒻᒥ 

 ᐊᓯᖏᑦ ᐊᔾᔨᐅᖏᑦᑐᓄᑦ ᐱᓕᕆᐊᖑᔪᑦ ᕿᒥᕐᕈᔭᐅᕙᑦᒃᑐᑦ ᒪᓕᑦᑐᒋᑦ ᖃᓄᐃᑦᑑᓂᖏᑦ 

ᑕᒫᓂ ᐊᕐᕌᒍᒥ, ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐱᐅᓯᒋᐊᖅᑎᑦᑎᓚᐅᕐᒥᔪᑦ ᐊᔾᔨᓐᖑᐊᖁᑎᒋᔭᒥᓂᒃ ᐃᓚᓯᓪᓗᑎᒃ ᑕᕝᕗᖓ 

ᓄᐊᓯᒪᔭᖏᓐᓄᑦ, ᐱᖃᓯᐅᔾᔨᓪᓗᑎᒃ ᐊᒥᓱᑲᓪᓚᐅᔪᓂᒃ ᐊᔾᔨᓕᐅᖅᓯᒪᔪᓂᒃ ᐊᒻᒪ ᓄᐊᓯᒪᔭᖏᓐᓄᑦ ᐊᑖᓃᑦᑐᓄᑦ. 

ᑕᒪᓐᓇ ᑎᑭᓐᓂᐊᕐᓗᒍ, ᐱᓕᕆᖃᑎᖃᓚᐅᖅᑐᒍᑦ ᓄᓇᓕᓐᓂ ᐊᔾᔨᓕᐅᕆᔨᐅᔪᒥᒃ ᐲᖅᓯᖃᑦᑕᖅᑐᑕ ᐱᐅᓂᖅᐸᐅᔪᓂᒃ ᐊᔾᔨᐅᔪᓂᒃ 

ᓄᐊᑕᐅᓯᒪᔪᓂᒃ ᐊᕐᕌᒍᓂ ᐊᒥᓱᓂᒃ, ᐊᒻᒪ ᐊᑐᖅᑐᒋᑦ ᓴᖅᑮᓂᕐᒧᑦ ᑕᓪᓕᒪᓂᒃ 2 ᒥᓂᑦᒥᒃ ᓴᖅᑭᔮᖅᑎᑦᑎᓂᕐᒧᑦ ᐊᒻᒪ ᐱᓯᒪᔭᕗᑦ 

ᓇᓗᓇᐃᖅᓯᒪᓂᖏᓐᓂᒃ. 

ᑕᐃᒃᑯᐊ 2 ᒥᓂᑦᒥᒃ ᐊᑯᓂᐅᓂᖃᖅᑐᑦ ᑕᑯᒃᓴᐅᑎᑕᐅᔪᑦ ᐃᒪᐃᑦᑑᓂᒃ ᓴᖅᑭᔭᖅᑎᑦᑎᓪᓗᐊᑕᓚᐅᖅᑐᑦ: ᐃᓄᐃᑦ ᐃᓕᖅᑯᓯᖏᓐᓂᒃ, 

ᑕᑯᔭᒃᓴᐅᔪᓂᒃ ᐱᓕᕆᐊᒃᓴᐅᔪᓂᓪᓗ, ᐆᒪᔪᓂ, ᐃᖏᕐᕋᓂ ᐅᒥᐊᒃᑯᑦ, ᐊᒻᒪ “ᐱᐅᓂᖅᐸᐅᔪᖅ” ᐃᓚᓕᐅᔾᔭᐅᓯᒪᔪᑦ ᐊᓯᖏᓐᓂᒃ 

ᑎᓴᒪᐅᔪᓂᒃ ᑕᕐᕆᔭᒐᒃᓴᐅᔪᓂᒃ. ᑕᒪᒃᑯᐊ ᐱᔭᐅᓯᒪᔪᑦ ᐊᑐᖅᑕᐅᖃᑦᑕᕐᓂᐊᖅᑐᑦ ᓴᖅᑭᔮᖅᑎᑦᑎᓂᕐᒧᑦ ᓄᓇᕗᒻᒥ ᑕᑯᒃᓴᐅᔪᓐᓇᖅᑐᓂᒃ 

(YouTube, ᖃᕋᓴᐅᔭᒃᑯᑦ ᑐᑭᓯᒋᐊᕐᕕᒋᔭᓄᑦ, ᑐᓴᒐᒃᓴᐅᔪᓂᒃ ᖃᕋᓴᐅᔭᔪᕈᒃᑯᑦ, ᐊᓯᖏᓪᓗ), ᐅᓂᒃᑳᖑᔪᓂᒃ, ᑕᑯᒃᓴᐅᑎᑦᑎᓂᐅᔪᓂᒃ, 

ᐊᒻᒪ ᐊᓯᖏᓐᓂ ᐱᓕᕆᐊᖑᔪᓂᒃ ᐱᐅᓯᕙᓪᓕᖅᑕᐅᔪᓐᓇᖅᑐᓂᒃ ᑕᕐᕆᔭᐅᔪᓂᒃ ᑕᑯᒃᓴᐅᑎᑕᐅᔪᓂᒃ. 

ᑕᐃᒪᓕ ᐃᓚᒃᑲᓂᕐᓗᒍ, ᑕᐃᒃᑯᐊ ᐱᓯᒪᔭᕗᑦ ᐊᑐᐃᓐᓇᐅᑎᑕᐅᓂᐊᕐᒥᔪᑦ ᑕᐃᒃᑯᓄᖓ ᐃᓚᒋᔭᐅᔪᓄᑦ, ᑐᓴᒐᒃᓴᓕᕆᔨᐅᔪᓄᑦ, 

ᒐᕙᒪᒃᑯᑦ ᐱᓕᕆᕕᖏᓐᓄᑦ, ᐊᒻᒪ ᐊᓯᖏᓐᓄᑦ ᐊᔾᔨᐅᖏᑦᑐᓄᑦ ᐱᓕᕆᐊᓄᑦ ᓴᖅᑭᔮᖅᑎᑦᑎᓂᕐᒧᑦ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒥᒃ ᓄᓇᕗᒻᒥ.  
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ᑕᕆᐅᑉ ᐊᑭᐊᓂ ᓂᐅᕐᕈᑎᖃᕐᓂᖅ 

ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᓄᑖᓐᖑᖅᑎᑦᑎᒋᐊᓚᐅᖅᑐᑦ ᑳᓐᑐᕌᒋᔭᒥᓐᓂ ᔮᒪᓂᒃᑯᑦ ᓄᓇᖓᓐᓂ ᓂᐅᕐᕈᑎᖃᕐᓂᕐᒧᑦ ᑲᒪᔪᓂᒃ 

ᒪᑲᐃᓚ ᐋᓄᑦ, ᐊᐅᓚᑦᑎᔨᐅᔪᖅ ᐅᑯᓄᖓ Denkzauber ᓂᐅᕐᕈᑎᖃᕐᓂᕐᒧᑦ, ᐋᖅᑭᒃᓯᓯᒪᐃᓐᓇᕐᓗᑎᒃ ᓄᓇᕗᑦ 

ᓴᖅᑭᔮᖅᑎᑕᐅᓂᖓᓄᑦ ᔮᒪᓂᑎᑐᑦ ᐅᖃᐅᓯᖃᖅᑐᓄᑦ ᓂᐅᕕᕈᒪᔪᓄᑦ. 

Denkzauber ᓂᐅᕈᑎᖃᕋᓱᐅᖅᑏᑦ ᐃᒪᐃᑦᑐᓂ ᐱᔨᑦᑎᓚᐅᖅᑐᑦ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᓐᓄᑦ:  

 ᑭᒡᒐᑐᖅᑎᒋᔭᐅᓪᓗᑎᒃ ᔮᒪᓂᑎᑐᑦ ᐅᖃᕈᓐᓇᖅᑐᓄᑦ ᑕᕆᐅᑉ ᐊᑭᐊᓂᒥᐅᑕᓄᑦ (ᔮᒪᓂᒃᑯᑦ, ᓱᕕᑦᔪᓚᓐ ᐊᒻᒪ ᐋᔅᑐᕆᐊ) 

 ᐊᐅᓚᑕᐅᓪᓗᓂ ᑲᒪᒋᔭᐅᓂᖓ ᒫᓐᓇᒫᒃᑯᑦ ᐋᖅᑭᒃᑕᐅᕋᑖᕐᓂᒃᑯᑦ ᔮᒪᓂᑎᑐᑦ ᐅᖃᖅᓯᒪᔪᖅ ᓄᓇᕗᒻᒥ ᑐᑭᓯᒋᐊᕐᕕᒻᒥ 

ᖃᕋᓴᐅᔭᒃᑯᑦ (www.nunavuttourism.de). ᑖᓐᓇ ᖃᕋᓴᐅᔭᒃᑯᑦ ᑐᑭᓯᒋᐊᕐᕕᐅᔪᖅ ᐊᔾᔨᒌᑐᐃᓐᓇᖅᑕᖓ ᑕᒃᑯᖓᓗ ᐊᒻᒪ 

ᐃᒃᐱᓇᕐᓂᖓ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᓐᓄᑦ ᓄᑖᒥ ᑐᑭᓯᒋᐊᕐᕕᖓᓂ, ᑭᓯᐊᓂ ᐃᓗᓕᖏᑦ ᐊᒻᒪ ᐊᐅᓚᓂᖏᑦ 

ᑕᐃᒪᐃᒃᑐᓴᐃᓐᓇᑐᐃᓐᓇᐃᑦ. 

 ᑲᒪᒋᔭᐅᓗᑎᒃ ᑎᑎᕋᖅᓯᒪᔪᑦ ᑕᒪᒃᑯᐊ ᐊᔪᓐᖏᑦᑐᑦ ᐳᓚᕋᓐᓂᕐᒧᑦ ᐊᐅᓚᑦᑎᔨᐅᔪᑦ ᐊᒻᒪ ᓂᐅᕕᕐᕕᐅᔪᓐᓇᖅᑐᑦ 

ᓇᓗᓇᐃᖅᑕᐅᓯᒪᔪᓂᒃ ᓄᓇᓕᐅᔪᓂᒃ, ᐊᒻᒪ ᐱᓯᒪᔭᐃᓐᓇᐅᓪᓗᑎᒃ ᓄᓇᕗᒻᒥ ᐊᔪᓐᖏᑕᐅᔪᓂᒃ ᑐᒃᓯᕋᐅᑕᐅᓯᒪᔪᓂᒃ. 

 ᐋᖅᑮᓚᐅᖅᑐᑦ ᐊᕐᕌᒍᑕᒫᑦ ᐊᐅᓚᑦᑎᔨᓄᑦ ᑐᓴᒐᒃᓴᐅᔪᓂᒃ ᐊᒻᒪ ᑐᓂᐅᖅᑲᐃᓪᓗᑎᒃ ᐊᑑᑎᖃᖅᑐᓂᒃ ᐊᒻᒪ 

ᐃᓚᐅᖃᑕᐅᔪᒪᔪᓄᑦ ᐊᐅᓪᓚᐅᔾᔨᔨᐅᔪᓄᑦ ᐊᐅᓚᑦᑎᔨᓐᓄᑦ ᐊᒻᒪ ᓂᐅᕕᕐᕕᐅᕙᑦᑐᓄᑦ. 

 ᐊᐅᓚᑦᑎᓚᐅᖅᑐᑦ ᐊᔪᓐᖏᑦᑐᓂᒃ ᐃᖏᕐᕋᔪᓕᕆᓂᕐᒧᑦ ᑐᓴᒐᒃᓴᓄᑦ ᑐᒃᓯᕋᖅᑕᐅᔪᓄᑦ ᐊᔪᕋᔭᓐᖏᑦᑐᓂᒃ ᐃᑲᔪᕐᓂᕐᒧᑦ 

ᓴᖅᑭᔮᖅᑎᑦᑎᓂᕐᒧᑦ ᐋᖅᑭᒃᓯᒪᔪᓂᒃ ᐅᖃᐅᓯᖃᕐᓂᕐᒧᑦ ᓄᓇᕗᒻᒥ 

 ᓴᖅᑮᓚᐅᖅᑐᑦ ᑎᓴᒪᓂ ᑐᓴᒐᒃᓴᐅᔪᓂᒃ ᐊᕐᕌᒍᒥ 

 ᓴᖅᑮᓪᓗᑎᒃ ᐊᒻᒪ ᑲᒪᓪᓗᑎᒃ ᐱᓕᕆᖃᑎᒌᑦᑎᐊᕐᓂᕐᒧᑦ ᑲᓇᑕᒥ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᑲᑎᒪᔨᓄᑦ ᐊᒻᒪ ᐊᓯᖏᓐᓄᑦ 

ᒐᕙᒪᒃᑯᓐᓄᑦ ᐱᓕᕆᖃᑕᐅᔪᓄᑦ, ᐊᒻᒪ ᐃᓚᐅᖃᑕᐅᓪᓗᑎᒃ ᓂᐅᕐᕈᑎᖃᕋᓱᐊᕐᓂᕐᒧᑦ ᑲᑎᒪᓂᐅᔪᓂᒃ ᓯᕗᒃᑲᓴᖅᓯᒪᓂᐊᕐᒪᑕ 

ᖃᓄᐃᓕᐅᕐᓂᐅᔪᓂᒃ, ᓂᐅᕐᕈᑎᖃᑦᑎᐊᕋᓱᐊᕐᓂᕐᒧᑦ ᐊᒻᒪ ᓂᐅᕐᕈᑎᖃᕐᓂᕐᒧᑦ ᖃᓄᐃᓕᐅᕐᓂᐅᔪᓄᑦ ᑕᐃᒪᐃᑦᑐᓂᒃ 

ᔮᒪᓂᒃᑯᑦ ᓄᓇᖓᓐᓂ. 

 ᐅᖃᐅᓯᖃᓪᓚᕆᓚᐅᖅᑐᑦ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᑕᕆᐅᑉ ᐊᑭᐊᓂ. 

 

ᑲᓇᑕᒥ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᑲᑎᒪᔩᑦ − ᑲᑐᔾᔨᖃᑎᒌᑦ ᐊᒻᒪ ᐱᓕᕆᐊᑦ 

ᑲᓇᑕᒥ ᐳᓚᕋᑦᑕᓕᕆᓂᕐᒧᑦ ᑲᑎᒪᔨᐅᔪᑦ ᑲᓇᑕᒥ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᓂᐅᕐᕈᑎᖃᕐᓂᕐᒧᑦ ᑲᑐᔾᔨᖃᑎᒋᖑᒻᒪᑦ ᐊᒻᒪ ᑲᒪᒋᔭᖃᖅᑐᓂᒃ 

ᓴᖅᑭᔮᖅᑎᑦᑎᓂᕐᒧᑦ ᑲᓇᑕᒥ ᐅᐸᒃᑕᐅᔪᒥᓇᖅᑐᓂ ᐳᓚᕋᑦᑎᓄᑦ ᓯᓚᕐᔪᐊᒥ. ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ, ᐃᓚᖃᖅᑐᑎᒃ 

ᐊᓯᖏᓐᓂᒃ ᑲᓇᑕᒥᒃ ᐊᕕᒃᑐᖅᓯᒪᔪᓂ ᐊᒻᒪ ᐅᑭᐅᖅᑕᖅᑐᒥ ᐊᕕᒃᑐᖅᓯᒪᔪᓂᒃ, ᐱᓕᕆᖃᑎᖃᕋᔪᒃᐸᑦᑐᑦ ᑲᓇᑕᒥ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒥᒃ 

ᑲᑎᒪᔨᓄᑦ ᐊᒻᒪ/ᐅᕝᕙᓗ ᐃᓚᐅᖃᑕᐅᓂᖏᓐᓄᑦ ᐊᔾᔨᒌᓐᖏᑦᑐᓂ ᐱᓕᕆᐊᓂ ᐊᒻᒪ ᐱᒋᐊᖅᑕᐅᕙᓪᓕᐊᔪᓂ. 
 

ᐊᕐᕌᒍᒥ ᐊᓂᒍᖅᑐᒥ, ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐱᓕᕆᖃᑎᖃᖅᓯᒪᔪᑦ ᑲᓇᑕᒥ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᑲᑎᒪᔨᖏᓂᒃ ᐃᒪᐃᑦᑐᓂᒃ 

ᐱᓕᕆᐊᓂᒃ:  

 

Signature Experiences Collection 

The Signature Experiences Collection (SEC) ᑖᒃᑯᐊ ᓄᐊᑕᐅᓯᒪᔪᑦ ᐊᔾᔨᐅᖏᑦᑐᑦ ᑲᓇᑕᒥ ᐊᐅᓪᓚᖃᑦᑕᕐᓂᐅᓯᒪᔪᑦ 

ᑕᑯᒃᓴᐅᑎᑕᐅᒧᑦ ᑲᓇᑕᒥ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᑲᑎᒪᔨᓄᑦ ᓂᐅᕐᕈᑎᖃᕐᓂᕐᒧᑦ, ᑐᓴᒐᒃᓴᓄᑦ, ᐊᒻᒪ ᓂᐅᕐᕈᑎᖃᕐᕕᐅᓇᓱᐊᖅᑐᓄᑦ. 

ᐱᖃᓯᐅᔾᔨᒧᖅ ᐊᐅᓪᓚᖅᓯᒪᓂᐅᖃᑦᑕᖅᓯᒪᔪᓂᒃ ᑲᓇᑕᒥ ᐊᐅᓪᓚᐅᔾᔨᔨᐅᔪᓂᒃ ᐊᑐᓂᑦ ᑲᓇᑕᒥ ᐊᕕᒃᑐᖅᓯᒪᔪᓂ ᐊᒻᒪ ᐅᑭᐅᖅᑕᖅᑐᒥ 

ᐊᕕᒃᑐᖅᓯᒪᔪᓂ ᓇᓗᓇᐃᖅᓯᔪᓐᓇᖅᑐᓂᒃ ᐃᓅᓯᕐᒥ ᐊᑕᐅᓯᐊᑦᑎᐊᕐᓗᑎᒃ ᐅᐸᒃᑕᐅᔪᓐᓇᖅᑐᓂ ᑲᓇᑕᒥ.  

 

SEC ᐱᓕᕆᐊᖑᔪᖅ ᐃᑲᔪᕐᓂᖃᖅᑐᖅ ᑕᐃᒃᑯᓄᖓ ᑲᓴᑕᒥ 

ᐊᐅᓪᓚᖅᑎᑦᑎᔨᐅᕙᑦᑐᓄᑦ ᐃᑲᔪᕐᓂᖃᕐᒪᑕ ᓯᓚᕐᔪᐊᒥ ᓂᐅᕐᕈᑎᖃᕐᓂᕐᒧᑦ 

ᐊᕙᒃᑯᑎᖃᕈᓐᓇᖅᑐᑎᒃ ᓴᖅᑭᔮᖅᑎᑦᑎᓂᕐᒧᑦ ᑕᐃᒃᑯᓄᖓ ᐱᓕᕆᕕᖏᓐᓄᑦ. ᑲᓇᑕᒥ 

ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᑲᑎᒪᔨᐅᔪᑦ ᐊᑐᖅᐸᑦᑐᑦ SEC ᐃᓚᒋᔭᐅᔪᓂᒃ 

ᓯᕗᓪᓕᐅᔾᔭᖁᔭᐅᔪᓂᒃ ᖃᐅᔨᔭᐅᖃᑦᑕᖅᓯᒪᔪᓂ ᓇᓗᓇᐃᖅᓯᓂᕐᒧᑦ ᓯᓚᕐᔪᐊᕐᒥ 

ᓂᐅᕐᕈᑎᖃᕐᓂᕐᒧᑦ, ᑐᓴᒐᒃᓴᐅᔪᓂᒃ ᐊᒻᒪ ᓂᐅᕐᕈᑎᖃᕐᓂᕐᒧᑦ ᖃᓄᐃᓕᐅᕐᓂᐅᔪᓄᑦ. 

 

SEC ᐱᓕᕆᐊᖑᔪᖅ ᓴᖅᑭᑕᐅᓚᐅᖅᑐᖅ ᔪᓚᐃ 2011 ᐊᒻᒪ ᒫᓐᓇᔪᖅ 100 ᐅᖓᑖᓂ ᐃᓚᒋᔭᐅᔪᖁᑎᖃᓕᖅᑐᖅ; ᐱᖓᓱᑦ 

ᑕᕝᕙᓐᖓᑦ ᓄᓇᕗᒻᒥ ᐊᐅᓚᑦᑎᔨᐅᓪᓗᑎᒃ (Adventure Canada, Arctic Kingdom ᐊᒻᒪ Polar Sea Adventures). ᓄᓇᕗᒻᒥ 

ᐳᓚᕋᑦᑐᓕᕿᔨᒃᑯᑦ ᐃᓚᐅᖃᑕᐅᖃᑦᑕᖅᓯᒪᓕᖅᑐᑦ ᐱᓕᕆᐊᒧᑦ ᐱᕙᓪᓕᐊᓂᕐᒧᑦ ᐊᒻᒪ ᓂᕈᐊᖅᑕᐅᓂᖏᑦ ᑐᓴᖅᑎᑦᑎᕙᑦᑐᑎᒃ 

http://www.nunavuttourism.de/
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ᒪᓕᒃᑕᐅᔭᕆᐊᖃᖅᑐᑦ ᐱᕙᓪᓕᐊᔭᐅᓂᖏᓐᓄᑦ ᐊᒻᒪ ᐅᖃᖃᑎᖃᖅᑐᑎᒃ ᑲᓇᑕᒥ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᑲᑎᒪᔨᖏᓂᒃ ᑕᐃᒃᑯᓄᖓ 

ᐃᓚᒋᔭᐅᒋᐊᓐᖓᓚᐅᖅᑐᓂ ᑕᕝᕙᓂ.  

 

ᐃᓱᓕᑦᑕᕐᕕᖃᓐᖏᓐᓂᖓᓄᑦ ᖃᑦᑎᑦ ᐃᓚᖏᔭᐅᔪᓐᓇᕐᒪᖔᑕ ᑕᕝᕗᖓ, ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᑎᓕᐅᕆᑐᐃᓐᓇᖅᐳᑦ 

ᐊᔪᓐᖏᑦᑐᓂᒃ ᐊᐅᓚᑦᑎᔨᐅᔪᓂᒃ ᑐᒃᓯᕋᐅᑎᖏᓐᓂᒃ ᐃᓕᓯᖁᓕᔨᓪᓗᑎᒃ. ᐊᔪᓐᖏᓐᓂᕐᒧᑦ ᒪᓕᒋᐊᖃᖅᑐᓂᒃ, ᐱᓕᕆᐊᒧᑦ 

ᑐᑭᓯᒋᐊᕈᑎᒃᓴᐅᔪᓄᑦ, ᐊᒻᒪ ᓇᓗᓇᐃᔭᖅᓯᒪᔪᓂᒃ ᖃᓄᖅ ᐃᓚᐅᓇᓱᐊᕈᓐᓇᓂᕐᒧᑦ, ᐅᕗᖓ ᖃᐅᔨᒋᐊᕈᓐᓇᖅᑐᑎᑦ 

www.canada.travel/sec.  

 

Media Miser 

Media Miser ᐋᑐᕚᒥᑦᑐᖅ ᑐᓴᒐᒃᓴᓕᕆᔨᐅᔪᑦ ᐅᔾᔨᓱᖅᑎᐅᔪᖅ ᑳᓐᑐᕌᒃᑕᐅᓯᒪᓪᓗᓂ ᑲᓇᑕᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᓐᓄᑦ ᑲᑎᒪᔨᖏᓄᑦ 

ᓴᓇᕙᓪᓗᑎᒃ ᑎᑎᕋᕐᓗᑎᒃ, ᖃᕋᓴᐅᔭᒃᑯᑦ, ᐊᒻᒪ ᑐᓴᖅᑎᑦᑎᕙᓪᓗᑎᒃ ᐅᔾᔨᓱᕐᓂᕐᒧᑦ ᐱᔨᑦᑎᕈᑎᓂᒃ ᐊᕕᒃᑐᖅᓯᒪᔪᓂ ᐊᒻᒪ 

ᐅᑭᐅᖅᑕᖅᑐᒥ ᐊᕕᒃᑐᖅᓯᒪᔪᓂ ᓂᐅᕐᕈᑎᖃᕐᓂᕐᒧᑦ ᑲᑐᔾᔨᖃᑎᖏᓄᑦ.  ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕿᔨᒃᑯᑦ ᑕᕝᕗᖓ ᓂᐅᕕᓚᐅᖅᑐᑦ 

ᐱᓕᕆᐊᒧᑦ ᐱᒋᐊᓕᖅᑎᓪᓗᒍ 2012 ᐊᒻᒪ ᐱᑎᑕᐅᖃᑦᑕᖅᑐᑎᒃ ᐱᓇᓱᐊᕈᓯᑕᒫᑦ ᐅᓂᒃᑳᖑᔪᓂᒃ ᐅᓂᒃᑳᖑᕙᑦᑐᓂ ᑐᓴᒐᒃᓴᑎᒍᑦ 

ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒥᒃ ᓄᓇᕗᒻᒥ ᑕᒫᓂ ᑲᓇᑕᓕᒫᒥ ᑐᓴᒐᒃᓴᓕᕆᔨᐅᔪᓂᒃ. ᐊᒻᒪ ᓱᓕ, Media Miser ᑕᖅᑮᑦ ᐱᖓᓱᑦ ᐊᓂᒍᕋᐃᒻᒪᑕ 

ᐅᓂᒃᑳᖏᓐᓂᒃ ᓇᓗᓇᐃᖅᓯᓯᒪᕙᒻᒥᔪᑦ ᑎᑎᕋᖅᑕᐅᓪᓗᐊᑕᖅᓯᒪᔪᓂᒃ, ᑎᑎᕋᖅᑐᒥᓂᕐᓂᒃ, ᐊᕕᒃᑐᖅᓯᒪᔪᓂᒃ, ᐱᔾᔪᑎᖏᓐᓂᒃ ᐊᒻᒪ 

ᐊᓯᖏᓐᓂᒃ ᐊᑑᑎᖃᖅᑐᓂᒃ ᑐᑭᓯᒋᐊᕈᑎᒃᓴᐅᔪᓂᒃ. ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᖃᐅᔨᓚᐅᖅᑐᑦ ᑖᓐᓇ ᐊᒃᓱᐊᓗᒃ ᐊᑲᕐᕆᒻᒪᑦ ᐊᒻᒪ 

ᐊᑭᑐᓗᐊᕋᓂ ᖃᐅᔨᒪᔾᔪᑎᑦᑎᐊᕙᓪᓗᓂ ᐅᖃᐅᑕᐅᖃᑦᑕᕐᓂᖏᓐᓂᒃ ᑲᓇᑕᒥ.  ᔮᓐᓂᐊᕆᖑᑎᓪᓗᒍ 2013, ᑕᒪᓐᓇ ᐱᓕᕆᐊᖑᔪᖅ 

ᐃᓱᓕᓚᐅᕐᒥᒻᒪᑦ, ᑭᓯᐊᓂᓕ ᑲᓇᑕᒥ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᑲᑎᒪᔨᐅᔪᑦ ᐋᔩᖃᑎᖃᓚᐅᖅᑐᑦ ᐊᑭᑐᓗᐊᓐᖏᑦᑐᓂᒃ ᑲᓇᑕᒥ 

ᐊᕕᒃᑐᖅᓯᒪᔪᓄᑦ ᐊᒻᒪ ᐅᑭᐅᖅᑕᖅᑐᒥᒃ ᑲᔪᓯᔪᒪᓪᓗᑎᒃ ᓴᖅᑭᔮᖅᑎᑕᐅᖃᑦᑕᕈᒪᓂᖏᑦ, ᐊᒻᒪ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ 

ᐊᑭᓖᒃᑲᓐᓂᓚᐅᕐᒥᔪᑦ 2013 ᐊᕐᕌᒍᒧᑦ. ᐊᒻᒪ ᓱᓕ, ᓇᓗᓇᐃᖅᓯᓯᒪᕙᓕᕐᒥᔪᑦ ᒥᐊᓕᒐᐃᑦ ᓄᓇᖓᓐᓂ ᐱᔪᒪᔭᐅᓂᖏᓐᓂᒃ ᑕᕝᕙᓂ. 

 

ᐊᐅᓪᓚᖅᑎᑦᑎᓂᕐᒧᑦ ᑐᓴᒐᒃᓴᓕᕆᔨᐅᔪᓂᒃ ᐅᓂᒃᑳᕐᓗᑎᒃ ᐊᔾᔨᓕᐅᖅᑕᐅᓪᓗᑎᒃ 

ᑲᓇᑕᒥ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᑲᑎᒪᔨᐅᔪᑦ ᐃᑲᔪᖃᑦᑕᖅᓯᒪᔪᑦ ᐊᒥᓱᑲᓪᓚᐅᔪᓂᒃ ᓯᓚᕐᔪᐊᒥ ᑐᓴᒐᒃᓴᓕᕆᔨᐅᔪᓂᒃ ᐅᓂᒃᑳᕐᓗᑎᒃ 

ᐊᔾᔨᓕᐅᖅᑕᐅᖃᑦᑕᖅᑐᓂ ᑕᒪᐅᖓ ᓄᓇᕗᒻᒧᑦ ᐃᑲᔪᖅᑐᑎᒃ ᖃᖓᑦᑕᐅᑎᖏᓐᓂᒃ ᑕᐃᒃᑯᐊ ᑐᓴᒐᒃᓴᓕᕆᔨᐅᔪᑦ ᑕᐅᕙᓐᖓᑦ ᓄᓇᖏᓐᓂᑦ 

ᑕᒪᐅᖓ ᑲᓇᑕᒧᑦ. ᑕᒪᓐᓇ ᐃᑲᔪᕐᓂᐅᔪᖅ ᑕᐃᒪᐃᑦᑕᕆᐊᖃᓪᓚᕆᒻᒪᑦ ᐃᑲᔪᕐᓂᐊᕐᓗᓂ ᓯᓚᕐᔪᐊᒥ, ᐊᒥᓱᐊᖅᑎᓗᐊᖅᑐᑎᒃ 

ᐊᑭᑐᓗᐊᖅᑐᐊᓘᕙᒻᒪᑕ ᐋᖅᑭᒃᓱᕋᓱᑦᑐᒋᑦ. ᑕᒫᓂ ᐊᕐᕌᖑᓚᐅᖅᑐᒥ, ᑲᓇᑕᒥ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᑲᑎᒪᔨᐅᒧᑦ ᐃᑲᔪᓚᐅᕐᒥᔪᑦ 

ᖃᖓᑦᑕᐅᑎᖏᓐᓂᒃ ᔮᒪᓂᒃᑯᓐᓂ ᑎᑎᕋᖅᑎᐅᔪᒥᒃ ᔪᐊᔾ ᒥᓯᐅ ᓴᓇᓐᖑᐊᒐᕐᓄᑦ ᑐᕌᖓᔪᓂᒃ ᐊᐅᓪᓚᖅᓯᒪᓂᕐᒧᑦ ᑭᓐᖓᕐᓄᑦ ᐊᒻᒪ 

ᐃᖃᓗᓐᓄᑦ ᐊᒻᒪᑦᑕᐅᖅ ᐄᕙ ᕼᐊᓚᓐ (Matador Network, ᒥᐊᓕᒐᐃᑦ ᓄᓇᖓᓐᓃᑦᑐᖅ) ᐱᓇᓱᐊᕈᓯᓕᒫᒥ ᐅᖅᓱᖅᑑᒨᖅᓯᒪᓪᓗᑎᒃ. 

 

 

ᐅᑭᐅᖅᑕᖅᑐᓕᒫᒥ ᐊᕕᒃᑐᖅᓯᒪᔪᓂ ᓂᐅᕐᕈᑎᖃᕐᓂᕐᒧᑦ ᑲᑐᔾᔨᖃᑎᒌᖑᔪᑦ 

ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᓯᕗᒃᑲᑕᖅᑎᓪᓗᐊᑕᐅᒻᒪᑕ ᑕᒪᒃᓱᒧᖓ ᐊᒻᒪ ᑮᓇᐅᔭᖃᖅᑎᑕᐅᓪᓗᑎᒃ CanNor−ᑯᓐᓂᑦ, ᑲᓇᑕᒥ 

ᐱᖓᓱᑦ ᐅᑭᐅᖅᑕᖅᑐᒥ ᐊᕕᒃᑐᖅᓯᒪᔪᑦ ᑕᑯᒃᓴᐅᑎᑦᑎᔪᓐᓇᖅᓯᓯᒪᔪᑦ ᑲᓇᑕᒥ ᑕᓚᕖᓴᒃᑯᑦ ᑕᑯᒃᓴᐅᑎᑦᑎᓂᕐᒧᑦ ᑲᔪᖏᖅᓴᐅᑎᐅᔪᓂᒃ. 

ᑕᒪᒃᑯᐊ ᑕᑯᒃᓴᐅᑎᑦᑎᓂᐅᔪᑦ ᑐᕌᖓᒧᑦ ᑲᓇᑕᒧᑦ ᐊᒻᒪ ᖃᐅᔨᕚᓪᓕᑎᑦᑎᓪᓗᑎᒃ ᑲᓇᑕᐅᑉ ᐅᑭᐅᖅᑕᖅᑐᖓᓂᒃ. ᐊᒃᓱᐊᓗᒃ ᑕᒪᓐᓇ 

ᐱᐅᒋᔭᐅᖃᑦᑕᖅᓯᒪᔪᖅ ᐊᒻᒪ ᑕᒪᒃᑯᐊ ᐱᖓᓱᑦ ᐅᑭᐅᖅᑕᖅᑐᒥ ᐊᕕᒃᑐᖅᓯᒪᔪᑦ ᖃᐅᔨᓯᒪᓕᖅᑐᑎᒃ ᑕᐃᒪᐃᑦᑐᒥ ᑲᓇᑕᒥ 

ᑕᑯᒃᓴᐅᑎᑦᑎᓂᕐᒥᒃ ᐃᒻᒥᓃᓐᓇᖅ ᐱᔪᓐᓇᕋᔭᓐᖏᒻᒪᑕ. 

 

ᑕᐃᒃᑯᐊ ᑕᑯᒃᓴᐅᑎᑕᐅᔪᑦ ᐊᐅᓚᓂᖃᓚᐅᖅᑐᑦ ᕖᕝᕗᐊᕆ ᓄᖑᓕᖅᑎᓪᓗᒍ 

ᑎᑭᑦᑐᒍ ᓄᓐᖑᐊᓄᑦ ᒫᑦᓯ 2013−ᒥ ᓇᒻᒪᑎᓪᓗᒍ 

ᑕᑯᓐᓈᖅᑕᐅᕕᐅᓪᓗᐊᑕᖅᐸᑦᑐᖅ ᓲᕐᓗ ᐊᑕᐅᑦᑎᒃᑯᑦ ᐱᑎᓪᓗᒋᑦ 

American Idol ᐊᒻᒪ CSI, ᐊᒻᒪ ᑕᒪᒃᑯᑎᒎᓇ ᐊᓯᖏᑎᒍᑦ ᑕᓚᕖᓴᒃᑯᑦ 

ᑕᑯᒃᓴᐅᑎᑦᑎᕕᐅᔪᒃᑯᑦ. ᑕᐃᒃᑯᐊ ᓂᐅᕕᕐᕕᐅᓪᓗᐊᑕᖃᑦᑕᓚᐅᖅᑐᑦ 

ᓄᓇᓕᐸᐅᔭᐅᓂᖅᓴᐅᔪᑦ ᑐᕌᓐᑐ, ᐃᐊᑦᒪᓐᑕᓐ ᐊᒻᒪ ᕚᓐᑰᕙ. 

 

ᑲᑐᔾᔨᖃᑎᒌᖑᔪᑦ ᑕᑯᒃᓴᐅᑎᑦᑎᓚᐅᕐᒥᔪᑦ ᑲᔪᖏᖅᓴᐃᔾᔪᑕᐅᔪᒥᒃ 

ᓯᓚᓐᓂᐊᕈᑎᑎᒍᑦ The Weather Network ᑕᖅᑭᒥᒃ ᐊᑕᐅᓯᕐᒥᒃ 

ᓴᖅᑮᓪᓗᑎᒃ “ᓄᓇᐅᑉ ᐱᒋᐊᕐᕕᖓ”, ᐃᓚᓕᐅᑎᓯᒪᓪᓗᓂ 

ᓯᓚᓐᓂᐊᖅᑐᖃᖅᑎᓪᓗᒍ ᑕᑯᒃᓴᐅᑎᑦᑎᓪᓗᑎᒃ ᐱᖓᓱᓂᒃ 

ᐅᑭᐅᖅᑕᖅᑐᒥ ᐊᕕᒃᑐᖅᓯᒪᔪᓂᒃ. ᑕᒪᓐᓇ ᐱᐅᒋᔭᐅᑦᑎᐊᓚᐅᕐᒥᔪᖅ 

ᑭᓯᐊᓂ ᓂᕆᐅᒋᔭᐅᔪᓂᒃ ᖃᑦᑏᓐᓇᐅᓂᖅᓴᐅᓚᐅᖅᑐᑦ. 

 

http://www.canada.travel/sec
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ᐅᑭᐅᖅᑕᖅᑐᒥ ᐱᖓᓱᑦ ᐊᕕᒃᑐᖅᓯᒪᔪᓄᑦ ᐱᓕᕆᔪᑦ ᐱᓕᕆᖃᑎᖃᐃᓐᓇᖅᑐᑦ ᐅᑭᐅᖅᑕᖅᑐᒥ ᐊᕕᒃᑐᖅᓯᒪᔪᓂ ᐅᐃᕖᖑᔪᓄᑦ 

ᑲᑐᔾᔨᖃᑎᒌᓄᑦ ᖃᐅᔨᓇᓱᐊᖅᑐᑎᒃ ᖃᓄᖅ ᐱᓕᕆᖃᑎᒋᑦᑎᐊᕈᓐᓇᕐᒪᖔᑕ ᐊᒻᒪ ᐊᒥᓱᓂᒃ ᑎᑭᑦᑎᔪᓐᓇᓂᖅᓴᐅᓗᑎᒃ. ᑕᒪᓐᓇ 

ᐱᓕᕆᐊᖑᔪᖅ ᑲᔪᓯᔪᖅ ᐊᖏᖃᑎᒌᒍᑕᐅᔪᒃᑯᑦ ᑐᑭᓯᐅᒪᖃᑎᒌᓐᓂᖅ ᑎᑎᕋᖅᑕᐅᕙᓪᓕᐊᓪᓗᓂ ᐊᒻᒪ ᑭᖑᓂᐊᒍᑦ 

ᑲᑎᒪᔾᔪᑕᐅᔪᒫᕐᓂᐊᖅᑐᓂ. 

 

ᐸᕐᓇᓐᓂᖃᕐᒥᔪᑦ ᑕᑯᒃᓴᐅᑎᑦᑎᖃᑦᑕᕐᓂᕐᒥᒃ ᐊᕐᕌᒍᖓᓄᑦ ᑎᓴᒪᖓᓐᓄᑦ, ᐊᒻᒪ ᖁᕕᐊᓇᖅᑐᓂᒃ ᖁᕝᕙᖅᓴᐃᔾᔪᑎᐅᔪᓂᒃ. 

 

ᐊᔾᔨᐅᖏᑦᑐᑦ ᐱᓕᕆᐊᖑᔪᑦ 
 

CTV’s Canada AM ᑕᓚᕖᓴᒃᑯᑦ 
 

ᓄᓇᕗᑦ ᑭᖑᓪᓕᖅᐹᕆᔭᐅᓪᓗᓂ ᐅᐸᒃᑕᐅᓚᐅᖅᑐᖅ CTV Canada AM 

ᑕᒪᒃᑯᐊ ᑲᓇᑕᒥ ᐊᕕᒃᑐᖅᓯᒪᔪᑦ ᐊᒻᒪ ᐅᑭᐅᖅᑕᖅᑐᒥ ᐊᕕᒃᑐᖅᓯᒪᔪᑦ 

ᑕᑯᒃᓴᐅᕕᐅᖃᑦᑕᖅᓯᒪᑎᓪᓗᒋᑦ ᐊᓂᒍᖅᑐᓂ. ᑭᖑᓪᓕᖅᐹᒥᒃ, ᓄᓇᕗᑦ 

ᑕᑯᒃᓴᐅᔪᓐᓇᖅᓯᑕᐃᓐᓇᓚᐅᕐᒪᑦ ᐊᒻᒪ ᑕᑯᒃᓴᐅᑎᑦᑎᓪᓗᑎᒃ ᑕᒪᓐᓇ 

ᐅᑭᐅᖅᑕᖅᑐᓪᓚᕆᒃ ᖃᓄᐃᑦᑑᓂᖓᓂᒃ ᑕᑯᑎᑦᑎᓪᓗᑎᒃ ᓯᓚᕐᔪᐊᒥᒃ. 

 

CTV’s Canada AM ᑕᑯᒃᓴᐅᑎᑦᑎᓚᐅᖅᑐᑦ ᐃᖃᓗᓐᓂᑦ 

ᓯᕗᓪᓕᖅᐹᑦᑎᐊᒥᒃ ᑕᐃᒪᓐᖓᑦ ᐄᐳᕈᓪ 1999−ᒥᓂ ᔪᓚᐃ 9−ᖑᑎᓪᓗᒍ 

ᒪᓕᒐᓕᐅᕐᕕᒻᒥ ᐊᒻᒪ ᔪᓚᐃ 10 ᔫᒥ ᐃᓕᓐᓂᐊᕐᕕᖓᓂᑦ. ᓄᓇᕗᒻᒥ 

ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐃᖅᑲᓇᐃᔭᖃᑎᖃᓚᐅᖅᑐᑦ ᐃᖅᑲᓇᐃᔭᖅᑎᖏᓐᓂᒃ CTV 

ᐊᒻᒪ ᓄᓇᓕᓐᓂ ᐱᓕᕆᕕᐅᔪᓂ ᐊᐅᓚᑦᑎᓪᓗᑎᒃ ᐃᖏᕐᕋᓂᖏᓐᓄᑦ, 

ᓯᐅᕋᕐᓂᒃ ᐴᖅᑲᖅᓯᒪᔪᓂᒃ ᐊᑐᖅᑐᐊᓂᕐᓄᑦ, ᓂᕿᓄᑦ ᐃᒥᕋᒃᓴᓄᑦ ᐊᒻᒪ 

ᐅᖃᐅᓯᕆᔭᐅᓂᐊᖅᑐᓄᑦ, ᐊᑐᖅᑐᐊᓂᕐᒧᑦ ᐊᖏᖃᑎᒌᒍᑕᐅᔪᓄᑦ ᐊᒻᒪ ᑲᒪᓂᐊᖅᑐᓄᑦ. ᑕᒪᓐᓇ ᑲᒪᒋᔭᐅᓪᓗᐊᑕᓚᐅᖅᑐᖅ ᓄᓇᕗᒻᒥ 

ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᓐᓄᑦ, ᑮᓇᐅᔭᖃᖅᑎᑕᐅᓪᓗᑎᒃ ᓄᓇᕗᑦ ᒐᕙᒪᒃᑯᖏᑕ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᖏᓐᓂᑦ ᐊᒻᒪ ᐊᑭᓕᖅᑕᐅᓪᓗᑎᒃ ᕗᔅ 

ᐃᐊᒃᑯᓐᓂᑦ, ᕗᕈᕕᓱ ᐃᓐ ᑐᔪᕐᒥᕕᒃ ᐊᒻᒪ ᑰᒪ ᐊᒃᑎᒃ. 

 

CTV's Canada AM ᑕᑯᓐᓇᖅᑕᐅᕙᒻᒪᑦ ᖃᓂᒋᔭᖓᓂᒃ 2 ᒥᓕᐊᓐ ᐃᓄᐃᑦ 

ᖃᐅᑕᒫᑦ ᐊᒻᒪ ᐊᑑᑎᖃᕐᓂᖓ ᑕᑯᒃᓴᐅᓂᕆᓚᐅᖅᑕᖓᑕ ᐊᑭᖃᕋᔭᓐᖑᐊᓚᐅᖅᑐᖅ 

ᓲᕐᓗ ᑎᓴᒪᐃᕋᕐᓗᒍ ᓇᖕᒥᓂᖅ ᑕᑯᒃᓴᐅᑎᑕᐅᓐᓂᖅᐸᑦ ᐊᑭᓕᖅᑕᐅᓗᓂ. ᓄᓇᕗᒻᒥ 

ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᓄᑖᖅ ᖃᕋᓴᐅᔭᒃᑯᑦ ᑐᑭᓯᒋᐊᕐᕕᖓᑦ, ᓴᖅᑭᑕᐅᓚᐅᖅᑐᖅ 

ᔪᓚᐃ 9 ᐊᒻᒪ ᑕᑯᒃᓴᐅᑲᐅᑎᒋᓪᓗᑎᒃ ᐅᖃᖅᑐᑎᒃ, ᐊᕐᕌᓂᓂ 

ᑕᓪᓕᒪᐃᕋᖅᑎᓗᐊᖅᑐᓂ ᐊᒥᓲᓂᖃᖅᑐᓂᒃ ᑕᐃᒃᑯᐊ CTV−ᑯᑦ ᐃᖃᓗᓐᓃᑎᓪᓗᒋ 

ᐊᒻᒪ ᑕᒪᒃᑯᐊ ᓂᐅᕐᕈᔪᑦ ᐊᒥᓲᓂᖏᑦ ᖁᕝᕙᓯᓐᓂᖅᓴᐅᖏᓐᓇᖅᐳᑦ ᐊᕐᕌᒍᓂ 

ᐊᓂᒍᖅᑐᓂ ᐊᒥᓲᓂᕆᒐᔪᑦᑕᖏᓐᓂᖏᑦ. 

 

 CTV ᐃᖅᑲᓇᐃᔭᖅᑎᖏᑦ ᐊᒻᒪ ᐱᔨᑦᑎᕋᖅᑎᖏᑦ ᑎᑭᒃᐸᓪᓕᐊᓕᓚᐅᖅᑐᑦ 

ᐃᖃᓗᓐᓄᑦ ᔪᓚᐃ 3 ᓯᕗᓂᐊᒍᑦ ᐊᔾᔨᓕᐅᕆᓂᐊᕐᓗᑎᒃ, ᐋᖅᑭᒃᓱᐃᓗᑎᒃ ᐊᒻᒪ 

ᓱᑯᑦᑎᐊᓃᖃᑦᑕᓂᐊᕐᒪᖔᑕ; ᔪᓚᐃ 8−ᖑᓕᖅᑎᓪᓗᒍ ᐃᖃᓗᐃᑦ 

ᐅᐸᒃᑕᐅᓯᒪᓕᓚᐅᖅᑐᖅ 25−ᖑᔪᓄᑦ CTV−ᑯᓐᓄᑦ ᐃᖅᑲᓇᐃᔭᖅᑎᓄᑦ ᐊᒻᒪ 

ᐱᓕᕆᔨᖏᓐᓄᑦ. ᐃᖅᑲᓇᐃᔭᖅᑎᐅᔪᑦ ᐊᒻᒪ ᐱᓕᕆᔨᐅᒧᑦ ᐃᒪᐃᑦᑑᓚᐅᖅᑐᑦ 

ᐋᖅᑭᒃᓱᐃᔨᓂᒃ, ᐅᖃᖅᑎᐅᔪᓂᒃ, ᐊᖓᔪᖅᑳᖑᔪᓂᒃ, ᐊᔾᔨᓕᐅᕆᔨᓂᒃ ᐊᒻᒪ 

ᖃᕋᓴᐅᔭᑎᒍᑦ ᑲᒪᔨᖏᓐᓂᒃ ᐃᑲᔪᖅᑎᖏᓐᓂᓪᓗ. ᑭᖑᓪᓕᖅᐹᖏᑦ ᑕᐃᒃᑯᐊ CTV 

ᐃᖅᑲᓇᐃᔭᖅᖏᑦ ᐊᐅᓪᓚᓚᐅᖅᑐᑦ ᐃᖃᓗᓐᓂᑦ ᔪᓚᐃ 11 

ᐊᐅᓪᓚᖁᔭᐅᔪᓐᓃᕋᓗᐊᖅᑐᑎᒃ ᑕᒪᒃᑮᓐᓂᑦ ᐃᓚᐅᖃᑕᐅᓚᐅᖅᑐᓂᒃ. ᐊᒃᓱᐊᓗᒃ 

ᐃᖅᑲᓇᐃᔭᖃᑎᒌᑦᑎᐊᓚᐅᖅᑐᑦ ᐊᒻᒪ CTV-ᑯᑦ ᐊᒃᓱᐊᓗᒃ ᐅᐱᒍᓱᓚᐅᖅᑐᑦ 

ᑲᑐᔾᔨᖃᑎᒌᖑᔪᑦ ᐋᖅᑭᒃᓱᐃᓂᖏᓐᓄᑦ ᐱᔪᓐᓇᕐᓂᖏᓐᓄᑦ ᓄᓇᕗᒻᒥ 

ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐃᖅᑲᓇᐃᔭᖅᑎᖏᑕ. 

 

ᑕᑯᒃᓴᐅᑎᑕᐅᓂᐊᖅᑐᑦ ᐅᓪᓗᓐᓅᑦ ᒪᕐᕉᓐᓄᑦ ᐋᖅᑭᓱᖅᑕᐅᓯᒪᓚᐅᖅᑐᑦ 

ᐱᓕᕆᖃᑎᖃᖅᑐᑎᒃ CTV−ᑯᓐᓂᑦ ᐊᒻᒪ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᓐᓂᑦ.  

ᐱᔭᐅᓇᓱᐊᓚᐅᕐᒪᑦ ᓇᓗᓇᐃᔭᐃᑎᓪᓗᒋᑦ ᐊᒥᓱᓂᒃ ᑕᑯᒃᓴᐅᑲᐅᑎᒋᔪᓂᒃ ᐊᒻᒪ 

ᓂᐱᓕᐅᖅᑕᐅᕙᒌᖅᓯᒪᔪᓂᒃ ᓴᖅᑮᓯᒪᑦᑎᐊᕈᓐᓇᖁᓪᓗᒋᑦ ᓄᓇᕗᒻᒥ; 

CTV ᑕᕐᕆᔮᒃᓴᓕᕆᔩᑦ ᐊᒻᒪ ᓄᓇᕗᒻᒥ 

ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᓐᓄᑦ ᐃᖅᑲᓇᐃᔭᖅᑎᐅᔪᑦ ᑲᑕᓐᓂᓕᒃ 

ᒥᕐᖑᐃᓯᕐᕕᒻᒨᖅᓯᒪᑎᓪᓗᒋᑦ. 

ᐸᕗᓕ ᑖᒻᓴᓐ ᐊᐱᖅᓱᖅᑐᖅ ᐃᖃᓗᒻᒥᐅᑕᐅᔪᓂᒃ ᔫᒥ 

ᐃᓕᓐᓂᐊᕐᕕᐅᑉ ᑐᓄᐊᓂ. 

ᔨᐊᕝ ᐊᒻᒪ ᐸᕗᓕ ᐅᖃᖃᑎᖃᖅᑐᑦ ᓴᓇᓚᐅᖅᑐᓂᒃ 

ᐃᖅᓱᒐᐅᔪᒥᒃ ᓄᓇᕗᒻᒥ ᒪᓕᒐᓕᐅᕐᕕᒻᒥ. 
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ᑕᕝᕙᓂᒃᓴᐃᓐᓇᐅᖏᑦᑐᖅ, ᐱᓕᕆᐊᒥ ᐅᕝᕙᓗ ᐅᖃᐅᓯᐅᔪᒥᒃ. ᖃᐅᔨᒪᔪᒪᓚᐅᕋᑦᑕ ᑲᓇᑕ ᑕᑯᖁᓪᓗᒍ ᓄᓇᕗᓪᓚᕆᒻᒥᒃ, 

ᐱᖃᓯᐅᑎᓗᒋᑦ ᐱᐅᓂᖏᑦ ᐊᑲᐅᓐᖏᓐᓂᖏᑦ ᑕᒫᓂ ᓄᓇᕗᒻᒥ ᐱᕈᖅᐸᓪᓕᐊᔪᒥᒃ. ᑕᕝᕙᓂ ᐱᓕᕆᑎᓪᓗᒋᑦ, ᐊᔪᕐᓇᖏᑦᑕᕋᐃᒻᒪᑦ 

ᓄᓇᕗᒻᒥ ᐱᓕᕆᕕᐅᔪᑦ ᐊᑐᖅᑕᐅᖃᑦᑕᓚᐅᕐᒥᔪᑦ ᑕᑯᒃᓴᐅᑎᑕᐅᓪᓗᑎᓪᓗ. 

ᓯᕗᓂᐊᒍᑦ ᐊᔾᔨᓕᐅᕆᖃᑦᑕᓚᐅᕐᒥᔪᑦ ᑕᑯᒃᓴᐅᑎᑕᐅᔪᒃᓴᓂᒃ ᑲᑕᓐᓂᓕᒃ ᒥᕐᖑᐃᕐᓯᕐᕕᒻᒥᒃ, ᐸᓐᓂᖅᑑᒥ, ᐊᐅᔪᐃᑦᑐᖅ ᒥᕐᖑᐃᕐᓯᕐᒥᒃ, 

ᐅᑭᐅᖅᑕᖅᑑᑉ ᑭᓪᓕᓐᖑᐊᖓ ᐊᒻᒪ ᐊᒥᓱᑲᓪᓚᐅᔪᓂ ᓇᑭᑐᐃᓐᓇᖅ ᐃᖃᓗᓐᓂᑦ. ᑕᐃᒃᑯᐊ ᑕᑯᒃᓴᐅᑎᑕᐅᓚᐅᖅᑐᑦ ᐃᓚᓕᐅᔾᔭᐅᓯᒪᓚᐅᖅᑐᑦ 

ᑕᑯᒃᓴᐅᑲᐅᑎᒋᔪᓄᑦ, ᐃᓗᓕᖃᓚᐅᖅᑐᑎᒃ ᖁᓕᐅᔪᓂᒃ ᐅᖓᑖᓂᓘᓐᓃᑦ ᓇᑲᑎᖅᓯᒪᔪᓂᒃ ᖃᐅᑕᒫᑦ ᑕᑯᒃᓴᐅᑎᑦᑎᑎᓪᓗᒋᑦ. 

 

ᔪᓚᐃ 9−ᖑᑎᓪᓗᒍ ᐃᑲᕐᕋᓂᒃ ᐱᖓᓱᓂᒃ ᑕᑯᒃᓴᐅᑎᑦᑎᓚᐅᖅᑐᑦ ᑕᑯᒃᓴᐅᑲᐅᑎᒋᔪᓂᒃ ᑕᕝᕙᓐᖓᑦ ᓄᓇᓯᐅᑎᓄᑦ 

ᓄᖅᑲᖔᕐᕕᖓᓐᓂ ᓄᓇᕗᒻᒥ ᒪᓕᒐᓕᐅᕐᕕᖓᓂᑦ, ᐊᐅᓚᐅᑎᖃᕐᕕᖓᓃᓗ, ᐃᒪᐃᑦᑐᓂ ᑕᑯᒃᓴᐅᑎᑦᑎᓪᓗᑎᒃ: 

 

 ᑕᑯᒃᓴᐅᑎᑦᑎᓪᓗᑎᒃ ᐃᖃᓗᐃᑦ ᑲᔾᔮᓇᕐᓂᖓᓂᒃ ᐊᒻᒪ ᖃᖓᑕᓲᒥᒃ 

ᐊᔾᔨᓕᐅᖅᑕᐅᓯᒪᔪᓂᒃ ᐊᒻᒪ ᐊᔾᔨᓕᐅᖅᑕᐅᕙᒌᖅᓯᒪᔪᒥ ᑕᓯᕐᓗᓕᐊᕆᐊᒧᑦ 

ᐊᖅᑯᒻᒧᑦ 

 ᓄᑖᖅ ᓄᓇᕗᒻᒥ ᓄᓇᓯᐅᑎᓄᑦ ᓇᓗᓇᐃᒃᑯᑕᖅ ᑕᑯᒃᓴᐅᑎᑕᐅᓪᓗᓂ 

 ᒪᓕᒐᓕᐅᕐᕕᒻᒥ ᐃᖅᓱᒐᐅᔪᖅ ᑕᑯᒃᓴᐅᑎᑕᐅᓪᓗᓂ ᐃᓄᒃ ᓵᓂ, ᒫᑎᐅ 

ᓄᕿᓐᖓᖅ, ᐊᒻᒪ ᐹ ᒪᓕᑭ 

 ᐊᐱᖅᓱᖅᑕᐅᓪᓗᓂ ᓯᕗᓕᖅᑎ ᐄᕙ ᐋᕆᐊᒃ ᐊᒻᒪ ᑳᑎ ᑕᐅᑐᓐᖏ, ᐊᖓᔪᖅᑳᖅ 

ᓄᓇᕗᒻᒥ ᑐᓐᖓᕕᒃᑯᑦ ᑎᒥᖁᑎᖓᓄᑦ, ᐱᖃᓯᐅᑎᓪᓗᒋᑦ 

ᐊᔾᔨᓕᐅᖅᑕᐅᕙᒌᖅᓯᒪᔪᖅ ᐱᓱᖃᑎᖃᖅᑎᓪᓗᒋᑦ ᓯᕗᓕᖅᑎᒥ ᑕᕝᕙᓂ 

ᐃᖃᓗᓐᓂ ᑲᑎᕝᕕᐅᔪᒥᒃ ᓯᓚᒥ 

 ᐅᒃᑯᓯᒃᓴᖅ ᓴᓐᖑᐊᒐᖅ ᑕᑯᒃᓴᐅᑎᑕᐅᓪᓗᓂ ᐊᒻᒪ ᐅᓂᒃᑳᖅᑐᑎᒃ 

ᓴᓇᓐᖑᐊᕆᐅᒃᓴᑎᑕᐅᔪᑦ ᓘᑎ ᐱᔭᒥᓂᕐᒧᑦ 

 ᐃᓄᐃᑦ ᓇᑭᓐᖔᖅᓯᒪᓂᖏᑦ ᐊᒻᒪ ᐃᓕᖅᑯᓯᖏᑦ ᓇᐅᓪᓚᖅ ᐊᕐᓇᖅᑯᕐᒧᑦ 

 ᐱᓱᑦᑎᑐᑎᒃ ᐅᖃᖃᑎᒌᑦᑐᑎᒃ ᐊᑐᕆᐊᒃᑯᑦ, ᐃᖃᓗᐃᑦ ᕿᑎᐊᓂ 

ᕿᒥᕐᕈᑎᑕᐅᕋᕐᔪᑦᑐᑎᒃ ᐊᒻᒪ ᐅᖃᐅᓯᐅᓪᓗᓂ ᐃᖃᓗᓐᓂ ᐅᖃᐅᓯᐅᕙᓕᕐᒥᔪᖅ (1 

ᒥᓂᑦᒥᒃ ᓱᑲᓚᑲᓐᓂᖅ) 

 ᐊᐱᖅᓱᖅᑕᐅᓪᓗᓂ ᒥᓂᔅᑕ ᓕᐅᓇ ᐊᒡᓗᒃᑲᖅ 

 ᐅᓂᒃᑳᕐᕕᐅᓪᓗᑎᒃ ᐅᑭᐅᖅᑕᖅᑐᒥ ᓄᓇᕋᕐᓂᒃ ᐱᕈᖅᑐᓂᓪᓗ ᐃᕚᓐ ᐅᕈᔅᒧᑦ 

 ᐃᓪᓗ ᓴᓇᔭᐅᔪᖅ ᐃᑲᔪᖅᑕᐅᓪᓗᑎᒃ ᓂᐊᖁᓐᖒᒥ ᐊᔾᔨᓕᐅᖅᑕᐅᓯᒪᔪᖅ 

 ᐸᓐᓂᖅᑑᒥ ᐅᒥᐊᖅᑐᖅᑐᑦ ᑲᖏᖅᑐᐊᓗᐊᓄᑦ ᐱᖃᑎᖃᖅᑐᑎᒃ ᐲᑕ ᐊᐅᓪᓚᐅᔾᔨᔨᐅᔪᒥᒃ 

 ᑕᑯᒃᓴᐅᑎᑦᑎᔪᑦ ᐅᓂᒃᑳᖅᑐᑎᓪᓗ CTV ᐊᐅᓚᑦᑎᕕᖓᓂᑦ − ᖃᖓᑕᓲᒃᑯᕕᒻᒥ ᖃᑦᑎᕆᔨᒃᑯᑦ ᓄᓇᓯᐅᑎᖓ CTV−ᑯᓐᓄᑦ 

ᐊᔾᔨᓕᐅᕆᕕᐅᓪᓗᐊᑕᖅᑐᖅ 

 ᕿᒥᕐᕈᖃᑎᖃᖅᑐᑦ ᓄᓇᕗᒻᒥ ᐊᒻᒪ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᖃᕋᓴᐅᔭᒃᑯᑦ ᑐᑭᓯᒋᐊᕐᕕᖓᓂᒃ ᓴᖅᑮᓂᖅ 

 ᓴᓇᐅᒐᐅᔪᑦ ᐅᑭᐅᖅᑕᖅᑐᒥ ᐋᓄᓗ ᖄᐱᒻᒧᑦ ᐊᒻᒪ ᑐᓄ ᓵᑭ 

 ᓯᒥᐅᓂ ᑮᓇᐃᓐᓇᖅ ᐊᒻᒪ ᓂᔾᔭᐅᓯᔭᖅᑎᖏᑦ ᐊᒻᒪ ᐃᓄᒃᑎᑐᑦ ᒧᒥᖅᑐᑦ 

 

ᔪᓚᐃ 10 ᐃᑲᕐᕋᓄᑦ ᐱᖓᓱᓄᑦ ᑕᑯᒃᓴᐅᑎᑦᑎᓂᐅᔪᖅ ᑕᑯᒃᓴᐅᓪᓗᓂ ᑯᔨᓯ ᑐᓄᐊᓂ ᔫᒥ ᐃᓕᓐᓂᐊᕐᕕᖓᑕ, 

ᐊᔾᔨᓕᐅᕆᕕᖃᕆᓪᓗᑎᒃ ᐅᖅᑯᐊᖑᔪᒥᒃ, ᐅᑯᓂᖓ ᐊᔾᔨᓕᐅᕆᔪᑦ: 

 

 ᐊᐱᖅᓱᖅᑐᑦ ᓯᐅᕆ ᑭᐊᒻᑉ−ᓛᖕ ᓇᓗᓇᐃᖅᓯᔪᖅ ᖃᓄᖅ ᐅᒥᐊᕐᔪᐊᒃᑰᖅᑐᑦ 

ᐊᐅᓚᓂᖃᕐᒪᖔᖅ ᓄᓇᕗᒻᒥ 

 ᐊᐱᖅᓱᖅᑐᑦ ᒥᐊᕆ ᓴᐃᒪᓐ, ᐊᖓᔪᖅᑳᖑᓚᐅᖅᑐᖅ ᐃᓄᐃᑦ ᑕᐱᕇᒃᑯᓐᓂ ᑲᓇᑕᒥ, 

ᐊᒃᓱᕈᕐᓇᕐᓂᖏᓐᓂᒃ ᐃᓪᓗᓕᕆᓂᕐᒥ ᐊᒻᒪ ᐋᓐᓂᐊᖃᕐᓇᖏᑦᑐᓕᕆᓂᕐᒥ ᓄᓇᕗᒻᒥ 

 ᐊᐱᖅᓱᖅᑐᑦ ᕙᐃᓐ ᓕᓐᔅ, ᐊᐅᓚᑦᑎᔨᐅᔪᖅ ᐃᖃᓗᓕᕆᓂᕐᒥᒃ ᓇᑦᑎᓕᕆᓂᕐᒥᒃ ᓄᓇᕗᒻᒥ 

ᖃᐅᔨᓴᐅᑕᐅᔪᒧᑦ ᐅᒥᐊᒧᑦ ᐊᒻᒪ ᓂᕿᒃᓴᐅᖏᑦᑐᓂᒃ ᐃᖃᓗᒐᓱᐊᕐᓂᕐᒥᒃ ᓄᓇᕗᒻᒥ 

 ᐊᐱᖅᓱᖅᑐᑦ ᓯᐅᕋ ᐊᒻᒪ ᐃᐅᕆᒃ ᒪᒃᓂᐅ−ᓛᓐᑐᕆ ᓯᐊᕆᔮᕐᓂᖏᓐᓂᒃ ᐊᒻᒪ 

ᓯᐊᕐᕆᔮᖃᑦᑕᕐᓂᖏᓐᓂᒃ ᐅᑭᐅᖅᑕᖅᑐᒥ 

 ᐊᐱᖅᓱᖅᑐᑦ ᓗᐃ−ᐱᓕᑉ ᐸᑦᑎᐅ, ᐱᖁᑎᖃᖅᑐᖅ/ᐊᐅᓚᑦᑎᔨᐅᔪᖅ ᐃᓄᒃᐸᒃ ᐊᐅᓪᓚᐅᔾᔨᔨ, 

ᕿᒧᒃᓯᖃᑦᑕᕐᓂᕐᒧᑦ ᓄᓇᕗᒻᒥ − ᐊᔾᔨᓕᐅᖅᓯᒪᓚᐅᕐᒥᔪᑦ ᐃᓄᐃᑦ ᕿᒻᒥᓛᖁᑎᖏᓐᓂᒃ 

 ᐊᐱᖅᓱᖅᑐᑦ ᑕᑯᒃᓴᐅᑎᑦᑎᓪᓗᑎᒃ ᐃᐅᕆᒃ ᐳᕋᔅ, ᐊᐅᓚᑦᑎᔨ ᐅᔭᕋᓐᓂᐊᖅᑐᓕᕆᓂᕐᒧᑦ 

ᓄᓇᕗᑦ ᒐᕙᒪᒃᑯᖏᓐᓂᑦ ᐊᒻᒪ ᐊᔾᔨᓕᐅᖅᑕᐅᓯᒪᔪᑦ ᒎᓗᓐᓂᐊᕐᕕᐅᔪᑉ ᒥᒃᓵᓄᑦ 
ᔨᐊᕝ ᕼᐊᑦᓯᓴᓐ ᕿᒡᒋᖅᑐᓂ 

ᑐᑭᖅᓯᖃᑦᑕᖅᑐᖅ ᐃᓚᖃᖅᑐᓂ 

ᓄᓇᓕᓐᓂ ᐱᓐᖑᐊᖅᑎᐅᔪᓂᒃ. 

ᓯᒥᐅᓂ ᑮᓇᐃᓐᓇᖅ ᓂᔾᔭᐅᓯᔭᖅᑎᖏᓪᓗ 

ᓂᔾᔭᐅᓯᔭᖅᑐᑦ ᐃᓱᓕᑦᑎᓪᓗᒍ ᔪᓚᐃ 9 

ᑕᑯᒃᓴᐅᑎᑦᑎᓂᖓ. ᑕᐃᒃᑯᐊ ᐃᒋᑕᒐᐅᔪᑦ ᐱᓐᖑᕈᑎᑦ 

ᑐᓂᐅᖅᑲᖅᑕᐅᔪᑦ ᖁᕕᐊᓱᒍᑎᖃᖅᑎᓪᓗᒋᑦ ᓄᓇᕗᒻᒥ 

ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᓄᑖᒥ ᖃᕋᓴᐅᔭᒃᑯᑦ 

ᑐᑭᓯᒋᐊᕐᕕᖓᓂᒃ. 
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 ᐅᑭᐅᖅᑕᖅᑐᒥ ᑭᓪᓕᓐᖑᐊᖓ ᐊᔾᔨᓕᐅᖅᓯᒪᔪᖅ − CTV ᐃᖅᑲᓇᐃᔭᖅᑐᑦ ᖁᓚᐅᑦᑐᑦ ᐅᑭᐅᖅᑕᖅᑑᑉ ᑭᓪᓕᖑᐊᖓᓂ ᖁᓛᒎᓕᒃᑯᑦ 

 ᐅᑭᐅᖅᑕᖅᑐᒥ ᐱᓐᖑᐊᕈᓯᐅᔪᓂᒃ ᑕᑯᓐᓈᖅᑎᑕᐅᔪᑦ ᔮᓂ ᐃᓴᓗᒻᒧᑦ ᐊᒻᒪ ᐊᖑᑎ ᔮᓐᓴᓐᒧᑦ 

 ᑲᑎᒪᖃᑎᖃᕐᓂᐊᖅᑐᑦ ᐲᑕ ᑕᑉᑐᓇ, ᓯᕗᓕᖅᑎᐅᑉ ᑐᖏᓕᖓ; ᐋᓐ ᕼᐃᐊᓪᕕᒡ, ᐃᓕᓐᓂᐊᖅᑎᐅᔪᖅ ᑐᓐᖓᓱᑦᑎᑦᑎᔨᐅᒧᖅ; ᐋᓕᒃ ᒪᓐᐱᑎᑦ 

 ᐃᓄᒃᑎᑐᑦ ᐃᓕᓐᓂᐊᖅᑎᑕᐅᔪᑦ ᑳᓕᓐ ᐋᕆᐊᖕᒧᑦ 

 ᑭᓱᑐᐃᓐᓇᐃᑦ ᐊᑭᖏᓐᓂᒃ ᐅᖃᐅᓯᖃᖅᑐᑦ ᒥᐊᕆ ᓴᐃᒪᓐ 

 ᐅᑭᐅᖅᑕᖅᑐᒥ ᓂᕿᓕᐅᕐᓂᕐᒧᑦ ᑕᑯᒃᓴᐅᑎᑦᑎᔪᖅ ᐃᖃᓗᓐᓂ ᑐᔪᕐᒥᕕᒻᒥ ᕗᕈᕕᓱ ᐃᓐ ᓂᕿᓕᐅᖅᑎᒻᒪᕆᖓᓄᑦ ᔫᓯᕝ ᔮᑲᒃᔅ 

 ᑲᑕᕐᔭᖅᑐᒃ ᑭᐅᕋᓐ ᕕᓕᐅᕆᑎ ᐊᒻᒪ ᑭᐊ ᕼᐊᑦᓯ 

 

ᓄᓇᓕᐅᔪᖅ ᑭᐅᓂᖓ ᑕᑯᔅᓴᐅᓂᖏᓐᓄᑦ ᐱᐅᔪᒻᒪᕆᐅᓚᐅᖅᑐᖅ; ᐊᒥᓲᓂᖏᑦ ᑕᑯᔭᖅᑐᖅᓯᒪᔪᑦ ᑕᒪᒃᑭᓐᓂ ᐅᓪᓗᖏᓐᓂ 

ᐊᒥᓲᓂᖅᓴᐅᓚᐅᖅᑐᑦ ᓂᕆᐅᒋᔭᐅᓚᐅᖅᑐᓂᑦ. ᓄᓇᓕᒻᒥ ᓇᒻᒥᓂᕆᔭᐅᔪᖅ ᐊᒻᒪ ᓄᓇᓕᒻᒥᐅᑕᐃᑦ ᑐᓂᓯᓯᒪᔪᑦ ᐊᒥᓱᒐᓚᓐᓂᑦ 

ᐱᐅᔪᓂᑦ ᐊᒻᒪ ᐃᑉᐱᓂᓇᖅᑐᓂᑦ ᐅᖃᐅᓯᔅᓴᖃᓚᐅᖅᑐᑦ ᐊᒻᒪ ᐅᓂᒃᑳᖅᑐᑎᑦ ᐃᖅᑲᓇᐃᔭᖅᑎᖏᓐᓄᑦ ᓄᓇᕗᒻᒥ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ. 

ᑕᑯᔅᓴᐅᑕᐅᑎᒋᑎᑦᑎᓂᐅᔪᖅ ᑲᔪᓯᑦᑎᐊᓚᐅᖅᑐᖅ ᐊᒻᒪ ᐱᓕᕆᐊᖅ ᐊᔅᓱᕈᑎᑦ ᐃᖅᑲᓇᐃᔮᖑᓚᐅᕋᓗᐊᖅᑎᓪᓗᒍ, 

ᐊᔅᓱᕈᓐᓇᕋᓗᐊᖅᑐᓂ ᐱᔪᒥᓇᓚᐅᖅᑐ ᐊᑯᓂᐅᓪᓗᓂ, ᐊᔅᓱᕈᓐᓇᖅᑐᓂ ᐊᒻᒪ ᑮᓇᐅᔭᖃᖅᑎᑕᐅᓂᖓ! 

 

Lifetime Network’s The Balancing Act 

 

ᐅᑭᐊᔅᓵᖓᓂ 2012, ᓄᓇᕗᒻᒥ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ ᐅᐸᑦᑕᐅᓚᐅᖅᑐᑦ 

ᐊᖏᔪᖅᑳᖓᓄ Lifetime Network’s The Balancing Act, 

ᐱᓇᓱᐊᕈᓯᐅᑉ ᐃᓗᐊᓂ ᐅᓪᓛᒃᑯᑦ ᑕᑯᔅᓴᐅᕙᑦᑐᑦ ᒥᐊᓕᒐᒃᑯᓐᓂᑦ ᐊᒻᒪ 

ᑕᑯᓐᓇᖅᑕᐅᕙᑦᑐᑎᑦ 96 ᒥᓕᐊᓄᑦ.  

 

ᑕᑯᓐᓇᕋᔅᓴᐅᔪᖅ, ᓴᖅᑭᑎᑦᑎᒐᔪᑦᑐᑦ ᐊᐅᓪᓚᖃᑦᑕᖅᑐᓂᑦ, 

ᑕᑯᔅᓴᐅᑎᑦᑎᔪᒪᓚᐅᖅᑐᑦ ᓄᓇᕗᒻᒥ ᐊᐅᓚᓂᕐᒧᑦ ᐅᐸᒐᐅᓗᓂ ᐊᒻᒪ 

ᓄᓇᕗᑦ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᓐᓂᑦ ᐱᓕᕆᖃᑎᖃᕈᓐᓇᓚᐅᖅᑐᑦ 

ᓴᖅᑭᖅᑎᑕᐅᓂᖓᓄᑦ 5-7 ᒥᓂᑦᒥ ᑕᑭᓂᓕᒃ ᐱᖃᓯᐅᔾᔨᒐᔭᖅᑐᖅ 

ᐊᐱᖅᓱᖅᑕᐅᓂᖓ ᐊᓪᓚᕕᒻᒥ ᐊᖏᔪᖅᑳᖓ ᓄᓇᕗᒻᒥ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ.  

ᑕᑯᓐᓇᕋᔅᓴᐅᔪᖅ, ᓴᖅᑭᑎᑦᑎᒐᔪᑦᑐᑦ ᐊᐅᓪᓚᖃᑦᑕᖅᑐᓂᑦ,  

 

ᑕᑯᔅᓴᐅᑎᑦᑎᔪᒪᓚᐅᖅᑐᑦ ᓄᓇᕗᒻᒥ ᐊᐅᓚᓂᕐᒧᑦ ᐅᐸᒐᐅᓗᓂ ᐊᒻᒪ 

ᓄᓇᕗᑦ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᓐᓂᑦ ᐱᓕᕆᖃᑎᖃᕈᓐᓇᓚᐅᖅᑐᑦ 

ᓴᖅᑭᖅᑎᑕᐅᓂᖓᓄᑦ 5-7 ᒥᓂᑦᒥ ᑕᑭᓂᓕᒃ ᐱᖃᓯᐅᔾᔨᒐᔭᖅᑐᖅ 

ᐊᐱᖅᓱᖅᑕᐅᓂᖓ ᐊᓪᓚᕕᒻᒥ ᐊᖏᔪᖅᑳᖓ ᓄᓇᕗᒻᒥ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ.  

ᐃᓚᖓ ᓂᐱᓕᐅᖅᑕᐅᓚᐅᖅᑐᑦ ᕕᕝᕗᐊᕆ 2013, ᐊᒻᒪ ᐅᖃᐅᓯᖃᓚᐅᖅᑐᑦ 

ᓄᓇᕗᑦ ᓇᒦᓐᓂᖓᓂᑦ, ᐱᖅᑯᓯᖏᑦ, ᑕᑯᔭᔅᓴᐅᔪᑦ ᖃᓄᐃᓕᐅᕋᔅᓴᐅᔪᓪᓗ, 

ᐊᒻᒪ ᖃᓄᖅ ᖃᐅᔨᓴᕈᓐᓇᕐᒪᖔᑕ ᐊᒻᒪ ᐸᕐᓇᐃᓂᕐᒥᑦ ᐊᐅᓪᓚᓂᕐᒧᑦ.  

 

ᑕᕐᕆᔭᓕᐊᖑᓯᒪᔪᖅ ᐊᒻᒪ ᐊᔾᔨᓐᖑᐊᑦ ᓄᓇᕗᒻᒥ ᐱᖃᓯᐅᔾᔭᐅᓚᐅᖅᑐᑦ 

ᐃᓚᖓᓄᑦ, ᐊᒻᒪ ᓴᓇᖑᐊᒐᐃᑦ ᐊᒻᒪ ᐊᓯᖏᑦ ᐱᖅᑯᓯᓅᖓᔪᑦ 

(ᓴᐅᓂᐅᓪᓗᑎᑦ ᐃᒡᒑᒃ, ᓴᐅᓂᕐᓄᑦ ᐱᓐᖑᐊᕈᑏ), ᓇᓗᓇᐃᖅᑕᐅᓚᐅᖅᑐᑦ 

ᑕᑯᔅᓴᐅᑎᑦᑎᔪᙵᒧᑦ ᐊᒻᒪ ᑕᑯᓐᓇᖅᑐᓄᑦ. ᐋᓚᓐ ᐱᐅᒋᔭᖃᓗᐊᓚᐅᖅᑐᖅ 

ᓴᐅᓂᕐᓄᑦ ᐱᓐᖑᖏᐊᓂᕐᒥᑦ, ᐊᒻᒪ ᐱᓇᓱᐊᒡᒐᓚᐅᖅᑐᓂ 

ᐱᑦᑎᐊᓚᐅᖅᑕᖏᑦ!  

 

ᓯᕗᓪᓕᖅᐹᒥᑦ ᑕᑯᔅᓴᐅᓚᐅᖅᑐᑦ ᒫᑦᓯ 28, 2013, ᑭᖑᓂᐊᒍ 

ᐱᖓᓱᐊᖅᑎᖅᑐᑎ ᑕᑯᔅᓴᐅᓪᓗᑎ ᐅᐱᕐᖓᓵᖑᓂᖓᓂᑦ. ᑖᓐᓇ 

ᓈᒻᒪᓈᑦᑎᐊᓚᐅᖅᑐᖅ ᒪᓕᓐᓂᖃᖅᑐᓂ ᓄᑖᓄᑦ ᐃᓚᒋᔭᐅᔪᓄᑦ 

ᒪᖅᑭᔮᖅᑎᑦᑎᓂᕐᒥᑦ ᐱᓕᕆᐊᒥᑦ ᐅᕙᒍᑦ ᖃᕋᓴᐅᔭᒃᑯᑦ ᑐᑭᓯᒋᐊᕐᕕᖓᑎᒍᑦ, 

ᑕᐃᒪᐃᓐᓂᖓᓄᑦ ᖃᕋᓴᐅᔭᒃᑯᑦ ᖃᐅᔨᒋᐊᖅᐸᑦᑐᑦ ᑕᑯᓐᓇᖅᑕᐅᔪᓂᑦ ᑕᑯᔪᓐᓇᓚᐅᖅᑐᑦ ᐃᓚᒋᔭᐅᔪᖁᑎᑦᑎᓐᓄᑦ 

ᑕᑯᔅᓴᐅᑎᑕᐅᓂᖏᑦ ᐊᒻᒪ ᐅᐸᒍᒥᓇᖅᑎᑎᓪᓗᑎᑦ ᐅᕙᒍᑦ ᖃᕋᓴᐅᔭᒃᑯᑦ ᑐᑭᓯᒋᐊᕐᕕᖓᓂᑦᑕᐅᖅ.  

 

ᐋᓚᓐ ᑎᒃ ᐱᔪᐊᓗᑕᐃᓐᓇᐅᕗᖅ ᐃᓄᒐᖅᑐᓂ.   

ᐋᓚᓐ ᐊᒻᒪ ᐊᐱᖅᓱᖃᑎᒋᔭᖓ ᐊᐱᖅᓱᖅᑐᒃ ᓄᓇᕗᒻᒥ 

ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐊᐅᓚᑦᑎᔨᒻᒪᕆᖓᓐᓂᒃ, ᑳᓖᓐ ᑐᐳᐊ.   
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Recreational Sport Fishing  

 

ᓄᓇᕗᒻᒥ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ ᐊᒻᒪ ᓄᓇᕗᑦ ᒐᕙᒪᒃᑯᑦ ᐊᕙᑎᓕᕆᔨᒃᑯᖏᑦ ᐃᖅᑲᓇᐃᔭᖃᑎᒌᑦᑐᑦ ᓴᖅᑭᑎᑦᑎᓂᕐᒥᑦ ᐊᒻᒪ 

ᐊᑐᓕᖅᑎᑦᑎᓂᕐᒥᑦ ᓄᓇᕗᒻᒥ ᐃᖃᓗᒐᓱᑐᐃᓐᓇᓂᕐᒧᑦ ᓂᐅᕐᕈᑎᖃᓂᕐᒥᑦ ᐸᕐᓇᐅᒻᒥᑦ. ᑖᓐᓇ ᐱᓕᕆᐊᖅ ᐅᔾᔨᕈᓱᑦᑎᑦᑎᒋᐊᖅᑐᖅ 

ᓄᓇᕗᒻᒥᑦ ᓯᓚᕐᔪᐊᒥ ᐃᖃᓚᒐᓱᐊᕐᕕᑐᐃᓐᓇᐅᓗᓂ. ᑕᒫᓂ ᐊᕐᕌᒍᒥ ᐱᓕᕆᐊᑦ ᐱᖃᓯᐅᔾᔭᐅᔪᑦ:  

 

8−ᓂ ᒪᑉᐱᒐᓕ ᐊᒥᐊᓖᑦ ᐊᑐᐊᒐᐃᑦ ᐃᖃᓗᒐᓱᓐᓂᕐᒧᑦ ᓄᓇᕗᒻᒥ ᐱᔭᕇᖅᑕᐅᓚᐅᖅᑐᖅ ᐅᑭᐅᖑᕋᑖᓚᐅᖅᑐᒥᑦ; ᐅᖃᐅᓯᓪᓗᐊᑕᖓ 

“ᓄᓇᕗᑦ - ᐊᔾᔨᖃᖏᑦᑐᖅ ᐅᑭᐅᑕᖅᑐᒥᑦ”. ᓴᓇᔭᐅᓯᒪᓂᖏᑦ ᐊᑐᐊᒐᕐᓂᑦ ᐱᔭᕇᖅᑕᐅᓚᐅᖅᑐᖅ Outcrop Communications ᐊᒻᒪ 

9000 ᐊᔾᔨᖏᑦ ᓴᓇᔭᐅᓚᐅᖅᑐᑦ ᓯᕗᓪᓕᖅᐹᒥᑦ ᑎᑎᕋᖅᑕᐅᑎᓪᓗᒋᑦ. ᐊᑐᐊᒐᐅᔪᖅ ᐱᖃᓯᐅᔾᔨᔪᖅ ᓄᓇᕗᒻᒥ ᐃᖃᓗᖏᑦ 

ᖃᓄᐃᑦᑑᓂᖏᓐᓂ; ᐃᓄᐃᑦ ᐱᖅᑯᓯᖏᑦ, ᓄᓇᖑᐊᑦ; ᐊᐅᓪᓚᓂᕐᒧᑦ ᑐᑭᓯᒋᐊᕈᑏᑦ; ᐊᖏᓛᖑᔪᖅ ᐃᖃᓗᑦᑕᐅᕙᑦᑐᑦ ᓯᓚᕐᔪᐊᒥᑦ; 

ᑐᑭᓯᒋᐊᕈᑏᑦ ᐃᖃᓗᒍᓐᓇᓂᕐᒧᑦ ᓚᐃᓴᓐᓰᑦ, ᐃᖃᓪᓕᐊᑎᑦᑎᔩᑦ, ᑐᔪᕐᒥᕖᑦ, ᑐᐱᕐᕖᑦ, ᑐᑭᒧᐊᖅᑎᑦᑎᔪ ᐱᔨᑦᑎᖅᑕᓂᑦ ᐊᒻᒪ ᐊᒥᓱᒃᑲᓐᓃᑦ.  

 

ᑑᕙᐃᓐ ᕌᑦᕗᑦ, ᐊᖏᔪᖅᑳᖅ Outdoor Writers of Canada, ᐃᓚᐅᖃᑕᐅᓚᐅᖅᑐᑦ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᓂᑦ FAM ᐊᐅᓪᓚᓂᕐᒧᑦ 

ᐋᒡᒌᓯ 23rd ᑎᑭᑦᑐᒍ 30th, 2012 ᑐᐱᕐᕕᒻᒥ ᐃᖃᓗᒃ ᐅᑯᐊᓗ B & J Fly-fishing 

Adventures. ᐃᖅᑲᓇᐃᔭᖃᑎᒋᔭᐅᖅᑕᕗᑦ ᐊᖏᔪᖅᑳᖓ B & J Fly-fishing 

ᑲᔪᓯᑦᑎᐊᖁᓪᓗᒍ ᐊᐅᓪᓚᕐᓂᐅᔪᖅ ᐃᒪᐅᖃᑕᐅᔪᓕᒫᓄᑦ. ᑎᑎᕋᖅᓯᒪᔪᑦ 

ᓴᖅᑭᖅᑎᑕᐅᓚᐅᖅᑐᑦ ᑎᓯᐱᕆ 2012 ᐅᖃᓕᒫᒐᖓ Alberta Outdoorsman 

ᐅᖃᓕᒫᒐᐃᑦ ᐊᒻᒪ 2013 ᐃᖃᓗᒐᓱᓱᓐᓃᕐᒨᖓᔪᑦ Canadian Outdoorsman 

ᐅᖃᓕᒫᒐᐃᑦ; ᐃᓕᔭᐅᓚᐅᖅᑐᑦ ᐅᖃᓕᒫᒐᕐᒧᑦ ᒥᐊᓕᒐᒥᐅᑕᖅ ᑎᑎᕋᖅᑕᖓ ᕌᔅ 

ᓯᒃᓗ ᑎᑎᕋᖅᑐᖅ ᒥᔅᓵᓄᑦ ᐃᖃᓗᒐᓱᓐᓂᖅ ᐃᖃᓗᓐᓂᒃ ᐃᖢᕋᖅ ᐊᒻᒪ ᑲᕕᓯᓖᑦ, 

ᔮᓐᓄᐊᕆᒥ 2013. 

ᓄᓇᕗᒻᒥ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ ᐃᖅᑲᓇᐃᔭᖃᑎᖃᓚᐅᖅᑐᑦ Plummer’s Tree River 

Lodge ᐱᔾᔪᓯᐊᖃᖅᑎᑦᑎᓗᑎᑦ Gray’s Sporting Journal ᐊᕐᕌᒍᑕᒫᑦ 

ᐊᑭᑦᑐᖃᐅᑎᓂᐅᔪᖅ. ᓄᓇᕗᑦ ᐊᒻᒪ Plummer’s Tree River Lodge 

wᑕᑯᔅᓴᐅᓂᐊᖅᑐᑦ 17 ᐊᒥᐊᓕᓐᓂᑦ, ᒪᑉᐱᒐᓕᒫᒥᑦ ᐊᑕᖐᔪᑦ ᑕᑯᔅᓴᐅᑎᑕᐅᔪᓄᑦ 

ᐊᒧᔭᐅᓂᖓᓄᑦ ᐱᔾᔪᓯᐊᔅᓴᐅᔪᖅ - 6 ᐅᖃᓕᒫᒐᐃᑦ American Angler, 

7ᐅᖃᓕᒫᒐᐃᑦ Gray’s Sporting Journal ᐊᒻᒪ ᑎᓴᒪᑦ ᐅᖃᓕᒫᒐᐃᑦ Fly Tyer. 

ᐊᑭᑦᑐᖃᐅᑎᐅᓂᐅᔪᖅ ᓴᖅᑭᔮᖅᑎᑕᐅᒻᒥᔪᖅ ᖃᕋᓴᐅᔭᒃᑯᑦ ᐊᒻᒪ ᐃᓅᖃᑎᒌᓐᓂᒃᑯᑦ 

ᖃᕋᓴᐅᔭᒃᑯᑦ. ᑕᑯᔅᓴᐅᑎᑕᐅᓂᐊᖅᑐᑦ ᔪᓚᐃ 2013−ᒥᑦ ᑎᑭᓪᓗᒍ ᔪᓚᐃ 2014; 

ᐊᒧᔭᐅᓛᖅᑐᑦ ᔫᓂ 2014. ᑖᓐᓇ ᐊᖏᕈᑎᐅᔪᖅ ᓄᓇᕗᑦ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᓐᓄᑦ 

ᐊᑭᑭᓪᓕᒋᐊᖅᑎᑦᑎᓯᒪᓂᐊᖅᑐᑦ ᑕᑯᔅᓴᐅᑎᑕᐅᓂᖏᓐᓄᑦ ᖁᕝᕙᓯᓐᓂᖏᑦ ᐊᒻᒪ 

ᐊᖏᓪᓕᒋᐊᖅᑕᐅᓯᒪᔪᑦ ᑕᑯᔅᓴᐅᑎᑕᐅᔪᑦ Gray’s Sporting Journal, American 

Angler and Fly Tyer ᐅᖃᓕᒫᒐᕐᓂᑦ. 

ᓄᓇᕗᒻᒥ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ, ᐱᓕᕆᖃᑎᖃᖅᑐᑎᑦ ᓄᓇᕗᒻᒥ ᓯᓚᑦᑐᓴᕐᕕᒻᒥ, 

ᐱᒋᐊᖅᑎᑦᑎᓚᐅᖅᑐᑦ ᐅᓪᓗᒥᒨᖓᓕᖅᑎᑕᐅᓂᖏᑦ ᐃᖃᓗᒐᓱᓐᓂᕐᒧᑦ ᐊᑐᐊᒐᐃᑦ 

ᐃᓕᓐᓂᐊᕋᔅᓴᐅᑎᑕᐅᓚᐅᖅᑐᑦ 1996−ᒥ ᐊᒻᒪ ᑭᖑᓪᓕᖅᐹᒥ ᐊᓯᔾᔨᑕᐅᓪᓗᓂ 

ᓄᖑᖏᓐᓂ 1980-ᖏᓐᓂ. ᐅᓪᓗᒥᒨᖓᓕᕈᑏᑦ ᐱᔭᕇᖅᑕᐅᓯᒪᓕᖅᑐᑦ, ᐊᒻᒪ 

ᐱᓕᕆᐊᖅ ᓂᐅᕐᕈᑕᐅᓂᐊᓕᖅᐸᑦ ᐃᓚᒋᔭᐅᖁᓛᖅᑕᕗᑦ ᐳᕙᕋᖅᑐᓕᕆᓂᕐᒥᑦ 

ᐃᓕᓐᓂᐊᓂᕐᒥᑦ ᐱᓕᕆᐊᒥᑦ ᓄᓇᕗᒻᒥ ᓯᓚᑦᑐᓴᕐᕕᒻᒥ ᐊᒻᒪᓗᑦᑕᐅᖅ 

ᐊᕕᑦᑐᖅᓯᒪᔪᓂᑦ ᑐᑦᑕᕕᓪᓗᐊᑕᖏᓐᓂ ᓇᓗᓇᐃᒃᑯᑎᑖᕈᓐᓇᕐᓗᓂ ᐱᓕᕆᐊᖅ. 

ᓄᓇᕗᒻᒥ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ ᐸᕐᓇᓯᒪᒻᒥᔪᑦᑕᐅᖅ ᓴᖅᑭᑎᑦᑎᓗᑎᑦ ᐱᓕᕆᐊᒥᑦ 

ᐃᓄᑑᓗᑎᑦ 3-4 ᐅᓪᓗᐃᑦ ᐃᓕᓐᓂᐊᓯᓐᓈᑎᑦᑎᓂᕐᒧᑦ ᓄᓇᕗᒻᒥ.  

ᐃᓕᓴᕆᔭᐅᑎᒃᑲᓐᓂᕋᓱᐊᖅᑐᒍ ᐃᖃᓗᒐᓱᑐᐃᓐᓇᓂᕐᒥᑦ ᓄᓇᕗᒻᒥ ᐊᒻᒪ 

ᐊᒥᓱᕈᕆᐊᖅᑕᐅᓗᑎᑦ ᐳᓚᕋᕐᓂᖏᑦ ᐃᖅᑲᓇᐃᔮᓂᑦ ᑕᑯᔅᓴᐅᑎᑦᑎᕕᖓᓂ, ᓄᓇᕗᒻᒥ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ, ᑭᒡᒐᖅᑐᐃᓪᓗᑎᑦ 

ᐊᕙᑎᓕᕆᔨᒃᑯᓐᓂᑦ, ᐊᐅᓚᑕᐅᔪᖅ Maydwell Mascots Inc. ᒪᖅᑭᑎᑦᑎᓗᑎᑦ ᐃᖃᓗᒐᓱᑐᐃᓐᓇᓂᕐᒧᑦ ᑭᓱᓐᖑᕆᔭᐅᔪᓐᓇᖅᑐᒥᑦ 

ᓄᓇᕗᒻᒥ: “ᓵᓕ ᐃᖃᓗᒃ”. ᓵᓕ ᑕᑯᔅᓴᐅᓯᒪᓕᖅᑐᖅ ᐊᒥᓱᐊᖅᑎᒐᓚᑦᑐᓂ ᐃᖅᑲᓇᐃᔮᓂᑦ ᑕᑯᔅᓴᐅᑎᑦᑎᓂᐅᔪᓂᑦ ᐊᒻᒪ ᓄᓇᓕᒻᒥ 

ᖃᓄᐃᓘᖅᑕᐅᔪᓂᑦ, ᐊᒻᒪ ᐱᐅᒋᔭᐅᒻᒪᕆᑦᑐᖅ ᓱᕈᓯᕐᓄᑦ ᐃᓐᓇᓄᓪᓗ. ᓵᓕ ᐃᓚᓕᐅᑎᑦᑎᐊᖅᓯᒪᔪᖅ ᓄᓇᕗᑦ 

ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᓐᓄᑦ ᐊᒻᒪ ᑕᑯᔅᓴᐅᒍᓐᓇᕋᐃᒍᓂ ᑕᑯᔅᓴᐅᖃᑦᑕᓂᐊᖅᑐᖅ.  
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All-Canada Show ᐊᐅᓪᓚᖃᑦᑕᑐᑎᑦ ᑕᑯᔅᓴᐅᑎᑦᑎᓂᐅᔪᖅ ᐃᖃᓗᒐᓱᓐᓂᓕᒫᓂᑦ ᐊᒻᒪ ᐊᖑᓇᓱᓐᓂᓕᒫᓂᑦ ᑲᓇᑕᒥ. 2013−ᒥ, 

ᑕᑯᓐᓇᕋᔅᓴᐅᔪᖅ ᐳᓚᕋᓚᐅᖅᑐᖅ 7−ᓂᑦ ᒥᐊᓕᒐᒃᑯᓐᓂᑦ ᓄᓇᓕᕐᒧᐊᖑᔪᓂᑦ ᐱᖃᓯᐅᑎᓪᓗᑎᑦ ᓯᑳᒍ, ᓄᓇᕗᑦ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ 

ᐅᐸᓚᐅᖅᑕᖓᑦ. ᑕᑯᔅᓴᐅᑎᑦᑎᓂᐅᔪᖅ 300−ᖑᓗᐊᖅᑐᓂᑦ ᑕᑯᔅᓴᐅᑎᑦᑎᔨᖃᖅᑐᑦ, ᓇᒻᒥᓂᖅ ᐅᖃᓕᒫᒐᖓ, ᓵᓚᒃᓴᖅᓯᒪᔪᖅ 

ᖃᕋᓴᐅᔭᒃᑯᑦ ᑐᑭᓯᒋᐊᕐᕕᖓ, ᐊᒻᒪ ᓂᐅᕐᕈᑎᖃᕐᓂᖅ ᐊᒻᒪ ᓴᖅᑭᔮᖅᑎᑦᑎᓂᖅ. ᐅᖃᐅᔾᔨᒋᐊᖅᑐᑎᑦ ᐃᓚᒋᔭᐅᔪᖁᑎᕗᑦ, ᓄᓇᕗᑦ 

ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ ᓂᖁᐊᓚᐅᖅᑐᑦ ᐅᐸᖃᑕᐅᓗᑎᑦ ᑐᓐᖓᓂᖃᖅᑐᑦ ᓄᓇᐅᑉ ᓇᒦᓐᓂᖓᓂ, ᓇᒦᓐᓂᖓ, ᑕᑯᔅᓴᐅᓂᐊᖅᑐᑦ 

ᐋᖅᑭᓱᖅᓯᒪᓂᖏᑦ ᐊᒻᒪ ᐊᓯᖏᑦ ᑕᑯᔅᓴᐅᑎᑦᑎᔪᑦ. ᓄᓇᕗᒻᒥ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ ᐃᖅᑐᑲᓇᐃᔭᖅᑎᖏᑦ ᓴᖅᑭᔮᖅᑎᑦᑎᑦᓚᐅᖅᑐᑦ 

ᓂᐅᕈᑕᔅᓴᐅᓪᓗᓂ ᐃᖃᓗᓕᕆᓂᕐᒧᑦ ᑭᒡᒐᑐᖅᑐᒋᑦ ᐃᓚᒋᔭᐅᔪᖁᑎᑉᐳᑦ, ᕿᓚᒋᐊᕐᓗᒍ ᓴᖅᑭᔮᖅᑎᓪᓗᒍ ᓄᓇᕗᑦ 

ᐃᖃᓗᒐᓱᑐᐃᓐᓇᓂᕐᒧᑦ ᐅᐸᒐᔅᓴᐅᓂᖓᓄᑦ ᐊᒥᓱᓂᑦ ᑰᖃᖅᑐᓂ ᐊᒻᒪ ᑕᓯᕐᓂᑦ. ᓄᑖᑦ ᑕᑯᔅᓴᐅᑎᑦᑎᔾᔪᑏᑦ ᐊᒻᒪ ᓴᖅᑭᔮᕈᑏᑦ 

ᐱᔭᐅᒪᐅᖅᑐᑦ ᑕᑯᔅᓴᐅᑎᑦᑎᓂᕐᒧᑦ ᐊᒻᒪ ᐱᔭᐅᑦᑎᐊᓚᐅᖅᑐᑦ ᑕᑯᔭᖅᑐᖅᓯᒪᔪᓄᑦ, ᐊᓯᖏᓐᓄᑦ ᑕᑯᔅᓴᐅᑎᑦᑎᔪᓄᑦ ᐊᒻᒪ 

ᐅᐸᖃᑕᐅᓯᒪᔪᓄᑦ. ᓵᓕ ᐃᖃᓗᒃ, ᓄᓇᕗᑦ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ ᓇᓗᓇᐃᒃᑯᑕᖓ ᐃᖃᓗᒐᓱᑐᐃᓐᓇᓂᕐᒧᑦ, ᐊᒥᓱᐊᖅᑎᖅᑐᓂ 

ᓴᖅᑭᔮᓚᐅᖅᑐᖅ ᐊᒻᒪ ᐱᐅᒋᔭᐅᒻᒪᕆᓚᐅᖅᑐᖅ ᑕᑯᔅᓴᐅᑎᑦᑎᓂᐅᔪᒥᑦ. 

ᑭᖑᓪᓕᖅᐹᒥᓕ, ᓄᓇᕗᒻᒥ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ ᓴᖅᑭᔮᖅᑎᑦᑎᕙᑦᑐᑦ ᐃᖃᓗᒐᓱᑐᐃᓐᓇᓂᕐᒥᑦ ᐅᕙᒍᑦ ᐊᖃᕋᓴᐅᔭᒃᑯᑦ 

ᑐᑭᓯᒋᐊᕐᕕᖓᒍᑦ ᖃᕋᓴᐅᔭᒃᑯᑎᒍᑦ ᐊᒻᒪ PDF ᐊᔾᔨᖏᑦ ᐃᖃᓗᒐᓱᓐᓂᕐᒧᑦ ᐊᑐᐊᒐᐃᑦ, ᓴᖅᑭᔮᖅᑎᑦᑎᓂᕐᒧᑦ ᑕᕐᕆᔮᑦ ᐊᒻᒪ 

ᐊᔾᔨᓐᖑᐊᑦ. ᓯᕗᓂᔅᓴᒥ ᐸᕐᓇᑕᐅᓯᒪᔪᑦ ᐱᖃᓯᐅᔾᔨᔪᑦ ᐃᖅᑲᓇᐃᔭᖃᑎᖃᑦᑎᐊᕐᓗᑎᑦ ᐊᕙᑎᓕᕆᔨᒃᑯᓐᓂᑦ ᐱᖃᓯᐅᔾᔨᓗᑎᑦ 

ᖃᕋᓴᐅᔭᒃᑯᑦ ᓂᐅᕕᕋᔅᓴᓂᑦ ᓇᓖᕌᕋᔅᓴᓂᑦ ᐃᖃᓗᒐᓱᓐᓂᕐᒧᑦ ᓚᐃᓴᓐᓯᓂᑦ ᖃᕋᓴᐅᔭᒃᑰᕈᑎᖓᒍᑦ. 
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ᓄᓇᕗᒻᒥ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ ᖃᐅᑕᒫᑦ ᐊᔅᓱᕈᖅᑐᑎᑦ ᐃᖅᑲᓇᐃᔭᖃᑦᑕᖅᑐᑦ ᐱᐅᓯᑎᑦᑎᑲᓐᓂᕋᓱᐊᖅᑐᑎᑦ ᐱᔨᑦᑎᖅᑕᐅᔪᓂᑦ ᐊᒻᒪ 

ᐃᑲᔪᑕᐅᓂᕐᒧᑦ ᐃᓚᒋᔭᐅᔪᖁᑎᑦᑎᓐᓄᑦ. ᐳᓚᕋᖅᑐᒋᑦ ᓄᓇᓖᑦ, ᐅᖃᖃᑎᒋᓪᓗᒋᑦ ᒫᓐᓇᐅᔪᒥᑦ ᐃᓚᒋᔭᐅᔪᓂᑦ ᐊᒻᒪ 

ᐃᓚᒋᔭᐅᓕᕈᓐᓇᖅᑐᓂᑦ, ᐊᒻᒪ ᐱᓯᒪᓪᓗᒋᑦ ᐱᔪᒪᔭᐅᔪᑦ ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒥᑦ, ᐃᖅᑲᓇᐃᔭᖃᑎᖃᕈᓐᓇᖅᑐᒍᑦ ᐱᓕᕆᖃᑎᑦᑎᓐᓂ 

ᓴᖅᑭᑎᑦᑎᖅᓗᑕ ᓄᑖᒥᑦ ᐱᓕᕆᐊᓂᑦ ᐊᒻᒪ ᐃᑲᔫᑎᓂᑦ ᑲᔪᖏᖅᓴᐃᔪᑦ ᑲᔪᓯᑦᑎᐊᕐᓗᑎᑦ ᐃᓚᒋᔭᐅᔪᖁᑎᑦᑕ ᓇᒻᒥᓂᕆᔭᖏᑦ.  

ᐃᓕᓐᓂᐊᒐᒃᓴᐅᔪᑦ 

ᐊᕙᒃᑯᑎᖃᖅᐸᑦᑐᑦ ᐃᓕᓐᓂᐊᑎᑦᑎᓂᕐᒧᑦ ᐃᑲᔪᕈᑕᐅᓪᓚᕆᒻᒪᑦ ᑕᒪᒃᑯᓄᖓ ᐃᓚᒋᔭᐅᔪᓄᑦ. ᐃᓚᒋᔭᐅᖃᑕᐅᓪᓗᓂ ᑕᒪᒃᑯᓄᖓ 

ᐃᓕᓐᓂᐊᕐᓂᐅᔪᓄᑦ, ᐃᓚᒋᔭᐅᔪᑦ ᖃᐅᔨᕚᓪᓕᕐᓂᖏᒃ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒥᒃ ᐱᕚᓪᓕᕈᑕᐅᔪᓐᓇᒻᒪᕆᒃᐳᑦ. ᑕᒫᓂ ᐊᕐᕌᒍᒥ, ᓄᓇᕗᒻᒥ 

ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐋᖅᑭᒃᓯᓚᐅᖅᑐᑦ ᐊᔾᔨᒋᓐᖏᑦᑐᓂᒃ ᑲᑎᒪᓂᐅᔪᓂ ᒪᓕᑦᑐᒋᑦ ᒫᓐᓇᐅᔪᖅ ᑭᓐᖑᒪᔭᐅᔪᓂᒃ ᐃᓚᒋᔭᐅᔪᓄᑦ ᐊᒻᒪ 

ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᓐᓂᑦ. ᐊᐱᖅᑯᑎᓄᑦ, ᑐᓴᒃᑲᓐᓂᕈᒪᔪᓄᑦ ᐅᕝᕙᓗ ᑐᑭᓯᒋᐊᕈᒪᔪᓄᑦ ᐊᓂᒍᖅᑐᓂ ᐊᒻᒪ ᐊᒡᒋᖅᑐᓂ ᑲᑎᒪᓂᐅᔪᓂᒃ, 

ᐅᖃᕐᕕᐅᔪᓐᓇᖅᑐᖅ ᑐᑭᒧᐊᑦᑎᒋᔭᐅᔪᖅ ᐃᓚᒋᔭᐅᔪᓄᑦ ᐊᒻᒪ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᐱᔨᑦᑎᓂᕐᒧᑦ ᐅᕙᓂ  

members@nunavuttourism.com.  

 

ᐅᑯᐊ ᐃᓕᓐᓂᐊᕐᓂᐅᔪᑦ ᐊᕙᒃᑯᑕᐅᓚᐅᖅᑐᑦ ᐊᕐᕌᒍᒥ ᐊᓂᒍᖅᑐᒥ:  

ᑲᑎᒪᕕᔾᔪᐊᕐᓂᖃᖅᑎᓪᓗᒋᑦ ᐅᖃᐅᓯᐅᔪᑦ 

ᑲᑎᒪᕕᔾᔪᐊᓂᖃᖅᑎᓪᓗᒋᑦ ᐊᐱᖅᓱᖃᑦᑕᓚᐅᖅᑐᒍᑦ: 

1) ᖃᓄᐃᑦᑐᓂ ᐊᒃᓱᕈᕐᓇᖅᑐᖃᓗᐊᖅᐸ ᐊᕕᒃᑐᖅᓯᒪᔪᒃᓯᓐᓂ?  

o ᑭᒡᒍᓯᐅᔪᑦ: 

 ᐊᑯᓂᐅᓂᖓ ᐊᑭᑐᓂᖓᓗ ᓴᖅᑮᓇᓱᓪᓗᓂ/ᐱᔭᒃᓴᐅᔪᓂᒃ 

 ᖃᐅᔨᒪᔭᐅᓐᖏᓗᐊᕐᓂᖅ 

 ᖃᐅᔨᒪᓐᖏᓐᓂ ᑭᒃᑯᑦ ᑭᓱᓕᕆᒻᒪᖔᑕ 

 ᐅᖃᕐᕕᒃᓴᐅᔪᑦ/ᐱᖁᑎᖏᓐᓄᑦ ᑐᑭᓯᒋᐊᕈᑎᒃᓴᐅᔪᑦ 

 

2) ᑭᓱᑦ ᐊᑑᑎᖃᓪᓗᐊᑕᖅᐸᑦ ᐃᓕᒃᓯ ᐊᕕᒃᑐᖅᓯᒪᔪᖏᓐᓂ?  

o ᑭᒡᒍᓯᐅᔪᑦ: 

 ᐃᓕᖅᑯᓯᖅ 

 ᓄᓇᖓ 

 ᑕᑯᒥᓇᕐᓂᖓ 

 ᐆᒪᔪᐃᑦ 

 

3) ᑭᓱᓂᒃ ᑕᑯᓐᓇᖅᐱᓯ ᓯᕕᑐᔪᒧᑦ ᐊᒃᓱᕈᕈᑕᐅᔪᓂᒃ ᐊᕕᒃᑐᖅᓯᒪᔪᒃᓯᓐᓂ? 

o ᑭᒡᒍᓯᐅᔪᑦ: 

 ᐅᕕᒃᑲᐃᑦ ᐃᓚᐅᑎᑕᐅᓂᖏᑦ 

 ᓯᓚᐅᑉ ᐊᓯᔾᔨᐸᓪᓕᐊᓂᖓ 

 ᐊᐅᓪᓚᖅᑐᓄᑦ ᓇᓪᓕᐅᒃᑯᒫᖃᕐᓂᖅ ᓯᓚᒧᑦ ᑐᕌᖓᔪᓂᒃ/ᐱᓐᖐᓇᖅᐸᑕ ᓯᓚᒧᑦ 
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4) ᐃᓱᒪᒋᔭᐅᔪᑦ ᓯᕗᓂᑦᑎᓐᓂ ᐊᕐᕌᒍᑕᒫᑦ ᑲᑎᒪᕕᔾᔪᐊᓂᕐᓄᑦ:  

o ᑭᒡᒍᓯᐅᔪᑦ: 

 ᖃᓄᐃᓕᖓᔭᕆᐊᖃᕐᓂᖏᓐᓄᑦ ᑲᑎᒪᓂᖅ 

 ᑲᑎᒪᖃᑎᖃᕐᓂᖅ ᓄᓇᓕᓐᓂ ᐆᒪᔪᕐᓂᐊᑎᒃᑯᑦ ᑲᑎᒪᔨᖏᓐᓂᒃ 

 ᑲᑎᒪᓂᖅ ᖃᕋᓴᐅᔭᕈᔪᓐᓄᑦ ᑐᓴᐅᒪᑎᑦᑎᓂᕐᒧᑦ 

 

ᖃᖓᑦᑕᖅᑎᑕᐅᓯᒪᔪᒃᑯᑦ ᐃᓕᓐᓂᐊᕐᓂᖅ 

ᐃᓚᒋᓪᓗᓂᔾᔪᒃ ᐊᕐᕌᒍᑕᒫᑦ ᑲᑎᒪᕕᔾᔪᐊᓂᕐᒥᒃ ᐃᓕᓐᓂᐊᖅᑕᐅᔪᒃᓴᓄᑦ ᐋᖅᑭᒃᓯᒪᔪᓄᑦ, ᑲᑎᒪᓂᖃᕐᓂᕐᒥᒃ ᐊᕙᒃᑯᑎᖃᓚᐅᖅᑐᖅ 

ᖃᖓᑦᑕᖅᑎᑕᐅᓯᒪᔪᒃᑯᑦ ᐅᖄᓚᐅᑎᓂᒃ) ᐅᓐᓄᓴᖓᓂ ᓅᕕᒻᒥᐱᕆ 13, 2012 ᑖᒃᓱᒧᖓ ᔮᒃ ᑖᑐᐃᓪ, ᐃᖅᑲᓇᐃᔭᖅᑐᖅ 

ᓄᓇᒥᐅᑕᓕᕆᔨᒃᑯᓐᓂᑦ ᑲᓇᑕᒥ. ᑕᒪᓐᓇ ᐃᓕᓐᓂᐊᕐᓂᐅᔪᖅ ᐊᑯᓂᐅᖃᖅᑐᖅ ᐃᑲᕐᕋᓄᑦ ᐱᖓᓱᓄᑦ, ᐅᖃᓕᒫᕆᐊᖃᖅᑐᑦ ᐊᒻᒪ 

ᑐᑭᓯᓗᑎᒃ ᓄᓇᓐᖑᐊᓂᒃ; ᖃᖓᑦᑕᖅᑎᑕᐅᓯᒪᔪᒃᑯᑦ ᐃᓕᑕᐅᔭᕆᐊᖃᖅᑐᓂᒃ, ᐊᑐᖅᑕᐅᓂᖏᓐᓄᑦ ᐊᒻᒪ ᐃᓗᓕᖏᓐᓂᒃ; 

ᑐᑭᓯᒋᐊᕈᑎᒃᓴᐅᒧᑦ ᐊᒻᒪ ᐊᐱᖅᑯᑕᐅᔪᑦ/ᑭᐅᖃᑦᑕᕐᓂᐅᔪᑦ ᐊᑯᓂᐅᓂᖓ. 

 

ᐅᐸᒃᓯᒪᖃᑕᐅᓚᐅᖅᑐᑦ:  

ᑕᐃᕕᑎ ᒫᓐᑏᑦ ᐋᓂ ᑯᓈᓇ 

ᐊᐃᒃ ᕼᐊᐅᓕ ᔪᐊᕕ ᐊᓕᕙᖅᑕᖅ 

ᕕᓕ ᐊᕐᓇᖅᑯᖅ ᔫᑕ ᓴᖅᐱᓇᖅ 

ᐹᐱ ᑭᓕᖏᓐᐳᒡ ᓕᕙᐃ ᖃᐅᓐᓇᖅ 

ᑯᕆᔅᑕᐱᐅᓪ ᕕᐊᔅᕗᑦ ᔫᒥ ᐃᔨᑦᓯᐊᖅ 

ᔫ ᑐᓗᕆᐊᖅ ᔪᐊᔾᔨ ᕼᐊᑯᖓᒃ 

 

ᑲᓇᑕᒥ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᐃᖅᑲᓇᐃᔭᖅᑎᓕᕆᓂᕐᒧᑦ ᑲᑎᒪᔩᑦ 

ᕕᓐᔅ ᐊᑳᑎ ᑲᓇᑕᒥ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᐃᖅᑲᓇᐃᔭᖅᑐᓕᕆᓂᕐᒧᑦ ᑲᑎᒪᔨᐅᔪᑦ ᓴᖅᑮᓚᐅᖅᑐᑦ ᐃᒪᐃᑦᑐᒧᑦ Emerit ᐱᓕᕆᐊᒥᒃ. 

ᑖᓐᓇ ᐱᓕᕆᐊᖅ ᐋᖅᑭᒃᓯᒪᔪᖅ ᖃᕋᓴᐅᔭᒃᑯᑦ ᐊᒻᒪ ᐸᐃᒃᐹᒃᑯᑦ ᐃᓕᓐᓂᐊᕈᑕᐅᓪᓗᓂ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ. ᑕᒪᓐᓇ ᐃᑲᔪᕐᓂᖃᖅᑐᖅ 

ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᐊᐅᓚᑦᑎᔨᓂᒃ ᐃᓕᓐᓂᐊᑎᑦᑎᓂᕐᒧᑦ ᖃᐅᔨᒪᔪᓂᒃ ᐃᖅᑲᓇᐃᔭᖅᑎᐅᔪᓂᒃ. 

ᐅᐸᒃᓯᒪᖃᑕᐅᓚᐅᖅᑐᑦ:  

ᓵᓐᔭᐃ ᐅᐸᓪ 

ᕈᐃᓇ ᕼᐊᐅᔅ 

ᒪᐃᑯ ᕼᐊᑦ 

ᑕᐃᕕᑎ ᒫᓐᑏᑦ 

ᐹᓖᓐ ᓯᑳᑦ 

ᓯᐅᕆ ᑭᐊᒻᑉ−ᓛᖕ 

ᐊᐃᒃ ᕼᐊᐅᓕ 

ᒍᕋᐃᐊᒻ ᑎᒃᓴᓐ 

ᐋᑕᒥ ᓴᑭᑕ 

ᕕᓕ ᐊᕐᓇᖅᑯᖅ 

ᑎᐊᓴᒻ ᕕᐊᐳ 

ᐹᐱ ᑭᓕᖏᓐᐳᒡ 

ᑯᕆᔅᑕᐱᐅᓪ ᕕᐊᔅᕗᑦ 

ᔫ ᑐᓗᕆᐊᖅ 

 

 

 
 

ᐋᓂ ᑯᓈᓇ 

ᔪᐊᕕ ᐊᓕᕙᖅᑕᖅ 

ᔫᑕ ᓴᖅᐱᓇᖅ 

ᒨᓯᓯ ᑯᓄᒃ 

ᓕᕙᐃ ᖃᐅᓐᓇᖅ 

ᑯᕆᔅ ᐅᐃᔅᑦ 

ᐅᓕᕕᐊ ᑕᕐᕋᓕᒃ 

ᐊᑖᒻ ᓛᑲᓐ 

ᔫᒥ ᐃᔨᑦᓯᐊᖅ 

ᓯᓐᑎ ᑰᕙᓐ 

ᔪᐊᔾᔨ ᕼᐊᑯᖓᒃ 

ᒫᒃᔅ ᔮᓐᓴᓐ 

ᒋᐅᕆ ᐃᐊᓐᔅ 

ᓗᐃ−ᕕᓕᑉ ᐸᑦᑎᐊ 

ᑎᐊᐱ ᓕᖕ 
 

ᕼᐊᑐ ᑕᐃᓕ 

ᑳᓖᓐ ᑐᐳᐊ 

ᑭᐊᕙᓐ ᑭᐊᓕ 

ᑐᕇᓴ ᕋᑐᕆᒡ 

ᑕᐃᓯ ᓚᕼᐅᐊ 

ᑖᓇ ᐱᐅᕆ 

ᓯᐅᔭ ᐊᐃᑯ 

ᑯᕆᔅᑐ ᒪᑳᓄᓪ 

ᕼᐊᓚᓐ ᑭᓕᒻᑭ 

ᑯᐊᑦᓂ ᑕᒻᕕ 

ᓗᐊᕋ ᕼᐊᐃᕗᑦ 
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ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᐅᐸᓗᖓᐃᔭᕐᓂᕐᒧᑦ ᓄᑖᓐᖑᕆᐊᖅᑕᐅᓂᖅ 

ᕗᕆᐊᑦ ᕕᔅ ᐅᖃᐅᓯᖃᓚᐅᖅᑐᖅ ᑎᑎᕋᖅᑕᐅᓯᒪᔪᓂᒃ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᐅᐸᓗᖓᐃᔭᕈᑕᐅᔪᒥᒃ ᓴᖅᑭᑕᐅᔪᒃᓴᐅᔪᒥᒃ 

ᒪᓕᒐᓕᐅᕐᕕᒻᒥ. ᒪᓕᒐᓕᐅᖅᑎᐅᔪᑦ ᖃᐅᔨᒪᔭᕆᐊᖃᖅᑐᑦ ᐊᓯᔾᔨᕈᑕᐅᔪᒪᔪᓂᒃ ᑕᒪᒃᓱᒧᖓ ᐳᓚᕋᑦᑕᓕᕆᓂᕐᒧᑦ ᐱᓕᕆᐊᒧᑦ. 

ᐅᐸᒃᓯᒪᖃᑕᐅᓚᐅᖅᑐᑦ: 

ᓵᓐᔭᐃ ᐅᐸᓪ 

ᕈᐃᓇ ᕼᐊᐅᔅ 

ᒪᐃᑯ ᕼᐊᑦ 

ᑕᐃᕕᑎ ᒫᓐᑏᑦ 

ᐹᓖ ᓯᑳᑦ 

ᓯᐅᕆ ᑭᐊᒻᑉ−ᓛᖕ 

ᐊᐃᒃ ᕼᐊᐅᓕ 

ᒍᕋᐃᐊᒻ ᑎᒃᓴᓐ 

ᕕᓕ ᐊᕐᓇᖅᑯᖅ 

ᑎᐊᓴᒻ ᕕᐊᐳ 

ᐹᐱ ᑭᓕᖏᓐᐳᒡ 

ᑯᕆᔅᑕᐱᐅᓪ ᕕᐊᔅᕗᑦ 

ᔫ ᑐᓗᕆᐊᖅ 
 

ᐋᓂ ᑯᓈᓇ 

ᔪᐊᕕ ᐊᓕᕙᖅᑕᖅ 

ᔫᑕ ᓴᖅᐱᓇᖅ 

ᒨᓯᓯ ᑯᓄᒃ 

ᓕᕙᐃ ᖃᐅᓐᓇᖅ 

ᑯᕆᔅ ᐅᐃᔅᑦ 

ᐅᓕᕕᐊ ᑕᕐᕋᓕᒃ 

ᐊᑖᒻ ᓛᑲᓐ 

ᔫᒥ ᐃᔨᑦᓯᐊᖅ 

ᓯᓐᑎ ᑰᕙᓐ 

ᔪᐊᔾᔨ ᕼᐊᑯᖓᒃ 

ᒫᒃᔅ ᔮᓐᓴᓐ 

ᒋᐅᕆ ᐃᐊᓐᔅ 

ᓗᐃ−ᕕᓕᑉ ᐸᑦᑎᐊ 
 

ᑎᐊᐱ ᓕᖕ 

ᕼᐊᑐ ᑕᐃᓕ 

ᑳᓖᓐ ᑐᐳᐊ 

ᑭᐊᕙᓐ ᑭᐊᓕ 

ᑐᕇᓴ ᕋᑐᕆᒡ 

ᑕᐃᓯ ᓚᕼᐅᐊ 

ᑖᓇ ᐱᐅᕆ 

ᓯᐅᔭ ᐊᐃᑯ 

ᑯᕆᔅᑐ ᒪᑳᓄᓪ 

ᕼᐊᓚᓐ ᑭᓕᒻᑭ 

ᑯᐊᑦᓂ ᑕᒻᕕ 

ᓗᐊᕋ ᕼᐊᐃᕗᑦ 
 

 

ᐃᖏᕐᕋᖃᑦᑕᖅᑐᓕᕆᔨᒃᑯᑦ ᑲᓇᑕᒥ 

ᐊᖓᔪᖅᑲᐅᔪᒧᑦ ᑎᑭᑕᑲᐅᓯᒪᓚᐅᖅᑐᒍ ᐃᖏᕐᕋᔪᓕᕆᔨᒃᑯᓐᓂᑦ ᑲᓇᑕᒥ, ᔮᔅ ᒐᓚᕝ, ᐅᖃᐅᓯᖃᓚᐅᖅᑐᖅ ᒪᓕᒃᑕᐅᔭᕆᐊᖃᖅᑐᓂ 

ᐊᐅᓚᑦᑎᓂᕐᒧᑦ ᐅᒥᐊᒥᒃ ᓄᓴᕗᒻᒥ ᐊᒻᒪ ᐅᒥᐊᓄᑦ ᒥᑭᔪᓄᑦ ᐊᐅᓚᑦᑎᑦᑎᐊᕈᓐᓇᕐᓂᕐᒧᑦ ᐱᓕᕆᐊᒧᑦ. 

ᐅᐸᒃᓯᒪᖃᑕᐅᓚᐅᖅᑐᑦ: 

ᑕᐃᕕᑎ ᒫᓐᑏᑦ ᑳᓖᓐ ᑐᐳᐊ  

ᐊᐃᒃ ᕼᐊᐅᓕ ᑭᐊᕙᓐ ᑭᐊᓕ 

ᕕᓕ ᐊᕐᓇᖅᑯᖅ ᓯᐅᕆ ᑭᐊᒻᑉ−ᓛᖕ 

ᐹᐱ ᑭᓕᖏᓐᐳᒡ ᒪᐃᑯ ᕼᐊᑦ 

ᑯᕆᔅᑕᐱᐅᓪ ᕕᐊᔅᕗᑦ ᐃᓕᓴᐱ ᑲᐃᔭᓐ 

ᔫ ᑐᓗᕆᐊᖅ ᕌᓐᑎ ᐱᑦᒪᓐ 

ᐋᓂ ᑯᓈᓇ ᒪᐃᑯ ᐅᐊᓪᔅ 

ᔪᐊᕕ ᐊᓕᕙᖅᑕᖅ  

ᔫᑕ ᓴᖅᐱᓇᖅ  

ᓕᕙᐃ ᖃᐅᓐᓇᖅ  

ᔫᒥ ᐃᔨᑦᓯᐊᖅ  

ᔪᐊᔾᔨ ᕼᐊᑯᖓᒃ  

ᓗᐃ−ᕕᓕᑉ ᐸᑦᑎᐊ  

 

ᐃᓚᒋᔭᐅᔪᑦ ᑲᑎᒪᖃᑕᐅᔪᑦ ᐊᑕᐅᓯᐅᓈᖅᑎᖅᑐᑎᒃ 

ᐃᓚᒋᔭᐅᔪᑦ ᐅᖃᕐᕕᖃᕈᓐᓇᖅᑎᑕᐅᓚᐅᖅᑐᑦ ᑲᑎᒪᔨᓕᒫᓄᑦ ᐃᓛᒃᑰᖅᑐᑎᒃ, ᐱᕕᖃᖅᑎᑕᐅᓪᓗᑎᒃ ᐃᓚᒋᔭᐅᔪᑦ 

ᐅᖃᖃᑎᖃᖁᔭᐅᓪᓗᑎᒃ ᑭᓱᑐᐃᓐᓇᕐᒥᒃ ᐅᖃᐅᓯᕆᔪᒪᔭᖏᓐᓂᒃ. 
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ᑮᓇᐅᔭᖃᑎᖅᑎᑦᑎᖃᑕᐅᔪᑦ 

ᐅᖃᖃᑎᖃᓚᐅᕐᒥᔪᒍᑦ ᑮᓇᐅᔭᖃᑦᑎᑦᑎᔨᐅᔪᓂᒃ ᐅᐸᓗᖓᐃᔭᖁᓪᓗᒋᑦ ᐅᖃᐅᓯᕆᓂᐊᖅᑕᖏᓐᓂᒃ ᐃᓚᒋᔭᐅᔪᓄᑦ. ᑕᐃᒪᐃᑦᑐᑦ 

ᑐᑭᓯᒋᐊᕈᑎᒃᓴᐅᔪᑦ ᐊᑐᖅᑐᒻᒪᕆᐅᒻᒪᑕ ᐃᓚᒋᔭᐅᔪᓄᑦ ᖃᐅᔨᒪᑦᑎᐊᖁᓪᓗᑎᒍᓗ ᑮᓇᐅᔭᖃᖅᑎᑦᑎᔪᓐᓇᖅᑐᓂᒃ ᑎᒥᐅᔪᓂ 

ᐊᑐᐃᓐᓇᐅᔪᓂᒃ ᐊᒻᒪ ᖃᓄᐃᑦᑐᓂ ᐊᕙᒃᑯᑎᖃᕈᓐᓇᕐᒪᖔᑕ. ᑲᑭᕙᒃ ᑲᑐᔾᔨᖃᑎᒌᑦ, NCEDO ᐊᒻᒪ ᕿᑭᖅᑖᓗᒻᒥ ᐱᓕᕆᕕᖃᖅᑐᓄᑦ 

ᐱᕙᓪᓕᐊᔪᓕᕆᓂᕐᒧᑦ ᐅᖃᐅᓯᖃᖅᑐᐃᓐᓇᐅᓚᐅᖅᑐᑦ ᐃᓚᒋᔭᐅᔪᓄᑦ. 

ᐅᑯᐊ ᐃᓚᒋᔭᐅᔪᑦ ᐃᓚᐅᖃᑕᐅᓚᐅᖅᑐᑦ:  

 ᐲᑕ ᐅᓯᔨᐅᔪᑦ ᐊᒻᒪ ᐊᐅᓪᓚᐅᔾᔨᔨᐅᔪᑦ 

 ᕕᐊᑉ ᐊᐅᓪᓚᐅᔾᔨᔨ 

 ᐃᓄᒃᐸᒃ ᐊᐅᓪᓚᐅᔾᔨᔨ 

 ᕼᐊᑯᖓᖅ ᐊᐅᓪᓚᐅᔾᔨᔨ 

 

ᐊᐅᓪᓚᖅᓯᒪᓗᑎᒃ ᐋᓐᓂᖅᑐᖃᖅᐸᑦ ᐃᑲᔪᕋᓱᐊᕐᓂᖅ 

ᑖᓐᓇ ᐃᓕᓐᓂᐊᒐᒃᓴᐅᔪᖅ ᐃᓕᓐᓂᐊᖅᑕᐅᓯᒪᔭᕆᐊᖃᖅᑐᑦ ᑕᐃᒃᑯᓄᖓ ᐊᓃᖅᐊᑦᑐᓄᑦ, ᓄᓇᓕᕆᔨᓄᑦ, ᒥᕐᖑᐃᓯᕐᕕᒻᒥ 

ᐃᖅᑲᓇᐃᔭᖅᑎᐅᔪᓄᑦ, ᐊᒻᒪ ᐊᓯᖏᓐᓄᑦ ᑕᒫᓂ ᐊᐅᓪᓚᖅᓯᒪᕙᑦᑐᓄᑦ. ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᓐᓄᑦ ᐃᓚᒋᔭᐅᔪᑦ 

ᐃᓕᓐᓂᐊᖃᑕᐅᓚᐅᖅᑐᑦ ᐃᓚᖃᓚᐅᖅᑐᑦ ᐊᐅᓪᓚᐅᔾᔨᔨᐅᔪᓂᒃ ᐊᐅᓪᓚᕈᔾᔨᕙᑦᑐᓂᒃ ᓲᕐᓗ ᐃᒪᐃᑦᑐᓄᑦ ᐃᖃᓪᓕᐊᕐᓂᖅ, ᐊᖑᓇᓱᓐᓂᖅ, 

ᕿᒧᒃᓯᕐᓂᖅ ᐊᒻᒪ ᖃᒧᑕᐅᔭᕐᓂᖅ. ᑕᒪᓐᓇ ᐃᓕᓐᓂᐊᖅᑕᐅᔪᖅ ᐅᖓᑕᐅᓕᕗᖅ ᓄᓇᓕᐅᔪᓂ ᐋᓐᓂᖅᑐᓂ ᐃᑲᔪᕋᓱᕐᓂᕐᒧᑦ ᐱᖃᓯᐅᔾᔨᓪᓗᑎᒃ 

ᖃᐅᔨᒪᔭᐅᔭᕆᐊᖃᖅᑐᓂᒃ ᑕᒪᒃᑯᓇᓂ ᑲᑎᓐᖓᕙᑦᑐᓂ ᐅᑭᐅᖅᑕᖅᑐᒥ ᐊᒻᒪ ᐃᖅᑲᓇᐃᔭᖅᐸᑦᑐᓂ ᐅᖓᓯᓐᓂᖅᓴᐅᔪᓂ. 

ᐊᐅᓪᓗᔾᔨᓪᓗᐊᑕᖅᑐᑎᒃ ᐋᓐᓂᖅᑕᐃᒪᑎᑦᑎᓂᕐᒧᑦ, ᖃᐅᔨᒪᑦᑎᐊᕐᓂᕐᒧᑦ ᐊᑦᑕᓇᐃᖅᓯᒪᑦᑎᐊᓂᕐᒧᑦ, ᖃᐅᔨᓇᓱᐊᕐᓂᕐᒧᑦ ᐊᑦᑕᓇᕐᓂᖓᓂᒃ, 

ᐱᓂᕐᓗᒃᑐᖃᖅᐸᑦ ᑲᒪᓂᕐᒧᑦ, ᐊᑦᑕᓇᐃᖅᓯᒪᓂᕐᒧᑦ, ᓯᓚᑐᐃᓐᓇᕐᒥ ᐋᓐᓂᖅᑐᖃᖅᐸᑦ ᐃᑲᔪᕈᑎᒃᓴᐅᔪᓂᒃ, ᐃᑭᖃᖅᑐᖃᖅᑎᓪᓗᒍ ᑲᒪᓂᕐᒧᑦ ᐊᒻᒪ 

ᑲᒪᓂᕐᒧᑦ ᐊᒃᓱᕉᓴᓗᐊᖅᑐᑦ. ᐊᓂᖅᓵᑎᑦᑎᓇᓱᐊᕐᓂᖅ ᐱᖃᓯᐅᔾᔭᐅᓯᒪᓚᐅᕐᒥᔪᖅ ᑕᕝᕙᓂ ᐱᓕᕆᐊᒥ. ᑕᐃᒃᑯᐊ ᐃᓚᐅᖃᑕᐅᓚᐅᖅᑐᑦ 

ᐱᔭᕇᑦᑎᐊᖅᑐᑦ ᓇᓗᓇᐃᒃᑯᑖᖅᑖᓚᐅᖅᑐᑦ ᓯᓚᑐᐃᓐᓇᕐᒥᒃ ᐋᓐᓂᖅᑕᐃᓕᒪᓂᕐᒧᑦ ᐃᑲᔪᕐᓂᕐᒧᑦ ᐊᒻᒪ ᐋᓂᖅᓵᑎᑦᑎᓂᕐᒧᑦ/AED ᐊᒻᒪ 

ᓈᒻᒪᓴᓐᖏᓐᓂᖅ ᑎᒥᒧᑦ ᐊᒻᒪ ᑲᑉᐱᐊᓱᐊᓪᓚᑦᑐᖃᖅᑎᓪᓗᒍ ᖃᓄᐃᓕᐅᕐᓂᕐᒧᑦ. 
 

ᐅᑯᐊ ᐃᓚᒋᔭᐅᖃᑕᐅᔪᑦ ᐅᐸᒃᓯᒪᓚᐅᖅᑐᑦ ᑖᒃᑯᓄᖓ ᑲᑎᒪᓂᕐᒧᑦ:  
 

 ᐊᓕᕙᖅᑕᖅ ᐊᐅᓪᓚᐅᔾᔨᔨ 

 IDS ᐊᐅᓪᓚᐅᔾᔨᔨ  

 ᓴᓂᕋᔭᒻᒥ ᐆᒪᔪᕐᓂᐊᑎᒃᑯᑦ ᑲᑎᒪᔨᖏᑦ 

 ᑲᓇᑕᒥ ᒥᕐᖑᐃᕐᓯᕕᓕᕆᔨᒃᑯᑦ ᑲᑎᒪᔨᖏᑦ 

 ᓄᓇᕗᒻᒥ ᒥᕐᖑᐃᕐᓯᕕᓐᓄᑦ ᐃᖅᑲᓇᐃᔭᖅᑎᐅᔪᑦ 

 ᐋᓂ ᑯᐊᓇᓇ 

 ᔫ ᑐᓗᕆᐊᓕᒃ 

 ᐊᒫᓐᑕ ᑑᒫᓐ (ᐊᕙᑎᓕᕆᔨᒃᑯᑦ) 

 

ᓄᓇᓕᓐᓄᑦ ᓂᐅᕐᕈᖃᑦᑕᕐᓂᖅ  
 

ᐊᕐᕌᒍᑕᒫᑦ, ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᓄᓇᓕᓐᓅᖃᑦᑕᓲᖑᒻᒪᑕ ᑲᑎᖃᑎᖃᕆᐊᖅᑐᖅᑐᑎᒃ ᐃᓚᒋᔭᐅᔪᓂᒃ ᐊᒻᒪ 

ᐃᓚᒋᔭᐅᓕᑐᐃᓐᓇᕆᐊᖃᖅᑐᓂᒃ, ᐊᒻᒪ ᐅᐸᒍᑎᕙᑦᑐᑎᒃ ᑕᑯᒃᓴᐅᑎᑦᑎᔪᖃᖅᑎᓪᓗᒍ ᐊᓯᖏᓐᓄᓪᓗ. ᑕᒫᓐ ᐊᕐᕌᒍᒥ ᓂᐅᕐᕈᓚᐅᖅᑐᑦ ᒪᑯᓄᖓ: 

ᑲᖏᖅᖠᓂᖅ: ᐄᐳᕈᓪ  22 – 26, 2012   

- ᐃᓚᐅᖃᑕᐅᓚᐅᖅᑐᑦ ᑭᕙᓪᓕᕐᒥ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᑦ ᑲᑎᒪᓂᖓᓐᓂᒃ 

ᐸᓐᓂᖅᑑᖅ: ᔪᓚᐃ 6, 2012 

ᑲᑎᖃᑎᖃᓚᐅᖅᑐᑦ ᐅᑯᓂᖓ:  

- ᐲᑕ ᕿᓚᕝᕙᖅ 

- ᐊᐅᔪᐃᑦᑐᖅ ᑐᔪᕐᒥᕕᒃ 
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- ᔪᐊᕕ ᐊᓕᕙᖅᑕᖅ 

- ᐅᖅᑯᕐᒥᐅᑦ ᓄᕕᖅᓴᕐᕕᒃ 

 

ᑲᖏᖅᖠᓂᖅ: ᓅᕕᒻᐱᕆ 19 – 23, 2012 

- ᐅᐸᒍᑎᓯᒪᓚᐅᖅᑐᑦ ᑭᕙᓪᓕᕐᒥ ᑕᑯᒃᓴᐅᑎᑦᑎᔪᖃᖅᑎᓪᓗᒍ 

ᑲᑎᖃᑎᖃᓚᐅᖅᑐᑦ ᐅᑯᓂᖓ: 

- ᓇᓄᖅ ᑐᔪᕐᒥᕕᒃ   - S&G ᑖᒃᓯ 

- ᓄᓇᕗᒻᒥ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᑦ ᑯᐊᐳᕇᓴᒃᑯᑦ - ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᑦ ᐃᖏᕐᕋᖃᑦᑕᖅᑐᓕᕆᔨᒃᑯᑦ ᑭᕙᓪᓕᕐᒥ 

- ᑐᐊᐸᒃᑯᑦ ᑐᔪᕐᒥᕕᖓ  - ᐅᓇᐃᓐᓄᑦ ᐳᓚᕋᑦᑐᓕᕆᔨ 

- ᑕᕋ ᓯᓂᒃᓴᕐᕕᒃ   - ᓄᓇᓕᓐᓂ ᐱᕙᓪᓕᐊᔪᓕᕆᔨ 

- Wild Wolf ᑐᔪᕐᒥᕕᒃ ᓂᕆᕕᒃ  - ᐅᑭᐅᖅᑕᖅᑐᒥ ᖃᖓᑕᐅᑎᓕᕆᔩᑦ 

- ᖃᒧᑎᒃ ᐃᓕᓐᓂᐊᕐᓂᖅ 

 

ᐃᖃᓗᑦᑑᑦᑎᐊᖅ: ᕖᕝᕗᐊᕆ 11 – 15, 2013  

- ᐅᐸᒍᑎᓯᒪᓚᐅᖅᑐᑦ ᕿᑎᕐᒥᐅᓂᒃ ᑕᑯᒃᓴᑎᑦᑎᔪᖃᖅᑎᓪᓗᒍ 

ᑲᑎᖃᑎᖃᓚᐅᖅᑐᑦ ᐅᑯᓂᖓ: 

- ᔪᐊᔾᔨ ᕼᐊᑯᖓᖅ   - ᑯᐊᐸᒃᑯᑦ ᑐᔪᕐᒥᕕᖓ 

- ᐹᐱ ᑭᓕᖏᓐᐳᒡ   - ᕿᑎᕐᒥᐅᑦ ᓂᖀᑦ 

- ᕕᑭ ᐊᐃᑦᑐᐊᖅ   - ᓄᓇᓕᓐᓂ ᐆᒪᔪᕐᓂᐊᑎᒃᑯᑦ ᑲᑎᒪᔨᖏᑦ 

- ᒍᕇᓐ ᕈ 

 

ᕿᑭᖅᑕᕐᔪᐊᖅ: ᒫᑦᓯ 2013 

- ᐃᓚᖃᓚᐅᖅᑐᑦ ᑲᑭᕙᒃ ᑲᑐᔾᔨᖃᑎᒋᒃᑯᓐᓂᑦ ᐅᖃᐅᓯᖃᕐᓂᐊᕐᓗᑎᒃ ᓄᑖᒥ ᑲᑎᕝᕕᐅᔪᒥᒃ 

ᑲᑎᖃᑎᖃᓚᐅᖅᑐᑦ ᐅᑯᓂᖓ: 

- ᕕᓕ ᐊᕐᓇᖅᑯᖅ 

- ᑯᐊᐸᒃᑯᑦ ᑐᔪᕐᒥᕕᖓᑦ 

- ᕼᐊᒻᓚᒃᑯᑦ ᐊᓪᓚᕝᕕᖓᑦ (ᐱᕙᓪᓕᐊᔪᓕᕆᔨ) 

ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐃᓕᓐᓂᐊᕐᕕᒻᒥ ᐅᓂᒃᑳᓚᐅᕐᒥᔪᑦ ᐃᓕᓐᓂᐊᖅᑎᑦᑎᓪᓗᑎᒃ ᐃᓕᓐᓂᐊᖅᑐᓂᒃ 

ᐃᖅᑲᓇᐃᔮᒃᓴᐅᔪᓐᓇᖅᑐᓂᒃ ᐳᓚᕋᑦᑐᕆᓂᕐᒥ ᐊᒻᒪ ᖃᓄᖅ ᐃᑲᔪᕐᓂᖃᕈᓐᓇᕐᓂᖓᓂᒃ ᐳᓚᕋᑦᑐᓕᕆᓂᖅ ᓄᓇᓕᓐᓄᑦ. 

 

ᓴᓪᓕᖅ: ᒫᑦᓯ 2013 

- ᓂᓪᓕᐊᓚᐅᖅᑐᑦ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᐱᔭᒃᓴᐅᔪᓐᓇᖅᑐᓂᒃ ᐊᒻᒪ ᐃᖅᑲᓇᐃᔮᒃᓴᐅᔪᓐᓇᖅᑐᓂᒃ ᖁᕝᕙᓯᓐᓂᓕᓐᓄᑦ 10, 11, ᐊᒻᒪ 

12 ᐃᓕᓐᓂᐊᖅᑎᓄᑦ ᓴᒃᑯ ᐃᓕᓐᓂᐊᕐᕕᒻᒥ. 

ᑲᑎᖃᑎᖃᓚᐅᖅᑐᑦ ᐅᑯᓂᖓ: 

- ᕼᐊᒻᓚᒃᑯᑦ, ᐊᓪᓚᑦᑎ, ᓕᐅᓂ 

- ᐊᐃᕖᑦ ᐆᒪᔪᕐᓂᐊᑎᒃᑯᑦ ᑲᑎᒪᔨᖏᑦ, ᓗᐃᓴ ᐊᒻᒪ ᓄᐊ 

- ᑕᓯᐅᖅ ᐊᐅᓪᓚᐅᔾᔨᔨᑦ, ᑐᐊᕆᔅ ᐊᒻᒪ ᓗᐃ 

- ᓘᒃ ᐃᑦᑐᖅ E&E ᐊᐅᓪᓚᐅᔾᔨᔨᑦ 

- ᓕᐅᓂ ᐃᓪᓗᖓ, ᕌᓐ 

- ᑏᓇ ᐃᑦᑐᖅ 

- ᓴᓪᓕᖅ ᑖᒃᓯ 

 

ᑭᓐᖓᐃᑦ: ᒫᑦᓯ 2013 

- ᓂᓪᓕᐊᓚᐅᖅᑐᑦ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᐱᔭᒃᓴᐅᔪᓐᓇᖅᑐᓂᒃ ᐊᒻᒪ ᐃᖅᑲᓇᐃᔮᒃᓴᐅᔪᓐᓇᖅᑐᓂᒃ ᖁᕝᕙᓯᓐᓂᓕᓐᓄᑦ 10, 11, ᐊᒻᒪ 

12 ᐃᓕᓐᓂᐊᖅᑎᓄᑦ ᐲᑕ ᐱᑦᓯᐅᓛᖅ ᐃᓕᓐᓂᐊᕐᕕᒻᒥ. 

ᑲᑎᖃᑎᖃᓚᐅᖅᑐᑦ ᐅᑯᓂᖓ: 

- ᑯᐊᐸᒃᑯᓐᓂᑦ ᑎᑎᖅᑐᒐᕐᕕᒃ, ᑭᐅᕆ ᒥᐊᕆᑦ, ᐱᐅᓪ ᕆᑦᓯ, ᔫᒥ ᑕᑉᐸᐅᖓᐃ 

- ᑭᓐᖓᐃᑦ ᑐᔪᕐᒥᕕᒃ − ᓂᐅᕕᕐᕕᒃ, ᓯᐅᕈᓪ ᑲᓐᓯᑕᓐᑏᓄ 

- ᑭᓐᖓᕐᓂ ᐃᓪᓗ ᓯᓂᒃᑕᕐᕕᒃ / ᕼᐅᐃᑦ Hᐅᐃᑦ ᐊᐅᓪᓚᖃᑦᑕᕐᓂᖅ 

- ᕼᐊᒻᓚᒃᑯᑦ, ᐱᕙᓪᓕᐊᔪᓕᕆᔨ, ᒥᓯᐅᑉ ᐳᕋᐃᔅ ᐊᒻᒪ ᐊᓪᓚᑦᑎ, ᒪᐃᒃ ᕼᐃᕗᑦ 
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ᐃᓚᒋᔭᐅᔪᓄᑦ ᐃᑲᔪᕈᑕᐅᔪᓐᓇᖅᑐᑦ 

 

ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐊᕙᒃᑯᑎᖃᐃᓐᓇᖅᐳᑦ ᐊᔾᔨᒌᓐᖏᑦᑐᓂᒃ ᐃᑲᔪᕈᑕᐅᔪᓐᓇᖅᑐᓂᒃ ᑕᒪᒃᑯᐊ ᐱᓕᕆᕕᐅᔪᑦ ᓄᓇᕗᒻᒥ 

ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᒪᑭᑉᐸᓪᓕᐊᑦᑎᐊᕈᓐᓇᖁᓪᓗᒋᑦ: 

 ᐊᑐᐃᓐᓇᖃᕐᓂᖅ ᐊᑭᑐᓗᐊᓐᖏᑦᑐᓂᒃ ᓇᓪᓕᐅᒃᑯᒫᖃᕐᓂᕐᒧᑦ ᒥᑭᑦᑐᓄᑦ ᐊᐅᓚᑦᑎᔨᓄᑦ ᓇᓪᓕᐅᒃᑯᒫᓕᕆᔨᒃᑯᓐᓂᑦ. 

ᑕᒪᓐᓇ ᐱᖃᓯᐅᔾᔨᒥᔪᖅ ᓇᓪᓕᐅᒃᑯᒫᖃᓂᕐᒧᑦ ᐱᖁᑎᖏᓐᓂᒃ, ᐊᓯᖏᓐᓂ ᐊᑕᐅᓯᕐᒥᓪᓗᑎᒃ. 

 ᐊᑭᑭᓪᓕᒋᐊᕈᓐᓇᖅᑐᑦ ᑲᓇᐃᑎᐊᒃᑯᑦ ᐊᒻᒪ ᕗᔅ ᐃᐊᒃᑯᑦ ᑎᑭᑦᑎᓂᕐᒧᑦ ᓂᐅᕐᕈᔪᓂᒃ ᐊᒻᒪ ᐅᐸᒍᑎᓂᕐᒧᑦ 

ᑕᑯᒃᓴᐅᑎᑦᑎᓂᐅᔪᓄᑦ ᖃᓪᓗᓈᑦ ᓄᓇᖓᓐᓂ. 

 ᐱᕕᖃᖅᑎᑕᐅᓪᓗᑎᒃ ᐊᑭᑐᓗᐊᓐᖏᑦᑐᓂᒃ ᑲᑐᔾᔨᓗᑎᒃ ᑕᑯᒃᓴᐅᑎᑦᑎᓂᕐᒧᑦ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᓐᓂᑦ 

ᐊᔾᔨᒌᓐᖏᑦᑐᓂ ᑲᓇᑕᒥ ᐊᒻᒪ ᓯᓚᕐᔪᐊᒥ ᐅᖃᓕᒫᒐᐅᔪᓂ. 

 ᐊᑐᐃᓐᓇᖃᕐᓂᖅ ᓂᐅᕐᕈᑎᖃᕋᓱᐊᕐᓂᕐᒧᑦ ᐃᑲᔪᕈᑕᐅᔪᓂᒃ ᐃᑲᔪᕐᓂᐊᕐᓗᑎᒃ ᐊᑭᖏᓐᓄᑦ ᓂᐅᕐᕈᑎᖃᕈᑕᐅᓇᓱᐊᖅᑐᑦ 

ᐊᒻᒪ / ᐅᕝᕙᓗ ᐅᐸᒍᑎᓂᕐᒧᑦ ᑕᑯᒃᓴᐅᑎᑦᑎᓂᐅᔪᓄᑦ ᐱᓕᕆᕕᒻᒥᓂᒃ ᑕᑯᒃᓴᐅᑎᑦᑎᑲᓐᓂᓂᕐᒧᑦ. 

 ᐊᑭᖃᓐᖏᑦᑐᒥᒃ ᑎᑎᕋᖅᓯᒪᓂᖅ ᑕᒪᒃᑮᓐᓂ ᓄᓇᕗᒻᒥ ᐃᖏᕐᕋᓂᐊᖅᑐᓄᑦ ᑎᑎᖅᓯᕕᐅᔪᓄᑦ ᐊᒻᒪ ᓄᓇᕗᒻᒥ 

ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᖃᕋᓴᐅᔭᒃᑯᑦ ᑐᑭᓯᒋᐊᕐᕕᐅᔪᒥ ᐊᑭᑭᓪᓕᒋᐊᓗᑎᓪᓗ ᓴᖅᑭᔮᖅᑎᑦᑎᓂᕐᒧᑦ. 

 ᐱᕕᖃᖅᑎᑕᐅᓂᕐᒧᑦ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᐃᓕᓐᓂᐊᕐᓂᕐᒧᑦ ᑲᒪᒋᔭᐅᔪᒥᒃ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᓐᓄᑦ. 

 ᐱᓕᕆᕕᐅᔪᑦ ᐅᖃᐅᓯᕆᔭᐅᖃᑦᑕᕐᓂᖏᑦ ᓄᓇᕗᑦ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᖏᓐᓂᑦ − ᑕᐃᒃᑯᐊ ᐱᔪᓐᓇᖅᑕᖏᓐᓄᑦ 

ᓇᒻᒪᓈᖅᓯᓇᓱᐊᖅᐸᑦᑐᑦ ᑕᐃᒃᑯᓄᖓ ᐳᓚᕋᑦᑐᓄᑦ ᐊᑐᖅᑐᒋᑦ ᑐᑭᓯᒋᐊᕈᑎᒋᔭᕗᑦ ᐊᒻᒪ ᐊᔾᔨᒋᓐᖏᑦᑐᓂ 

ᑕᑯᒃᓴᐅᑎᑦᑎᓂᐅᔪᓂ. 

 ᐊᑐᐃᓐᓇᖃᕐᓂᖅ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᑐᖅᑯᖅᓯᒪᔭᖏᓐᓄᑦ ᐊᑐᖅᑕᐅᔪᓐᓇᖅᑐᓂ ᓴᖅᑭᔮᖅᑎᑦᑎᓂᕐᒧᑦ. 

 ᑕᑯᒃᓴᐅᑎᑦᑎᔪᓐᓇᕐᓗᑎᒃ ᐅᖃᓕᒫᒐᖁᑎᖏᓐᓂᒃ ᐊᒻᒪ ᑭᒃᑰᓂᖏᓐᓂᒃ ᑎᑎᕋᖅᓯᒪᔪᓂᒃ ᐊᑐᓂᑦ ᐱᖓᓱᓂ ᐊᕕᒃᑐᖅᓯᒪᔪᓂ 

ᐳᓚᕋᑦᑐᓄᑦ ᑐᑭᓯᒋᐊᕐᕕᐅᔪᓂ ᐃᖃᓗᑦᑑᑦᑎᐊᒥ, ᑲᖏᖅᖠᓂᕐᒥ, ᐊᒻᒪ ᐃᖃᓗᓐᓂ. 

 ᐊᑐᐃᓐᓇᖃᕐᓂᖅ ᐃᓚᒋᔭᐅᔪᓄᑦ ᑭᓯᐊᓂ ᑕᕝᕙᓂ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᖃᕋᓴᐅᔭᒃᑯᑦ ᑐᑭᓯᒋᐊᕐᕕᖓᓗᑦ, ᓇᒧᑦ 

ᑐᒃᓯᕋᕈᓐᓇᕐᒪᖔᖅᐱᑦ, ᐃᓚᒋᔭᐅᔾᔪᑎᓄᑦ ᐊᑭᖏᑦ, ᐊᒻᒪ ᐊᖑᒻᒪᑎᓯᒪᐃᓐᓇᓂᕐᒧᑦ ᑐᕌᖓᔪᓂᒃ ᐃᓚᒋᔭᐅᔾᔪᑎᓄᑦ. 

 ᑕᖅᑭᑕᒫᑦ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᓐᓄᑦ ᐃᓚᒋᔭᐅᔪᓄᑦ ᑐᓴᒐᒃᓴᐅᔪᒧᑦ. 

 ᐃᓕᓴᕆᔭᐅᓂᖅ ᐃᓕᓴᕆᔭᐅᔾᔪᑎᑎᒍᑦ ᐊᕐᕌᒍᑕᒫᑦ ᑲᑎᒪᕕᔾᔪᐊᕐᓂᖃᖅᑎᓪᓗᒋᑦ. 

 ᐊᑐᐃᓐᓇᖃᕐᓂᖅ ᑐᑭᒧᐊᖅᑎᑦᑎᔨᒧᑦ ᐃᓚᒋᔭᐅᔾᔪᑎᓄᑦ ᐊᒻᒪ ᐳᓛᕆᐊᖅᑐᓄᑦ ᐱᔨᑦᑎᓂᕐᒧᑦ, ᐊᒻᒪ ᐊᓯᖏᓐᓂ ᓄᓇᕗᒻᒥ 

ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᐃᖅᑲᓇᐃᔭᖅᑎᓄᑦ, ᐊᑐᕐᓗᑎᒃ ᐊᑭᖃᓐᖏᑦᑐᒃᑯᑦ ᐅᖄᓚᐅᑎᒃᑯᑦ. 
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ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᑲᒪᒋᔭᖃᐃᓐᓇᖅᐳᑦ ᐱᖓᓱᓂᒃ ᐳᓚᕋᑦᑐᓄᑦ ᑐᑭᓯᒋᐊᕐᕕᐅᔪᓂᒃ ᐃᖃᓗᓐᓂ, ᐃᖃᓗᑦᑑᑦᑎᐊᒥ, ᐊᒻᒪ 

ᑲᖏᖅᖠᓂᕐᒥ ᑭᒡᒐᑐᖅᑐᑎᒃ ᓄᓇᕗᑦ ᒐᕙᒪᒃᑯᖏᓐᓂᑦ ᐳᓚᕋᑦᑐᓄᑦ ᑐᑭᓯᒋᐊᕐᕕᐅᔪᓂᒃ ᐅᖃᕐᕕᓪᓗᐊᑕᐅᔭᕆᐊᖃᕐᒪ ᓂᐅᕐᕈᔪᓄᑦ 

ᓄᓇᕗᒻᒥ ᐊᒻᒪ ᑕᒪᒃᑯᐊ ᑐᑭᓯᒋᐊᖅᑎᑦᑎᔨᒋᔭᕗᑦ ᐃᓕᓐᓂᐊᖅᓯᒪᓪᓗᑎᒃ ᖃᓄᖅ ᐃᑲᔪᑦᑎᐊᕋᓱᐊᕐᓂᕐᒧᑦ ᐱᔪᓐᓇᖅᑕᒥᒍᑦ. 

ᐃᖅᑲᓇᐃᔭᖅᑎᐅᔪᑦ ᑐᑭᓯᒋᐊᖅᑎᑦᑎᕙᑦᑐᑦ ᑕᒪᒃᑯᓄᖓ ᐃᓯᖅᑐᓄᑦ ᓂᐅᕐᕈᔪᓄᑦ ᑕᒪᒃᑮᓐᓂᒃ ᐅᖃᐅᓰᓐᓂᒃ ᐊᑐᖅᑐᑎᒃ ᖃᓪᓗᓈᑎᑐᑦ 

ᐃᓄᒃᑎᑐᓪᓗ, ᐊᒻᒪ ᐊᑭᖃᓐᖏᑦᑐᖅ ᐅᖄᓚᐅᑎᒃᑯᑦ ᑐᑭᓯᒋᐊᖅᑐᑦ ᐊᑐᐃᓐᓇᐅᔪᓄᑦ ᐅᖃᐅᓯᓐᓂᒃ ᑕᒪᒃᑮᓐᓂᒃ ᐊᑐᖅᑐᑎᒃ. ᑲᒪᓪᓗᑎᒃ 

ᑕᒪᒃᑯᓂᖓ ᖃᓪᓗᓈᖅᑕᐅᑎᓂᒃ ᐅᒥᐊᕐᔪᐊᓂᒃ ᐊᒻᒪ ᖃᐅᔨᒪᔾᔪᑕᐅᔪᓂᒃ ᖃᑦᑎᐅᓂᖏᓐᓄᑦ ᐱᓕᕆᐊᓪᓗᐊᑕᕆᔭᐅᔪᑦ ᑕᒪᒃᑯᓇᓂ 

ᐱᖓᓱᓂ ᑐᑭᓯᒋᐊᕐᕕᐅᔪᓂ. ᐊᑐᓂᑦ ᑐᑭᓯᒋᐊᕐᕕᐅᔪᑦ ᐱᓕᕆᐊᖃᖅᐸᒻᒥᔪᑦ ᐊᔾᔨᐅᖏᑦᑐᓂᒃ ᐱᓕᕆᐊᓂ ᐊᑦᑐᐊᓂᖃᖅᑐᓂ 

ᐊᕕᒃᑐᖅᓯᒪᓂᖏᓐᓄᑦ ᓱᕐᓗ ᐋᖅᑮᓂᕐᒧᑦ ᐱᓱᕝᕕᐅᔪᓂᒃ ᓄᓇᓐᖑᐊᓂᒃ ᐊᒻᒪ ᑰᓐᓄᑦ ᓇᓗᓇᐃᒃᑯᑕᐅᔪᓂᒃ. 

 

ᐳᓚᕋᑦᑐᓄᑦ ᑐᑭᓯᒋᐊᕐᕕᐅᔪᑦ ᑲᔪᓯᓚᐅᕐᒥᔪᑦ ᐊᔾᔨᒌᓐᖏᑦᑐᓂᒃ ᐃᓄᓐᓄᑦ ᐊᒻᒪ 

ᓂᐅᕐᕈᔪᓄᑦ ᐱᓕᕆᐊᖑᔪᓂᒃ 2012−13−ᒥ ᐃᑲᔪᖅᑕᐅᓪᓗᑎᒃ ᑮᓇᐅᔭᑎᒍᑦ 

ᓄᓇᕗᒻᒥ ᒐᕙᒪᒃᑯᖏᓐᓄᑦ ᐃᓕᖅᑯᓯᓕᕆᔨᒃᑯᓐᓂᑦ ᐊᒻᒪ 

ᐃᑦᑕᕐᓂᓴᓕᕆᔨᒃᑯᓐᓂᑦ. ᐃᖃᓗᓂ ᐊᒻᒪ ᐃᖃᓗᑦᑑᑦᑎᐊᒥ ᑐᑭᓯᒋᐊᕐᕕᐅᔪᑦ 

ᑕᕐᕆᔭᖅᑎᑦᑎᕙᒻᒥᔪᑦ ᐅᓐᓄᒃᑯᑦ, ᐅᖃᖅᑎᖃᖅᑐᑎᒃ, ᐃᓕᓐᓂᐊᕆᐊᕇᕋᐃᒻᒪᑕ 

ᐱᓕᕆᐊᖃᖅᑐᑎᒃ ᐊᒻᒪ ᓴᓇᓐᖑᐊᖅᑎᓄᑦ ᓂᐅᕕᐊᒃᓴᖃᖅᑐᑎᒃ. ᐊᕐᕌᒍᓕᒫᒥ, 

ᓂᐅᕐᕈᔪᑦ ᖁᕕᐊᓱᒍᑎᖃᖅᐸᑦᑐᑦ ᐃᓄᐃᑦ ᓴᓇᐅᒐᖏᓐᓂᒃ ᐱᓕᕆᐊᓄᑦ, 

ᑲᑎᑎᑦᑎᕙᑦᑐᑦ ᓴᓇᓐᖑᐊᖅᑎᓄᑦ, ᑎᑎᖅᑐᒐᖅᑎᓄᑦ, ᒥᖅᓱᖅᑎᐅᔪᓄᑦ, ᐊᒻᒪ 

ᓴᕕᕋᔭᓐᓂᒃ ᓴᓇᓐᖑᐊᖅᑎᐅᔪᓄᑦ ᐱᓕᕆᓂᐊᕐᓗᑎᒃ, ᓇᓗᓇᐃᖅᑐᐃᓗᑎᒃ 

ᐊᒻᒪ ᑕᑯᒃᓴᐅᑎᑦᑎᓪᓗᑎᒃ ᐱᓕᕆᐊᖏᓐᓂᒃ. 

 

 

ᐅᑯᐊ ᓇᐃᓪᓕᒋᐊᖅᓯᒪᔪᑦ ᐊᑐᓂᑦ ᐳᓚᕋᑦᑐᓄᑦ ᑐᑭᓯᒋᐊᕐᕕᐅᔪᓄᑦ ᖃᓄᐃᓕᐅᕐᓂᐅᓚᐅᖅᑐᑦ ᐊᕐᕌᒍᒥ ᐊᓂᒍᖅᑐᒥ: 
 

ᐅᓂᒃᑳᕐᕕᒃ ᐳᓚᕋᑦᑐᓄᑦ ᑐᑭᓯᒋᐊᕐᕕᒃ 

 

ᐅᓂᒃᑳᕐᕕᒃ ᐳᓚᕋᑦᑐᓄᑦ ᑐᑭᓯᒋᐊᕐᕕᒃ ᐊᕙᒃᑯᑎᖃᖅᑐᖅ ᐃᓕᖅᑯᓯᒃᑯᑦ ᐱᓕᕆᓂᐅᔪᓂᒃ ᐃᑲᔪᖅᑐᖅᑕᐅᓪᓗᑎᒃ ᓄᓇᕗᑦ 

ᒐᕙᒪᒃᑯᖏᓐᓂᑦ ᐃᓕᖅᑯᓯᓕᕆᔨᒃᑯᓐᓂᑦ, ᐅᖃᐅᓯᓕᕆᔨᒃᑯᓐᓂᑦ, ᐃᓐᓇᑐᖃᓕᕆᔨᒃᑯᓐᓂᑦ ᐊᒻᒪ ᐅᕕᒃᑲᓕᕆᔨᒃᑯᓐᓂᑦ. ᐊᑐᓂᑦ 

ᐱᓕᕆᐊᖑᔪᑦ ᒪᑐᐃᖓᕙᑦᑐᑦ ᑭᒃᑯᑐᐃᓐᓇᕐᓄᑦ ᐊᒻᒪ ᑕᑯᒃᓴᐅᑎᑕᐅᕙᑦᑐᑎᒃ ᓄᓇᓕᓐᓂ ᓈᓚᐅᑎᒃᑯᑦ ᐊᒻᒪ ᓄᓇᓕᓐᓂ 

ᑕᑯᒃᓴᐅᑎᑦᑎᕕᐅᕙᑦᑐᓂ ᑎᑎᖅᑲᑎᒍᑦ. 

 ᐃᓕᓐᓂᐊᕇᕋᐃᒻᒪᑕ ᐱᓕᕆᐊᖑᔪᑦ: ᒪᕐᕉᒃ ᐃᓕᓐᓂᐊᖅᑎᐅᔪᑦ ᓄᓇᕗᒻᒥ 

ᐃᓕᓴᐃᔨᐅᓂᕐᒧᑦ ᐃᓕᓐᓂᐊᖅᑐᑦ ᐃᖅᑲᓇᐃᔭᖅᑎᑕᐅᔪᑦ ᐃᓕᓐᓂᐊᑎᑦᑎᖁᓪᓗᒋᑦ 

ᐃᓕᓐᓂᐊᖅᑎᓂᒃ. ᑕᒪᓐᓇ ᐊᐅᓚᓂᖃᖅᐸᑦᑐᖅ ᐱᖓᑦᑎᕐᒥ ᐊᒻᒪ ᕿᑎᖅᑰᒻᒥ 

ᓯᑎᒻᐱᕆᒥᑦ ᒫᑦᓯᒧᑦ ᐅᑭᐅᖃᖅᑐᓄᑦ 7-ᒥ ᖁᓕᓄᑦ ᐅᑭᐅᓕᓐᓄᑦ. 

ᐃᒪᐃᓕᐅᖃᑦᑕᖅᑐᑦ:  

o ᕿᓯᒐᔭᓐᓂᒃ ᒥᖅᓱᕐᓂᖅ 

o ᐃᓄᒃᑎᑐᑦ ᐅᓂᒃᑳᑐᐊᕐᓂᖅ 

o ᓴᓇᓂᖅ 

ᓱᕈᓰᑦ ᕿᑦᑎᕆᒋᐅᖅᓴᔪᑦ ᐃᓕᓐᓂᐊᕈᓐᓃᑎᓪᓗᒋᑦ 

ᖃᓄᐃᓕᐅᕐᓂᐅᔪᓂ ᐱᓕᕆᐊᒥ. 

ᐅᓂᒃᑳᕐᕕᒃ ᐳᓚᕋᑦᑐᓄᑦ ᑐᑭᓯᒋᐊᕐᕕᒃ ᐃᖃᓗᓐᓂ. 
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 ᒫᑦᓯᒥ ᓄᖅᑲᖓᓂᖅ: ᐱᓇᓱᐊᕈᓯᓕᒫᖅ ᐱᓕᕆᐊᖑᔪᖅ ᐊᕙᒃᑯᑎᒋᔭᐅᔪᖅ ᐃᓕᓐᓂᐊᖅᑎᓄᑦ ᐊᒻᒪ ᖃᐅᑕᒫᑦ 

ᑕᐃᒪᐃᓕᐅᖅᑐᑎᒃ. ᐃᓕᓐᓂᐊᖅᑎᐅᔪᑦ ᐃᓕᓐᓂᐊᖅᑎᑕᐅᓪᓗᑎᒃ ᐊᑕᖐᔪᓂᒃ ᑕᒫᓂ. 

 ᐅᖃᖅᑎᒋᔭᐅᔪᑦ: ᑕᖅᑭᕐᒥ ᐊᑕᐅᓯᐊᖅᑐᑎᒃ, ᐅᖃᖅᑎᒋᔭᐅᔪᓐᓇᖅᑐᒥ ᖃᐃᖁᔨᖃᑦᑕᖅᑐᑦ ᐅᓂᒃᑳᖁᓪᓗᒋᑦ ᓄᓇᖃᖅᑐᓄᑦ. 

ᐆᒃᑑᑎᒋᓗᒋᑦ ᐅᖃᖅᑎᒋᔭᐅᔪᑦ ᖃᐅᔨᒪᔭᐅᑦᑎᐊᖅᑐᑦ ᓄᓇᖃᖅᑐᑦ ᓲᕐᓗ ᑭᐊᓐ ᕼᐊᐳ ᐃᓕᓴᐃᔨᑯᑖᒃ, ᓵᓚᒪᓐ ᐊᕙ, ᐊᓯᖏᓪᓗ.  

 ᑕᕐᕆᔭᖅᑎᑦᑎᓂᖅ ᐅᓐᓄᒃᑯᑦ: ᐅᓂᒃᑳᕐᕕᒻᒥ ᐳᓚᕋᑦᑐᓄᑦ ᑐᑭᓯᒋᐊᕐᕕᐅᔪᖅ ᐱᖃᕐᒥᒻᒪᑕ ᑕᕐᕆᔮᒃᓴᐅᔪᓂᒃ. ᑕᖅᑭᖅ 

ᒪᕐᕈᐊᑎᖅᑐᒍ, ᑕᕐᕆᔭᖅᑎᑦᑎᕙᒻᒥᔪᒍ ᑕᑯᒃᓴᐅᑎᑦᑎᓪᓗᑕ ᑕᒪᒃᑯᓂᖓ ᑲᓇᑕᒥ ᑕᕐᕆᔮᒃᓴᓕᐊᖑᓯᒪᔪᓂᒃ. 

 ᐃᓄᐃᑦ ᓴᓇᐅᒐᖏᓐᓂᒃ ᐃᓕᓐᓂᐊᕐᓂᖅ: ᐅᓂᒃᑳᕐᕕᒃ ᖃᐃᖁᔨᖃᑦᑕᕐᒥᔪᑦ ᓴᓇᓐᖑᐊᖅᑎᐅᔪᓂᒃ ᓄᓇᓕᓐᓂ ᐊᒻᒪ 

ᑕᒪᒃᑯᓂᖓ ᓴᓇᓐᖑᐊᖅᑎᐅᔪᓂᒃ ᐃᖃᓗᓐᓅᖅᑐᓂᒃ. ᓴᓇᓐᖑᐊᖅᑎᐅᔪᑦ ᓇᒃᓴᖁᔭᐅᕙᑦᑐᑦ ᓴᓇᓯᒪᔭᖏᓐᓂᒃ ᑕᕝᕗᖓ 

ᐳᓚᕋᑦᑐᓄᑦ ᑐᑭᓯᒋᐊᕐᕕᒻᒧᑦ ᐊᒻᒪ ᐅᓂᒃᑳᕐᓗᑎᒃ ᐃᓄᐃᑦ ᐅᓂᒃᑲᐅᓯᖏᓐᓂᒃ ᓴᓇᐅᒐᖏᑎᒍᑦ. ᑕᐃᒃᑯᐊᓗ ᓴᓇᐅᒐᖏᑦ 

ᑭᒃᑯᑐᐃᓐᓇᕐᓄᑦ ᓂᐅᕕᐊᒃᓴᐅᓪᓗᑎᒃ. 

 ᓴᓇᓐᖑᐊᖅᑎᓄᑦ ᓂᐅᕕᐊᒃᓴᖃᕐᕕᒃ: ᓴᓇᓐᖑᐊᖅᑎᐅᔪᑦ ᓂᐅᕕᐊᒃᓴᖃᖁᔭᐅᑦᑎᐊᖅᑐᑦ ᓴᓇᓯᒪᔭᕐᒥᓂᒃ. ᑕᒪᓐᓇ 

ᐊᕐᕌᒍᓕᒫᖅ ᓴᖅᑭᔮᖅᑎᑕᐅᔪᖅ ᐊᒻᒪ ᖃᓄᐃᓕᐅᖅᑐᖃᖅᑎᓪᓗᒍ ᑎᑭᓯᒪᔪᖃᖅᑎᓪᓗᒍ ᓲᕐᓗ ᖃᓪᓗᓈᖅᑕᐅᑎᑦ ᐅᒥᐊᕐᔪᐊᑦ 

ᐊᒻᒪ ᑲᑎᒪᓂᐅᔪᓂᒃ. ᐱᒐᔪᑦᑐᒍ ᑕᓪᓕᒪᓂᑦ ᖁᓕᓄᑦ ᓴᓇᓐᖑᐊᖅᑎᐅᔪᓂᒃ. 

 ᑲᓇᑕᐅᑉ ᐅᓪᓗᖓᓂ: ᓄᓇᕗᒻᒥ ᐅᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐃᖅᑲᓇᐃᔭᖅᑎᓂᒃ ᓯᓚᒥ ᓂᕆᑎᒃᑎᓲᖑᒻᒥᔪᑦ ᐳᓚᕋᑦᑎᓄᑦ 

ᑐᑭᓯᒋᐊᕐᕕᐅᔪᒥ ᐃᖃᓗᒥᐅᑕᐅᔪᓄᑦ ᓇᓪᓕᐅᓂᖅᓯᐅᖅᑐᑎᒃ ᑕᕝᕙᓂ ᐅᓪᓗᕐᒥ. 

 ᓄᓇᕗᑦ ᐅᓪᓗᖓ: ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᓐᓄᑦ ᐃᖅᑲᓇᐃᔭᖅᑎᐅᔪᑦ ᐊᑭᓕᖅᓱᖅᑕᐅᓇᑎᒃ ᖃᓄᐃᓕᐅᖅᑎᑦᑎᕙᒻᒥᔪᑦ 

ᓄᓇᕗᑦ ᐅᓪᓗᖓᓂ ᖃᓄᐃᓕᐅᕐᓂᐅᔪᓂᒃ. ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᓂᐅᖅᑲᕋᒃᓴᐅᔪᓂᒃ ᐊᑐᐃᓐᓇᖃᖅᑎᑦᑎᕙᒻᒥᔪᑦ 

ᓯᓚᒥ ᓂᕆᓂᖃᖅᑎᓪᓗᒋᑦ ᐊᒻᒪ ᐱᔾᔪᓯᐊᒃᓴᐅᔪᓂᒃ ᐃᓕᖅᑯᓯᖅᑎᒍᑦ ᐱᓐᖑᐊᖅᑎᑦᑎᑎᓪᓗᒋᑦ. 

 ᓄᓇᓕᓐᓂ ᓴᓐᖏᕐᓂᐅᔪᖅ: ᐅᓂᒃᑳᕐᕕᒃ ᐳᓚᕋᑦᑐᓄᑦ ᑐᑭᓯᒋᐊᕐᕕᐅᔪᖅ ᐊᐅᓚᑦᑎᔨᐅᓪᓗᐊᑕᖅᐸᒻᒥᔪᑦ ᔫᓂ ᓄᓇᓕᓐᓂ 

ᓴᓐᖏᖅᑎᓪᓗᒋᑦ. 
 

ᐅᑭᐅᖅᑕᖅᑐᒥ ᓯᔾᔭᖓᓂ ᐳᓚᕋᑦᑐᓄᑦ ᑐᑭᓯᒋᐊᕐᕕᐅᔪᖅ 

ᐅᑭᐅᖅᑕᖅᑐᒥ ᓯᔾᔭᖓᓂ ᐳᓚᕋᑦᑐᓄᑦ ᑐᑭᓯᒋᐊᕐᕕᐅᔪᖅ ᐃᓕᖅᑯᓯᖏᑎᒍᑦ ᐃᓄᐃᑦ ᐱᓕᕆᑎᑦᑎᕙᒻᒥᔪᑦ ᐃᑲᔪᖅᑐᖅᑕᐅᓪᓗᑎᒃ 

ᓄᓇᕗᑦ ᒐᕙᒪᒃᑯᖏᑕ ᐃᓕᖅᑯᓯᓕᕆᔨᒃᑯᖏᓐᓂᑦ ᐃᑦᑕᕐᓂᓴᓕᕆᔨᒃᑯᓐᓂᑦ. ᐊᑐᓂᑦ ᐱᓕᕆᐊᖑᔪᑦ ᒪᑐᐃᖓᔪᖅ ᑭᒃᑯᑐᐃᓐᓇᕐᓄᑦ 

ᐊᒻᒪ ᑐᓴᐅᒪᔭᐅᑎᑕᐅᓪᓗᓂ ᓄᓇᓕᓐᓂ ᓈᓚᐅᑎᒃᑯᑦ ᐊᒻᒪ ᓄᓇᓕᓐᓂ ᑕᑯᒃᓴᐅᑎᑦᑎᕕᐅᔪᒃᑯᑦ ᑎᑎᖅᑲᑎᒍᑦ. 

 ᐃᓕᓐᓂᐊᕇᕋᐃᒻᒪᑕ ᐱᓕᕆᐊᖑᔪᑦ: ᑕᒪᓐᓇ ᐊᐅᓚᓂᖃᖅᐸᑦᑐᖅ ᐱᖓᑦᑎᕐᒥ ᐊᒻᒪ ᕿᑎᖅᑰᒻᒥ ᓯᑎᒻᐱᕆᒥᑦ ᒫᑦᓯᒧᑦ 

ᐅᑭᐅᖃᖅᑐᓄᑦ 7-ᒥ ᖁᓕᓄᑦ ᐅᑭᐅᓕᓐᓄᑦ. ᐃᒪᐃᓕᐅᖃᑦᑕᖅᑐᑦ:  

o ᕿᓯᒐᔭᓐᓂᒃ ᒥᖅᓱᕐᓂᖅ 

o ᐃᓄᒃᑎᑐᑦ ᐅᓂᒃᑳᑐᐊᕐᓂᖅ 

o ᓴᓇᓂᖅ 

 

 ᐅᓂᒃᑳᖅᑎᒋᔭᐅᔪᑦ: ᑕᖅᑭᕐᒥ ᐊᑕᐅᓯᐊᖅᑐᑎᒃ, ᖃᐃᖁᔨᓯᒪᕙᒻᒥᔪᑦ 

ᐅᖃᖅᑎᒋᔭᐅᓂᐊᖅᑐᒥᒃ ᓄᓇᓕᓐᓄᑦ. 

 ᑕᕐᕆᔭᖅᑎᑦᑎᓂᖅ: ᐅᑭᐅᖅᑕᖅᑐᒥ ᓯᔾᔭᖓᓂ ᐳᓚᕋᑦᑐᓄᑦ 

ᑐᑭᓯᒋᐊᕐᕕᐅᔪᖅ ᑲᒪᕙᒻᒥᒧᖅ ᐃᓄᓐᖑᐊᓂᒃ ᑕᕆᔭᖅᑎᑦᑎᓂᕐᒧᑦ. 

ᑕᖅᑭᕐᒥ ᐊᑕᐅᓯᐊᖅᑐᑎᒃ, ᑕᕐᕆᔭᖅᑎᑦᑎᕙᑦᑐᒍ ᑕᐃᒃᑯᓇᓐᖓᑦ ᑲᓇᒥ 

ᑕᕐᕆᔮᒃᓴᐅᔪᓂᒃ ᓴᓇᔭᐅᓯᒪᔪᓂᒃ. 

 ᓴᓇᓐᖑᐊᖅᑎᓄᑦ ᓂᐅᕕᐊᒃᓴᖃᕐᕕᒃ: ᓴᓇᓐᖑᐊᖅᑎᐅᔪᑦ 

ᓂᐅᕕᐊᒃᓴᖃᖁᔭᐅᑦᑎᐊᖅᑐᑦ ᓴᓇᓯᒪᔭᕐᒥᓂᒃ.             ᑕᒪᓐᓇ ᐊᕐᕌᒍᓕᒫᖅ ᓴᖅᑭᔮᖅᑎᑕᐅᔪᖅ ᐊᒻᒪ 

ᖃᓄᐃᓕᐅᖅᑐᖃᖅᑎᓪᓗᒍ ᑎᑭᓯᒪᔪᖃᖅᑎᓪᓗᒍ ᓲᕐᓗ ᖃᓪᓗᓈᖅᑕᐅᑎᑦ ᐅᒥᐊᕐᔪᐊᑦ ᐊᒻᒪ ᑲᑎᒪᓂᐅᔪᓂᒃ. ᐱᒐᔪᑦᑐᒍ 

ᑕᓪᓕᒪᓂᑦ ᖁᓕᓄᑦ ᓴᓇᓐᖑᐊᖅᑎᐅᔪᓂᒃ. 

 ᓄᓇᕗᑦ ᐅᓪᓗᖓᓂ: ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐃᖅᑲᓇᐃᔭᖅᑎᖏᑦ ᐊᑭᓕᖅᓱᖅᑕᐅᓇᑎᒃ ᐱᓕᕆᕙᒻᒥᔪᑦ ᓄᓇᕗᑦ 

ᐅᓪᓗᖓᓂ ᖃᓄᐃᓕᐅᕐᓂᐅᔪᓂ. 

 

 

 

 

ᓴᓇᓐᖑᐊᖅᑎᐅᔪᖅ ᓴᓇᓐᖑᐊᖅᑐᖅ ᐃᓄᐃᑦ 

ᓴᓇᐅᒐᖏᓐᓂᒃ ᐱᓕᒻᒪᒃᓴᑎᓪᓗᒋᑦ. 
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ᑭᕙᓪᓕᕐᒥ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᑐᑭᓯᒋᐊᕐᕕᒃ 

ᑖᓐᓇ ᑐᑭᓯᒋᐊᕐᕕᐅᔪᖅ ᐊᔾᔨᐅᖏᓐᓂᖃᕐᒥᔪᖅ ᐊᐅᓚᓂᖃᕐᒪᑦ ᑲᖏᖠᓂᐅᑉ ᖃᖓᑕᓲᒃᑯᕕᖓᓂ. ᒥᑭᔪᑯᓘᓪᓗᓂ ᑕᐃᒪᓕ ᓄᓇᓕᓐᓂ 

ᖃᓄᐃᓕᐅᕐᓂᖃᓗᐊᓐᖏᓚᖅ, ᑭᓯᐊᓂ ᐱᓕᕆᖃᑎᖃᖅᐸᒻᒥᔪᑦ ᐃᓕᓐᓂᐊᕐᕕᐅᔪᓂᒃ ᐱᓕᕆᐊᖃᖅᑐᓂᒃ, ᓲᕐᓗ ᐃᒪᐃᑦᑐᓂᒃ: 

 ᐅᖃᕆᐊᖅᑐᖅᓯᒪᔪᑦ: ᑕᖅᑭᒥ ᐊᑕᐅᓯᐊᖅᑐᑎᒃ, ᖃᐃᖁᔨᓯᒪᕙᒻᒥᒧᑦ ᐅᓂᒃᑳᑐᒃᓴᐅᔪᒥ ᓄᓇᓕᓐᓄᑦ. 

ᐳᓚᕋᑦᑐᓄᑦ ᑐᑭᓯᒋᐊᕐᕕᐅᔪᓂ ᐃᖅᑲᓇᐃᔭᖅᑎᐅᔪᑦ ᐱᓕᕆᔪᒻᒪᕆᐅᕙᑦᑐᑦ ᓄᓇᓕᓐᓂ ᐊᒻᒪ ᐃᓚᐅᖃᑕᐅᒋᓪᓗᑎᒃ ᐊᔾᔨᒌᓐᖏᑦᑐᓂ 

ᓄᓇᓕᓐᓂ ᑲᑎᒪᔨᐅᔪᓂ. 

 

ᐅᑯᐊ ᑕᑯᒃᓴᐅᑎᑦᑎᔪᑦ ᐃᓯᖅᑐᓄᑦ ᐳᓛᕆᐊᖅᑐᓄᑦ ᖃᑦᑎᐅᓂᖏᓐᓄᑦ ᐳᓚᕋᑦᑐᓄᑦ ᑐᑭᓯᒋᐊᕐᕕᐅᔪᓂ ᑕᒫᓂ ᐊᕐᕋᒍᒥ:  

UVC = ᐅᓂᒃᑳᕐᕕᒃ ᐳᓚᕋᑦᑐᓄᑦ ᑐᑭᓯᒋᐊᕐᕕᒃ 

KRVC = ᑭᕙᓪᓕᕐᒥ ᐊᕕᒃᑐᖅᓯᒪᔪᓂ ᐳᓚᕋᑦᑐᓄᑦ ᑐᑭᓯᒋᐊᕐᕕᒃ 

ACVC = ᐅᑭᐅᖅᑕᖅᑑ ᓯᔾᔭᖓᓂ ᐳᓚᕋᑦᑐᓄᑦ ᑐᑭᓯᒋᐊᕐᕕᒃ 
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ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐊᐅᓚᑕᐅᔪᑦ ᓂᕈᐊᖅᑕᐅᓯᒪᔪᓄᑦ, ᐊᑭᓕᖅᓱᖅᑕᐅᓐᖏᑦᑐᓄᑦ ᑲᑎᒪᔨᓄᑦ. ᐊᒻᒪ ᓱᓕ, ᑎᓱᒪᐅᔪᑦ 

ᐃᓚᐅᖃᑕᐅᒃᓴᐃᓐᓇᕆᐊᖃᖅᑐᑦ ᓴᓂᕐᕙᐃᓯᒪᕕᐅᓪᓗᑎᒃ ᓄᓇᕗᒻᒥ ᒥᕐᖑᐃᕐᓯᕐᕕᓕᕆᔨᒃᑯᓐᓄ, ᑲᓇᑕᒥ ᒥᕐᖑᐃᓯᕐᕕᓕᕆᔨᒃᑯᓐᓂᑦ, 

CanNor ᐊᒻᒪ ᓄᓇᕗᒻᒥ ᑐᓐᖓᕕᒃᑯᑦ ᑎᒥᖁᑎᖏᑦ. ᓄᓇᕗᒻᒥ ᑐᓐᖓᕕᒃᑯᑦ ᑎᒥᖁᖓᓄᑦ ᐃᒃᓯᕙᐅᑕᐅᔪᖅ ᒫᓐᓇᐅᔪᖅ 

ᐃᓐᓄᒃᓯᒪᓐᖏᑦᑐᖅ. ᒫᑦᓯ 2012−ᒥ, ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᑦ ᐃᖏᕐᕋᔪᓕᕆᔨᒃᑯᓪᓗ ᐃᓱᒪᓕᐅᓕᓚᐅᖅᑐᑦ ᐱᓕᕆᓐᓇᖅᑐᒥ 

ᐃᓚᖃᔾᔮᖏᒻᒪᑕ NGO ᑲᑎᒪᔨᐅᔪᒥᒃ, ᑕᐃᒪ ᑲᑎᒪᖃᑕᐅᖃᑦᑕᓕᖅᐳᖅ ᑕᖅᑭᒃ ᐱᖓᓱᑦ ᐊᓂᒍᕋᐃᒻᒪᑕ ᑭᓯᐊᓂ. 

 

ᑲᑎᒪᔨᐅᔪᑦ ᓂᕈᐊᖅᑕᐅᓯᒪᔪᑦ ᑭᒡᒐᖅᑐᐃᓂᐊᕐᓗᑎᒃ ᐃᒪᐃᑦᑐᓂᒃ: ᐊᖑᓇᓱᓐᓂᕐᒧᑦ, ᐃᖃᓗᒐᓱᓐᓂᕐᒧᑦ, ᐃᖏᕐᕋᔪᓕᕆᓂᕐᒧᑦ, 

ᑐᔪᕐᒥᕕᓕᕆᓂᕐᒧᑦ, ᐊᐅᓪᓚᖃᑦᑕᕐᓂᕐᒧᑦ, ᑲᔾᔭᐅᓴᕐᓂᕐᒧᑦ ᐊᒻᒪ ᖃᓪᓗᓈᖅᑕᐅᑎᒃᑯᑦ ᐅᒥᐊᕐᔪᐊᒃᑯᑦ, ᐊᒻᒪ ᐱᖓᓱᑦ 

ᑕᕝᕙᖔᖅᓯᒪᓐᖏᑦᑐᑦ ᐃᓂᐅᒧᑦ. ᑕᐃᒃᑯᐊ ᐊᑯᓂᐅᓂᖃᖅᑐᑦ ᓇᓪᓕᑭᑕᖅᑐᑎᒃ ᑎᓴᒪᐅᔪᑦ ᐊᕐᕌᒍᒥ ᐊᑕᐅᓯᕐᒥ ᐊᒻᒪ ᑕᓪᓕᒪᑦ 

ᐊᕐᕌᒍᒃᑲᓂᖅᑎᓪᓗᒍ ᑕᒪᓐᓇ ᑲᑎᒪᓂᕐᒧᑦ ᖃᐅᔨᒪᓂᐅᔪᖅ ᑲᔪᓯᑦᑎᐊᖏᓐᓇᖁᓪᓗᒍ. ᖁᑦᑎᓂᖅᐹᕆᔭᖏᑦ ᑲᑎᒪᔨᐅᔪᑦ 

ᓂᕈᐊᖅᑕᐅᕙᑦᑐᑦ ᐊᕐᕌᒍᑕᒪᑦ ᑲᑎᒪᓂᖃᓕᕋᐃᒻᒪᑕ ᐊᕐᕌᒍᑕᒫᖅᓯᐅᑎᓂᒃ ᑲᑎᒪᕐᔪᐊᕐᓂᖃᓚᐅᖅᑎᓪᓗᒋᑦ. ᖁᑦᑎᓂᖅᐸᐅᔪᑦ 

ᐱᖓᓲᒻᒪᑕ − ᐃᒃᓯᕙᐅᑕᖅ, ᑐᖏᓕᖓ ᐊᒻᒪ ᑮᓇᐅᔭᓕᕆᔨ. 

 

ᐃᖅᑲᓇᐃᔭᖅᑏᑦ ᐊᓯᔾᔨᕐᓂᖏᑦ 
ᒫᑏᓐ ᑑᐸᓐᑦ ᓄᖅᑲᓚᐅᖅᑐᖅ ᓄᓇᕗᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᓐᓂᑦ ᔮᓐᓄᐊᕆ 2013−ᒥ, ᑭᖑᓂᐊᒍᑦ ᓄᖅᑲᕆᓪᓗᓂ ᓯᑏᕙᓐ ᑰᓕ 

ᐊᐅᔭᖓᓂ 2013. ᔫᓕᐊ ᕿᐸᓐᓂᖅ ᐅᑎᓚᐅᖅᑐᖅ ᕿᑐᕐᖓᑖᓂᕐᒧᑦ ᐃᖅᑲᓇᐃᔭᓐᖏᑲᐃᓐᓇᓚᐅᖅᑐᓂ ᔮᓐᓄᐊᕆᒥ 2013-ᒥ, 

ᑭᓯᐊᓂ ᓄᖅᑲᓚᐅᕐᒥᔪᖅ ᓄᓇᕗᑦ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᓐᓂᑦ ᒫᑦᓯ 2013−ᒥ. ᕼᐊᓚᓐ ᑭᓕᒻᑭ ᐃᓚᓕᐅᑎᑕᐅᓚᐅᖅᑐᖅ ᓄᓇᕗᒻᒥ 

ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᓐᓄᑦ ᐄᐳᕈᓪ 2012 ᐊᓪᓚᕝᕕᒻᒥ ᐃᑲᔪᖅᑎᐅᓪᓗᓂ, ᐊᒻᒪ ᑯᐊᑦᓂ ᑕᒻᕕ ᐃᖅᑲᓇᐃᔮᖅᑖᕋᑖᕐᓂᑰᒻᒥᔪᖅ 

ᑐᑭᓯᑎᑦᑎᒋᐊᖅᑎᐅᓪᓗᓂ ᑕᕝᕙᓂ ᐃᖃᓗᓐᓂ. ᐃᖅᑲᓇᐃᔭᖅᑎᐅᔪᑦ ᑲᖏᖅᖠᓂᕐᒥ ᐊᒻᒪ ᐃᖃᓗᑦᑑᑦᑎᐊᕐᒥ 

ᑕᐃᒪᐃᓕᖓᒃᓴᐃᓐᓇᖅᑐᑦ. 

 

ᐃᖅᑲᓇᐃᔭᖅᑏᑦ ᐃᓕᓐᓂᐊᖅᑐᑦ 

ᐅᑯᐊ ᐃᓕᓐᓂᐊᖅᑎᑦᑎᔾᔪᑕᐅᓚᐅᖅᑐᑦ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᐃᖅᑲᓇᐃᔭᖅᑎᖏᓐᓄᑦ ᐊᕐᕌᒍᒥ ᐊᓂᒍᖅᑐᒥ:  

 ᐃᓄᐃᑦ ᐱᖅᑯᓯᓕᕆᔨᒃᑯᖏᑦ – “ᐃᓕᓐᓂᐊᑎᑦᑎᓂᖅ ᐃᓕᓐᓂᐊᑎᑦᑎᔨᒥᒃ” (ᓯᑏᕙᓐ ᑰᓕ ᐊᒻᒪ ᑭᓕᐅᕋ ᕕᖕᓂᒃ, 

ᐃᖃᓗᑦᑑᑦᑎᐊᖅ, ᒪᐃ 2012) 

 ᑐᓴᒐᒃᓴᑦ ᓂᐅᕐᕈᑎᖃᕐᓂᕐᒧᑦ ᖃᐅᔨᒪᔨᐅᔪᖅ − ᑲᓇᑕᒥ ᓂᐅᕐᕈᑎᖃᕐᓂᕐᒧᑦ ᑲᑐᔾᔨᖃᑎᒌᖑᔪᑦ (ᑖᓇ ᐱᐅᕆ, ᑐᕌᓐᑐ, 

ᔫᓂ 2012) 

 ᐃᖅᑲᓇᐃᔭᖅᑐᓕᕆᓂᕐᒧᑦ ᑲᒪᔨ (ᑭᐊᕙᓐ ᑭᐊᓕ, ᐋᑐᕚ, ᐊᒃᑑᕝᕙ 2012) 

 ᓯᐊᕋ ᐊᐃᑯ ᐅᐸᒃᓯᒪᓚᐅᕐᒥᔪᖅ ᐊᒥᓱᑲᓪᓚᐅᔪᓄᑦ ᑲᑎᒪᓂᐅᔪᓄᑦ ᖃᓄᖅ ᐅᐸᒍᒥᓇᖅᑎᑦᑎᓂᕐᒧᑦ ᐊᒻᒪ 

ᐊᑲᐅᓈᖅᓯᒪᑎᑦᑎᓂᕐᒧᑦ ᑲᑎᒪᓂᐅᔪᓂᒃ ᐊᒻᒪ ᑲᑎᒪᕐᔪᐊᕐᓂᐅᔪᓂᒃ ᑕᕝᕙᓂ CSAE (ᑲᓇᑕᒥ ᑲᑐᔾᔨᖃᑎᒌᖑᒧᑦ 

ᖁᑦᑎᓂᖅᐸᐅᔪᑦ) ᑲᑎᒪᕐᔪᐊᕐᓂᖓᓂᒃ ᐋᑐᕚᒥ ᓅᕕᒻᐱᕆ 2012. 

 ᖃᓄᖅ ᑎᑎᕋᑦᑎᐊᕈᓐᓇᓂᕐᒧᑦ ᑲᑎᒪᔩᑦ ᑲᑎᒪᔾᔪᑎᒥᓂᖏᓐᓂᒃ (ᑯᕆᔅᑐ ᒪᑳᓄ, ᐋᑐᕙ, ᐅᑭᐊᒃᓵᖅ 2012) 

 ᑐᓐᖓᕕᓪᓗᐊᑕᖏᑦ ᓂᐅᕐᕈᑎᖃᕐᓂᕐᒧᑦ − ᑲᓇᑕᒥ ᑲᒪᓂᕐᒧᑦ ᑐᑦᑕᕐᕕᐅᔪᖅ (ᑖᓇ ᐱᐅᕆ, ᑐᕌᓐᑐ, ᔮᓐᓄᐊᕆ 2013) 

 ᓯᕗᓪᓕᖅᐹᒥᒃ ᐃᓄᒃᑎᑐᑦ ᐃᓕᓐᓂᐊᕐᓂᖅ (ᑐᕇᓴ ᕋᑦᕇᒡ, ᐃᖃᓗᐃᑦ, ᐅᑭᐅᖅ 2013) 
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ᑲᑎᒪᔨᐅᔪᑦ ᖃᓄᐃᓕᐅᕐᓂᖏᑦ 

ᐱᔭᒃᓴᕆᓪᓗᐊᑕᓚᐅᖅᑕᖓ ᑲᒪᓂᕐᒧᑦ ᑲᑎᒪᔨᐅᔪᑦ ᑕᒫᓂ ᐊᕐᕌᒍᒥ ᐱᕙᓪᓕᐊᑎᑦᑎᓂᕐᒧᑦ ᐊᑐᓕᖅᑎᑦᑎᕙᓪᓕᐊᓂᕐᒧᑦ ᐸᕐᓇᒍᑕᐅᔪᖅ 

ᓄᑖᒥ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᐅᐸᓗᖓᐃᔭᕈᑕᐅᔪᒥᒃ. ᑕᒪᓐᓇ ᐱᓇᓱᐊᕈᓯᐅᑉ ᓄᓐᖑᐊᓂ ᐊᑯᓂᐅᓂᖃᖅᑐᖅ ᑕᖅᑮᑦ ᐱᖓᓱᑦ 

ᐊᓂᒍᕋᐃᒻᒪᑕ ᑕᑯᒃᓴᐅᑎᑦᑎᔪᖅ ᐊᑐᓕᖅᑎᑕᐅᓂᖓᓄᑦ ᐊᕐᕌᒍᓄᑦ ᑕᓪᓕᒪᓄᑦ  ᓴᖅᑭᔮᖅᑎᑕᐅᓂᖓᓄᑦ ᐅᐸᓗᖓᐃᔭᕈᑕᐅᔪᖅ. 

ᑕᑯᓗᒍ ᐅᐃᒍᖓ K ᓇᐃᓪᓕᒋᐊᖅᓯᒪᔪᓂ ᖃᐅᔨᒋᐊᕈᒪᒍᕕᑦ ᐊᑐᓕᖅᑎᑕᐅᓂᖏᓐᓄᑦ ᐸᕐᓇᒍᑕᐅᔪᒥ. 

 

ᐃᑲᔪᖅᑐᐃᓂᖅ 

ᐃᓚᖓᑦ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐱᓕᕆᐊᓪᓗᐊᑕᕆᔭᖓ ᐃᑲᔪᖅᑐᐃᓂᕐᒧᑦ ᑕᒪᒃᑯᓂᖓ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒥᒃ ᓄᓇᕗᒻᒥ. 

ᑕᒪᒃᑯᐊ ᐊᔾᔨᒌᓐᖏᑦᑐᑦ ᐱᖃᓯᐅᔾᔨᓪᓗᑎᒃ, ᑖᒃᑯᑑᓇᑎᓪᓗ, ᐅᑯᓂᖓ : 

 ᑭᓱᑐᐃᓐᓇᐃᑦ ᐱᔾᔪᑎᖃᖅᑐᑦ ᑲᓇᑕᒥ ᐃᖏᕐᕋᔪᓕᕆᔨᒃᑯᓐᓂᑦ ᐱᖃᓯᐅᑎᓪᓗᒋᑦ ᒥᑭᑦᑐᓄᑦ ᐅᒥᐊᓄᑦ 

ᐊᐅᓚᑦᑎᔪᓐᓇᕐᓂᕐᒧᑦ ᐱᓕᕆᐊᖅ 

 ᒪᓕᓐᓂᖅ ᒐᕙᒪᒃᑯᑦ ᐊᑐᐊᒐᖓᓐᓂᒃ ᐱᔾᔪᑎᖃᖅᑐᓂᒃ ᓚᐃᓴᖃᖅᑐᓂᒃ ᐱᓕᕆᕕᐅᔪᓂᒃ ᐊᒻᒪ ᐊᐅᓚᑦᑎᔨᐅᔪᓂᒃ 

ᒐᕙᒪᒃᑯᑦ ᐱᓕᕆᓂᖏᓐᓄᑦ 

 ᐅᖃᐅᓯᖃᕐᓂᖅ ᓄᓇᕗᒻᒥ ᓄᓇᒧᑦ ᖃᓄᐃᓕᕐᓂᖏᓐᓄᑦ ᐃᒃᐱᓐᓇᕐᓂᖏᓐᓄᑦ ᑲᑎᒪᔨᓄᑦ ᐊᑐᖅᑎᑕᐅᓂᖓ 

ᐊᑦᑐᐃᓂᖃᖅᑐᖅ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒥᒃ ᐱᖃᓯᐅᑎᓪᓗᒋᑦ ᖃᓪᓗᓈᖅᑕᐅᑎᐅᔪᑦ ᐅᒥᐊᕐᔪᐊᓄᑦ ᑐᕌᖓᔪᑦ, ᐃᖃᓗᓐᓂ 

ᓯᒥᑦᑐᐃᓂᕐᒧᑦ ᐱᓕᕆᐊᖅ ᐊᒻᒪ ᐱᕙᓪᓕᐊᓂᐅᔪᑦ 

 ᐱᓕᕆᖃᑎᖃᕐᓂᖅ ᖃᖓᑕᓲᓕᕆᔨᐅᔪᓂᒃ ᐊᑭᖏᓐᓂᒃ ᐱᐅᓂᖅᐸᐅᔪᓂᒃ ᐊᑐᕋᓱᓐᓂᕐᒧᑦ ᐃᓚᒋᔭᐅᔪᓄᑦ 

 ᓴᖅᑮᓂᖅ ᖃᐅᒻᒪᖅᑯᑎᓄᑦ ᐊᑭᑦᑐᕆᐊᕐᓂᐅᖁᔭᐅᔪᓂᒃ 

 ᐱᓕᕆᖃᑎᖃᕐᓂᖅ ᐊᓯᖏᓐᓂ ᒐᕙᒪᐅᓐᖏᑦᑐᓄᑦ ᑲᑐᔾᔨᖃᑎᒋᓄᑦ ᐊᑦᑐᐃᓂᖃᕋᓱᐊᖅᑐᓄᑦ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒥᒃ 

(ᓱᕐᓗ ᐱᓕᕆᕕᐅᔪᑦ ᑲᑐᔾᔨᖃᑎᒌᖏᑕ ᐃᓕᓐᓂᐊᖅᑎᑦᑎᓂᕐᒧᑦ ᐱᓕᕆᐊᖓ, ᐃᓄᓕᕆᔨᑐᖃᒃᑯᓐᓂᑦ ᑲᑎᒪᓗᑎᒃ 

ᐃᓕᓐᓂᐊᖅᑎᑕᐅᓂᖅ ᐊᒻᒪ ᖃᓄᐃᓕᐅᕐᓂᐅᔪᖅ) 

 ᐱᓕᕆᖃᑎᖃᕐᓂᖅ ᐃᓄᐃᑦ ᑲᑐᔾᔨᖃᑎᒋᖏᓐᓂᒃ ᕿᒥᕐᕈᓗᑎᒃ ᐱᓕᕆᐊᓂᒃ, ᐋᖅᑭᓗᑎᒃ ᓄᑖᓂᒃ 

ᐱᒋᐊᖅᑕᐅᕙᓪᓕᐊᔪᓂᒃ ᐊᒻᒪ ᐃᑲᔪᖅᑐᐃᔾᔪᑕᐅᔪᓂᒃ ᑕᒪᒃᑯᓄᖓ ᐱᓕᕆᐊᓄᑦ. 

 ᐃᑲᔪᖅᑐᐃᓂᖅ ᐃᓄᐃᑦ ᐱᖅᑯᓯᖏᓐᓂᒃ ᑎᒍᒥᐊᖅᑎᐅᔪᓂᒃ ᐱᐅᖅᓱᐊᓂᕐᒧᑦ ᐃᓕᓐᓂᐊᑎᑦᑎᓇᓱᐊᖅᑎᓪᓗᒋᑦ 

ᓄᓇᕗᒻᒥ 

 ᓴᖅᑮᓂᖅ ᖃᓄᖅ ᐊᓯᖏᑦ ᐱᓕᕆᕙᒻᒪᖔᑕ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒥ ᖃᓄᐃᓕᐅᖅᑐᖃᖅᑎᓪᓗᒍ 

 ᐅᖃᖃᑎᖃᖃᑦᑕᕐᓂᖅ ᓄᓇᓕᓐᓂ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᐅᔪᓂᒃ ᖃᐅᔨᓇᓱᐊᖅᑐᑎᒃ ᑭᓐᖑᒪᔭᐅᔪᓂᒃ ᓄᓇᓕᓐᓂ ᐊᒻᒪ 

ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᓐᓂᑦ ᐊᓐᖑᑎᔪᓐᓇᖅᑐᓄᑦ ᑭᓐᖑᒪᔭᐅᔪᓂᒃ 

 ᐃᓚᐅᖃᑕᐅᓂᖅ ᓄᓇᕗᒻᒥ ᐱᕙᓪᓕᐊᔪᓕᕆᓂᕐᒧᑦ ᐅᐸᓗᖓᐃᔭᕈᑕᐅᔪᒥ II ᑲᑎᒪᓂᐅᔪᓂ ᐃᖃᓗᑦᑑᑦᑎᐊᒥ 

ᐃᖃᓗᓐᓂᓗ 

ᓂᐅᕕᖃᑦᑕᕐᓂᖅ 

ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐊᖏᖅᓯᒪᔪᑦ ᐃᑲᔪᖅᑐᐃᓂᕐᒧᑦ ᓴᓐᖏᔪᒥᒃ ᓄᓇᕗᒻᒥ ᑮᓇᐅᔭᓕᐅᕋᓱᐊᕐᓂᕐᒧᑦ. ᓄᓇᕗᒻᒥ 

ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᑮᓇᐅᔭᖃᖅᑎᑕᐅᔪᑦ ᐊᔾᔨᒌᓐᖏᑦᑐᓂᒃ ᒐᕙᒪᐅᔪᓂᒃ ᐊᒻᒪ ᒐᕙᒪᒃᑯᓐᓂᑦ ᐱᓕᕆᕕᐅᔪᓂᒃ. ᑕᒪᓐᓇ ᐱᔾᔪᑎᒋᓪᓗᒍ 

ᐊᖏᖅᓯᒪᓂᖃᖅᐳᒍ ᑕᑯᒃᓴᐅᑎᐊᕆᐊᖃᕐᓂᑦᑎᓐᓄᑦ ᐊᒻᒪ ᒪᓕᓪᓗᑕ ᓂᐅᕕᖃᑦᑕᕐᓂᕐᒧᑦ ᐊᑐᐊᒐᐅᔪᓂᒃ ᓇᓗᓇᐃᖅᑕᐅᓯᒪᔪᓂᒃ 

ᓄᓇᕗᑦ ᒐᕙᒪᒃᑯᖏᓐᓂᑦ. ᓂᐅᕕᖅᐸᑦᑐᒍ ᑕᒫᓐᓇ ᐅᑭᐅᖅᑕᖅᑐᒥᒃ ᐊᔪᕐᓇᖏᑦᑕᕋᐃᒻᒪᑦ. 

ᑳᓐᑐᕋᒃᑖᑦᑎᑦᑎᔭᕆᐊᖃᕋᐃᒐᑦᑕ ᒪᓕᒃᐸᑦᑐᒍᑦ ᐊᑐᐊᒐᕐᒥᒃ ᐃᒫᒃ ᑐᑭᖃᖅᑐᖅ : 

 ᑐᖔᓃᑉᐸᑦ $5,000, ᐱᓪᓗᑕ ᐊᔾᔨᒌᓐᖏᑦᑐᓂᒃ ᐱᖓᓱᓂᒃ 

 ᐊᑯᓐᓂᖓᓂ $5,000 ᐊᒻᒪ $15,000, ᐊᑭᖏᓐᓂᒃ ᑐᓴᖅᑎᑕᐅᔪᒪᕙᑦᑐᒍ ᑕᓪᓕᒪᐅᔪᓂᒃ ᓂᐅᕕᕐᕕᒃᓴᐅᔪᓂᒃ 

 ᐅᖓᑖᓂ $15,000, ᑕᑯᒃᓴᐅᑎᑦᑎᓪᓗᑕ ᑐᒃᓯᕋᖅᐸᑦᑐᒍ ᑳᓐᑐᕌᒃᑖᕋᓱᐊᖁᔨᓂᕐᒧᑦ; ᑕᒪᒃᑯᐊ ᓴᖅᑭᔮᖅᑎᑕᐅᕙᑦᑐᑦ 

ᑕᒫᒃᑯᓐᓂᒃ ᐅᖃᐅᓯᕐᓃᒃ ᐊᑐᖅᑐᑎᒃ ᓄᓇᑦᓯᐊᕐᒥ ᐱᕙᓪᓕᐊᔪᓂ ᐊᒻᒪ ᐅᑭᐅᖅᑕᖅᑐᒥ ᑐᓴᒐᒃᓴᓂ 

ᑕᒫᓂ ᐊᕐᕌᒍᒥ, ᐊᑕᐅᓯᕐᒥ ᑳᓐᑐᕌᒃᑖᖁᔨᓂᕐᒧᑦ ᓴᖅᑭᔮᖅᑎᑦᑎᓚᐅᖅᑐᒍ. ᑖᓐᓇ ᓴᖅᑭᔮᖅᑎᑦᑎᓂᕐᒧᑦ ᑲᑐᔾᔨᓪᓗᑕ ᑕᑯᒃᓴᐅᑎᑦᑎᓂᕐᒧᑦ 

− ᑳᓐᑐᕌᖑᔪᖅ ᑐᓂᔭᐅᓚᐅᖅᑐᖅ ᐊᐅᑉᑯᕋᑉᑯᓐᓄᑦ ᑐᓴᐅᒪᖃᑦᑕᐅᑎᓕᕆᔨᒃᑯᓐᓄᑦ. ᑭᓯᐊᓂᓕ ᑕᐃᓐᓇ ᑳᓐᑐᕌᖑᔪᖅ 

ᐱᔭᕇᓚᐅᖅᑎᓐᓇᒍ ᐊᒻᒪ ᑖᓐᓇ ᐱᓕᕆᐊᖅ ᑲᔪᓯᑎᑕᐅᓚᐅᕈᓐᓃᖅᑐᖅ.  
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ᐱᓕᕆᖃᑎᒋᔭᕗᑦ 

ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᑲᔪᓯᔪᓐᓇᕋᔭᓚᐅᓐᖏᑦᑐᖅ ᐃᑲᔪᖅᑐᖅᑕᐅᓐᖏᒃᑯᑦᑕ ᐱᓕᕆᖃᑎᒋᔭᑦᑎᓐᓂᒃ. ᑕᒪᓐᓇ 

ᐱᓕᕆᖃᑎᖃᕐᓂᕆᔭᕗᑦ ᑮᓇᐅᔭᖃᖅᑎᑦᑎᔨᑦᑎᓐᓂᒃ ᐊᒻᒪ ᐊᓯᖏᓐᓂ ᓄᓇᓕᓐᓂ ᐱᓕᕆᖃᑕᐅᔪᓂᒃ ᓴᓐᖓᑎᒃᐹᓕᖅᓯᒪᓕᖅᑐᖅ 

ᐊᒻᒪ ᓯᕗᒧᐊᒃᐸᓪᓕᐊᓯᒪᓪᓗᓂ ᐊᕐᕌᖑᒥ ᐊᓂᒍᖅᑐᒥ. ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᖁᔭᓐᓇᒦᕈᒪᔪᑦ 

ᐃᑲᔪᖅᑐᐃᖏᓐᓇᓚᐅᕐᓂᖏᓐᓄᑦ ᐊᖏᖅᓯᒪᓂᖏᓐᓄᓪᓗ ᑕᒪᓐᓇ ᑲᔪᓯᓂᐊᕐᒪᑦ ᐋᖅᑭᓂᕐᒧᑦ ᓴᓐᖏᔪᒥᒃ, ᒪᑭᒪᐃᓐᓇᕈᓐᓇᖅᑐᒥᒃ 

ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒥᒃ ᓄᓇᕗᒻᒥ: 

 

 ᓄᓇᕗᑦ ᒐᕙᒪᒃᑯᖏᑕ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᖏᑦ ᐊᒻᒪ ᐃᖏᕐᕋᖃᑦᑕᖅᑐᓕᕆᔨᒃᑯᑦ 

 ᑲᓇᑕᒥ ᐅᑭᐅᖅᑕᖅᑐᖓ ᐱᕙᓪᓕᐊᔪᓕᕆᓂᕐᒧᑦ ᑎᒥᐅᔪᖅ 

 ᓄᓇᕗᑦ ᒐᕙᒪᒃᑯᖏᑦ ᐊᕙᑎᓕᕆᔨᒃᑯᑦ − ᐃᖃᓗᓕᕆᔨᒃᑯᑦ ᓇᑦᑎᓕᕆᔨᒃᑯᓪᓗ 

 ᓄᓇᕗᑦ ᒐᕙᒪᒃᑯᖏᑦ ᐊᕙᑎᓕᕆᔨᒃᑯᑦ – ᓄᓇᕗᒻᒥ ᒥᕐᖑᐃᓯᕐᕕᐅᔪᑦ ᑲᔾᔭᐅᓴᕝᕕᐅᔪᓪᓗ 

 ᓄᓇᕗᑦ ᒐᕙᒪᒃᑯᖏᑦ ᐃᓕᖅᑯᓯᓕᕆᔨᒃᑯᑦ ᐃᑦᑕᕐᓂᓴᓕᕆᔨᒃᑯᑦ 

 ᓄᓇᕗᒻᒥ ᑐᓐᖓᕕᒃᑯᑦ ᑎᒥᖁᑎᖓ 

 ᐃᖅᑲᓇᐃᔭᖅᑐᓕᕆᔨᒃᑯᑦ ᐊᒻᒪ ᑲᓇᑕᒥ ᐱᔨᑦᑎᖅᑎᐅᔪᑦ 

 ᒥᕐᖑᐃᓯᕐᕕᓕᕆᔨᒃᑯᑦ ᑲᓇᑕᒥ 

 ᑲᑭᕙᒃᑯᑦ ᑲᑐᔾᔨᖃᑎᒌᖑᔪᑦ 

 ᑭᕙᓪᓕᕐᒥ ᑲᑐᔾᔨᖃᑎᒌᑦ ᐱᕙᓪᓕᐊᔪᓕᕆᓂᕐᒧᑦ 

 ᕿᑎᕐᒥᐅᑦ ᐃᓄᐃᑦ ᑲᑐᔾᔨᖃᑎᒌᖏᑦ 

 ᑲᓇᑕᒥ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᑲᑎᒪᔩᑦ 

 ᑲᓇᑕᒥ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᐃᖅᑲᓇᐃᔭᖅᑐᓕᕆᓂᕐᒧᑦ ᑲᑎᒪᔩᑦ 

 ᐃᖅᑲᓇᐃᔭᖅᑐᓄᑦ ᐋᓐᓂᖅᑐᖃᕐᓂᖅᐸᑦ ᓇᓪᓕᐅᒃᑯᒫᓕᕆᔨᒃᑯᑦ 
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ᖁᔭᓐᓇᒦᒃ! 

   
ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᖁᔭᓐᓇᒦᕈᒪᔪᑦ ᐃᖅᑲᓴᐃᔭᖅᑎᖏᓐᓂᒃ, ᐃᓚᒋᔭᐅᔪᓂᒃ, ᑲᑐᔾᔾᔨᖃᑎᖏᓐᓂᒃ 

ᐃᑲᔪᖃᑦᑕᓚᐅᕐᓂᖏᓐᓄᑦ ᑕᒪᐅᖓ ᑲᔪᓯᑦᑎᐊᕐᓂᖃᖅᑐᒧᑦ ᐊᕐᕌᒍᒧᑦ. ᐊᑐᓂᑦ ᐃᓄᐃᑦ, ᐱᓕᕆᕕᐅᔪᑦ ᐊᒻᒪ ᑲᑐᔾᔨᖃᑎᒌᖑᔪᑦ 

ᐱᓕᕆᓪᓗᐊᑕᓚᐅᕐᒪᑕ ᐱᕙᓪᓕᐊᑎᑦᑎᓂᕐᒧᑦ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒥ ᐊᒻᒪ ᐊᒃᓯᐊᓗ ᖁᕕᐊᓱᒃᑐᒍ 

ᓴᓐᖓᑎᒃᑲᓂᕐᓂᐊᓂᑦᑎᓐᓂᒃ ᐊᒻᒪ ᑲᔪᖏᖅᓴᐃᑲᓐᓂᓂᕐᒧᑦ ᓂᐅᕐᕈᐊᓂᒃ ᐳᓚᕋᑦᑎᓂᒃ ᓄᓇᕗᒻᒧᑦ ᐊᕐᕌᒍᑕᒫᑦ. 

ᕿᓚᓈᖅᐳᒍ ᑲᔪᓯᑦᑎᐊᕐᓂᖃᒃᑲᓂᕐᓂᐊᓂᑦᑎᓐᓄᑦ ᐊᕐᕌᒍᒥ 2013-14! 

ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᒐᕙᒪᖃᕐᕕᖓᑕ ᐃᖅᑲᓇᐃᔭᖅᑎᖏᑦ ᐅᓂᒃᑳᕐᕕᒃ ᐳᓚᕋᑦᑐᓄᑦ ᑐᑭᓯᒋᐊᕐᕕᐅᔪᒥ. 



 

 

Appendix A: Board of Directors……. 
 

Michael Hart (Chair)  
Accommodations Sector Representative 
Inns North 
mhart@arcticco-op.com 
 
Adamie Sakeeta (Treasurer)  
Transportation Sector Representative 
Canadian North 
asakeeta@canadiannorth.com 
  
Matthew Swan  
Cruise Sector Representative  
Adventure Canada 
matt@adventurecanada.com 
  
Levi Kaunak  
Hunting Sector Representative  
Hall Beach Hunters’ and Trappers’ Association 
sr.levikaunak@live.com 
 
Max Johnson  
Non-Sector Representative 
The Great Canadian Travel Company 
max@gctc-mst.com 
 
Garry Enns  
Ex-officio Representative 
Parks Canada - Nunavut Field Unit 
garry.enns@pc.gc.ca 
 
 
 
 

Graham Dickson (Vice Chair)  
Non-Sector Representative  
Arctic Kingdom Marine Expeditions 
gdickson@arctickingdom.com 
 
Billy Arnaquq  
Adventure and Ecotourism Sector 
Representative     
Nunavut Experience Outfitting 
billy_arnaquq@qiniq.com 
 
Tessum Weber   
Fishing Sector Representative  
Arctic Watch Wilderness Lodge  
tessum@arcticwatch.ca 
   
Rowena House 
Non-Sector Representative  
Nunavut Arts and Crafts Association 
rhouse@nacaarts.org  
 
Cheri Kemp-Long  
Ex-officio Representative  
Canadian Northern Economic Development 
Agency  
Cheri.kempLong@cannor.gc.ca    
  
David Monteith  
Ex-officio Representative 
Government of Nunavut 
Department of Environment 
dmonteith@gov.nu.ca  
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Appendix B: Nunavut Tourism Staff….. 

 
 

 
Colleen Dupuis 

Chief Executive Officer 

 
Theresa Rodrigue 
Finance Manager 

 
Kevin Kelly 

Director of Member and  
Visitor Services 

 
Sara Acher 

Project Coordinator 

 

 
Donna Parry 

Marketing Officer 

 
Daisy Lahure 

Research Assistant 

 

 
Crystal McConnell 
Executive Assistant 

 
Helen Klemky 

Administrative Assistant 

 
Julia Kipanek 

Finance Officer Trainee 

 



 

 

 
Courtney Dunphy 

Information Counselor 
Unikkaarvik Visitor Centre 

 
Laura Haywood 

Information Counselor 
Unikkaarvik Visitor Centre 

 

 
Clara Wingnek 

Manager 
Arctic Coast Visitor Centre  

 
Maria Friesen 

Information Counselor 
Kivalliq Regional Visitor Centre 

 

 
 

 

 

 



Accommodations. 

Qikiqtani 

Amaulik Hotel, Inns North 
Sanikiluaq, NU 
 
Auyuittuq Lodge, Inns North 
Pangnirtung, NU 
 
Capital Suites 
Iqaluit, NU 
 
Discovery Lodge Hotel 
Iqaluit, NU 
 
Frobisher Inn 
Iqaluit, NU 
 
Hall Beach Hotel, Inns North 
Hall Beach, NU 
 
Hotel Arctic 
Iqaluit, NU 
 
Igloolik Inn, Inns North 
Igloolik, NU 
 
Kimik Hotel, Inns North 
Kimmirut, NU 
 
Navigator Inn 
Iqaluit, NU 
 
Nunattaq Suites 
Iqaluit, NU  
 
Qausuittuq Hotel, Inns North 
Resolute Bay, NU 
 
Sauniq Hotel, Inns North 
Pond Inlet, NU 
 
South Camp Inn 
Resolute Bay, NU 
 
Tulugak Hotel, Inns North 
Qikiqtarjuaq, NU  
 
 
Kivalliq 
 
BLCS The Guest House 
Baker Lake, NU 
 
Iglu Hotel, Inns North 
Baker Lake, NU 
 
Katimavik Suites 
Arviat, NU 
 

 
 
 
Leonie's Place 
Coral Harbour, NU 
 
Naujat Hotel, Inns North 
Repulse Bay, NU 
 
Nunamiut Company Ltd. / Nunamiut Lodge 
Baker Lake, NU 
 
Padlei Inn, Inns North 
Arviat, NU 
 
Siniktarvik Hotel & Conference Centre, Inns North 
Rankin Inlet, NU 
 
Tangmavik Hotel, Inns North 
Chesterfield Inlet, NU 
 
Tara’s Bed & Breakfast 
Rankin Inlet, NU 
 
Tavanni Hotel, Inns North 
Whale Cove, NU 
 
Turaarvik, Inns North 
Rankin Inlet, NU 
 
 
Kitikmeot 
 
Amundsen Hotel, Inns North 
Gjoa Haven, NU 
 
Arctic Islands Lodge, Inns North 
Cambridge Bay, NU 
 
Enokhok Inn 
Kugluktuk, NU  
 
Green Row Executive Suites 
Cambridge Bay, NU 
 
Inukshuk Inn, Inns North 
Kugaaruk, NU  
  

Appendix C: Membership List…. 
 

 



Outfitters and Operators 

Qikiqtani 

Alivaktuk Outfitting 
Pangnirtung, NU 
 
Canadian Arctic Holidays Ltd. - Arctic Watch 
Alcove, QC 
 
Hall Beach Hunters &Trappers Association 
Hall Beach, NU 
 
Huit Huit Tours Ltd. & Dorset Suites 
Cape Dorset, NU 
 
I.D.S. Outfitting Ltd. 
Igloolik, NU  
 
Iglurjuat Outfitting 
Arctic Bay, NU 
 
Inukpak Outfitting 
Iqaluit, NU 
 
Maniituq Outfitting 
Arctic Bay, NU 
 
NorthWinds Arctic Adventures 
Iqaluit, NU 
 
Nunavut Experience Outfitting 
Qikiqtarjuaq, NU 
 
Peter’s Expediting & Outfitting Services 
Pangnirtung, NU 
 
Polynya Adventure and Coordination Ltd. 
Iqaluit, NU  
 
Tiriaq Expediting 
Iqaluit, NU  
 
 
 
Kivalliq 
 
Arctic Circle Paws and Paddles 
Repulse Bay, NU 
 
Henik Lake Adventures Ltd. 
Arviat, NU 
 
Kasba Lake Lodge Ltd. 
Parksville, BC 
 
Nueltin Fly-In Lodges Ltd. 
Alonsa, MB 
 
Tukto Lodge - Dubawnt Camps Ltd. 
Nestor Falls, ON 
 

 
 
 
Kitikmeot 
 
Bathurst Inlet Lodge & Bathurst Arctic Services 
Yellowknife, NWT 
 
B&J Fly Fishing Adventures 
Cambridge Bay, NU 
 
Central Arctic Ventures 
Gjoa Haven, NU  
 
Ekaluktutiak Sports Hunt Ltd. 
Cambridge Bay, NU  
 
Elu Inlet Lodge 
Cambridge Bay, NU  
 
Haogak Outfitting 
Cambridge Bay, NU 
 
High Arctic Lodge 
Penticton, BC  
 
Northwest Passage Expedition Tours 
Gjoa Haven, NU 
 
Plummer’s Enterprises & Great Bear Lake  
Lodge Ltd. 
Winnipeg, MB 
 
Tunungagut Outfitting 
Cambridge Bay, NU  
 
Webb Outfitting Nunavut 2011 Ltd. 
Gjoa Haven, NU 
 
 
Multi-region 

Adventure Canada 
Mississauga, ON 
 
Arctic Kingdom Marine Expeditions 
Toronto, ON  
 
Black Feather-The Wilderness Adventure 
Company 
Parry Sound, ON 
 
Canada North Outfitting Inc. 
Montreal,QC 
 
Canoe Arctic Inc. 
Fort Smith, NWT 
 
Compagnie du Ponant 
Marseille, France  
 
 



Cruise North Expeditions 
Mississauga, ON  
 
Expeditions Canada/Windigo Adventures 
Montreal, QC 
 
Frontiers North Adventures  
Winnipeg, MB 
 
Outward Bound Canada 
Toronto, ON 
 
Students on Ice Expeditions 
Gatineau, QC 
 
The Great Canadian Travel Company 
Winnipeg, MB 
 
Uniktour Inc. 
Ottawa, ON 
 
Vol de Nuit 
Montreal, QC 
 
 
Services and Related Businesses 
 
Alianait Entertainment Group 
Iqaluit, NU  
 
Angoniatit Niovikvia 
Kugluktuk, NU 
 
Arctic Closet Angoniatit  
Cambridge Bay, NU 
 
Arctic Ventures 2000 Ltd. 
Iqaluit, NU 
 
Arts Induvik Canada Inc. 
Iqaluit, NU 
 
Ayaya Marketing and Communications 
Iqaluit, NU 
 
Baffin Business Development Corporation 
Iqaluit, NU 
 
Baffin Regional Chamber of Commerce 
Iqaluit, NU 
 
Calm Air International Ltd. 
Baker Lake, NU 
 
Canadian North 
Iqaluit, NU 
 
Capital Suites (Inuvik) 
Inuvik, NWT 
Capital Suites (Yellowknife) 
Yellowknife, NWT  
 

Carvings Nunavut Inc. 
Iqaluit, NU  
 
City of Iqaluit 
Iqaluit, NU  
 
Data Path Systems 
Marsh Lake, YK 
 
Explorer Hotel 
Yellowknife, NWT  
 
First Air 
Iqaluit, NU 
 
Go Cargo Taxi Ltd 
Cambridge Bay, NU  
 
Hamlet of Arctic Bay 
Arctic Bay, NU 
 
Hamlet of Arviat 
Arviat, NU 
 
Inns North Hotels 
Winnipeg, MB  
 
Kellett Communications 
Yellowknife, NWT  
 
Kivalliq Arctic Foods Ltd. 
Rankin Inlet, NU  
 
Malikkaat Ltd.  
Iqaluit, NU 
 
Municipality of Kimmirut 
Kimmirut, NU 
 
Northern Property Real Estate Investment Trust 
Iqaluit, NU  
  
Northwest Territories Tourism 
Yellowknife, NWT  
 
Nunavut Arts and Crafts Association 
Iqaluit, NU 
 
Nunavut Caribou Tuktu Cabs Ltd. 
Iqaluit, NU, 
 
Nunavut Development Corp. 
Rankin Inlet, NU 
 
Nunavut Development Corp. Wholesale Division 
Mississauga, ON 
 
Nunavut Economic Developers Association 
Iqaluit, NU  
 
Outcrop Nunavut 
Iqaluit, NU 
 



Pai-Pa Taxi 
Iqaluit, NU 
 
Parks Canada - Nunavut Field Unit 
Iqaluit, NU 
 
Pirurvik Centre 
Iqaluit, NU 
 
Polar Consultants 
Iqaluit, NU 
 
Qikiqtaaluk Corporation 
Iqaluit, NU 
 
Rannva Design 
Iqaluit, NU 
 
Southeast Nunavut Company Ltd. 
Iqaluit, NU 
 
Top of The World Travel 
Iqaluit, NU  
 
Uqqurmiut Centre for Arts & Crafts 
Pangnirtung, NU 
 
Waters’ Edge Seafood & Steakhouse 
Iqaluit, NU 
 
 
 
 



Appendix D 
 

INUIT LANGUAGE PLAN 

 

 
In the spring of 2011, Nunavut Tourism filed its language implementation plan with 

the Office of the Language Commissioner.  The following were the actions set out in 

that plan and accepted by the Language Commissioner.  Status of each is noted in 

italics. 

 

Measures/Actions 
Ensure that Vision and Mission statement is available in all official languages - Done 

Multilingual sign in front of building erected - Done 

Letterhead. Redesign and print - Done 

Create e-mail blocks based on business cards - Done 

Website: Members section, “contact us” available in official languages - Members 

section of website in Phase II and will be done by fall of 2013 

Make an active offer of service. Change phone messages, create signs for visitor 

centres - Done 

Have text on English invoices offering to create in official language upon request  

- In progress 

Designate Inuit language staff to respond to public enquires and provide training.   

- Done 

Training for non-Inuit language users to be able to say “I will transfer you to xx who 

speaks Inuktitut.” or “xxx who speaks Inuktitut will can you back what is your phone 

number”  - In progress 

Change Exit signs at visitor centres -  In progress 

Create new hours of operation signs for visitor centres - Done 

 
 
We have also provided training for staff in a 5 day intensive course, and have staff 

taking basic Inuktitut training starting in January 2013.  All NT locations (HQ, and all 

three visitor centres) have staff that can offer service in Inuktitut. 

All correspondence with members is translated, and we provide interpretation 

services, if requested, at all training and meetings.  When visiting a community we 

always ensure we have a local interpreter with us to ensure full communication. 

Our plan was published in our Annual Report last year. 

We have signage at all facilities stating that service is available in Inuktitut. 

 



Appendix E: Inuit Employment Plan 

 

Nunavut Tourism has a  commitment to work towards a work force reflective of Nunavut’s population. 

To that end, Nunavut Tourism will, when two candidates are equal in experience and knowledge, give 

preference to those who are beneficiaries of the Nunavut Land Claims Agreement.   Further the 

following policies are in place : 

    * all jobs are publicly advertised in both languages 

    * screening of candidates is done on a priority system; first round – beneficiaries (eligible canadidates  

are interviewed and if one is successful no further screening; second round – local to Nunavut (those 

who have been residents of Nunavut for more than a year; round three – all other candidates 

Nunavut Tourism will also actively seek training programs and opportunities to bring Inuit to work in 

management positions in our organization.  

We are proud to say we have an Inuk trainee in finance (currently on maternity leave), and have 

provided management training opportunities to other staff members.   We are happy to say we have not 

had to replace staff during the last year and continue to have at least 1/3 of our workforce be 

beneficiiaries. 

…. 
 

 

 



 

Appendix F 

 

 

Strategic Plan 2012 – 2017  

Synopsis 

 
  

 

 

 

 

 

 

 



 Nunavut Tourism Strategic Plan 2012 – 2017   

 

March 2012   1 

Introduction 
 

Nunavut Tourism fulfills a vital role in supporting a critical sector of the territorial 
economy.  Created in 1995 and incorporated in 1996 as a non-profit society, the 
organization works closely with governments, Inuit associations, communities, and 
tourism operators to promote tourism 
opportunities that encourage sustainable 
economic growth, cultural preservation and 
social benefits for Nunavummiut. 

Nunavut Tourism is governed by a Board of 
volunteers with experience in the industry, and 
receives its mandate and the major portion of its 
funding from the Government of Nunavut’s 
Department of Economic Development & 
Transportation (ED&T).   
 
As part of its commitment to improving accountability and maximizing tangible results 
for public expenditures, ED&T is encouraging its client and partner organizations to 
undertake long-term planning. In the rapidly evolving political and economic landscape 
of Nunavut, a strategic plan based on a clear vision and shared mission is an essential 
element in effective governance, sound management, clear communication, and 
organizational success.  
 
This Nunavut Tourism Strategic Plan was developed after a two-day planning session 
was held in Iqaluit, on March 17th & 18th, 2012. This planning session included both the 
Nunavut Tourism Board of Directors and Nunavut Tourism senior staff, and involved 
discussions on numerous topics. In addition to this strategic plan, a Strategic Planning 
Proceedings Report was also produced, which provides additional detailed analysis of 
the discussions and decisions that were made during the planning session.  
 
The commitment, professionalism and enthusiasm of the Nunavut Tourism Team is 
evident in their willingness to commit a full weekend in their busy schedules to planning 
just before a particularly challenging week; it is even more evident in the results of the 
workshop, set out in detail in this document, providing a realistic, focused and 
comprehensive path forward.  
 

Our Vision: Our vision is to 
have a dynamic, sustainable 
and professional tourism 
industry in Nunavut, operating 
in harmony with Inuit culture 
and tradition. 

 

 



 Nunavut Tourism Strategic Plan 2012 – 2017   

 

March 2012   2 

Through collaboration, communication, cooperation, Nunavut Tourism believes that this 
plan can achieve the ultimate goal shared by governments, operators, communities and 
the organization itself – a vibrant, healthy tourism industry contributing to a growing 
territorial economy. 

Key Issues  
The following is a summary of key issues identified by the SWOT Analysis during the 
strategic planning session held in March 2012:    

1. Who is Nunavut Tourism?  
2. How does Nunavut Tourism communicate better with the membership?  
3. How can Nunavut Tourism be more relevant to the membership? 
4. How does Nunavut Tourism clarify the roles between itself & its partners? 
5. How does Nunavut Tourism ensure that funders have realistic expectations? 
6. How can Nunavut Tourism deal with the cost of doing business in Nunavut? 
7. Given that tourism is largely based on visitation from the south, what can 

Nunavut Tourism do about the impact of the Canadian dollar, especially for those 
tourists who come from the USA? 

8. How can tourism be seen as a major contributor in the economy of Nunavut? 
9. How does Nunavut Tourism make people aware that there are real careers in the 

tourism Industry? 
10. What are Nunavut Tourism’s measurable goals? 
11. What is the role of the role of the Board of Nunavut Tourism – is a management 

or a governance board?  
12. How does Nunavut Tourism tell the story about tourism without proper data?   

By Laws:  Nunavut Tourism incorporated April 1996 
 

Nunavut Tourism was incorporated 16 years ago, so as part of the overall review of the 
organization, both the mandate and objectives were examined. It was felt that the 
mandate wording was still appropriate; however, some of the objectives were revised to 
make them more relevant to today’s realities as follows.   

Mandate  
To act as a representative body for the tourism industry serving Nunavut, and to operate 
in a professional, effective, and cost efficient manner. 
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Objectives  
 To promote and help market Nunavut tourism products within Nunavut, Canada 

and internationally. 
 To encourage and aid in the development and enhancement of community based 

tourism in Nunavut. 
 To encourage and aid in the improvement of the quality of existing tourism 

products throughout Nunavut. 
 To liaise between Governments, Inuit organizations, NGOs & industry with 

respect to government policies and regulations, Government programs and 
research involving tourism.  

 To promote and support investment in tourism business development in Nunavut. 
 To establish and maintain communication with tour operators, wholesalers, 

special interest groups, plus travel and other tourism & government agencies to 
promote Nunavut tourism products. 

 To fairly represent all members;  
 To provide Nunavut Tourism members with information to improve the success of 

their businesses. 

Who is Nunavut Tourism?  
 “Nunavut Tourism is a not-for-profit tourism member organization designated as the 
Destination Marketing Organization (DMO) for Nunavut.  Responsibilities include: 

 Visitor Services; 
 Member Services; 
 Advocacy; and 
 Support for training, product development and research as identified by the 

industry, tourism marketing,  
 While NT will contribute input, its core responsibilities do not include legislation, 

licensing and regulatory enforcement, overall tourism research, and education.”   

Vision Statement 
Our vision is to have a dynamic, sustainable and professional tourism industry in 
Nunavut, operating in harmony with Inuit culture and traditions. 

Mission Statement 
As the lead agency working in partnership with governments, Inuit associations, 
communities, and tourism operators, we promote tourism opportunities, which offer a 
means of sustainable economic growth, cultural preservation and social benefits for the 
people of Nunavut.  
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Priorities 
The current priorities for Nunavut Tourism are as follows:  

 Promotion of tourism as a major contributor to the Nunavut economy 
 Provide ongoing and enhanced services to its membership 
 Identify research needs 
 Advocate members’ needs 
 Increase tourism visitations 
 Assist in the development of tourism development products 
 Identify, develop, and strengthen partnerships, collaborating and cooperating 

with partners to foster tourism across Nunavut   
 Work in partnership with governments and others to finalize the tourism strategy 
 Market Nunavut as a destination 
 Promote Nunavut as meeting and conference destination  
 Promote training to help build capacity  
 Help in the development of tourism infrastructure  
 Participate in legislative reviews and revisions of Acts affecting tourism, including 

regulatory and license regimes 
 Assist where possible to streamline or simplify regulations to ensure compliance  

It was further agreed that the priorities could be in three main areas: 

 Marketing of Nunavut  
 Providing membership services 
 Developing and maintaining partnerships        

Goals  

2012 – 2013  
 To deliver successful marketing efforts of tourism products in Nunavut;  
 To work in partnership with GN and others on the development of sustainable 

tourism strategy; 
 To provide services to members, including advocacy and operational support  

such as making recommendations of where to find training and potential 
funding;  

 To increase and retain membership in Nunavut Tourism; 
 To assist with increasing the number of visitors to Nunavut; 
 To continue to develop partnerships with governments and others; and 
 To continue to effectively manage the operations of NT. 
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Goals – 2013/14 – 2016/17 
A strategic planning process not only provides specific direction for the upcoming year, 
but it also indicates some possible outcomes in the future.  Therefore a number of the 
goals from 2012 -13 will continue with slight modifications over the next four years  
These goals will be reviewed each year during the Nunavut Tourism annual planning 
session. Once the Tourism Strategy is finalized and approved, these goals will have to 
undergo review in light of the strategy, with revisions or additional goals developed as 
necessary.  

For the purpose of planning for the long term and to be consistent with the above 
strategy, the following are long goals for Nunavut Tourism:    

1. To increase and retain the membership of Nunavut Tourism  
2. To successfully implement the Tourism Strategy 
3. To influence the outcome of the new travel and tourism legislation and 

regulatory regime  
4. To increase the number of visitors to Nunavut 
5. To continue to provide services to the members  
6. To deliver successful market efforts 
7. To continue with effective management of Nunavut Tourism operations 
8. To continue to provide and enhance the visitors centres’ services in the three 

regional gateway communities  
9. To enhance visitors’ experience  
10. To participate in the development of a marine based tourism (a cruise ships 

management plan) (2013 -2014) 
11. To explore options for tourism educational programs (this could be some type 

of degree program or scholarship initiative) (2016 -2017)  
12. To participate in the development of new legislation and acts that could affect 

Tourism, such as Territorial Parks Act  
13. To continue to educate and make the MLAs aware of the importance of 

tourism 
14. To undertake specific research on the state of tourism sectors 
15. To communicate with the members on an ongoing basis   

 
Other considerations: 

 It was suggested that some research should be done to come up with a definition 
of tourism and what it includes 

o It was stated that there would be a presentation at the Nunavut Tourism 
Conference on this particular topic 

o Once a definition is agreed to, this should become a communication piece. 
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Monitoring and Evaluation Plan 
This strategic plan will have to be assessed on an annual basis to determine overall 
progress made towards the goals identified within it, and if any corrective actions or 
adjustments will be needed for certain elements of the plan. This could take place 
during the Nunavut Tourism Annual General Meeting (AGM Board meeting).   

Overall Measurables  
The goals and objectives stated above have their own measurable outcomes. However, 
the following are the overall results that Nunavut Tourism anticipates if all of the 
elements of this plan are implemented: 

o Increased members’ satisfaction 
o Membership remains intact or increased  

o Increased visitors’ satisfaction-  people are pleased with their visit to Nunavut, 
may return someday, and will tell others about their experience 

o Increased number of visitors  
o Nunavut Tourism meets the goals and objectives of its business plan 
o More tourism products & packages will become available  
o Funders’ expectations are met, leading to a positive relationship and continued 

funding for the organization 
o The organization is healthy and respected  

 
Long term 
 

o An increase in tourist operators and employment opportunities   
o A greater increase in tourism revenue for the Nunavut economy   

Contingency Plan  
Nunavut Tourism will implement this plan to best of its ability and the resources it has 
available. Plans don’t always work out the way that they are envisioned, so Nunavut 
Tourism will be flexible and communicative during the implementation of this plan.   

This plan will be on the ongoing agendas of the NT board meetings and as well on the 
agenda of the quarterly meetings with the major funder. If necessary, corrective actions 
will be taken to meet the outcomes as projected.  
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ᐅᓂᒃᑳᖅᓯᒪᔪᖅ 

 

ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᓈᒪᑎᑦᑎᕗᖅ ᐱᑕᖃᕆᐊᖃᓪᓚᕆᑦᑐᒥᒃ ᐃᑲᔪᖅᑐᐃᓂᕐᒧᑦ ᓄᓇᕗᒻᒥ ᑮᓇᐅᔭᓕᐅᕈᑕᐅᔪᓐᓇᖅᑐᓂ. 

ᓴᖅᑭᑕᐅᓚᐅᖅᓯᒪᔪᖅ 1995−ᒥ ᐊᒻᒪ ᒪᓕᒐᑎᒍᑦ ᐃᓕᑕᕆᔭᐅᓪᓗᓂ  1996−ᒥ ᑮᓇᐅᔭᓕᐅᕋᓱᐊᖅᑎᐅᓐᖏᓪᓗᓂ 

ᑲᑐᔾᔨᖃᑎᒌᖑᓂᐊᕐᓗᓂ, ᑲᑐᔾᔨᖃᑎᒌᖑᔪᖅ ᐱᓕᕆᖃᑎᖃᒻᒪᕆᒃᐸᑦᐳᑦ ᒐᕙᒪᒃᑯᓐᓂᑦ, ᐃᓄᐃᑦ ᑲᑐᔾᔨᖃᑎᒋᖏᓐᓂᒃ, ᓄᓇᓕᓐᓂᒃ, 

ᐊᒻᒪ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᐊᐅᓚᑦᑎᔨᐅᔪᓂᒃ ᓴᖅᑭᔮᖅᑎᑦᑦᓂᕐᒧᑦ 

ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᑐᕌᖑᔪᓂᒃ ᐱᓕᕆᐊᖑᔪᓐᓇᖅᑐᓂᒃ 

ᒪᑭᒪᔾᔪᑎᒃᓴᐅᔪᓂᒃ ᑮᓇᐅᔭᓕᐊᖑᕙᓪᓕᐊᔪᓐᓇᑐᒃᑯᑦ, ᐃᓕᖅᑯᓯᕐᓂᒃ 

ᐱᐅᖅᓱᐊᒃᑲᓐᓂᕈᓐᓇᓂᕐᒧᑦ ᐊᒻᒪ ᐃᓄᓯᖏᓐᓄᑦ ᐃᑲᔪᑎᖃᕈᓐᓇᖅᑐᓂ 

ᓄᓇᕗᒻᒥᐅᓄᑦ. 

ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐊᐅᓚᑕᐅᔪᖅ ᑲᑎᒪᔨᓂᒃ 

ᐊᑭᓕᖅᓱᖅᑕᐅᓐᖏᑦᑐᓂᒃ ᖃᐅᔨᒪᓂᖃᖅᑐᓂᒃ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒥᒃ, ᐊᒻᒪ 

ᐱᔭᒃᓴᖏᓐᓂᒃ ᑎᓕᔭᐅᓯᒪᓪᓗᑎᒃ ᐊᒻᒪ ᑮᓇᐅᔭᖃᖅᑎᑕᐅᓪᓗᐊᑕᖅᑐᑎᒃ 

ᓄᓇᕗᑦ ᒐᕙᒪᒃᑯᓐᓂᑦ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᖏᓐᓂᑦ 

ᐃᖏᕐᕋᔪᓕᕆᔨᒃᑯᓂᓪᓗ. 

 

ᐃᓚᒋᓪᓗᒍ ᐊᖏᖅᓯᒪᓂᖓᓐᓄᑦ ᐱᐅᓯᒋᐊᖅᑎᑦᑎᓂᕐᒥᒃ ᓵᑕᒃᓴᐅᓂᕐᒧᑦ 

ᐊᒻᒪ ᐊᒥᓱᕈᕆᐊᖅᑎᑦᑎᓂᕐᒧᑦ ᑕᖏᓕᓐᓂ ᖃᐅᔨᔾᔪᑕᐅᔪᓐᓇᖅᑐᓂᒃ 

ᑭᒃᑯᑐᐃᓐᓇᕐᓄᑦ ᑮᓇᐅᔭᐃᖅᐸᑦᑐᓄᑦ, ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᑦ ᐃᖏᕐᕋᖃᑦᑕᖅᑐᓕᕆᔨᒃᑯᑦ ᑎᓕᐅᕆᒃᑲᓂᖅᐳᑦ ᐱᔨᑦᑎᖅᐸᑦᑕᒥᓂᒃ ᐊᒻᒪ 

ᑲᑐᔾᔨᖃᑎᒌᔭᖏᓐᓂᒃ ᑲᒪᖁᓪᓗᒋᑦ ᓯᕕᑐᔪᒧᑦ ᐸᕐᓇᓂᕐᒧᑦ. ᓱᑲᑦᑐᒻᒪᕆᒻᒥ ᐊᓯᔾᔨᐸᓪᓕᐊᔪᓂ ᓂᕈᐊᖅᑕᐅᓯᒪᔪᓄᑦ ᐊᒻᒪ ᑮᓇᐅᔭᑎᒍᑦ 

ᖃᓄᐃᓕᖓᓂᖏᓐᓄᑦ ᓄᓇᕗᑦ, ᐅᐸᓗᖓᐃᔭᕐᓂᕐᒧᑦ ᐸᕐᓇᒍᑕᐅᔪᖅ ᒪᓕᑦᑐᖅ ᑕᐅᑐᓐᖑᐊᖅᑕᐅᑦᑎᐊᖅᑐᒥ ᐊᒻᒪ ᑲᑐᔾᔭᐅᓪᓗᓂ 

ᐱᔭᐅᓇᓱᐊᖅᑐᒥ ᐃᓗᓕᒋᔭᕆᐊᖃᓪᓚᕆᒻᒪᒍ ᐊᐅᓚᓂᖃᑦᑎᐊᓂᐊᖅᐸᑦ, ᑲᒪᒋᔭᐅᑦᑎᐊᓂᐊᖅᐸᑦ, ᑐᓴᐅᒪᖃᑎᒌᑦᑎᐊᓂᕐᒧᑦ, ᐊᒻᒪ 

ᑲᑐᔾᔨᖃᑎᒌᖑᔪᑦ ᑲᔪᓯᑦᑎᐊᕐᓂᖓᓄᑦ 

 

ᑖᓐᓇ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐅᐸᓗᖓᐃᔭᕐᓂᕐᒧᑦ ᐸᕐᓇᒍᑎᒋᔭᖓ ᐋᖅᑭᒃᑕᐅᓚᐅᖅᑐᖅ ᐅᓪᓘᓐᓂᒃ ᒪᕐᕉᓐᓂᒃ ᐸᕐᓇᓂᕐᒧᑦ 

ᑲᑎᒪᓂᖃᓚᐅᖅᑎᓪᓗᒋᑦ ᐃᖃᓗᓐᓂ, ᒫᑦᓯ 17 ᐊᒻᒪ 18, 2012.  ᑖᓐᓇ ᐸᕐᓇᓂᕐᒧᑦ ᑲᑎᒪᓂᐅᔪᖅ ᐱᖃᓯᐅᔾᔨᔪᖅ ᓄᓇᕗᒻᒥ 

ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᑲᑎᒪᔨᖏᓐᓂᒃ ᐊᒻᒪ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐃᖅᑲᓇᐃᔭᖅᑎᖏᓐᓂᒃ ᐊᖓᔪᖅᑲᐅᑕᐅᓂᖅᓴᐅᔪᓂᒃ, ᐊᒻᒪ 

ᐅᖃᐅᓯᖃᖃᑦᑕᓚᐅᕆᓪᓗᑎᒃ ᐊᒥᓱᑲᓪᓚᐅᔪᓂᒃ. ᐃᓚᒋᓪᓗᒍ ᓱᓕ ᑖᒃᓱᒧᖓ ᐅᐸᓗᖓᐃᔭᕐᓂᕐᒧᑦ ᐸᕐᓇᒍᑕᐅᔪᒧᑦ, 

ᐅᐸᓗᖓᐃᔭᕐᓂᕐᒧᑦ ᐸᕐᓇᓂᕐᒧᑦ ᐊᑐᖅᑕᐅᓚᐅᖅᑐᑦ ᐅᓂᒃᑲᖑᔪᖅ ᓴᖅᑭᑕᐅᓚᐅᕐᒥᔪᖅ, ᓇᓗᓇᐃᖅᓯᒪᒃᑲᓂᖅᑐᓂᒃ 

ᖃᐅᔨᓴᕈᓐᓇᐅᑕᐅᓗᑎᒃ ᐅᖃᐅᓯᕆᔭᐅᔪᓐᓇᖅᑐᓂᒃ ᐊᒻᒪ ᐃᓱᒪᓕᐅᕈᑕᐅᔪᓐᓇᖅᑐᓂᒃ ᑕᕝᕙᓂ ᐅᐸᓗᖓᐃᔭᕐᓂᕐᒧᑦ ᑲᑎᒪᓂᕐᒥ. 

 

ᐊᖏᖅᓯᒪᓂᕆᔭᖏᑦ, ᖃᐅᔨᒪᔪᒻᒪᕆᐅᔪᑎᑐᑦ ᑲᒪᓂᖏᑦ ᐊᒻᒪ ᑲᔪᖏᕐᓂᖏᑦ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᓐᓄᑦ ᐱᓕᕆᔪᓄᑦ 

ᓇᓗᓇᓐᖏᓪᓚᖅ ᑲᔪᓯᔪᒪᑦᑎᐊᕐᓂᖏᓐᓄᑦ ᐱᓇᓱᐊᕈᓯᐅᑉ ᓄᓐᖑᐊᓂ ᐱᔭᒃᓴᓕᒻᒪᕆᐅᒐᓗᐊᖅᑐᑎᒃ ᐸᕐᓇᓂᕐᒧᑦ 

ᐱᔭᒃᓴᖃᒻᒪᕆᓐᓂᐊᕋᓗᐊᕐᒥᑎᓪᓗᒋᑦ ᐱᓇᓱᐊᕈᓯᕐᒥ; ᓇᓗᓇᓐᖏᒃᑲᓐᓂᕆᕗᖅ ᓴᖅᑭᑕᐅᔪᓂ ᑲᑎᒪᓂᐅᓚᐅᖅᑐᓂ, ᓇᓗᓇᐃᔭᖅᓯᒪᔪᑦ 

ᑕᕝᕙᓂ ᑎᑎᕋᖅᓯᒪᔪᒥ, ᐊᑐᐃᓐᓇᐅᑎᑦᑎᓪᓗᑎᒃ ᓱᓕᔪᓂᒃ, ᑕᕝᕗᖓᐅᔪᖅ ᑐᕌᖓᔪᓂᒃ ᐊᒻᒪ ᑐᓂᓯᓇᑦᑎᐊᖅᑐᓂᒃ 

ᐊᑐᖅᑕᐅᓂᐊᖅᑐᓂᒃ.  

 

 

 

ᑕᐅᑐᓐᖑᐊᖅᑕᕗᑦ: ᑕᐅᑐᓐᖑᐊᖅᑕᕗᑦ 

ᒪᑭᒪᑦᑎᐊᖅᑐᒥᒃ, 

ᒪᑭᒪᐃᓐᓇᕈᓐᓇᖅᑐᒥᒃ ᐊᒻᒪ 

ᐊᔪᓐᖏᑦᑐᒻᒪᕆᐅᔪᓂᒃ 

ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᐱᓕᕆᕕᖃᕐᓗᓂ 

ᓄᓇᕗᒻᒥ, ᐊᐅᓚᓂᖃᑦᑎᐊᕐᓗᑎᒃ 

ᐱᖃᓯᐅᔾᔨᑎᐊᕐᓗᑎᒃ ᐃᓄᐃᑦ 

ᐃᓕᖅᑯᓯᖓᓂᒃ ᐱᖅᑯᓯᖏᓐᓂᓪᓗ 
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ᑲᑐᔾᔨᖃᑎᒌᓐᓂᒃᑯᑦ, ᑐᓴᐅᒪᖃᑦᑕᐅᑎᓂᒃᑯᑦ, ᐱᓕᕆᖃᑎᒌᓐᓂᒃᑯᑦ, ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐅᒃᐱᕈᓱᑦᑐᑦ ᑖᓐᓇ ᐸᕐᓇᒍᑕᐅᔪᖅ 

ᑎᑭᒍᑕᐅᔪᓐᓇᕐᒪᑦ ᑐᕌᖅᑕᐅᔪᒧᑦ ᑖᒃᑯᓇᓐᖓᑦ ᒐᕙᒪᐅᔪᓂᑦ, ᐊᐅᓚᑦᑎᔨᓂᑦ, ᓄᓇᓕᓐᓂᑦ ᐊᒻᒪ ᑖᒃᑯᓇᓐᖓᑦ ᑲᑐᔾᔨᖃᑎᒌᓂᒃ − 
ᐱᔪᒪᓂᖃᑦᑎᐊᖅᑐᓂᒃ, ᖃᓄᐃᓐᖏᑦᑎᐊᖅᑐᒥᒃ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒥᒃ ᐃᑲᔫᑎᖃᖅᑐᒥᒃ ᐱᕈᖅᐸᓪᓕᐊᔪᒧᑦ ᓄᓇᕗᒻᒥ 

ᑮᓇᐅᔭᓕᐅᕈᑕᐅᔪᒧᑦ. 

ᐱᓪᓗᐊᑕᕆᔭᐅᔪᑦ 

ᐅᑯᐊ ᓇᐃᓪᓕᒋᐊᖅᓯᒪᔪᑦ ᐱᓪᓗᐊᑕᕆᔭᐅᔪᓂᒃ ᓇᓗᓇᐃᖅᑕᐅᓯᒪᔪᓂᒃ SWOT ᖃᐅᔨᓴᕐᓂᐅᔪᒥ ᐅᐸᓗᖓᐃᔭᕐᓂᕐᒧᑦ ᐸᕐᓇᓂᕐᒧᑦ 

ᑲᑎᒪᑎᓪᓗᒋᑦ ᒫᑦᓯ 2012:    

1. ᑭᒃᑰᕙᑦ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ?  

2. ᖃᓄᖅ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐅᖃᖃᑎᖃᑦᑎᐊᓂᖅᓴᐅᕙᒃᐸᑦ ᐃᓚᒋᔭᐅᔪᓂᒃ?  

3. ᖃᓄᖅ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐊᑑᑎᖃᕐᓂᖅᓴᐅᔪᓐᓇᖅᐸ ᐃᓚᒋᔭᐅᔪᓄᑦ? 

4. ᖃᓄᖅ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᓇᓗᓇᐃᖅᓯᑲᓐᓂᕈᓐᓇᖅᑲ ᐱᓕᕆᐊᕆᔭᕆᐊᖃᖅᑕᖏᑦ ᑖᒃᑯᐊ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ 

ᐊᒻᒪ ᑲᑐᔾᔨᖃᑎᒋᔭᖏᑦ? 

5. ᖃᓄᖅ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᖃᐅᔨᒪᓇᓱᐊᑦᑎᐊᖅᐸᒃᐸᑦ ᑕᒪᒃᑯᐊ ᑮᓇᐅᔭᖃᖅᑎᑦᑎᕙᑦᑐᑦ ᓱᓕᔪᓂᒃ 

ᓂᕆᐅᓐᓂᖃᖁᓪᓗᒋᑦ? 

6. ᖃᓄᖅ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᑲᒪᒋᔭᖃᖅᐸᒃᐸᑦ ᐊᑭᖏᓐᓂᒃ ᐱᓕᕆᓂᕐᒧᑦ ᓄᓇᕗᒻᒥ? 

7. ᐃᓱᒪᒋᓪᓗᒍ ᐳᓚᕋᑦᑐᓕᕆᓂᖅ ᒪᓕᓪᓗᐊᑕᖅᐸᒻᒪᑦ ᐳᓛᕆᐊᖅᑐᓄᑦ ᖃᓪᓗᓈᑦ ᓄᓇᖓᓐᓂᑦ, ᖃᓄᐃᓕᔪᓐᓇᖅᐸᑦ 

ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐊᑦᑐᐃᓂᖓᓂᒃ ᑲᓇᑕᒥ ᑮᓇᐅᔭᐅᑉ ᓴᓐᖏᓂᖓ, ᐱᓗᐊᖅᑐᒥᒃ ᑕᐃᒃᓄᖓ 

ᐳᓛᕆᐊᖅᐸᑦᑐᓄᑦ ᒥᐊᓕᒐᕐᒥᐅᑕᐅᔪᓄᑦ? 

8. ᖃᓄᖅ ᐳᓚᕋᑦᑐᓕᕆᓂᖅ ᑕᑯᔭᐅᔪᓐᓇᖅᐸ ᐃᑲᔪᖅᑎᓪᓗᐊᑕᐅᒋᐊᖓᓂᒃ ᓄᓇᕗᒻᒥ ᑮᓇᐅᔭᓕᐅᕐᓂᐅᕙᒃᑐᓄᑦ? 

9. ᖃᓄᖅ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᖃᐅᔨᕚᓪᓕᑎᑦᑎᕙᒃᐸᑦ ᐃᓄᓐᓂᒃ ᐃᖅᑲᓇᐃᔮᖃᑦᑎᐊᕈᓐᓇᕐᒪᑕ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒥ? 

10. ᑭᓲᕙᑦ ᓄᓇᕗᑦ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐱᔭᐅᔪᓐᓇᖅᑐᑦ ᑐᕌᒐᖏᑦ? 

11. ᖃᓄᐃᑦᑐᓂ ᐱᓕᕆᐊᖃᖅᐸᑦ ᑲᑎᒪᔨᐅᔪᑦ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᓐᓄᑦ − ᑲᒪᔨᐅᔪᑦ ᐅᕝᕙᓗ ᐊᐅᓚᑦᑎᔨᐅᓪᓗᑎᒃ 

ᑲᑎᒪᔨᐅᔪᑦ?  

12. ᖃᓄᖅ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐅᓂᒃᑳᑦᑎᐊᕈᓐᓇᖅᐸᑦ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒥᒃ ᑎᑎᕋᖅᓯᒪᔪᖁᑎᖃᑦᑎᐊᖏᓪᓗᑎᒃ?   

ᒪᓕᒐᖏᑦ: ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᒪᓕᒐᑎᒍᑦ ᐃᓕᓴᕆᔭᐅᓂᖓ ᐄᐳᕈᓪ 1996 

 

ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᒪᓕᒐᑎᒍᑦ ᐃᓕᓴᕆᔭᐅᓚᐅᖅᓯᒪᔪᑦ ᐅᑭᐅᑦ 16 ᐊᓂᒍᓕᖅᑐᑦ, ᐃᓚᒋᓪᓗᒍ ᕿᒥᕐᕈᔭᐅᓂᖓᓄᑦ 

ᑲᑐᔾᔨᖃᑎᒌᖑᒧᑦ, ᑕᒪᒃᑮᒃ ᐱᓇᓱᐊᖅᑕᖏᑦ ᐊᒻᒪ ᑐᕌᖅᑕᐅᔪᑦ ᖃᐅᔨᓴᖅᑕᐅᒧᑦ. ᐃᓱᒪᒋᔭᐅᓚᐅᖅᑐᑦ ᑕᒪᒃᑯᐊ ᐱᓇᓱᐊᖅᑕᖏᓐᓄᑦ 

ᐅᖃᖅᓯᒪᓂᖏᑦ ᓈᒻᒪᒃᑑᑎᒋᔭᐅᓪᓗᑎᒃ; ᑭᓯᐊᓂᓕ, ᑕᒪᒃᑯᐊ ᐃᓚᖏᑦ ᑐᕌᖅᑕᐅᔪᑦ ᐋᖅᑭᒋᐊᖅᑕᐅᓚᐅᖅᑐᑦ ᐅᓪᓗᒥᒧᑦ 

ᖃᓄᐃᓕᕐᓂᖓᓄᑦ ᑐᕌᖓᓂᖅᓴᐅᖁᓪᓗᒋᑦ ᐃᒫᒃ. 

ᐱᔭᐅᓇᓱᐊᖅᑐᖅ 

ᑭᒡᒐᑐᖅᑎᐅᓗᓂ ᑎᒥᐅᓗᓂ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᐱᔨᑦᑎᖅᑐᑦ ᓄᓇᕗᒻᒥ, ᐊᒻᒪ ᐊᐅᓚᓂᖃᕐᓗᑎᒃ ᖃᐅᔨᒪᓂᖃᑦᑎᐊᖅᑐᑎᑐᑦ, 

ᐊᑲᐅᔪᒃᑯᑦ, ᐊᒻᒪ ᐊᑭᑐᓗᐊᓐᖏᑦᑐᒃᑯᑦ. 

 

ᐱᔭᐅᓇᓱᐊᖅᑐᑦ 

 ᓴᖅᑭᔮᖅᑎᑦᑎᓗᑎᒃ ᐃᑲᔪᕐᓗᑎᓪᓗ ᐳᓚᕋᑦᑐᓂ ᑲᔪᖏᖅᓴᐃᓂᕐᒧᑦ ᓴᖅᑭᔮᖅᑎᑦᑎᔾᔪᑎᑎᒍ ᓄᓇᕗᒻᒥ, ᑲᓇᑕᒥ ᐊᒻᒪ 

ᓯᓚᕐᔪᐊᒥ. 
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 ᑎᓕᐅᕆᒃᑲᓂᕐᓗᑎᒃ ᐃᑲᔪᕐᓗᑎᓪᓗ ᐱᕙᓪᓕᐊᑎᑦᑎᓂᕐᒥᒃ ᐱᐅᓯᕚᓪᓕᑎᑦᑎᓂᕐᒥᒃ ᓄᓇᓕᓐᓃ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒥᒃ 

ᓄᓇᕗᒻᒥ. 

 ᑎᓕᐅᕆᒃᑲᓂᕐᓗᑎᒃ ᐃᑲᔪᕐᓗᑎᓪᓗ ᐱᐅᓯᕚᓪᓕᑎᑦᑎᑲᓐᓂᓂᕐᒧᑦ ᑕᒪᒃᑯᐊ ᒫᓐᓇᐅᔪᖅ ᓴᖅᑭᔮᖅᑎᑦ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ 

ᑕᒫᓂ ᓄᓇᕗᓕᒫᒥ. 

 ᑐᓴᐅᒪᑎᑦᑎᔨᐅᓗᑎᒃ ᒐᕙᒪᐅᔪᓂᒃ, ᐃᓄᐃᑦ ᑲᑐᔾᔨᖃᑎᒌᖏᓐᓂᒃ, ᒐᕙᒪᒃᑯᓅᓐᖏᑦᑐᑦ  ᑲᑐᔾᔨᖃᑎᒌᓂᒃ ᐊᒻᒪ 

ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒥ ᐱᔾᔪᑎᖃᖅᑐᓂᒃ ᒐᕙᒪᒃᑯᑦ ᐊᑐᐊᒐᖏᓐᓄᑦ ᒪᓕᒃᑕᐅᔭᕆᐊᖃᖅᑐᓄᓪᓗ, ᒐᕙᒪᒃᑯᑦ ᐱᓕᕆᐊᖏᓐᓂᒃ 

ᐊᒻᒪ ᖃᐅᔨᓴᓂᕐᒧᑦ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ. 

 ᓴᖅᑭᔮᖅᑎᑦᑎᓗᑎᒃ ᐃᑲᔪᖅᑐᐃᓗᑎᓪᓗ ᑮᓇᐅᔭᓂᒃ ᐊᑐᕐᓂᕐᒧᑦ ᐳᓚᕋᑦᑐᓕᕆᓂᖅ ᐱᕙᓪᓕᐊᑎᑕᐅᓂᖓᓄᑦ ᓄᓇᕗᒻᒥ. 

 ᓴᖅᑮᓗᑎᒃ ᐊᒻᒪ ᑐᓴᐅᒪᖃᑦᑕᐅᑎᑎᑦᑎᔨᐅᓗᑎᒃ ᑕᒪᒃᑯᓄᐊ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᐊᐅᓚᑦᑎᔪᓄᑦ, ᓂᐅᕕᕐᕕᐅᕙᒃᑐᓄᑦ, 

ᐃᓚᐅᖃᑕᐅᔪᒪᔪᓄᑦ ᑲᑐᔾᔨᖃᑎᒋᓄᑦ, ᐊᒻᒪ ᐊᐅᓪᓚᖃᑦᑕᕐᓂᕐᒧᑦ ᓯᖏᓐᓄᓪᓗ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᒐᕙᒪᒃᑯᓄᓪᓗ 

ᑎᒥᐅᔪᓂᒃ ᓴᖅᑭᔮᖅᑎᑦᑎᓂᕐᒧᑦ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᓴᖅᑭᔮᖅᑎᑕᐅᔪᓂᒃ.  

 ᐊᔾᔨᒌᒥᒃ ᑭᒡᒐᑐᕐᓗᒋᑦ ᐃᓚᒋᔭᐅᔪᓕᒫᑦ;  

 ᑐᓴᐅᒪᑎᖃᑦᑕᕐᓗᒋᑦ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᓐᓄᑦ ᐃᓚᒋᔭᐅᔪᑦ ᑕᒪᒃᑯᐊ ᐱᓕᕆᕕᒋᔭᖏᑦ ᑲᔪᓯᑦᑎᐊᕈᓐᓇᓂᐊᕐᒪᑕ. 

ᑭᒃᑰᕙᑦ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ?  

 “ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᑮᓇᐅᔭᓕᐅᕋᓱᐊᖅᑎᐅᖏᑦᑐᑦ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᐃᓚᒋᔭᐅᑎᑦᑎᓪᓗᑎᒃ ᑲᑐᔾᔨᖃᑎᒌᖑᔪᑦ 

ᓇᓗᓇᐃᖅᑕᐅᓯᒪᔪᑦ ᐅᐸᒃᑕᐅᔪᓐᓇᖅᑐᓄᑦ ᓂᐅᕕᖅᑕᐅᔪᓐᓇᖅᑐᓄᑦ ᑲᑐᔾᔨᖃᑎᒌᑦ ᓄᓇᕗᒻᒧᑦ ᐱᓕᕆᐊᕆᔭᕆᐊᖃᖅᑕᖏᑦ 

ᒪᑯᐊᖑᔪᑦ: 

 ᐳᓚᕋᑦᑐᓄᑦ ᐱᔨᑦᑎᕐᓂᖅ; 

 ᐃᓚᒋᔭᐅᔪᓄᑦ ᐱᔨᑦᑎᕐᓂᖅ; 

 ᐃᑲᔪᖅᑐᐃᓂᖅ; ᐊᒻᒪ 

 ᐃᑲᔪᖅᑐᐃᓂᖅ ᐃᓕᓐᓂᐊᑎᑦᑎᓂᕐᒧᑦ, ᐱᕙᓪᓕᐊᑎᑦᑎᓂᕐᒧᑦ ᐊᒻᒪ ᖃᐅᔨᓴᕐᓂᕐᒧᑦ ᓇᓗᓇᐃᐃᖅᑕᐅᓯᒪᔪᓂᒃ 

ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᓐᓂᑦ, ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᓂᐅᕐᕈᑎᖃᕐᓂᕐᒧᑦ, 

 ᑕᐃᒪᓕ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐃᑲᔪᖅᐸᓂᐊᖅᑐᑦ ᐅᖃᕈᓐᓇᕐᓗᑎᒃ, ᑲᒪᒋᓪᓗᐊᑕᖅᑕᖏᑦ ᐱᖃᓯᐅᔾᔨᖏᑦᑐᑦ 

ᒪᓕᒐᕐᓂᒃ, ᓚᐃᓴᑖᖅᑎᑦᑎᓂᕐᒥᒃ ᐊᒻᒪ ᒪᓕᒃᑕᐅᔭᕆᐊᖃᖅᑐᑦ ᐊᑐᓕᖅᑎᑕᐅᓂᖏᓐᓂᒃ, ᐳᓚᕋᑦᑐᓕᕆᕐᓂᕐᒧᑦ 

ᖃᐅᔨᓴᕐᓂᕐᒧᑦ, ᐊᒻᒪ ᐃᓕᓐᓂᐊᑎᑦᑎᓂᕐᒧᑦ.”   

ᑕᐅᑐᓐᖑᐊᖅᑕᖓ 

ᑕᐅᑐᓐᖑᐊᖅᑕᕗᑦ ᒪᑭᒪᑦᑎᐊᖅᑐᒥᒃ, ᒪᑭᒪᐃᓐᓇᕈᓐᓇᖅᑐᒥᒃ ᐊᒻᒪ ᐊᔪᓐᖏᑦᑐᒻᒪᕆᐅᔪᓂᒃ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᐱᓕᕆᕕᖃᕐᓗᓂ 

ᓄᓇᕗᒻᒥ, ᐊᐅᓚᓂᖃᑦᑎᐊᕐᓗᑎᒃ ᐱᖃᓯᐅᔾᔨᑎᐊᕐᓗᑎᒃ ᐃᓄᐃᑦ ᐃᓕᖅᑯᓯᖓᓂᒃ ᐊᒻᒪ ᐱᖁᓯᖏᓐᓂᒃ. 

ᐱᓇᓱᐊᖅᑕᖓᑦ 

ᑭᒡᒐᑐᖅᑎᓪᓗᐊᑕᐅᓪᓗᑎᒃ ᑎᒥᐅᓪᓗᑎᒃ ᐱᓕᕆᖃᑎᖃᖅᑐᑎᒃ ᒐᕙᒪᒃᑯᓐᓂᑦ, ᐃᓄᐃᑦ ᑲᑐᔾᔨᖃᑎᒋᖏᓐᓂᒃ, ᓄᓇᓕᓐᓂᒃ, ᐊᒻᒪ 

ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᐊᐅᓚᑦᑎᔨᐅᔪᓄᑦ, ᓴᖅᑭᔮᖅᑎᑎᓪᓗᐊᑕᖅᑐᒍ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᐱᓕᕆᐊᒃᓴᐅᔪᓂᒃ, ᐊᕙᒃᑯᑎᖃᖅᑐᑦ 

ᐊᑐᖅᑕᐅᔪᓐᓇᖅᑐᒥᒃ ᒪᑭᒪᐃᓐᓇᕈᓐᓇᖅᑐᒥᒃ ᑮᓇᐅᔭᓕᐅᕐᓂᒃᑯᑦ ᐱᕈᖅᐸᓪᓕᐊᓂᕐᒥᒃ, ᐃᓕᖅᑯᓯᐅᔪᑦ ᐱᐅᖅᓱᐊᖅᑕᐅᓂᖏᓐᓂᒃ ᐊᒻᒪ 

ᐃᓅᓯᕐᒧᑦ ᐃᑲᔪᕈᑕᐅᔪᓐᓇᕐᓗᓂ ᓄᓇᕗᑦ ᐃᓄᖏᓐᓄᑦ. 

ᓯᕗᓪᓕᐅᔾᔭᐅᖁᔭᐅᔪᑦ 

ᒫᓐᓇᐅᔪᖅ ᓯᕗᓪᓕᐅᔾᔭᐅᖁᔭᐅᔪᑦ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᓐᓄᑦ ᐅᑯᐊᖑᔪᑦ:  

 ᓴᖅᑭᔮᖅᑎᑦᑎᓂᖅ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒥᒃ ᐃᑲᔪᖅᑐᐃᓂᖅᐸᐅᖃᑕᐅᓗᓂ ᓄᓇᕗᒻᒥ ᑮᓇᐅᔭᓕᐅᕈᑕᐅᔪᓄᑦ 
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 ᑲᔪᓰᓐᓇᖅᑐᒥ ᐱᐅᔪᓂᒃ ᐱᔨᑦᑎᖅᐸᓪᓗᑎᒃ ᐃᓚᒋᔭᐅᔪᓄᑦ 

 ᓇᓗᓇᐃᖅᓯᓗᑎᒃ ᖃᐅᔨᓴᖅᑕᐅᔭᕆᐊᖃᖅᑐᓂᒃ 

 ᐃᑲᔪᕐᓗᑎᒃ ᐃᓚᒋᔭᐅᔪᑦ ᑭᓐᖑᒪᔭᖏᓐᓂᒃ 

 ᐊᒥᓱᕈᕆᐊᖅᑎᓪᓗᒋᑦ ᐳᓛᕆᐊᖅᐸᑦᑐᑦ 

 ᐃᑲᔪᕐᓗᑎᒃ ᐱᕙᓪᓕᐊᑎᑦᑎᓂᕐᒧᑦ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᐱᕙᓪᓕᐊᔾᔪᑕᐅᔪᓐᓇᖅᑐᓂᒃ 

 ᓇᓗᓇᐃᖅᓯᓗᑎᒃ, ᐱᕙᓪᓕᖅᑎᑦᑎᓗᑎᒃ, ᐊᒻᒪ ᓴᓐᖓᑎᑦᑎᓗᑎᒃ ᑲᑐᔾᔨᖃᑎᒌᓐᓂᕐᒥᒃ, ᑲᑐᔾᔨᖃᑎᖃᕐᓗᑎᒃ ᐊᒻᒪ 

ᐃᑲᔪᖃᑎᒌᓪᓗᑎᒃ ᑲᑐᔾᔨᖃᑎᖏᓐᓂᒃ ᐳᓚᕋᑦᑐᓕᕆᓂᖅᑕᖃᖁᓪᓗᒍ ᓄᓇᕗᓕᒫᒥ 

 ᑲᑐᔾᔨᖃᑎᖃᕐᓗᑎᒃ ᒐᕙᒪᒃᑯᓐᓂᑦ ᐊᓯᖏᓐᓂᓪᓗ ᐱᔭᕇᔭᕐᓂᐊᕐᓗᒍ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᐅᐸᓗᖓᐃᔭᕈᑕᐅᔪᖅ 

 ᓂᐅᕐᕈᑎᒋᓇᓱᐊᕐᓗᒍ ᓄᓇᕗᑦ ᐳᓚᕋᑦᑐᓄᑦ ᑐᕌᖅᑕᕐᕕᐅᖁᓗᒍ 

 ᓴᖅᑭᔮᖅᑎᑦᑎᓗᑎᒃ ᓄᓇᕗᒻᒥ ᑲᑎᒪᕕᒃᓴᑦᑎᐊᕙᐅᓂᖓᓂᒃ ᑲᑎᒪᕐᔪᐊᕕᒃᓴᑦᑎᐊᕙᐅᓂᖓᓂᒃ 

 ᓴᖅᑭᔮᖅᑎᑦᑎᓗᑎᒃ ᐃᓕᓐᓂᐊᑎᑦᑎᓂᕐᒧᑦ ᐱᔪᓐᓇᖅᓯᕙᓪᓕᐊᓂᕐᒧᑦ 

 ᐃᑲᔪᕐᓗᑎᒃ ᐱᕙᓪᓕᐊᓂᕐᒧᑦ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᐱᖁᑎᕐᔪᐊᖑᔪᓂᒃ 

 ᐃᓚᒋᔭᐅᓗᑎᒃ ᒪᓕᒐᐅᔪᑦ ᕿᒥᕐᕈᔭᐅᓂᖏᓐᓄᑦ ᐊᒻᒪ ᐋᖅᑭᒋᐊᖅᑕᐅᓂᖏᓐᓄᑦ ᐱᖁᔭᕐᒧᐊᑦ ᐊᑦᑐᐃᓂᖃᖅᑐᑦ 

ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒥᒃ, ᐱᖃᓯᐅᑎᓗᒋᑦ ᒪᓕᒃᑕᐅᔭᕆᐊᖃᖅᑐᑦ ᐊᒻᒪ ᓚᐃᓴᑕᖅᑎᑦᑎᓂᕐᒧᑦ 

 ᐃᑲᔪᕐᓗᑎᒃ ᐊᔪᕐᓇᖏᑉᐸᑦ ᐊᔾᔨᒌᓕᖅᑎᓐᓇᓱᐊᕐᓗᒋᑦ ᐅᕝᕙᓗ ᐱᔭᕆᐊᑭᓪᓕᑎᓪᓗᒋᑦ ᒪᓕᒃᑕᐅᔭᕆᐊᖃᖅᑐᑦ 

ᒪᓕᑦᑕᐅᑦᑎᐊᕈᓐᓇᓂᐊᕐᒪᑕ 

ᐊᖏᖃᑎᒌᒃᑲᓐᓂᓚᐅᕐᒥᔪᑦ ᓯᕗᓪᓕᐅᔾᔭᐅᖁᔭᐅᔪᑦ ᐱᖓᓱᓂᑦ ᐱᓪᓗᐊᑕᐅᔪᓃᒍᓐᓇᕐᒪᑕ: 

 ᓂᐅᕐᕈᑎᖃᕋᓱᐊᕐᓂᕐᒧᑦ ᓄᓇᕗᒻᒥᒃ 

 ᐃᓚᒋᔭᐅᔪᓄᑦ ᐱᔨᑦᑎᓂᕐᒧᑦ 

 ᐱᕙᓪᓕᐊᓂᕐᒧᑦ ᐊᒻᒪ ᑲᑐᔾᔨᖃᑎᖃᒃᓴᐃᓇᕐᓂᕐᒧᑦ    

ᑐᕌᖅᑕᑦ  

2012 – 2013  

 ᑲᔪᓯᓂᖃᑦᑎᐊᖅᑐᓂᒃ ᓂᐅᕐᕈᑎᖃᕋᓱᐊᕐᓂᕐᒧᑦ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒨᖓᔪᓂᒃ ᓄᓇᕗᒻᒥ;  

 ᑲᑐᔾᔨᖃᑎᖃᕐᓗᑎᒃ ᓄᓇᕗᑦ ᒐᕙᒪᒃᑯᖏᓐᓂᑦ ᐊᓯᖏᓐᓂᓪᓗ ᐱᕙᓪᓕᐊᑎᑦᑎᑎᓪᓗᒋᑦ ᒪᑭᒪᐃᓐᓇᕈᓐᓇᖅᑐᒥ 

ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᐅᐸᓗᖓᐃᔭᕐᓂᕐᒧᑦ; 

 ᐱᔨᑦᑎᕐᓗᑎᒃ ᐃᓚᒋᔭᐅᔪᓄᑦ, ᐱᖃᓯᐅᑎᓗᒋᑦ ᐃᑲᔪᕐᓂᖅ ᐊᒻᒪ ᐊᐅᓚᓂᖏᓐᓄᑦ ᐃᑲᔪᖅᑐᐃᓂᖅ ᓲᕐᓗ 

ᐊᑐᓕᖁᔭᓕᐅᖅᐸᓪᓗᑎᒃ ᓇᑭᑦ ᓇᓂᓯᔪᓐᓇᕐᒪᖔᑕ ᐃᓕᓐᓂᐊᖅᑎᑦᑎᔪᓐᓇᖅᑐᓂᒃ ᐊᒻᒪ 

ᑮᓇᐅᔭᖃᖅᑎᑦᑎᔪᓐᓇᖅᑐᓂᒃ;  

 ᐊᒥᓱᕈᕆᐊᕐᓗᒋᑦ ᐊᒻᒪ ᐱᓯᒪᐃᓐᓇᕋᓱᐊᕐᓗᒋᑦ ᐃᓚᒋᔭᐅᔪᑦ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ; 

 ᐃᑲᔪᕐᓗᑎᒃ ᐊᒥᓱᕈᕆᐊᖅᑎᑕᐅᓂᖏᓐᓄᑦ ᓄᓇᕗᒻᒧ ᐳᓛᕆᐊᖅᐸᑦᑐᑦ; 

 ᑲᑐᔾᔨᖃᑎᑖᖅᐸᓪᓕᐊᖏᓐᓇᕐᓗᑎᒃ ᒐᕙᒪᐅᔪᓂᒃ ᐊᓯᖏᓐᓂᓪᓗ; ᐊᒻᒪ 

 ᑲᔪᓯᓗᑎᒃ ᐊᑲᐅᔪᒥᒃ ᑲᒪᑦᑎᐊᓂᕐᒧᑦ ᐊᐅᓚᑎᑕᐅᓂᖓᓄᑦ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᓂᖅ. 

ᑐᕌᖅᑕᑦ – 2013/14 – 2016/17 

ᐅᐸᓗᖓᐃᔭᕐᓂᕐᒧᑦ ᐸᕐᓇᓐᓂᐅᔪᖅ ᑐᑭᒧᐊᑦᑎᑦᑎᑐᐃᓐᓇᖏᒻᒪᑦ ᐊᕐᕌᒍᓂᐊᖅᑐᒧᑦ, ᑭᓯᐊᓂᓕ ᓇᓗᓇᐃᖅᓯᒻᒥᔪᖅ ᖃᓄᐃᑦᑐᑦ 

ᓴᖅᑭᕈᓐᓇᓂᐊᕐᒪᖔᑕ ᓯᕗᓂᑦᑎᓐᓂ. ᑕᐃᒪᓕ ᐊᒥᓱᑲᓪᓚᐅᔪᑦ ᑐᕌᖅᑕᐅᔪᑦ ᐱᒋᐊᖅᑐᒍ 2012-13 ᑲᔪᓯᓂᐊᖅᐳᑦ 

ᐋᖅᑭᒋᐊᖅᑕᐅᕌᕐᔪᐸᒃᑲᓗᐊᕐᓗᑎᒃ ᐊᒡᒋᖅᑐᓂ ᐅᑭᐅᓂᒃ ᑎᓴᒪᓂᒃ. ᑕᒪᒃᑯᐊ ᑐᕌᖅᑕᐅᔪᑦ ᕿᒥᕐᕈᔭᐅᖃᑦᑕᓂᐊᖅᑐᑦ ᐊᕐᕌᒍᑕᒫᑦ 

ᑕᕝᕙᓂ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐊᕐᕌᒍᑕᒫᑦ ᐸᕐᓇᓂᕐᒧᑦ ᑲᑎᒪᕕᖓᓐᓂ. ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᐅᐸᓗᖓᐃᔭᕈᑕᐅᔪᖅ 

ᐱᔭᕇᖅᑕᐅᑉᐸᑦ ᐊᖏᖅᑕᐅᑉᐸᓪᓗ, ᑕᒪᒃᑯᐊ ᑐᕌᖅᑕ ᕿᒥᕐᕈᔭᐅᒃᑲᓐᓂᕆᐊᖃᕐᒥᔪᑦ ᐃᓱᒪᒋᓗᒍ ᐅᐸᓗᖓᐃᔭᕈᑕᐅᔪᑦ, 

ᐋᖅᑭᒋᐊᖅᑕᐅᓗᑎᒃ ᐃᓚᔭᐅᒋᐊᕐᓗᑎᓪᓘᓐᓃᑦ ᑐᕌᖅᑕᑦ ᑕᐃᒪᐃᑦᑕᕆᐊᖃᖅᐸᑕ 
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ᐱᔾᔪᑎᒋᓪᓗᒍ ᐸᕐᓇᓂᕐᒧᑦ ᓯᕕᑐᔪᒧᑦ ᐊᒻᒪ ᒪᓕᒃᑲᓗᐊᕐᒪᖔᑕ ᖁᓛᓂ ᐅᐸᓗᖓᐃᔭᕈᑕᐅᔪᒧᑦ, ᐅᑯᐊ ᐊᑕᓃᑦᑐᑦ ᓯᕕᑐᔪᒧᑦ ᑐᕌᖅᑕᑦ 

ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᓐᓂᑦ:    

1. ᐊᒥᓱᕈᕆᐊᕐᓗᒋᑦ ᐱᓯᒪᐃᓐᓇᕐᓗᒋᓪᓗ ᐃᓚᒋᔭᐅᔪᑦ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᓐᓄᑦ 

2. ᐊᑐᓕᖅᑎᑕᐅᑦᑎᐊᕐᓗᓂ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᐅᐸᓗᖓᐃᔭᕈᑕᐅᔪᖅ 

3. ᐱᕚᓪᓕᕈᑎᖃᕐᓂᐊᕐᒪᑦ ᖃᓄᐃᓐᓂᐊᕐᓂᖏᑦ ᓄᑖᑦ ᐃᖏᕐᕋᓂᕐᒧᑦ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᓪᓗ ᒪᓕᒐᖅ ᐊᒻᒪ 

ᒪᓕᒃᑕᐅᔭᕆᐊᖃᖃᑦᑕᓂᐊᖅᑐᑦ 

4. ᐊᒥᓱᕈᕆᐊᑲᓐᓂᖁᓪᓗᒋᑦ ᓄᓇᕗᒻᒧ ᐳᓚᕋᑉᐸᑦᑐᑦ 

5. ᐱᔨᑦᑎᒃᓴᐃᓐᓇᕐᓗᒋᑦ ᐃᓚᒋᔭᐅᔪᑦ 

6. ᐱᑎᑦᑎᔪᓐᓇᕐᓗᑎᒃ ᑲᔪᓯᑦᑎᐊᖅᑐᓂᒃ ᓂᐅᕐᕈᑎᕋᓱᐊᕐᓂᕐᒧᑦ ᐳᓚᕋᓐᓂᕐᒥᒃ 

7. ᑲᔪᓯᓐᓇᕐᓗᑎᒃ ᐊᑲᐅᔪᓂᒃ ᐊᐅᓚᑕᐅᓂᖃᕐᓂᖏᓐᓄᑦ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᓐᓄᑦ ᐊᐅᓚᑦᑎᔨᐅᔪᑦ 

8. ᑲᔪᓯᓐᓇᕐᓗᑎᒃ ᐱᑎᑦᑎᔪᓐᓇᕐᓗᑎᒃ ᐊᒻᒪ ᐊᑲᐅᓯᕚᓪᓕᑎᑦᑎᓂᕐᒧᑦ ᐳᓚᕋᑦᑐᓄᑦ ᑐᑭᓯᒋᐊᕐᕕᐅᔪᓄᑦ ᐱᔨᑦᑎᕐᓂᐅᔪᑦ 

ᐱᖓᓱᓂ ᐊᕕᒃᑐᖅᓯᒪᔪᓂ ᐊᖅᑯᓵᖅᑕᐅᓪᓗᐊᑕᖅᐸᑦᑐᓂ ᓄᓇᓕᓐᓂ 

9. ᐱᐅᓯᒋᐊᖅᑎᓪᓗᒋᑦ ᐳᓛᕆᐊᖅᑐᑦ ᖃᐅᔨᓂᕆᓂᐊᖅᑕᖏᑦ 

10. ᐃᓚᐅᖃᑕᐅᓗᑎᒃ ᐱᕙᓪᓕᐊᔭᐅᓂᖓᓄᑦ ᐃᒪᒃᑯᑦ ᐳᓚᕋᓐᓂᕐᒧᑦ (ᖃᓪᓗᓈᖅᑕᐅᑎᒃᑯᑦ ᐅᒥᐊᕐᔪᐊᓄᑦ ᑲᒪᓂᕐᒧᑦ 

ᐸᕐᓇᒍᑕᐅᔪᖅ) (2013 -2014) 

11. ᖃᐅᔨᓇᓱᓪᓗᑎᒃ ᖃᓄᐃᓕᐅᕈᓐᓇᕐᒪᖓᑕ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᐃᓕᓐᓂᐊᖅᑕᐅᔪᓐᓇᖅᑐᓂᒃ (ᑕᒪᓐᓇ ᐃᓕᓐᓂᐊᕐᓂᖅ 

ᐊᔪᓐᖏᔾᔪᑎᑖᕐᓂᐅᔪᓐᓇᖅᑐᖅ ᐅᕝᕙᓗ ᐃᓕᓐᓂᐊᖅᑐᑦ ᑮᓇᐅᔭᑎᒍᑦ ᐱᑎᑕᐅᒋᐊᒃᑲᓐᓂᕈᓐᓇᖅᑐᑦ) (2016 -2017)  

12. ᐃᓚᒋᔭᐅᓗᑎᒃ ᐱᕙᓪᓕᐊᑎᑦᑎᓂᕐᒧᑦ ᓄᑖᒥᒃ ᒪᓕᒐᕐᒥᒃ ᐊᒻᒪ ᐱᖁᔭᕐᔪᐊᓂᒃ ᐊᑦᑐᐃᓂᖃᕈᓐᓇᖅᑐᓂᒃ 

ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒥᒃ, ᓲᕐᓗ ᓄᓇᕗᒻᒥ ᒥᕐᖑᐃᓯᕐᕕᓐᓄᑦ ᐱᖁᔭᖅ 

13. ᐃᓕᑉᐹᓪᓕᖅᑎᓐᓇᓱᐊᖏᓐᓇᕐᓗᑎᒃ ᐊᒻᒪ ᖃᐅᔨᕚᓪᓕᖅᑎᓐᓇᓱᐊᕐᓗᒋᑦ ᒪᓕᒐᓕᐅᖅᑎᐅᔪᑦ ᐱᒻᒪᕆᐅᓂᖓᓂᒃ 

ᐳᓚᕋᑦᑐᓕᕆᓂᐅᑉ 

14. ᓇᓗᓇᐃᖅᑕᐅᓯᒪᔪᓂᒃ ᖃᐅᔨᓴᕐᓗᑎᒃ ᖃᓄᐃᓕᖓᓕᕐᓂᖏᓐᓄᑦ ᐳᓚᕋᑦᑐᓕᕆᔨᐅᔪᓂᒃ 

15. ᐅᖃᖃᑎᖃᐃᓐᓇᖅᐸᓪᓗᑎᒃ ᐃᓚᒋᔭᐅᔪᓂ ᑕᐃᒪᓐᖓᓕᒫᖅ 

 

ᐊᓯᖏᑦ ᐃᓱᒪᖅᓴᖅᓯᐅᕈᑏᑦ: 

 ᐅᖃᖅᑐᖃᓚᐅᖅᑐᖅ ᖃᐅᔨᓴᕐᓂᖅᑕᖃᕆᐊᖃᖅᑐᖅ ᓴᖅᑮᔪᓐᓇᖁᓪᓗᒋᑦ ᑐᑭᖓᓂᒃ ᐳᓚᕋᑦᑐᓕᕆᓂᖅ ᐊᒻᒪ ᑭᓱᒥᒃ 

ᐱᖃᓯᐅᔾᔨᒻᒪᖔᖅ 

o ᐅᖃᖅᑐᖃᓚᐅᖅᑐᖅ ᐅᓂᒃᑳᖅᑐᖃᓛᕐᒪᑦ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᑲᑎᒪᓂᖓᓐᓂ ᑕᒪᒃᓱᒧᖓ ᒥᒃᓵᓄᑦ 

o ᑐᑭᖏᑦ ᐊᖏᕈᑕᐅᓯᒪᓕᖅᐸᑦ, ᑕᒪᓐᓇ ᑐᓴᐅᒪᖃᑦᑕᐅᑎᔾᔪᑕᐅᔪᓐᓇᖅᑐᖅ. 
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ᐅᔾᔨᓱᕐᓂᖅ ᖃᐅᔨᓴᕐᓂᕐᒧᑦ ᐸᕐᓇᒍᑕᐅᔪᒥᒃ 

ᑖᓐᓇ ᐅᐸᓗᖓᐃᔭᕐᓂᕐᒧᑦ ᐸᕐᓇᒍᑕᐅᔪᖅ ᖃᐅᔨᓴᖅᑕᐅᔭᕆᐊᖃᕐᓂᐊᖅᑐᑦ ᐊᕐᕌᒍᑕᒫᑦ ᖃᐅᔨᓇᓱᐊᕐᓗᑎᒃ ᐱᕙᓪᓕᐊᓂᕆᔭᖏᓐᓂᒃ 

ᑕᒪᒃᑯᓄᖓ ᑐᕌᖅᑕᐅᔪᓄᑦ ᓇᓗᓇᐃᖅᑕᐅᓯᒪᔪᓄᑦ ᑕᕝᕙᓂ, ᐋᖅᑭᒋᐊᕆᔭᕆᐊᖃᕐᓂᐊᖅᐸᑕ ᐅᕝᕙᓗ ᐊᓯᔾᔨᒋᐊᖃᕐᓂᐊᖅᐸᑕ 

ᐃᓚᖏᓐᓄᒃ ᐸᕐᓇᒍᑕᐅᔪᑉ. ᑕᒪᓐᓇ ᑲᒪᒋᔭᐅᔪᓐᓇᖅᑐᖅ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐊᕐᕌᒍᑕᒫᑦ ᑲᑎᒪᓂᖓᓂᒃ (ᐊᕐᕌᒍᑕᒫᖅᓯᐅᑦ 

ᑲᑎᒪᔩᑦ ᑲᑎᒪᓂᖓᑦ).  

ᑕᒪᕐᒥᒃ ᖃᐅᔨᔾᔪᑕᐅᔪᓐᓇᖅᑐᑦ 

ᑐᕌᖅᑕᐅᔪᑦ ᐱᔭᐅᔪᒪᔪᑦ ᓇᓗᓇᐃᖅᑕᐅᓯᒪᔪᑦ ᖁᓛᓂ ᐊᑐᓂᑦ ᓴᖅᑮᑎᑦᑎᔪᓐᓇᕐᒥᒻᒪᑕ. ᑭᓯᐊᓂ, ᐅᑯᐊ ᑕᒪᕐᒥᒃ 

ᖃᐅᔨᔾᔪᑕᐅᔪᓐᓇᖅᑐᑦ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᓂᕆᐅᒋᔭᖏᑦ ᑕᐃᒃᑯᐊ ᐃᓗᓕᓕᒫᖏᑦ ᐸᕐᓇᒍᑕᐅᔪᑦ ᐊᑐᓕᖅᑎᑕᐅᑉᐸᑕ: 

o ᐊᒥᓱᕈᕆᐊᖅᓯᒪᔪᑦ ᐃᓚᒋᔭᐅᔪᑦ ᓈᒻᒪᒃᓴᕐᓂᖏᑦ 

o ᐃᓚᒋᔭᐅᔪᑦ ᑕᐃᒪᐃᒃᓴᐃᓐᓇᕐᓗᑎᒃ ᐅᕝᕙᓗ ᐊᒥᓱᕈᕆᐊᕐᓗᑎᒃ 

o ᐳᓚᕋᑦᑐᑦ ᖁᕕᐊᓱᒃᑐᑦ ᓂᐅᕈᓯᒪᓚᐅᖅᑐᑎᒃ ᐊᒥᓱᕈᕆᐊᕐᓗᑎᒃ − ᖁᕕᐊᓱᒍᑎᖃᖅᑐᑦ ᓄᓇᕗᒻᒨᖅᓯᒪᓂᕆᓚᐅᖅᑕᒥᓂᒃ, 
ᐅᑎᒃᑲᓐᓂᑐᐃᓐᓇᕆᐊᖃᖅᑐᑦ, ᐊᒻᒪ ᐊᓯᒥᓐᓂᒃ ᐅᖃᐅᔾᔨᖃᑦᑕᓂᐊᖅᑐᑦ ᖃᐅᔨᓂᕆᓚᐅᖅᑕᒥᓂᒃ 

o ᐊᒥᓱᕈᕆᐊᕐᓗᑎᒃ ᐳᓚᕋᑉᐸᑦᑐᑦ 

o ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᒪᓕᓪᓗᑎᒃ ᑐᕌᖅᑕᓂᒃ ᐱᓇᓱᐊᖅᑕᐅᔪᓂᒃ ᐱᓕᕆᓂᕐᒧᑦ ᐸᕐᓇᒍᑎᖏᓐᓂ 

o ᐊᑐᐃᓐᓇᕈᖅᐸᓪᓕᐊᓂᐊᖅᑐᑦ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᑐᕌᖓᒧᑦ ᑭᓱᑐᐃᓐᓇᐃᑦ ᐊᒻᒪ ᖃᓄᖅ ᐊᑭᑭᓪᓕᒋᐊᖅᓯᒪᔪᓐᓇᕐᒪᖔᑕ 

ᑲᑎᓐᖓᑎᑕᐅᒋᐊᕐᓗᑎᒃ 

o ᑮᓇᐅᔭᖃᖅᑎᑦᑎᔨᐅᔪᑦ ᓂᕆᐅᒋᔭᖏᑦ ᒪᓕᒃᑕᐅᒐᓗᐊᕐᒪᖔᑕ, ᐱᓕᕆᖃᑎᒌᑦᑎᐊᓂᖅᓴᐅᔪᓐᓇᓂᐊᕐᒪᑕ ᐊᒻᒪ 

ᑮᓇᐅᔭᖃᖅᑎᑕᐅᖏᓐᓇᕐᓗᑎᒃ ᑲᑐᔾᔨᖃᑎᒋᒍᔪᑦ 

o ᑲᑐᔾᔨᖃᑎᒌᖑᔪᖅ ᒪᑭᒪᑦᑎᐊᖅᑐᖅ ᐊᒻᒪ ᐃᖅᑲᒋᔭᐅᑦᑎᐊᖅᑐᓂ 

 

ᓯᕕᑐᔪᒧᑦ 

 

o ᐊᒥᓱᕈᕆᐊᓗᑎᒃ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᐊᐅᓚᑦᑎᔨᐅᔪᑦ ᐊᒻᒪ ᐃᖅᑲᓇᐃᔮᒃᓴᐅᔪᓐᓇᖅᑐᑦ 

o ᐊᒥᓱᕈᕆᐊᕐᓗᑎᒃ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᑮᓇᐅᔭᑦ ᐃᓯᖅᐸᓪᓕᐊᔪᑦ ᓄᓇᕗᒻᒧ ᑮᓇᐅᔭᓕᐅᕈᑕᐅᔪᓂ 

ᐅᐸᓗᖓᐃᖅᓯᒪᓂᕐᒧᑦ ᐸᕐᓇᒍᑕᐅᔪᖅ 

ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐊᑐᓕᖅᑎᑦᑎᕙᓪᓕᐊᓂᐊᖅᑐᖅ ᑖᒃᓱᒥᖓ ᐸᕐᓇᒍᑕᐅᔪᒥᒃ ᐱᔪᓐᓇᕐᓂᓕᒫᒥᓄᑦ ᐊᒻᒪ 

ᐃᑲᔪᕈᑕᐅᔪᓐᓇᖅᑐᑦ ᑕᒪᒃᑯᐊ ᐊᑐᐃᓐᓇᕆᔭᖏᑦ. ᐸᕐᓇᒍᑕᐅᔪᑦ ᑲᔪᓯᑦᑎᐊᕈᓐᓇᑐᐃᓐᓇᐅᖏᒻᒪᑕ ᑕᐅᑐᓐᖑᐊᖅᑕ 

ᑕᕝᕙᐅᒐᓗᐊᖅᑎᓪᓗᒍ, ᑕᐃᒪᓕ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐱᔭᕐᓂᖃᑦᑕᓂᐊᖅᐳᑦ ᐊᒻᒪ ᑐᓴᐅᒪᑎᑦᑎᖃᕐᓗᑎᒃ 

ᐊᑐᓕᖅᑎᑕᐅᕙᓪᓕᐊᓂᖓᓂ ᑖᓐᓇ ᐸᕐᓇᒍᑕᐅᔪᖅ. 

ᑖᓐᓇ ᐸᕐᓇᒍᑕᐅᔪᖅ ᑲᔪᓰᓐᓇᓂᐊᖅᑐᖅ ᑲᑎᒪᔾᔪᑎᒃᓴᓃᖏᓐᓇᕐᓗᓂ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᑲᑎᒪᓂᖏᓐᓂ ᐊᒻᒪ 

ᐃᓕᔭᐅᓯᒪᕙᓪᓗᓂ ᑕᖅᑮᒃ ᐱᖓᓱᑦ ᐊᓂᒍᕋᐃᑉᐸᑕ ᑲᑎᒪᓂᐅᔪᓂ ᑕᐃᒃᑯᓄᖓ ᑮᓇᐅᔭᖃᖅᑎᑦᑎᔨᓪᓗᐊᑕᐅᔪᓄᑦ. 

ᑕᐃᒪᐃᑦᑕᕆᐊᖃᖅᐸᑦ, ᐊᖅᑭᒋᐊᕆᖃᑦᑕᓂᐊᖅᑐᑦ ᒪᓕᓪᓗᒋᑦ ᓴᖅᑭᖅᑐᑦ ᑕᐃᒫᒃ ᓂᕆᐅᒋᔭᐅᓚᐅᕐᒪᑕ. 

 

 



 

 

 

 

 

 

 

 

Appendix H 

Co-op Advertising Program Placements 

















  
 
 

Appendix I 
Rendez-vous Canada 2012 Appointments 

Name Address Discussed 
Vince Acaardi CTHRC Courses can be delivered in person 2-3 days 

Contact Vince directly 
“Professionalism” program and AGM ½ day 
workshop $2500 + travel->will send to Kevin 

Graham Bendelow Americantours International LLC 
USA  

Very interested in cruises 

Brigitte Bosma International Travel Group 
Netherlands 

Interested in Arctic Kingdom and soft adventure 
(stay in hotels mostly) 

Karin van Herrwaard Askjo Natuurruk Reizen 
Netherlands 

Send 5 travel planners 
Possibly interested in Arctic Kingdom 
Sells cruises 

Mike Kuhnert Timberwolf Tours 
Canada 

Some interest in Bathhurst Inlet Lodge and 
combining program with a few days in NWT. 
Usually do such stuff out of Edmonton. 

Andreas Fraissl      Tourconsult International 
Germany 

Very interested 
Individual travelers and organized trips 
Works with Michaela sometimes 

Denise Hunn  Prestige Holidays 
UK 

Culture and wildlife 
Customized individual tours, high end 40+ 

Mark Masuda  Euro/USA Seve Service 
Canada 

Opening Canadian office 
Cater to Scandinavian audience 
Looking for lower price point and drive to 
multiple destinations or between communities. 
Suggested cruise as good product to start with. 

Amellie Lavoie 
Marcel Belanger 

Groupe Voyages Quebec 
Canada 

Want service in French 
Groups; suggested 10 max 
Suggested they call Cecile, Inukpak 

Andrea Popp Reiseboerse Ehingen 
Germany 

New website 
Hardly spoke English 

Sun Tong China CYTS Outbound Travel Service 
China 

 

Chinese 
-large groups 
-check if pictures go on their website 

Patricia Chauvelier Vacances Transat 
France 

Interested in North – 
- will get in touch with Cecila and Inupak 

Holger M. Jacobs Corporate Publishing 
Germany 

Journalist  
 -article for paper 

Naoko Kurimoto Travel Vision Inc 
Japan 

Japanese Journalist 

Sharon Mason 1
st

 Class Holidays 
England 

-Arctic Watch 
-Arctic Kingdom Marine Expeditions 
-Adventure Canada 
-Polar Sea  
Check website for images, etc. 

Michelle Kenny Canadian Tours International 
Canada 

groups 10+ 
Iqaluit based 
-Inupak and Arctic Kingdom Marine Expeditions 
 

Karryn Papenfus   Adventure Destinations 
Australia 

5-8 day itineraries 
-Arctic Kingdom Marine Expeditions and Polar 
sea for Floe Edge 
- Inukpak-Soper River 
-Frontiers North for walrus in Igloolik 

Rob Bean Travel House of America 
USA 

Looking for attractions (ie. Disney) 

Neil Moreton 
Michael Pound 

Destination Canada 
Australia 

 



  
 
 

Roman Dushatsky Jonview Canada 
Canada 

Floe edge-Arctic Kingdom Marine Expeditions, 
Polar Sea 
Walrus-Frontiers North—Iqaluit—Soper River 
Inukpak. 

Maggi Smit   Go Fishing Worldwide 
Window on the Wild 

UK 

Fishing and wildlife 
Carry High Arctic Lodge and Adventure Canada 
-Elu Lodge, B&J Fly fishing 
-Walrus in Igloolik 
Arctic Kingdom Marine Expeditions and Polar 
Seas re: floe edge 
Arctic Watch 

Melissa Brown Redpoint Media Group 
Canada 

Westjet 

Andreas Neumann Explorer Fernreisen 
Germany 

Arctic Kingdom, Frontiers North-Elu Lake Lodge 
- Igloolik 
- Polar Sea-Floe Edge and Kayak –Inukpak – 
Soper River. 

David Marriott Bridge and Wickers Travel With 
Experience 

England 

Higher end 
Frontiers North, Arctic Kingdom Marine 
Expeditions, Arctic Watch, IDS 

Nadine Grey Boomerang Reisen 
Germany 

Out of ordinary products 
Arctic Kingdom Marine Expeditions, Frontiers 
North, Polar Sea, IDS 
Products that are different, some not camping, 
 Lodges. 

Winnie Chen Guangdong Nahu international travel 
Service Co, Ltd 

China 

-China, 
-large groups, 
-want direct out of Vancouver  

Christina Kler Designer Tours 
Brazil 

-high end,  
-luxury, 
- no camping 
Frontiers North, Polar Sea, Arctic Kingdom 
Marine Expeditions, Bathhurst Inlet Lodge, Arctic 
Watch. 

Hirosi Kuroiwa Nippon Travel Agency 
Japan 

- Hotel stays for trips-> So nicer market, 
- tour operator that deals with Japan.  
 Frontiers North, Arctic Kingdom Marine 
Expeditions, Arctic Watch.   
-Some concerns about food and being prepared 
to their palette. 

Alberto Boeri American Sky Canadian Sky 
England 

Very excited about Nunavut.  
-Arctic Kingdom Marine   
 Expeditions, Frontiers North 
-Arctic Watch, Polar Sea  
-Floe edge and summer. 

Sandra Images for France Sandra to send what they need 

Donna Campbell 
Nathan McLoughlin 

Canada Keep Exploring 
Australia 

 

Jim Brody Tripadvisor 
USA 

Let know when website launches 
-get stuff on their website 
-tell our story  
- send press releases-get businesses on there  

Rick Martinez   Group Tour Media 
USA 

Adventure site 

Heidi Bullough Adventure World  

Elfriede Wank-Wrga Meridia Reisen 
Germany 

Needs images 
*Follow up 
Wants us to advertise in their brochure 

Denis Parry TravelAmerica 
Canada 

Incentive travel 
Interested in the 3 lodges 
Good contact 

Nutan Gupta TWU Holidays High end clientele 



  
 
 

India Luxury cruises 

Tomokazu Itakura ism Group 
Japan 

Very familiar with the Arctic 
Already sells 
Good contact 

Kenny Prevost Knechtreisen 
Switzerland 

Very interested in international FAMS 
Follow up 

Ed Smith Canada &A Alaska Specialist Holidays 
Australia 

Will send proposal 
Send list of trade-ready operators 
Advertise 2013 in mid-August and September 
and October 

Carine Lambe` Go to Canada 
Belgium 

Interested in multi-community trips, 
recommended GCTC 
Hasn’t sold any NU trips yet 
Customized FIT only 

Paul Fusco Fareportal Call centres-5 
Destination pages }expanding 
Theme pages} 
Check if NU page already exists 
Hotels/Lodges 
By themes-adventure 
Cheap Air/one travel 
Site map 
->flights in Canada 
->lists all cities 

John Temple Temple & Temple 
Canada 

Student tours/trips 
student group will come in 2014-still in 
conceptual stage 
->possibly very big group (100+) 
this guy didn’t know much 

Ursula Bircher Schar-Reisen 
Germany 

Travel agency 
Mainstream 
Doesn’t really sell the North  
Gave a package about hosting a 6 week-long 
Canada event 
Not a good fit 

Warren T. Delany Cherry Bus Lines Inc. 
Canada 

Very interested but not a good fit 

Masaaki Nishira Skyland Tours Ltd. 
Canada 

Doesn’t know much 
Not a good fit 
Just wanted to learn 

Grant Pollard NTA 
USA 

 

Claudia Colantanio Areoplan 
Canada 

Experiential travel that you can redeem you 
points for 
Day trips, half day, smaller things 
Interested in dogsledding with Louis- Philip and 
Arctic Kingdom Marine Expeditions 

Gustavo E. Garcia American Express company 
Mexico 

High end clients 
Interested in cruises 

Neil Dutrieue Q-travel 
Canada 

Very interested 
Good fit 

Kamat Bihari K travel tours 
Africa 

Wants me to send travel planners 

Elaine Bald Meridian reservation systems 
Canada 

Online booking system 

Murkus Knupp Sktouristik 
Sweden 

**send liks to Arctic Watch 
Elu Inlet Lake Lodge 
Inukpak 
Polar Sea 

David Chaumeil La Maisondes etas unis 
France 

Globe trotter 
Discover holidays 
Only interested in cruises 



  
 
 

Went to see Adventure Canada 
Wants bilingual services 

James Butler Audley 
UK 

**interested in FAM 
        Already sells Nunavut->2013 
**wants Ppt presentation to train staff 
->Inuit culture and wildlife are main focuses 
** very excellent fit  
     Needs images->will send 
-recommend more operators 

Friedrich Roth 
Nora Saar 

CRD international 
Germany 

 

Katherine Foxcroft Fresh Tracks Canada 
Canada 

**wants training-power point 
Good fit, very interested 
Looking for unique high-end trips 

Karina Rangel 
Guillermo Viquez 

Viajey Punto 
Mexico 

Selling Compagnie des Iles du Ponant as of this 
year 
Joint venture travel agency working with Visa to 
sell Canada to different levels of Visa customers  
low to high end 

 



Appendix J 

Go Media 2012 Appointments 

Appointment Country Discussed 
Katharine Fletcher 
Writer/Photographer 
Dreamscapes, Forever Young 

Canada Interested in National Parks, festivals and 
culture. Curious but not serious 

Liz Campbell 
Writer/Editor, freelance 

Canada Very interested in arctic cruises, but not very 
knowledgeable about the north. Only semi-
serious 

Jorg Michel 
Travel writer  

Based in Alberta but writes 
for German market 

Excellent contact, knowledgeable about the 
north. Interested in culture, arts, “human” 
stories. Wants to visit Cape Dorset in summer 
2013 – great potential FAM 

Birgit Duval 
Journalist and Photographer 
Freelance 

Germany Writes for biggest outdoor magazine in 
Germany. Wants story ideas, very interested. 
Follow up with story ideas and media support 
policy 

Cinda Chavich 
Freelance 

Canada Interested in lodges but not serious 

Chris Gray Faust 
Writer/editor/Blogger 

USA Some potential but still just learning 

Isabelle Chagnon 
Travel writer/photographer 

Canada (Quebec) Excellent contact! Specializes in the north, very 
familiar with Nunavut. Interested in cruises, 
culture, arts. Great potential FAM for 2013.  

Shel Zolkewich 
Travel writer – freelance 

Canada Not serious. Asked a lot of questions but just 
learning, no real interest.  

Brandy Yanchyk 
Reporter/writer/videographer 
for tv, radio, online 

Canada but works primarily 
for BBC 

Great contact, very enthusiastic and already 
knowledgeable about Nunavut. Interested in 
Arviat project as well as local quirky/interesting 
characters, people stories, etc. Follow up.  

Amy Watkins 
Freelance travel writer 

UK Knew nothing, focused on culinary travel, no 
potential. 

Sylvie Ruel 
Freelance travel writer 

Canada (Quebec) Interested in cruising but I don’t think she’s 
really a good fit.  

James Little 
Editor, Explore Magazine 

Canada Explore is a great fit for Nunavut – magazine 
focuses exclusively on outdoor adventure 
opportunities in Canada. They already do bits 
and pieces on NU here and there. Follow up with 
story ideas and possible FAM 

Travis Persaud 
Editor and writer – freelance 

Canada Not very familiar, interested in cruises and 
lodges, nice guy but no.  

Suzanne Morphet 
Writer/photographer – 
freelance 

Canada Been to NU before, lived in YK for 9 years. Very 
interested but more in just a conversational way. 
Says she might send proposal for FAM but I don’t 
get the feeling she’s all that serious.  

Tim Johnson 
Contributing editor, writer 

Canada Interested in Arctic Watch. Writes for some 
luxury pubs. I liked him – not an expert on NU 
but I think there is good potential here. Keep in 
touch and send story ideas, FAM policy.  



Jim Byers 
Editor – Toronto Star 

Canada Wants to send a staff on AC cruise in 2013. Send 
story ideas, press releases, newsy items 
regularly. Good contact but seemed very 
“rushed” and busy… need to make contact with 
other editors at the newspaper.  

John Lee 
Freelance writer 

Canada Interested in programs where tourist learns to 
do something – learning about cultural activities. 
Also, voluntourism. Wants info about Arctic 
Kingdom’s short programs in IQ, igloo-building 
specifically. Follow up.  

Cathy Stapells 
Editor/writer – CTC online 
media centre 

Canada - Elyse for tracking on story ideas 
- Focus on Signature Experiences 
- 6-8 mentions in last few months 
- 400-word story ideas  SEND 
- Theresa Earl – specializes in the north 

Evelyn Hannon 
Editor – journeywoman.com 

Canada NO SHOW 

Kim Gray 
Editor-in-chief, Toque & Canoe 

Canada Very enthusiastic about NU, really wants to write 
about us 
- 70% readership is Canadian, 30% US and 
western Europe 
- Will be in touch about photos for pieces on NU 
- Send things they can post on social media 

John Zada 
Writer/photographer 

Canada Not serious – no potential 

Darryl Leniuk 
Writer/photographer – 
freelance 

Canada Likes hard adventure, backcountry. Not really 
getting the feeling that he’s a good fit. 

Dorte Sasse 
Writer/editor/photographer 

Germany Traveling to NU this summer. Very interested in 
NU, wants to write about us as former unknown 
destination that is now accessible. Wildlife, 
nature, people, artists. Decent contact but 
doesn’t write for high-end or well-known pubs.  

Mark Harris 
Writer/photographer 

USA Interested in cruises but not serious 

Margo Pfeiff 
Writer/photographer 

Canada Nunavut veteran, we have assisted on many 
FAMs. Very valuable writer for Nunavut. Wants 
to visit Arctic Haven when it opens. Loves NU but 
feels like she’s already done it all, feels like not 
many options left to write about 

Robin Esrock 
Writer, tv host/producer 

Canada FAM already scheduled to Arctic Watch for 
upcoming book “The Great Canadian Bucket 
List”.  

Keith Jenkins 
Blogger – Velvet Escape 

Netherlands Not serious 

Jong-Sang Lee 
Producer – KBS-TV 

Canada No potential – not a good fit 

Pierre Jean Come 
Writer/photographer 

France Knew nothing – no potential 

Natasha Mekhail 
Editor – Spafax Canada 

Canada Asked some questions but not that serious.  
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Tourism Strategy – Executive Summary 
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Executive Summary 

Background 

Tourism is a critical element of the Nunavut economy.  

Tourists are defined as “the travelling public who travel to and stay in 
places outside their usual place of residence for not more than a year 
for leisure, business and other purposes”. Serving that group in 
Nunavut are tourism operators and establishments, including 
outfitters and hotels and restaurants, along with other tourism related 
businesses such as airlines, cruise ships, and community-based 
businesses such as arts and crafts producers and taxis.   

In 2011, tourism-related businesses generated more than $40 million 
in revenue, and represented 3.2% of overall Nunavut Gross Domestic 
Product; accommodation and outfitting businesses alone employed 
1,258 Nunavummiut. 

Yet despite Nunavut’s successes and the significant amount of 
revenue generated for tourism-related business and operators, the 
tourism industry in Nunavut remains underdeveloped. The 2010 
Nunavut Economic Outlook noted a lack of quality tourism products, 
insufficient training for tourism operators, inadequate investment, and 
a lack of organizational capacity and coordination among tourism 
organizations. 

Stakeholders in government, industry and the communities have 
recognized that only a coordinated, strategic approach to tourism 
development could address those challenges, and ensure the 
sustainable, long-term growth of a Nunavut-based tourism industry. 
To that end, a group with representation from the governments of 
Nunavut and Canada, Nunavut Tourism, Nunavut Tunngavik Inc. (NTI), 
and other tourism-related organizations have developed Tunngasaiji: 
A Tourism Strategy for Nunavummiut to address the sector’s needs.  

Our Objectives 

The Strategy seeks to achieve consistent, sustainable growth in the 
tourism industry by supporting the creation of quality tourism 
products and services, increasing education and training for tourism 
operators, establishing effective models and support for community 
business development, and strengthening the legislative and 
regulatory environment.   

  

Values 

The Tourism Strategy is based on Inuit 
societal values and the wisdom and 
experience of Nunavut’s elders. These 
values are: 

Inuuqatigiitsiarniq: respecting 

others, building relationships and 

caring for others 

Tunnganarniq:  fostering good spirit 

by being open, welcoming and 

inclusive 

Pijitsirniq: serving and providing for 

family and community 

Aajiiqatigiinniq: making decisions 

through discussion and consensus 

Pilimmaksarniq/Pijariuqsarniq: 

developing skills through practice, 

effort and action 

Piliriqatigiinniq/Ikajuqtigiinniq: 

working together for a common 

cause 

Qanuqtuurniq:  being innovative and 

resourceful 

Avatittinnik Kamatsiarniq:  

respecting and caring for the land, 

animals and environment 
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These goals are expressed through the following specific strategic objectives: 

 A renewed Travel and Tourism Act, and implementation of associated regulations and policies; 

 A framework for the collection of statistical data on 
Nunavut’s tourism sector; 

 A structure to promote enhanced coordination and 
communication among all tourism stakeholders, operators and 
communities;  

 Implementation of the Strategy through coordinated 
investment from key territorial and federal agencies over the 
life of the Strategy; 

 Development and enhancement of attractions, 
products and services; 

 Increased Inuit participation and benefits in the 
development of the tourism sector in Nunavut, as required 
under the Nunavut Land Claim Agreement and associated Inuit 
Impact and Benefit Agreements; 

 Tourism skills development, education and training 
programs offered in Nunavut; 

 Business development and support targeted to take 
advantage of tourism opportunities; 

 A framework for the active engagement of 
communities in planning and development local tourism 
opportunities. 

Strategic Outcomes 

Based on past visitor information and on current trends in 
Nunavut, Canada and globally, Tunngasaiji sets realistic targets 
for overall growth of the tourism sector. It forecasts total 
revenues generated by the tourism sector in 2018, the final 
year of the Strategy, of $49 million; this represents an increase 
of 23% in tourism revenues over the five-year period of the 
Strategy.  

This outcome incorporates specific targets for four key market 
segments. 

 Business travellers attending conferences and 
meetings, educational trips and activities, or participating in 
volunteer programs; 

 Leisure travellers, visiting for hard and soft adventure 
travel in parks, sport hunting and fishing, and cultural and 
educational experiences; 

PRINCIPLES 

The approach taken by 

Tunngasaiji is based on the 

principles of:  

Community involvement:  

empowering communities for full 

participation in the tourism 

economy 

Self-reliance:  providing training 

and skills to individuals and 

communities to achieve self-

reliance 

Cultural integrity:  celebrating 

culture and traditions with visitors 

and building cultural pride and 

understanding 

Determination and realism: 

embracing challenges, innovating, 

and striving for dynamic and 

vibrant tourism products 

Cooperation and coordination: 

partnering and collaboration 

among industry, governments and 

Inuit organizations 

Sustainability:  building for 

prosperity and longevity while 

always respecting our people, our 

culture and our land 

Well-being: fostering Inuit 

social, economic and cultural well-

being 

 



 

  P a g e  | 4 

 Cruise travellers, along with the growing number of visitors who arrive by yacht: 

 Travellers visiting friends and/or relations. 

 
For some of these sectors, accurate baseline data currently is already available; for others, research and 
data collection in the first two years of the Strategy will provide a basis for establishing measurable 
targets.  

Four Strategic Pillars 

Tunngasaiji been developed on a foundation of four “pillars”, illustrated below. These provide a 
comprehensive, linked framework for strengthening the tourism sector and setting the stage for future 
growth.  

 Legislation and Regulation renewal will set the 
governance structure for the industry. 

 Partnerships are critical to implement the strategy 
 and achieve the vision and goals of Tunngasaiji. 

 Attractions, Products and Services will identify 
opportunities for development and growth, and 
 provide the framework for increasing the quantity 
and quality of tourism market segment goods. 

 Education and Training is essential to developing 
the capacity of our tourism operators and 
 communities that will advance the growth of the 
tourism sector. 

The pillars are the frame that defines the Strategy's 
goals, objectives and actions. For each of the four 
pillars, the strategy sets out strategic objectives 
(statements of what the Strategy hopes to achieve), strategic outcomes (the anticipated impact of those 
achievement), and specific actions to achieve the desired objectives.   

Pillar: Legislation and Regulation 

Authority for governance of the tourism sector in Nunavut rests with the Government of Nunavut, 
supplemented in some areas by Government of Canada statutes. The strategic objective of this pillar is 
the writing and enactment of a new, Nunavut-specific Travel and Tourism Act and regulations to guide 
the industry, to establish standards for tourism products and service, and to ensure compliance with the 
Nunavut Land Claim Agreement, Inuit Impact Benefit Agreements, and other legislation such as the 
Wildlife Act.  

The renewal of the Act and regulations will establish a clear, consistent and comprehensive legislative 
and regulatory framework supporting tourism development, and help new and emerging businesses by 
creating a clear, streamlined, accessible licensing process for tourism operators. The new framework will 
also promote understanding and compliance with legal and regulatory requirements among tourism 
operators. 
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Actions to be undertaken under this Pillar include:  

 Enact new  Travel and Tourism Legislation by the Government of Nunavut by 2014-15, following 
consultations with stakeholders and the public 

 Develop new  regulations and policies by the Government of Nunavut by 2015-16, following 
consultations with stakeholders and the public 

 Implement an information campaign to increase awareness of the legislation among operators 
by 2015-16 

 Undertake staffing and other measures within GN EDT to enable enforcement of the Act and 
regulations by 2015-16 

 Support tourism operators and establishments to assist them in meeting legislated 
requirements 

Pillar: Partnerships 

The establishment of a successful and sustainable tourism industry in Nunavut will require coordinated 
program design and delivery, funding, education and training, community and tourism operator 
readiness, and the development of world-class attractions, products and services. No single 
government, institution or business can achieve this alone.  The strategic objective of this pillar is to 
engage communities in tourism planning and development, and to establish a framework for 
coordination and communication among all tourism stakeholders. 

Several organizations participated in the development of the Strategy, and will play key roles in its 
implementation. These include GN Department of Economic Development and Transportation, Tourism 
and Cultural Industries Division; Nunavut Tourism: Nunavut Tunngavik Inc.; GN Department of 
Environment, Parks and Special Places Division; Parks Canada; Nunavut Community Economic 
Development Organization; the Canadian Northern Economic Development Agency; Nunavut Arctic 
College; the Inuit Heritage Trust; and the GN Department of Culture and Heritage. The roles of these 
stakeholders are defined in the Strategy itself, and in the follow-up Action Plan. 

Tunngasaiji will enable partner organizations and communities to identify what they need in order to 
achieve their goals and fulfill their roles under the Strategy, and to coordinate planning, products and 
service development, training and funding.  

Actions to be undertaken under this Pillar include:  

 Integrate  tourism planning with  five-year community economic development planning at the 
local level  

 Support Community Tourism Readiness Activities to increase local understanding of the tourism 
sector, and to create the conditions for successful tourism development 

 Undertake staffing and other measures within GN EDT and Nunavut Tourism to enhance their 
capacity for implementation of the Strategy 

 Re-establish the Tourism Task Force for Nunavut as an advisory group on issues facing the 
tourism industry, coordinating with other agencies whose mandates impact on tourism 
development  
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 Establish a Tourism Training Group for Nunavut to coordinate planning and implementation of 
measures to meet training needs within the tourism sector 

 Organize tourism conferences every three years to discuss and review key themes addressed in 
the Strategy, to consider industry trends and developments, and to determine how best to build 
on the foundation created by Tunngasaiji  

Pillar: Attractions, Products and Services 

The success of the tourism sector will ultimately depend on the quality and number of attractions, 
products and services offered by our tourism industry.  Attractions are destinations and places that 
provide opportunities for recreational, cultural, educational or economic experiences; products are 
activities or items that travellers can purchase; and services are actions that assist travellers, such as 
accommodations, restaurants, and transportation services. 

These exist in communities across the Territory; however, their availability and quality varies from 
location to location.  Tunngasaiji seeks to increase the number of visitors, and the amount of money 
they spend in the Territory, by ensuring that our attractions, products and services meet or exceed the 
highest standards, while retaining the qualities that make Nunavut a unique destination.  

The Strategy also seeks to ensure that these enhancements actually benefit communities directly by 
increasing the number of Nunavut and Inuit-owned businesses and jobs, while building stronger ties 
between southern-based wholesalers and Nunavummiut. 

The strategic objectives of this pillar are to increase visitation and tourism revenues through 

opportunity-based, coordinated tourism development initiatives; to increase the number of Nunavut-

owned market-ready, high-quality attractions, products and services; and to ensure Inuit participation in 

the tourism industry at representative levels. 

Actions to be undertaken under this Pillar include:  

 Coordinate research and collection of statistical information on tourism sector attractions, 
products and services, to be undertaken starting in 2013-14 by the Tourism and Cultural 
Industries Division (TCI) of GN EDT 

 Enhance tourism surveying and reporting in Nunavut by seeking to establish consistent and 
complementary methodologies  

 Identify opportunities for development of key attractions 

 Invest in Parks, Conservation Areas, Historic Places, Heritage Rivers, and other attractions 

 Support the development and promotion of special event attractions, including performing arts, 
cultural programs, festivals, tournaments, educational events, and volunteer tourism projects  

 Promote conferences and meetings in gateway and other Nunavut communities 

 Prepare and Implement product and service development initiatives 

 Provide business support services to tourism operators  

 Prepare and implement a cruise ship and yacht management plan 

 Establish occupational standards for tourism operators and employees  
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 Clarify and implement responsibilities of key agencies in branding and marketing of the Territory 
and of existing and new attractions, products and services 

Pillar: Education and Training in Tourism  

One of the major goals of the Strategy is to increase the number of Nunavut and Inuit companies and 
individuals involved in tourism.  The Strategy establishes linkages between tourism operator and 
employee needs and available training and education resources to help create and sustain a service-
oriented, professional labour force in the tourism industry. The outcome will be courses, training 
programs and resources that reflect the realities of Nunavut, and prepare Nunavut operators and 
employees to plan, manage and market their goods and services to the highest possible standards. 

The strategic objective of this pillar therefore is to provide a full range of tourism education and training 
programs to meet the needs of tourism operators, tourism industry employees, and communities in 
Nunavut. 

Actions to be undertaken under this Pillar include:  

 Conduct a tourism skills inventory and needs assessment. The skills inventory will define the 
skills, knowledge and attitudes required for positions with the Nunavut tourism industry, and 
determine the extent to which they are reflected in the current labour force; the needs 
assessment, based on the skills inventory, this Strategy’s objectives, and operator priorities, will 
identify the gap between current level of skills, knowledge and attitude in the labour force and 
the industry’s actual needs 

 Deliver a Nunavut Arctic College Tourism Diploma Program 

 Provide modular tourism training courses for delivery in communities, using both existing 
courses and additional courses developed and delivered in response to identified needs  

 Promote tourism occupational career training based on industry-defined standards, promoting 
development of a skilled labour force, and an improved quality of service 

 Provide training for community economic development officers, to familiarize them with the 
principles and approaches underlying tourism development, programs, training and funding 

The Next Steps 

Tunngasaiji establishes a coordinated approach to implementation through preparation of the 
Implementation Action Plan that accompanies the Strategy. For each specific action within the Strategy, 
the Implementation Plan identifies: 

 Roles – lead agency and support organizations for implementation of the action;  

 Timeframe for implementation; 

 Investment needs; 

 Potential sources of investment financing;  

 Projected outcomes; and  

 Specific measures and targets for assessing progress in achieving outcomes.  
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Some actions will require further research and data collection in order to establish clear targets, and 
may require the commitment of additional resources not identified in the Strategy.  These will be 
addressed through implementation planning coordinated by the Department of Economic Development 
and Transportation in the initial years of the Strategy’s implementation. 
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March 31, 2013 

Nunavut Tourism 

Implementation Plan for Nunavut Tourism Activities Under  

Tunngasaiji: A Tourism Strategy for Nunavut  

2013-18 

Introduction 

Tunngasaiji: A Tourism Strategy for Nunavut provides an overall vision and a detailed plan to 

establish the foundation for long-term tourism development in Nunavut, to achieve consistent, 

sustainable growth of the tourism industry, and to provide increased benefits for Nunavummiut 

over the next five years. The Strategy is the result of collaborative planning by key stakeholder 

organizations involved in the tourism industry – GN Departments of Economic Development and 

Transportation and Environment-Parks and Special Places Division, Nunavut Tunngavik Inc., 

Nunavut Tourism, Nunavut Arctic College, Nunavut CEDO, Parks Canada, and Canadian Northern 

Economic Development Agency (CanNor) – and the strength of the Strategy lies in the commitment 

of support it has received from all stakeholders. Implementation of Tunngasaiji is to commence 

April 2013. 

Implementation Planning 

Tunngasaiji: A Tourism Strategy for Nunavut provides a Five-Year Strategic Action Plan that outlines 

specific activities and actions to be carried out under each of the four Pillars of the Strategy. The 

Action Plan identifies for each main Action Item the lead and supporting roles in implementation, 

timeframes, investment needs and potential sources of funding, and projected outcomes from the 

cooperative efforts of those agencies with roles assigned under the Action Plan. An essential step in 

commencing implementation of the Tourism Strategy will be for each of the organizations with a 

role under the Five-Year Action Plan to prepare an initial implementation plan for their activities. 

These plans can then be reviewed collectively at a meeting of the Tourism Task Force for Nunavut 

early in 2013-14 to ensure that the organizations are aware of each other’s planned activities, and 

to encourage increased collaboration and mutual accountability. Overall implementation planning 

is to be coordinated by the GN Department of Economic Development and Transportation through 

their role as Secretariat to the Tourism Task for Nunavut TTFN. 

In keeping with these objectives for implementation of the Tourism Strategy, the Board of Directors 

and senior staff of Nunavut Tourism have prepared a detailed five-year Implementation Plan for 



Nunavut Tourism’s responsibilities under the Strategy. This implementation plan includes Action 

Items in the Strategy under each of the four Pillars for which Nunavut Tourism has a lead or 

support role; the Implementation Plan then lays out projected tasks and timing by quarter for each 

year over the five-year period 2013-18. In addition, the Plan identifies levels of funding required for 

each Action Item, and potential sources for this investment. Finally, the Plan identifies the 

collaborative outcomes that result from the implementation efforts of the various stakeholder 

organizations, to which the detailed activities and tasks outlined in the Nunavut Tourism 

Implementation Plan contribute. The ongoing tracking and monitoring of these identified outcomes 

over the five-year period will require the identification of baseline data and coordinated tracking of 

identified indicators as identified in Tunngasaiji, which is to be carried out under the Statistics 

Coordination Role assigned to GN EDT and supported by the Nunavut Bureau of Statistics.   

It is important to note that achievement of these collective outcomes will depend, first, on required 

investment funding being made available – for example, Nunavut Tourism’s contributions to 

collective outcomes in marketing and training (Pillars 3 and 4 respectively) will depend on the 

availability of funding to support the new positions of Marketing Officer and Training Officer under 

Nunavut Tourism. Second, the ability of Nunavut Tourism to contribute to the achievement of 

collective outcomes will also depend on the timely implementation of responsibilities of other 

organizations – for example, Nunavut Tourism’s responsibilities under Pillar 1 in increasing 

awareness and providing support to members in meeting new legislative and regulatory 

requirements will depend on government proceeding on schedule with its legislative and 

regulatory agenda. Some action items in the Nunavut Tourism Implementation Plan could be 

delayed if the pre-requisite actions by another organization are delayed. In any case, the 

Implementation Plan will have to be updated on at least an annual basis to take into account 

changing circumstances over the five-year period. 

Through the Implementation Plan, the Board of Nunavut Tourism confirms our support and 

commitment to the ongoing, collaborative implementation of Tunngasaiji: A Tourism Strategy for 

Nunavut.  

For a copy of the full Implementation Plan, please contact us.  
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Financial Statements - English 
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Financial Statements - Inuktitut 
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